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B.T.C. 


GOES 
MEDICAL 


A commissioned medical officer from 
the U. S. Public Health 


assigned to the Federal Trade Commis- 


DPervice is 


sion for strengthening of the control of 
advertising of drugs, cosmetics, and de- 
vices. Cooperation with the FDA and 
many other things are being undertaken 


by Dr. Miller. 


‘ue Federal Trade Commission is going into the 


field of medicine in a big way in its enforcement of 


the Wheeler-Lea Law prohibiting false advertising. In 
addition to its Radio and Periodical Division organized 
to carry on work under this law, the Commission has 
set up a medical section or division headed by Dr. K. A. 
Miller, Senior Surgeon of the United States Public 
Health Service, who has been detailed by Surgeon 
General Parran, of that service, to assist the Commis- 
sion in doing what Dr. Parran regards as a very difficult 
job involving plenty of hard work, careful management 
and administration and the exercise of extreme diplo- 
macy. 

Dr. Miller has been working with the FTC since last 
August mapping out methods of procedure and the 
scope of the activities of his division in assisting the 
Commission in clamping down on alleged false advertis- 
Already he 
is planning a drive against false advertising of strong 


ing of foods, drugs, cosmetics and devices. 


and dangerous drugs among which he mentions, by way 
of illustration, certain quick-acting headache remedies, 
anti-fat preparations and drugs used by women for 
special purposes. There should be strict regulation of 
advertising of such drugs, in Dr. Miller’s opinion, owing 
to the far reaching effect they have upon health. 
Among the policies that Dr. Miller will attempt to 
carry out under the supervision of the FTC is coopera- 
tion with the Food and Drug Administration, Public 
Health Service, Post Office Department, Bureau of 
Standards and Department of Justice. He also plans 
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DR. A. K. MILLER 


to cooperate with the American Medical Association, 
American Dental Association and other professional 
groups as well as industry and trade associations and 
groups in drug, pharmaceutical, proprietary, cosmetic, 
manufacturing, and distributing lines. A trade practice 
of dentifrice manufacturers is already proposed. 

“Control of advertising with respect to foods, drugs, 
cosmetics and devices has a very real public health 
significance,” said Dr. Miller to Drug and Cosmetic 
Industry. ‘As an illustration, | may cite preparations 
containing thyroid extract, dinitrophenol, dinitro- 
cresol, used by women desirous of ‘slenderizing’ without 
following proper rules of diet and exercise that would 
produce that result safely. The drugs [ have named are 
dangerous, although products containing them are ad- 
vertised as ‘safe... The people consuming them are 
innocently and unsuspectingly incurring serious danger 
of formation of cataracts on their eyes and, in some 
instances, death itself, from the use of dinitrophenol. 

“Again, whether there is in some instances demon- 
strable damage, there is necessarily a certain amount 
of harm done to the mechanism of the human body by 
ill-advised or ill-informed use of thyroid extract prepa- 
rations. By using them the consumer is stepping up 
her metabolism rate, in effect creating an artificial 
fever. If they keep up this practice long enough she 
will find herself with her whole bodily mechanism shot 
to pieces from high metabolic rate.” 

As regards headache remedies, Dr. Miller referred to 
one in particular that is popular here and in the south, 
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each dose of which is said to contain 4 grains of acetan- 
ilid, 7 grains of aspirin and a quantity of sodium bro- 
mide. Dr. Miller pointed out to Drug and Cosmetic 
Industry that the action of acetanilid is not only harm- 
ful as a heart depressant, but also has the effect of 
neutralizing the hemoglobin in the blood. In other 
words, it destroys the oxygen-carrying power of the 
blood. It is understood that Duke University at Dur- 
ham, North Carolina, has made exhaustive studies of 
the effect of sodium bromide upon the human system. 
Results show that 7 per cent. of all patients admitted to 
certain general hospitals show 50 milligrams or more of 
bromide per 100 cubic centimeters of blood. The same 
study showed that in certain hospitals for the insane, 
indications are that as many as 19 per cent. of the 
patients enter afflicted with bromide psychosis. In 
other words, they are crazy from the effects of bromide. 

Use of certain drugs by women for regulative pur- 
poses necessarily involves incurring serious hazard, in 
the opinion of Dr. Miller. Yet these drugs are widely 
and generally advertised with the result that, in his 
opinion, they have an important influence on the 
maternal death rate, which is already generally recog- 
nized as excessively high in the United States. 

Mention of the above groups of drug preparations, 
coupled with other remarks by Dr. Miller, indicate that 
the FTC and its new medical division will follow plans 
somewhat similar to those pursued for a number of 
years by the Food and Drug Administration in adminis- 
tering the food and drug law. Reference is made to the 
so-called project, system under which certain classes or 
groups of products are singled out from time to time, 
for special attention, investigation, seizure and prosecu- 
tion. It is logical to attack problems of false advertis- 
ing of foods, drugs, cosmetics and devices along certain 
well defined lines according to some such plan, in the 
opinion of Dr. Miller, just as it has been deemed logical 
by FDA in adopting certain projects from time to time 
in view of limited funds and man-power available for 
enforcement. 

Born in Kansas, Dr. Miller went to Missouri at an 
early age and grew up there. He obtained his AB 
degree from William Jewell College, Liberty, Missouri, 
and graduated in medicine at Johns Hopkins Medical 
School, Baltimore. For two years he was connected 
with the Virginia State Health Department before be- 
ing commissioned in the United States Public Health 
Service in 1914. He will thus complete 25 years’ service 
with that organization next March. During that period 
he served 5 years in government hospitals and the re- 
mainder of the time he was engaged in public health 
administration. His specialty for years has been rural 
health administration. He organized and conducted 
for 6 years work in that line for the North Carolina 
State Health Department and spent 41% years assign- 
ment in similar work in cooperation with the Louisana 


State Health Department and 4 years with the Texas 
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State Health Department. In recent years he was 
assistant chief of the Division of State Relations or 
Domestic Quarantine in the Public Health Service and 
had immediate jurisdiction over administration of the 
$8,000,000 annual federal appropriation for assisting 
the states under the social security act. 

Dr. Miller pioneered in this last field, as in rural 
health administration, and is recognized as a ranking 
authority on rural health matters. He has helped state 
authorities and local interests fight hookworm, malaria, 
typhoid fever, pellagra and other diseases while pro- 
moting sanitation in many states. He is given credit 
for development of the modern sanitary privy, the 
essential features of which are an earth pit covered by a 
fly-tight concrete slab. Millions of dollars have been 
expended by the Federal government during the last 
few years, in its work relief program, in assisting in con- 
struction of at least a million and a half of these struc- 
tures in 38 states. Under this program property own- 
ers furnish materials and WPA furnishes labor. 

Outlining his program and plans, for Drug and Cos- 
metic Industry, Dr. Miller described how the new 
Radio and Periodical Division of the FTC checks ad- 
vertising material in magazines, newspapers, period- 
icals and radio continuity and spots what it considers 
objectionable and false advertising. Another way that 
complaints arise under the Wheeler-Lea act is in re- 
ports and correspondence from the field. Cases in both 
groups are gone over by attorneys, who prepare briefs 
on what they consider unlawful. Cases involving 
drugs, cosmetics, foods and devices are then referred to 
Dr. Miller’s division for medical opinion. In all such 
instances Dr. Miller says they will want to know about 
the formula for the product. In many cases formulas 
are supplied by manufacturers or distributors. 

“Where formulas are not supplied,” said Dr. Miller, 
“the product will be turned over to an analyst to give us 
the answer. The product is considered with respect to 
its constituents, what the capabilities of it may be, and 
with respect to claims made for it in advertising. A 
product may be very good, but the tendency often is for 
a manufacturer or promoter to make too optimistic 
claims for it. In the effort to sell, unfriendly competi- 
tors often indulge in extravagant claims regarding a 
good product which could stand on its own merits based 
on conservative and honest representations. 

“The great bulk of advertising pertains in one way 
or another to foods, drugs, cosmetics and devices,” said 
Dr. Miller—adding, “it is perfectly obvious that de- 
cisions in cases of this kind must be founded on medical 
testimony and evidence.” Up to the passage of the 
Wheeler-Lea law, he pointed out, the Commission 
managed to get along without a medical staff of its own, 
obtaining medical and technical advice and information 
from the Food and Drug Administration, Public 
Health Service and Bureau of Standards. 

“The Wheeler-Lea law very greatly extended the 
scope of activity of the Federal Trade Commission in 


Dec. ’38: 43, 6 








dealing with foods, drugs, cosmetics and devices,” said 
Dr. Miller. “The Commission formerly had to show 
damage to a competitor in order to make a case against 
a respondent. The new law, however, has done away 
with that necessity and requires only that the Commis- 
sion show that advertising is false and misleading and 
that it is in the public interest for the Commission to 
proceed. Also the Wheeler-Lea law takes special cog- 
nizance of drugs that may be harmful and dangerous. 
This new situation has caused a vast increase in the 
volume of the Commission’s work in dealing with adver- 
tising in the groups above named. So it became a 
necessity for the Commission to have a medical staff 
within its organization and my assignment followed.” 

For the present, Dr. Miller said, it is not contem- 
plated that chemical experts shall be added to the FTC 
staff. He stated that arrangements have been made 
with the National Institute of Health, which is part of 
the Public Health Service, to do chemical and pharma- 
cological work for the Commission. For that purpose 
addition of senior and junior chemists and senior and 
junior pharmacologists to the Institute’s staff is pro- 
posed. The cost of this cooperative service is estimated 
at $20,000 a year which the Commission will pay to the 
Public Health Service for this year. Beginning with 
the next fiscal year July 1, 1939, the Public Health 
Service plans to include that item in its estimates for 
the National Institute of Health Laboratory. The 
actual cost of the medical division of the FTC is esti- 
mated at about $16,000 per year. 

Dr. Miller said that it was not planned to divide up 
the work of his section according to subjects, that is for 
one man to handle drugs and another cosmetics, and so 
on. The division of work will be made rather on the 
basis of the complexity of the cases handled. The sim- 
pler cases will be handled by men lower in the salary 
scale. Very complex cases involving deep research 
into medical literature, delicate evaluation of evidence 
obtainable from various sources will have to be handled 
by specialists in the higher brackets. In some instances 
consultation of various members of the staff is planned 
before conclusions are arrived at. The junior men will 
devote themselves largely to research work, said Dr. 
Miller. 

Referring to plans for cooperation with various gov- 
ernment and other organizations and groups, Dr. Miller 
said in response to questions: 

“| regard it as absolutely essential that there be an 
understanding among and that the same language be 
spoken by government agencies concerned with such 
products as foods, drugs, cosmetics and devices. Among 
these agencies may be mentioned the Food and Drug 
Administration, Public Health Service, Post Office De- 
partment, which deals with frauds through the mails, 
the Bureau of Standards and the Department of Jus- 


tice. It is necessary that we should compare notes on 
all important matters and in as many instances as pos- 


sible arrive at common ground on which to stand. There 
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are several cases now involving that problem. We 
don’t want to be precipitate in arriving at what stand 
will ultimately be taken. We want to arrive at mutual 
conclusions and all work together on the same front 
rather than separately and at cross purposes. 

“Tam very happy to say that that is the attitude of 
the Food and Drug Administration also,” continued 
Dr. Miller. It has been reported in trade and industrial 
circles that there is more or less conflict between FTC 
and FDA. Admittedly there was such conflict when 
the new food and drug act and the Wheeler-Lea act 
were pending in Congress. 

“FDA is thoroughly cooperative,” said Dr. Miller, 
“and places at my disposal anything that they have. 
The same principle holds with the Commission in sup- 
plying anything it can to FDA. The latter, of course, 
deals with misbranding, labeling and adulteration; 
FTC with false advertising. There is coordination of 
views as to similar products and similar claims.” 

Referring to a specific instance, Dr. Miller said, 
“When we come to considering any key question such 
as, for instance, the problem of alkalizing for the pre- 
vention and treatment of colds, I propose to make a 
thorough digest of the literature on this subject. But 
whatever I do in this connection, there is no use in its 
being duplicated by the Food and Drug Administra- 


tion. So whatever we do here we can pass on to that 
agency. Likewise when they make a study of any 


particular problem, they will give us their findings, 
This will save both agencies trouble and expense.” 

Asked about the attitude towards professions and 
industries concerned and prospects for cooperation, Dr. 
Miller said: 

“Tt is not our policy to place undue burdens, hard- 
ships, or obstacles in the way of legitimate advertisers. 
On the contrary, the latter will find in the Commission 
their best champion. Because if a man is advertising 
fairly, he may have competitors who, if they are not 
honestly advertising, will work to his disadvantage. By 
exercising control over unfair and false advertising, we 
naturally protect the man in the legitimate line.” 

Dr. Miller recently conferred in Chicago with repre- 
sentatives of the American Medical Association and 
American Dental Association. He reports that they 
are solidly behind the program planned by the FTC. 
“There is complete accord with these organizations and 
we are assured of their active assistance in evaluating 
and controlling problems we have confronting us. We 
will have to lean pretty heavily upon these agencies be- 
cause they must be looked upon as authentic sources of 
the best in medical and dental opinion.” 

Dr. Miller said that the homeopathic and eclectic 
groups of medical products do not figure in the adver- 
tising field to any extent. However, one concern in the 
middle west manufacturing eclectic preparations has 
recently submitted advertising material to the Com- 
mission. Dr. Miller points out that his division and the 


(Continued on page 672) 
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deem modification of regulations proposed 
by the Food and Drug Administration under the 
new Food, Drug, and Cosmetic Act, is expected by rep- 
resentatives of this industry. Walter G. Campbell, En- 
forcement Chief of the Food and Drug Administration, 
hopes promulgation of the regulations in final form will 
occur before the new year. 

One of the provisions of the regulations thought 
likely to be modified is the one that requires all informa- 
tion called for in the law to be on that side of the pack- 
age displayed to the public, and which requires similar 
labeling on all sides suitable for display. It was also 
believed that amendment will be made so as not to 
require the street address of the manufacturer or dis- 
tributor be given where a well-known concern is in- 
volved whose location is known and whose address is 
published in city or telephone directories. This sug- 
gested amendment yet it is regarded as an important 
consideration where small labels or limited labeling 
space is available on a package to present all required 
information. 

It is understood that the new regulations, except 
those already in force under the new law, will not be- 
come effective until June 25, 1939, when most of the 
law itself becomes effective. However, it is also under- 
stood that manufacturers will be free to follow the regu- 
lations between the date of their final promulgation 
and the effective date of the law. During that interval, 
however, they may continue to put out their products 
under the old food and drug law regulations. The regu- 
lations and the law, with the exceptions above noted, 
will not apply as against the manufacturer to goods 
shipped before June 25, next. They will apply, however, 
to such goods if reshipped by a wholesaler after that 
date. 

Therefore, in the opinion of Mr. Campbell, forward- 
looking manufacturers would do well to abide by the 
regulations in making up goods and labels as soon as 
they can make the necessary changes in their processes 
and practices after the regulations are promulgated. 


It is understood that this is the view also of wise trade 
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EGULATIONS, HEARING 


representatives and industry advisers. They point out 
that if a manufacturer does not proceed to follow the 
regulations as soon as practicable after they are issued, 
he may get into trouble with his wholesalers. The latter 
might be in a position to say that they would not buy 
the manufacturers’ goods during a period of months 
before the law and regulations become effective, for 
fear that if the goods did not comply with the new regu- 
lations, the wholesaler would be stuck with a stock of 
them on his shelves which he could not ship in inter- 
state commerce after June 25 without running the risk 
of prosecution for violation of the new law. 

Charles Wesley Dunn, in concluding his presentation 
of criticism of the regulations at the hearing in Wash- 
ington, called attention to the possibility that only a 
short period might remain between promulgation of the 
regulations and June 25. He suggested that this time 
might not be sufficient for making necessary label 
changes and, therefore, submitted that “appropriate 
allowance should be made for this situation.” If Mr. 
Dunn meant that regulations should not be put into 
effect until sometime after June 25, it can be stated on 
the authority of Chief Campbell himself that “there 
will be no postponement of the regulations.”” It may be 
possible, however, that some limited period of time 
might be allowed in which manufacturers might use up 
their stocks of old labels. This custom has prevailed in 
certain branches of the government concerned with 
similar matters. For example, the Federal Alcohol Ad- 
ministration has often allowed a certain amount of lee- 
way in time within which concerns in the liquor in- 
dustries may use up old labels which do not conform to 
new regulations. 

At the same time that F.D.A. has been considering 
criticism of its proposed food, drug and cosmetic regu- 
lations, its representatives have been asking the Treas- 
ury Department and the Budget Bureau for a con- 
siderable increase in the appropriation for food and 
drug law enforcement. For the current fiscal year end- 
ing June 30, next, the appropriation available is 
$1,750,000. In support of a considerable increase over 
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AND MODIFICATION 


this amount which the department considers confiden- 
tial until the annual budget becomes a matter of public 
property, F.D.A. has pointed out that it has a new law 
to enforce; that it is tackling an entirely new job in 
regulating cosmetics and devices; that it needs a con- 
siderable increase in personnel. 

At the hearing, trade and industry representatives 
declared that the regulations in many respects go be- 
yond the provisions of the new law; that they are un- 
necessary, unreasonable, unworkable, and indefinite. 
When asked about such criticism, Mr. Campbell replied 
that an interpretative regulation going beyond the law 
is an invalid regulation. 

It is recognized both among F.D.A. officials and 
trade representatives that a new field in drug and cos- 
metic regulation is being entered. The belief prevails 
that there will necessarily have to be a large number of 
court decisions before the meaning and scope of the new 
law and regulations are thoroughly clear and under- 
standable. In this connection it is understood that 
F.D.A. will welcome steps that may be taken by manu- 
facturers to procure declaratory judgments of the 
federal courts clarifying the law. Such cases would have 
to be initiated by a member of the trade or industry 
concerned, it is said. They may be inaugurated, how- 
ever, by a manufacturer or group especially interested 
in or concerned about a particular provision of the law 
or regulations or their application to a particular prod- 
uct or line or class of products. 

In proceedings under the declaratory judgment law 
it is understood that the department and a manufac- 
turer could agree upon a statement of facts in a given 
case or relating to a certain product and, putting the 
matter up to the court, ask which side’s interpretation 
of the law is correct. Declaratory judgments have been 
sought by various parties and interests concerned with 
a number of new federal laws in recent years. For ex- 
ample, a declaratory judgment has been sought recently 
with relation to the national bituminous coal act and 
its administration, as to the constitutionality of the act 
and the work of the National Bituminous Coal Com- 
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CHIEF CAMPBELL PRESIDED 


mission. No friendly test cases involving the food and 
drug laws and regulations, however, will be entered into 
by the F.D.A., according to Mr. Campbell. He says 
that courts generally do not look with favor upon test 
cases. 

The belief that some of the proposed regulations will 
be modified is based upon the attitude of Mr. Campbell 
during the hearing and the course he has been proceed- 
ing since then. The law did not require the department 
to hold a hearing on the proposed general regulations 
and by the same token the department need pay no 
attention whatever to what was said on that occasion 
or to briefs and other written material received. How- 
ever, Mr. Campbell told the conference that everything 
submitted “will be carefully and seriously considered.” 
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Continuing he said: “If in interpreting the provisions 
of the act to which the proposed regulations apply, 
there has been expressed a requirement which is not to 
consumer advantage, it is essential that we know that.” 
He expressed gratitude for constructive suggestions 
received from manufacturers. 

Since the hearing Mr. Campbell has told DruG anp 
Cosmetic INpustrRY that all of the material 
mitted was being analyzed and classified by subjects or 
sections of the regulations referred to. In this way all 
of the data and views relating to a particular provision 
of the regulations were gotten together in one place for 
study. Mr. Campbell gave assurances that they would 
be given his personal consideration and also that of the 
Solicitor of the Agricultural Department. In this con- 
sideration, the sum and substance of all reeommenda- 


sub- 


tions made, particularly the reasons therefor, have 
been receiving attention. 

At the hearing, representatives of drug and cosmetic 
groups centered their fire largely on provisions of the 
regulations relating to labeling. The panel provision 
above referred to served as the very center of the target. 
James Hoge, counsel for the Proprietary Association, 
illustrated how “foolish” this requirement appeared to 
be, even if it were not deemed actually injurious to the 
manufacturers’ business and practically impossible to 
carry out. Many packages bear a trade-mark, trade 
name, typical design or device on more than one side 
for display purposes. Some packages, such as that of 
Bisodol, bear six panels suitable for display. Under the 
proposed regulations complete label information would 
have to be put on all six sides and ends. This would be 
necessary, they thought, to meet the situation as re- 
gards various positions or methods of display for the 
package. 

Again, the labeling regulations go beyond the law, it 
was charged, because they would require labeled state- 
ments to appear conspicuously on the panels of pack- 
ages shown under conditions of “sale and distribution.” 
The law specified conspicuousness under customary 
conditions of “purchase and use.” In that connection 
Dr. Frank O. Taylor, chairman of the technical ad- 
visory committee, American Drug Manufacturers’ 
Association, pointed out that the law requires the fol- 
lowing statements to appear on all labels: (1) common 
or usual name of drug; (2) name and address of manu- 
facturer; (3) quantity of contents of package: (4) 
common name of each active ingredient. The following 
additional statements are also required, he said, many 
of which may be upon the same label; (5) name, 
quantity and percentage of narcotics; (6) warning state- 
ment concerning them; (7) quantity of certain dangerous 
ingredients; (8) kind and proportion of alcohol: (9) 
specific information required by an official compendium ; 
(10) statements regarding deterioration of certain 
drugs; (11) statement of differences in strength, quality 
or purily from an official compendium standard. 

Another illustration of the extreme character of the 
regulations was given when Mr. Hoge referred to a 


package of liniment either labeled or accompanied by 
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labelings printed in e!even foreign languages, in ad- 
dition to English. He suggested the impossibility of 
printing all required information in twelve languages on 
the label of a comparatively small package. 

Trade representatives attacked the regulation pro- 
vision requiring a labeled statement where there is a 
difference of medical opiiion over the effect of a drug 
product. Congress refused to authorize this, it was said, 
but the Department was seeking to impose it by regula- 
tion. The whole tendency of this requirement will be to 
raise doubt in the mind of the consumer as to the 
efficacy of drugs and medicines generally and the 
efficiency of the medical profession and to increase the 
consumers’ sales resistance. In that connection refer- 
ence has been made to an opinion by Charles Evan 
Hughes, present Chief Justice of the United States 
Supreme Court. That opinion, rendered before enact- 
ment of the so-called Sherley amendment to the old 
food and drug law, suggested that complete agreement 
of medical opinion was “out” so far as law is concerned. 
In other words, the highest court recognized the fact 
that medicine is not an exact science but rather an art. 

In just what form a labeled statement could be made 
about a difference of medical opinion is a problem that 
nobody appears willing or able to solve. It has been 
suggested that a manufacturer might label his product 
with a statement to the effect that his own corps of 
advisers or research workers believed the product to be 
beneficial for certain purposes, but that this view might 
not be held by the medical profession generally. It has 
also been suggested that it may ultimately be necessary 
for the Food and Drug Administration to decide 
whether approval of a product by the Council in Phar- 
macy and Chemistry would reflect the consensus of 
medical opinion. 

Provisions of the regulations based upon the varia- 
tion clause of the law were criticized as possibly uncon- 
stitutional. It was recalled that Charles Wesley Dunn 
had been the first man to raise that question authori- 
tatively, his point being based upon the proposition 
that Congress could not delegate legislative powers to 
an unofficial professional or commercial body such as 
the United States Pharmacopoeia Committee. This 
objection, it is contended, applies to whether a com- 
plete new pharmacopoeia is involved or merely to de- 
cisions of the Revision Committee making changes 
in the U.S.P. 

The regulation provisions relating to new drugs go 
way beyond the law, in the opinion of proprietary 
manufacturers. Some groups say there is nothing but 
confusion as to the meaning of these provisions. Under 
them it appears to some manufacturers that if they 
merely change the color of the coating on a tablet with 
the use of a certified coal tar dye, a new drug would 
thereby be created subject to all the requirements ap- 
plying to new drugs. The law did not contemplate 
going that far, it is declared. It seeks to insure safety 
in the use of a new drug product, according to direc- 


tions. This portion of the regulations, however, does 
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not give any prominence to the safety provision, accord- 
ing to trade representatives. 

Pharmaceutical interests are especially critical of the 
requirement of the regulations relating to the labeling 
of dangerous drugs for “‘professional use only.” This 
provision has been referred to as a joker by some of the 
critics, who point out that if a drug product labeled for 
“professional use only” is sold over the counter in a 
drug store,—even so much as a single package of it,— 
the product would no longer be exempt from the other 
labeling requirements. For practical purposes, it is 
declared, that means that there is no exemption at all. 
Under the old set-up a consumer could buy any drug he 
wanted, practically, except a narcotic, without having 
a prescription. On the pharmaceutical side criticism is 
directed against the use of the word “professional” as 
not being sufficiently definite. According to this view, 
“professional use” might mean use by a lawyer, a 
journalist, a clergyman, even a radio operator. Limita- 
tion of labeling or sale of dangerous drugs, it is con- 
tended, should be tied up in some way with the doctor 
writing the prescription. Pharmaceutical people would 
like to have “professional” defined more clearly. 

Furthermore, they contend that the manufacturer 
cannot be justly held responsible for the misuse of a 
product by the retailer who owns it and over whom the 
manufacturer can have no binding control. The only 
way the retailer can be prevented from selling such 
drugs over the counter, in the opinion of pharma- 
ceulical representatives, would be for the manufacturer 
to enter into contract with the retailer not 
dangerous drugs marked “for professional use only” 
over the counter. The impracticability of negotiating 
such contracts with 50,000 or 60,000 retail druggists is 
too obvious for comment. 

When the charge of a joker in the dangerous drug 
regulation was called to the attention of Mr. Campbell, 


to sell 


he replied: “It is not a joker. It represents a genuine, 
sincere desire to accomplish the purpose which is to 
stop over the counter sale of such drugs. The label 
phrase ‘for professional use only’ should serve as a 
notice to the consumer that protects him. The manu- 
facturers, in marketing their products, can help them- 
selves, the public and the department by use of state- 
ments of that kind. The use of such a phrase con- 
stitutes one contribution towards protection of the 
public.” 

Mr. Campbell insisted that the department is not 
trying to prevent traffic in potent drugs. He mentioned 
such drugs as amidopyrene, cincophen, sulfanilamide 
and strychnine. The last named, while dangerous, has 
well recognized uses, but Mr. Campbell said that ‘‘it 
would be too bad to encourage the general sale and 
popular use of such a powerful drug.’’ He commented as 
follows upon the charge that the department seeks to 
prevent self-medication: 

“This provision of the regulations is not an attack on 
self-medication. The old and the new laws recognized 
self-medication as legal, so far as concerns legal products 


sold in legal ways.” 
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The A.D.M.A. recommended, in a report of its 
technical committee, that arsenic should be exempted 
from the labeling requirements applying to dangerous 
drugs where it occurs naturally in drugs, when not in 
excess of 1/420 grain in the customary daily dose. This 
exemption would effectively protect the public health, 
it was contended. Exemption of preparations for ex- 
ternal application in which arsenic occurs was also 
recommended, as was exemption of veterinary remedies 
containing arsenic. If arsenic is added as an ingredient 
to a drug it would have to be declared under Sub- 
section 502-E of the food and drug law. 

From the standpoint of the cosmetic industry, the 
labeling requirements of the new regulations are of 
vital interest, as well as the requirement that materials 
for cosmetic products may not be imported into the 
United States if they are manufactured, prepared or 
packed under insanitary conditions. Hugo Mock, 
counsel for the Toilet Goods Association, illustrated 
with many sample packages of perfumes and cosmetics 
his point that it would be impracticable to place all in- 
formation required by the regulations on the front or 
principal label without marring the artistic appearance 
of the package. Some cosmetic packages, he pointed 
out, have many faces or panels and the required data 
might have to be put on all of them. He urged per- 
mission to use the metric system in marking perfumes. 

Mr. Mock charged that there is a ““conspicuous joker” 
in the proposed requirement that sanitary conditions 
must prevail in foreign countries whence cosmetic ma- 
terials are imported. He described this as an attempt 
to extend the “New Deal” over regulation of labor 
conditions throughout the world. Mr. Mock declared 
that he would almost be willing to certify that some 
such goods as musk from the Himalayan Mountains, 
civet from Abyssinia and other products from Mada- 
gascar and other far away places are not packed under 
sanitary conditions. Enforcement of the proposed 
regulation would paralyze the importation of raw ma- 
terials necessary for his industry. 

Commenting upon this criticism, to DrRuG AND Cos- 
METIC INpDusrry, Mr. that 
Congress emphasized that imported goods must be 
packed under sanitary conditions by repeating the re- 
Not only must food, 


Campbell pointed out 


quirement two or three times. 
drugs and cosmetics and their materials be produced 
and packed under sanitary conditions in this country, 
but filthy and decomposed goods are put under the ban 
as adulterated. Again, the same principles are applied, 
he said, under Section 801-A relating to imported goods. 
Thus, said Mr. Campbell, “by repetition Congress has 
emphasized its determination not to temporize with 
filthy and contaminated articles.” The Food and Drug 
Chief would not say anything about the possibility of 
modifying this provision of the regulations. 

Mr. Dunn and others have called attention that the 
proposed regulations recently the subject of hearing do 

(Continued on page 666) 
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HAIR AND THE SHAVE 






























bas many new developments of shaving apparatus in 
recent years makes it interesting to look at the 
The 
most universally used shaving apparatus is the safety 
razor. The manufacturing of the safety razor, and 
especially the razor blade, in reference to its keen edge, 


factors related to achieving a satisfactory shave. 


durability, and sharpness, has been developed to a 
degree where much more perfection can not be expected. 
Standard brands of blades, manufactured at present, 
are really fine achievements of technical engineering, 
yet we dread the torture of each morning shave. 

The hair, covering the face and other parts of the body 
is an auxiliary of the great protective organ, the skin. 
It is composed of three distinct parts. The bulk of the 
hair is a fibrous substance in which the coloring pigment 
is dispersed, but which in itself is a semi-transparent 
cellular structure covered by a thin layer called the hair 
This cuticle is an extremely thin, scaly sub- 
stance. The center of the hair, which is called the 
medulla, is an opaque cellular body and is always white, 


cuticle. 


regardless of the color of the hair. 

The chief constituent of the hair, similar to that of 
the epidermis, is keratin. Keratin is a colloidal chem- 
ical compound insoluble in water but capable of absorb- 
ing water and greasy substances readily. Thickness of 
the hair depends on its type and varies between 0.08 
and 0.38 millimeters. Its hardness, when perfectly 
cleaned and dried to a constant weight, exceeds the 


hardness of aluminum. As it can be noted on the 


*Drugwell, Inc. Newark, N. J. 









Top left shows a_ safety 
razor, below which a hair 
growing out of the face. 
Other views are cross sec- 
tions of diferent shaped 
hairs, except upper right on 
opposite page which shows 
shedding hairs found among 
clippings. 











photographic illustration, the shape of the hair is mostly 
cylindrical with a cross section of oval or kidney shaped; 
but it is not uncommon to find hairs with triangular, 
star, or heart shaped cross sections. Density of the 
beard and the angle between the hair shaft and the 
epidermis varies with the area of the face and is just as 
characteristic of each individual as his finger prints. 
The rate of growth of the hair is directly proportional to 
its normal length and inversely proportional to the time 
required to reach this normal length. 

Removal of the scaly exterior of the epidermis during 
shaving causes no ill effects as the scaling and replacing 
of the epidermis is a natural process, similar to the 
shedding and regrowing of the hair. Hair that has been 
shed naturally can, in some cases, be found in consider- 





able quantities among the hair clippings removed dur- 
ing shaving and although they have no direct bearing 
on normal shaving, they may be considered as providing 
a natural cause for ingrowing hairs. 

As ingrowing hair is usually experienced after shaving 
with a dull blade, and most cases on the area around the 
neck where the hairs grow out at a minimum angle, 
there is a possibility of bending and pushing the pointed 
stubble of the hair into the follicle of the previously re- 
moved hair that has been shed. Unfortunately the 
writer has no confirmative data to prove this theory 


other than having succeeded in creating ingrowing 
hairs in this manner. 


To determine the factors related to a satisfactory 
shave, laboratory experiments have been conducted 
along the following lines: softening of the hair, proper 
application of the shaving preparation, and shaving 
technique. The following methods were used to deter- 
mine the effects of different softening agents: stretching 
the hair under a definite pressure and time, measuring 
its elasticity under the same conditions by a specially 
constructed instrument similar to the penetrometer, and 
using a dulled blade in place of the standard needle. 

Different bases, water and wetting agent were used 
in testing their softening effects. A temperature of 
110° F. was used in conducting the experiments with 
the different solutions in which the hairs were vigor- 
ously stirred for a recorded time in each phase of the 
experiment. The hairs had been washed in a soap 
solution (ph 8.6) for one minute and rinsed in water 
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before exposing them to the softening agent. To obtain 
the highest degree of elasticity of the hair with the dif- 
ferent softening solutions while using time as a variable 
factor, the following results were obtained: water six 
minutes; wetting agent, as lauryl and petrolatum sul- 
fonate (14% sol.) four and one half minutes; alkali solu- 
tions, (pH9) four minutes. This resulted time includes 
the washing and transferring of the hairs to the instru- 
ments. Although this experiment was conducted with 
great care, considering even the thickness and type of 
the hair used, there are many other factors which in- 
fluenced the result in actual shaving practice. A similar 
experiment was conducted, in which the hairs were 
treated with the softening solutions without any pre- 
liminary washing in soap solution. The result was that 
the efficiency of the water fell far below that of the 
previous test. Similar results were observed when the 
temperature was lowered to 70° F. 

The result of these tests were confirmed by the second 
part of this experiment which was conducted for a 
period of six weeks on several persons shaving every 
day under specially outlined instructions in each phase 
of the test. Minimum time and the most effective 
methods were observed by the shavers for a period of 
four weeks. During this time the same brand of shav- 
ing cream, blade and razor were used by all in order to 
assure a correct judgment of their shaving experience. 

As a result of this practical test, it was found that a 
minimum time of one minute for cleansing and three 
minutes for softening the beard was necessary for a 
comfortable shave. The method used to attain this 
minimum time was: washing the face with soap, rinsing 
and lathering with a wet brush, and dipping the brush 
into water frequently until the lather was saturated 
with water. This procedure took about three minutes. 
Then more shaving cream was applied to the brush and 
a thick lather developed for the remaining one minute. 

Temperature of water in normal shaving should be as 
warm as can be tolerated by the skin without any dis- 
comfort. Contrary to the opinion of many professional 
writers, it has been found that light or gray hair is not 
more difficult to soften than pigmented hair. 

srushless creams can hardly be considered as hair 
softening mediums; but having a dense consistency, 
they exert a stronger effect in supporting the hairs and 
protecting the skin by their lubricating property. 

Effects of the different shaving techniques in respect 
to length, speed and angle of the stroke, were observed 
in the third part of this experiment. 

The guiding star serves a dual purpose. Besides con- 
trolling the use of dangerously large shaving angles, il 
facilitates stretching of the skin. The angle enclosed 
by the blade and the extended imaginary line connect- 
ing the tangent point of the bar and blade, is called the 
The clearance angle is inclosed by the 
Dimen- 


tangent angle. 
same line and the cutting surface of the blade. 
sional and geometrical relations of these factors are 
the chief characteristic features of the different safety 


razors. It is the tangent angle which really controls 
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A. 


the use of too small or too large shaving angle for satis- 
factory shave. 

As the natural tendency of the average shaver is to 
get a close shave in the shortest possible time, most of 
the commercial safety razors are constructed with a 
tangent angle permitting the use of a maximum shaving 
angle without any shaving discomfort. Due to the 
elasticity of the skin, this maximum shaving angle, 
limited by the tangent angle, can still be increased by 
pressing the guiding bar more firmly against the skin. 
As this practice always results in excessive removal of 
the epidermis and often cutting into the capillaries, 
the normal tangent angle is reduced in choosing the 
actual tangent angle of the razor. It has been found 
that most shaving discomfort can be attributed chiefly 
to the use of a large shaving angle and excessive pressure 
applied to the skin. 

Shaving with a relatively small angle, with short 
quick strokes, and with a minimum of pressure, resulted 
in a comfortable shave, even when shaving against the 
grain. As this part of the experiment is purely em- 
pirical, it is difficult to state that the result obtained 
would satisfy the individual taste of every shaver; how- 
ever, it has been found that the best method of obtain- 
ing a close shave without discomfort, is to shave a small 
area of the face two or three times over, using short, 
quick strokes with a small shaving angle; then repeat 
the same procedure from the opposite direction to re- 
move pointed stubbles of the hairs. Slanting strokes 
proved to be very efficient in obtaining a close shave, 
although it requires more or less skill in manipulation. 
Any attempt to shorten the time required for the ade- 
quate softening of the beard resulted in discomfort even 
when the smallest possible shaving angle was used. 

Failure on the part of safety razor and shaving cream 
manufacturers to acquaint their users with the enor- 
mous importance of the hair softening procedure is creat- 
ing a false impression among consumers about the qual- 
ity and value of these products. The average shaver 
who has not been informed of this important factor 
which is absolutely essential to a satisfactory shave, 
will blame the cream or the blade for any unsatisfactory 
results until he learns that neither the best shaving 
cream nor a blade with the keenest edge will compen- 
sate for an inadequately softened beard. 


Regulations Hearing 


(Continued from page 663) 


not cover the entire law. When asked about this, 
Mr. Campbell pointed out that several regulations 
under as many different provisions of the law relative to 
new drugs, hair dyes, etc., have already been promul- 
gated. He also pointed out that substantive regula- 
tions under other sections of the law will necessarily 
be issued later on as soon as they are ready. Among 
other subjects, these regulations will relate to the 
deterioration of drugs, the certification of coal tar dyes, 


(Continued on page 676) 
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COSMETIC MARKETS BY 
INCOME GROUPS 


N° MATTER what the income of the family group, 
approximately three per cent. of all its expendi- 
tures, aside from rent and household maintenance, are 
spent for personal care. Personal care, in this instance, 


includes expenditures for toi- 
let articles and preparations, 
as well as expenditures for 
haircuts, shampoos, perma- 
nents, manicures, facials, 
shaves, etc. This type of 
market analysis by income 
groups is made possible by a 
correlation by McFadden 
Publications, Inc., of the re- 
port of the National Re- 
sources Committee ‘Con- 
sumer Incomes in the U. S., 
which in turn is based pri- 
marily on data from the 
Study of Consumer Pur- 
chases, conducted by the De- 
partments of Labor and Agri- 
culture. In this presenta- 
tion, the analysis is confined 
to the expenditures for per- 
sonal care which includes cos- 
metics and those personal 
services rendered in barber 
shop or beauty salon. The 
report is limited to cities of 
25,000 population and over, 
thus covering about ten mil- 
lion families. 

The accompanying chart 
shows the five markets, by 








FAMILY INCOME AND EXPENDITURES 
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Full length of the blocks represent total income, and 
stipled sections represent expenditures for personal care. 
Since these figures are very diferent in magnitude, it was 
necessary to use a semi-logarithmic scale which indicates 
proportions rather than actual amounts. 


a total income of $5,263,700,000, or 25.6 per cent. of 
the total. Total expenditures were valued at $3,939,- 
100,000 ($8,090 per family) and included net expendi- 
tures—actual expenditures for merchandise—of $2,329,- 


700,000 ($4,795 per family). 
Annual expenditures by this 
group for personal care, were 
valued at $57,226,100, an 
average expenditure per fam- 
ily of $118, or 15.1 per cent. 
of all expenditures for per- 
sonal care in this study. This 
group thus spends 1.1 per 
cent. of its income, or 2.5 per 
cent. of its merchandise ex- 
penditures, for personal care. 

The next division, fam- 
ilies with incomes from $3,000 
to $5,000 annually, includes 
895,731 families with a total 
income of $3,144,600,000, 
total expenditures of $2,734,- 
000,000, expenditures for 
merchandise of $1,843,700,- 
000, and expenditures for 
personal care of $56,489,100. 
Broken down still further, 
total income per family was 
$3,510, total expenditures 
$3,050, net expenditures $2,- 
058, and personal care $63. 
This group represents 9.0 per 
cent. of the total number of 
families, has 15.3 per cent. 
of the total income, and ac- 


income groups, into which the report is divided. The counts for 14.9 per cent of expenditures and personal 


first, the high income group, includes 486,171 families 
with incomes of $5,000 a year and over, with an average 
income per family of $10,820. This group, representing 
4.8 per cent. of the total number of families studied, had 
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care. The expense for personal care also represents 3.1 
per cent. of merchandise expenditures. 
The income group with incomes ranging from $2,000 


(Continued on page 682) 
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TESTED FORMULAS 


Wes mercurochrome was at the height of its popu- 
larity, it was used quite extensively as a lip rouge, 
its indelibility, color, and ease of application being 
recommendations. Even before then, liquid dye solu- 
tions for application to the lips were included in the line 
of several cosmetic manufacturers. The appearance of 
good, indelible lipsticks, with the great advantage of 
complete, safe portability, drove the liquid preparations 
off the market. 

Now there is a resurgence of interest in the liquids, 
with present products which leave a permanent, colored 
film on the lips. Small, screw cap applicator bottles 
make packs that are entirely safe for the purse and, 
since bottles are cheaper than cases, items sell at low 
unit prices. Preparations of this type bring up none of 
the problems of formulating and making a good lipstick 
and are far simpler and cheaper to manufacture than 
solid products. 

The first type of preparation to be considered is a 
simple solution of water-soluble dyes in water. Proper 
selection of dye will lead to good color and permanence. 
The solution will, however, need some improvement, 
since it does not evaporate as rapidly as it might and is 
generally too fluid for simple application. It must also 
be modified to assure even spreading and penetration 
of the dye. A small amount of a wetting agent, such as 
sodium lauryl sulfate, is virtually indispensable in an 
aqueous lip stain; the liquid then smoothly and evenly 
spreads to cover the desired area and staining by the dye 
is promoted. Very small amounts of wetting agent, 
merely enough to reduce surface tension, are sufficient. 
From ten to fifty per cent. of aleohol may be added to 
increase the speed of drying. 

For a satisfactory modern product it is necessary to 
go farther than this. Simple solutions are inclined to be 
too thin and fluid; in addition, the dye is so rapidly lost 
from the lips that there is insufficient time for maximum 
staining to take place. A gum or thickening agent is 
therefore a very useful additional component. Some of 
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the synthetic thickeners used in the textile industry (if 
proven non-toxic for cosmetic use) might well be used. 
The gum must give an absolutely smooth dispersion so 
that no lumps will interfere with spreading and the 
alcohol content must be low enough not to precipitate 
the gum. Along with the usual products, sodium 
alginate and pectin should prove useful. 
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Mix the gum, alcohol and preservative and pour into 
the solution of the dye and the wetting agent in water. 
Stand for one or two days and filter. In common with 
all formulas given, this is a suggestion subject to modifi- 
cation according to differences in raw materials as well 
as differences in personal taste. Too much gum should 
not be used, or the mixture may be inclined to be ropy. 
The proportion of the dye, too, will depend largely upon 
its solubility and tinctorial power. A preparation of 
this type, made in the laboratory here, gives good color- 
ing to the skin and is reasonably resistant to rubbing 
with a moist rag, but cannot make any pretense of being 
fully permanent. Neither, for that matter, may most 
lipsticks now on the market. 

Alcoholic solutions of dyes insoluble in water repre- 
sent another important variant of this type of product. 
Alcohol is the major solvent, with only small amounts of 
water present to lower the cost somewhat and retard too 
rapid drying. (Glycerin is useful in these solutions, as in 
solutions of water-soluble dyes, for the softening effect 
upon the lips and the pleasant taste. Since the dyes 
used are soluble in alcohol but not in water, they are 
likely to leave a much more nearly permanent stain on 
the lips which is unaffected by saliva and can best be 
removed by the application of a remover consisting of 
ethyl alcohol. 
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LIQUID LIP ROUGES 


Alcohol and alcoholic solutions in general require no 
welting agent, since they have high wetting power for 
skin surfaces and spread easily. Penetration of the dye 
is also less important because a slight, insoluble coating 
of dye is left on the surface and need not penetrate. It 
might also be difficult to find a wetting agent that was 
at all effective in solutions of high alcoholic content. 

Modern products that are enjoying the present vogue 
consist of alcoholic solutions modified by a thickener or 
film-forming agent in the same way that gums are used 
with aqueous solutions. Because of the nature of the 
thickener and filming agent, undiluted alcohol is a vir- 
tual necessity, small additions of water causing pre- 
cipitation. We have worked with ethyl cellulose, a 
grade of low or medium viscosity being preferable, and 
have had very good luck. Nevertheless, this cellulose 
ether is not the only material that may be utilized. 
Some grades of nitrocellulose are completely soluble in 
anhydrous alcohol (which is relatively expensive), while 
others can be made to dissolve in mixtures of ordinary 
ethyl alcohol and esters to promote solubility. Some 
of the newer synthetic gums and resins available may be 
useful in this connection but they have not been 
examined here. 

Ordinarily the film left by these materials needs 
modification, primarily to increase flexibility and avoid 
peeling from the lips. Castor oil, a well-known plas- 
ticizer, works very well indeed with ethyl cellulose. 
Butyl stearate and possibly some of the other fatty acid 
esters should be valuable, while the list of products 
used in the lacquer industry or recommended by manu- 
facturers is very extensive, even after possible skin 
irritants and toxic compounds have been eliminated. A 
high enough proportion of compounds of this type must 
be present to do the job required of them, but, on the 
other hand, too much may retard complete drying and 
make the film too soft and sticky. 

A small proportion of ethyl acetate, or similar esters, 
may be added to the alcohol to promote solution of the 
film-forming substance. 
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Dissolve the dye in the alcohol, add the ethyl cellulose 
a little at a time and stir until it has dissolved com- 
pletely. Finally add the castor oil. Filter if desired. 

A preparation of this type when applied to the lips 
evaporates fairly rapidly to leave a thin, colored film 
which is at first sticky but later dries completely. The 
dye itself generally stains only the film and does not 
affect the underlying skin. The film is flexible enough 
so that it does not readily peel away from the lips, and 
is insoluble. It is thus quite permanent. 

Concerning the dyes used, they should properly be 
limited to an approved list, known to be without toxic 
reaction. It is not too difficult, working with water- 
soluble colors, to combine the various certified dyes 
available until the desired shade is obtained. Since 
these are effective in staining the skin, it is hardly 
necessary to go further for dyes in aqueous media. 

The choice of alcohol-soluble colors, insoluble in 
water, is definitely limited at present, but should de- 
mand be great enough it is probable that the list can be 
extended to include harmless alcohol dyes. A trace of 
bromo acid, which is sufficiently soluble in alcohol, is 
often included in the mixture, but we do not feel that 
this addition is altogether necessary. In the first place, 
the skin staining properties of bromo are unnecessary in 
a film-forming product; furthermore, since the com- 
pound is responsible for much of the allergic reactions to 
lipsticks, it might well be omitted where desired per- 
manence may be obtained by other means. 

Incidentally, two of the products we have examined 
bear the notation of patent pending. We cannot recom- 
mend that a notation of this type be disregarded, but 
the battle, when and if it comes, may well be between 
these two different manufacturers. 
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THE ENDOCRINE 








The most important forward steps in 
insulin therapy during recent years are 
probably the preparation of protamine 
compounds of insulin, and the discovery 
of the effect of zine salts on the action 


of this endocrine principle. 


f aeeemneee insulins from hog, sheep and fish have 
been compared with beef insulin recrystallized ten 
times, and found to have, within the limit of experi- 
mental error, the same sulfur content and the same 
physiological activity. This suggests that there is but 
one insulin. Crystalline insulin has the same physiolog- 
ical activity as commercial preparations when injected 
into diabetics in equivalent dosage. 

Local irritation of the skin and subcutaneous tissues 
at the site of injection and general symptoms of anaphy- 
lactic reactions were observed less frequently with im- 
proved methods of extraction and purification. Ap- 
proximately one out of eight or ten patients show 
hypersensitiveness to insulin. Allan and Scherer found 
that in one hundred cases showing hypersensitiveness, 


twelve showed severe local reactions with some relief 


by a change in the type of insulin, eighty-four cases 
manifested only a mild reaction at the site of injection 
and were usually relieved by a change in the insulin or 
by spontaneous desensitization,and four cases developed 


generalized symptoms of anaphylaxis. The fact that 


some cases are relieved by a change in the type of 


insulin suggests that the allergic reactions are possibly 
due to protein impurities and not to the insulin itself; 
although even the purest obtainable material appears 
to be capable of producing the effect. On 
hand, it is possible that insulin obtained from different 
animals may possess some slight variations in protein 


the other 


structure, as is the case, for example, with hemoglobins 
of different animals. Other relatively rare toxic man- 
ifestations which have been reported include headache, 
dizziness, transient hematuria, transient hemiplegia, 
and lack of muscular control. 

The exact mechanism of insulin action is still largely 
unknown or unexplained. The most striking phe- 


nomenon which follows its subcutaneous injection is a 
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lowering of the concentration of blood sugar. Glucose 
disappears from the blood, but in vitro experiments 
have shown no direct action of insulin on blood glucose. 
Under the influence of insulin, the tissues draw glucose 
from the blood more rapidly than in the absence of the 
endocrine principle. Experimental work has demon- 
strated that the presence or absence of the liver in an 
animal apparently has but little effect on the rate at 
which glucose is removed from the blood under insulin 
stimulus; muscle tissue appears to be of greater import- 
ance, and some investigators are of the opinion that the 
chief sites of insulin action are the cardiac and the 
skeletal muscles. The sugar tolerance curves of normal 
individuals show a decided difference for arterial and 
venous blood, a fact which suggests a relatively rapid 
removal of glucose by the tissues during its passage 
through the capillaries, once the concentration has 
risen above the fasting level. In the diabetic, this 
normal difference tends to disappear, and the more 
severe the diabetes, the closer the curves approximate, 
thus demonstrating the loss of power by the tissues to 
utilize the glucose. Insulin restores this power. 
According to some writers, insulin decreases the lac- 
tic acid content of muscle and increases the acetalde- 
hyde production in liver pulp; but it does not appear to 
influence the metabolism of fructose. Depancreatinized 
dogs and human diabetics seem to be able to form 
glycogen more easily from fructose than from glucose. 
Most are agreed that insulin facilitates and possibly 
controls the formation of muscle glycogen from blood 
glucose, but there is disagreement as to whether insulin 
exerts similar control over the formation of liver glyco- 
gen, and whether the disposal of glucose is facilitated in 
any other way under insulin stimulus than by the forma- 
tion of glycogen. That the effective concentration of 


insulin is an important factor in determining whether 
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liver glycogen is stored is shown by the facts that small 
doses of insulin result in storage, but larger, non- 


physiological and convulsive doses effect a depletion of 


liver glycogen. 

Although there is much contradictory and confusing 
experimental evidence, it appears reasonable to assume 
that one of the most important actions of insulin, under 
physiological conditions, is the facilitation of glycogen 
formation from glucose in both muscle tissue and liver. 
Whether insulin facilitates also direct oxidation of glu- 
cose cannot be definitely stated at present, but if this is 
not the case, then it is obvious that glucose must first be 
converted to glycogen in order to be oxidized. Laugh- 
ton and Macallum’s studies suggest the possibility that 
the precise action of insulin is the facilitation of the re- 
action in the tissues between pyruvic acid and glycero- 
phosphoric acid. 

The intravenous injection of ordinary commercial 
preparations of insulin into laboratory animals results 
in the production of a distinct hyperglycemia within a 
few minutes, and this is followed by the hypoglycemia 
usually produced by insulin injections. Crystalline 
insulin does not produce this sequence, which ap- 
parently is caused by impurities in the commercial 
preparations. In view of the fact that many of the 
problems concerned with the physiological role of in- 
sulin are still unanswered, investigators in this field will 
find that it is only by using crystalline insulin, rather 
than preparations containing unknown and _ variable 
amounts of impurities, that acceptable definite conclu- 
sions can be drawn as to its pharmacological actions. 

The insulin standard accepted by the Geneva Con- 
ference of 1925 is a particular preparation of insulin 
hydrochloride in dry powdered form. The unit of in- 
sulin is the amount of the principle present in one- 
eighth of a milligram of this material. Insulin is assayed 
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THE ISLETS OF LANGERHANS 


(Continued) 


By A. RICHARD BLISS, Jr. 


biologically by measuring the fall in blood sugar pro- 
duced in rabbits under standard conditions of compar- 
ison. Its strength is expressed in the number of units 
per milligram of the material that is being assayed. 

The term “hypoinsulinism” was suggested in 1923 as 
appropriate for diabeles mellitus. ‘Diabetes mellitus” 
simply names a symptom, and at that a symptom which 
is not specific to the disease. “‘Hypoisletism” and “hy- 
perisletism’’ would presumably be the terms for diseases 
associated with underfunctioning and overfunctioning, 
but, instead, the terms used—hypoinsulinism and hy- 
perinsulinism—have been coined from the name of the 
secretion rather than that of the glandular tissue. Those 
cases of diabetes mellitus which are definitely associated 
with decreased production of insulin are correctly de- 
fined by the term hypoinsulinism, but there appears to 
be another type of the disease in which the symptoms 
are associated with an increased production of some 
antagonistic principle which counteracts the insulin 
action. It has been suggested that this antagonistic 
principle is possibly a secretion of the pituitary, and 
such a pituitary diabetes cannot correctly be called a 
hypoinsulinism. The term pseudo-hypoinsulinism has 
been proposed for this condition. 

Pepsin and trypsin decompose insulin, and numerous 
attempts have been made to produce a preparation 
which can be administered orally. It has been known 
for many years that when very large doses of insulin are 
given by mouth in alcoholic solution or with saponin, 
there may occasionally be some slight hypoglyemic 
action on the blood sugar of diabetics, but the action is 
uncertain and variable, and obviously depends on the 
absorption of some insulin which has escaped the de- 
structive action of the digestive enzymes, something 
over which there is, as yet, no control. 
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The oral administration of dry insulin preparations 
mixed with fatty or oily vehicles has been advocated, 
and although good clinical results have been claimed, 
the claim is not supported. Some have claimed that 
when insulin is given orally with blood serum, protec- 
tion against digestive action is conferred through its 
“anti-tryptic” activity. The oral administration of 
liver extract with insulin is said to induce absorption 
from the stomach. The endonasal application of in- 
sulin in the form of a snuff has been reported as effective, 
and claims have been made that insulin administration 
by inunction yields good results, although an obviously 
larger dosage would be required than by subcutaneous 
injection. 

The greatest step forward in insulin therapy during 
recent years is probably the preparation of protamine 
compounds of insulin which are less soluble in tissue 
fluids than the hydrochloride, and whose absorption, 
after injection into the tissues, is consequently slowed 
down, and the action thereby rendered more continuous. 
A protamine prepared from the sperm of the rainbow 
trout Salmo irideus has only a slight solubility at pH 
7.3, and has been extensively tested clinically. The in- 
jection is painless, protein reactions do not take place: 
and there are no local reactions or other ill effects. At 


times, the dosage may be lessened, but the protamine 


compound possesses no particular value in the cases of 


patients who are satisfactorily controlled by insulin, and 
it is not suited for acute conditions because of its slower 
action. Another possible disadvantage is that the sup- 
ply of protamine from the particular species of fish 
probably cannot be increased enough to insure an ample 
supply. Furthermore, it is not indefinitely stable. 
However, now that this method of improving insulin 
action has been demonstrated, it seems within the 
realms of possibility that other compounds of insulin 
may be produced with similar properties but without 
the disadvantages which have been enumerated. 

Another important advance was made by Scott and 
Fisher who, testing the effect of zinc salts on the action 
of insulin, found that in concentration of 0.1 per cent. 
zine decidedly delays and prolongs the effect on rabbits, 
while it appears to exaggerate the delaying effect of 
protamine insulinate. 

Although thus far attempts to synthetize a substitute 
for insulin which might be given orally have been un- 
successful, the underlying idea is essentially sound. 
Sooner or later investigations will disclose the special 
linkage or series of linkages with which the activity 
of insulin is almost certainly associated, and ultimately 
synthetically reproduced simpler compounds may be 
found which are capable of oral administration and 


insulin action. 
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F.T.C. Goes Medical 


(Continued from page 659) 


Commission cannot pass in advance on such material. 
It does not take jurisdiction until the advertising is 
actually used. “The burden of proof is upon the ad- 
vertiser to show a scientific basis for his claims,’ said 
Dr. Miller. There are indications that he does not look 
with favor upon advertising relating to non-drug using 
schools of treatment, such as osteopathy, chiropractic, 
and use of heat and electricity. Regarding plans for 
cooperation with trade and industry groups, Dr. Miller 
said: 

“We aim to stimulate, in so far as possible, higher 
standards of ethics among different associations, trades, 
industries and groups. There is developing a very 
decidedly higher tone in ethical standards of drug and 
cosmetic manufacturers, pharmaceutical groups, etc. I 
think a great deal can be done in that way. If the lead- 
ers of the respective professions and groups exercise 
their influence individually and collectively to direct 
advertising of drugs, cosmetics, and devices along sane 
and honest lines they can do tremendous good in help- 
ing to clean up the situation. 

“I may illustrate what I mean by reference to manu- 
facturers and distributors of dentifrices,” continued Dr. 
Miller. “There is great room for debunking a lot of 
dentifrice advertising. There are more than 900 
dentifrice products on the market. The most satis- 
factory approach to this problem, in my mind, is for 
the manufacturers of dentifrices to get together in a 
trade practice conference. To that end, we have cir- 
cularized manufacturers asking whether they would be 
interested in such a gathering. If leaders of the indus- 
try will get together to discuss their problems among 
themselves, with the collaboration of the Federal Trade 
Commission, | believe that the situation regarding limi- 
tations to apply on dentifrice advertising material could 
be cleared up in a large way by group action. If they 
don't want to do it that way the only thing is to go into 
the matter of each individual product or advertiser.” 

Continuing Dr. Miller said that most dentifrice ad- 
vertising is based on one of three points, namely, germi- 
cidical action, antacid action or gum massage. If such 
advertising cannot be dealt with enbloc, Dr. Miller said 
that one case could be instituted against a product in 
each of these advertising groups and by a single decision 
in each group, advertising of other products in that 
group can be disposed of. This would simplify pro- 
cedure somewhat, but not to the extent believed pos- 
sible through a trade practice conference. 

A great deal has already been done along the line of 
the Commission securing cooperation of advertisers, 
advertising agencies, publishers, trade and industrial 
associations, Dr. Miller pointed out. Chief Examiner 
James A. Horton, of the FTC staff, has discussed prob- 
lems with various organizations recently and has met 


with enthusiastic response, according to Dr. Miller. 
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ANTACIDS 


By M. A. 


Wr the possible exception of headache remedies, 

probably no drugs are more commonly employed 
for internal use than those grouped as antacids. Very 
often, the use of antacids will obviate the need for 
headache-relieving preparations. Antacids are em- 
ployed primarily to reduce or neutralize the excessive 
acidity of the stomach secretions, preferably by local 
action, rather than through general systemic effects. ! 
These drugs include certain salts and bases of sodium, 
magnesium, calcium, aluminum and bismuth. Potas- 
sium, barium and ammonium preparations as well as 
citrates and oil of peppermint are also employed as 
antacids. Milk is frequently administered for its 
antacid action. 

Properly used, the antacids relieve the common 
symptoms of hyperacidity such as pain, heartburn, sour 
belching, distress and gas. They perhaps also diminish 
The 
alkalis probably also help to render the mucus less 
tenacious and evidently have definite effects on the 
movements of the stomach. Gastric acidity is a relative 
term, the acidity varies at different periods of digestion. 


the tendency to the development of peptic ulcer. 


Furthermore, a degree of acidity which induces the 
symptoms of hyperacidity in one individual will fail to 
do so in another person. As might be expected this 
condition is more prevalent among the well-to-do than 
among the poorer groups. Hyperacidity asserts itself 
more frequently in the young and middle-aged than in 
older persons. There are many and varied causes of 
hyperacidity, among these may be listed:* overwork, 
mental strain, prolonged worry and anxiety, and neur- 
asthania (nervous exhaustion). Improper, indigestible 
or irritating foods, excess of starches and over-indul- 
gence in alcohol or tobacco are also factors tending to- 
ward hyperacidity. This condition is also a manifesta- 
tion of the lack of proper gastrointestinal tone, espe- 
cially when accompanied by chronic constipation. Ex- 
cessive acidity is frequently associated with such organic 
conditions as gallstones, appendicitis, acute and chronic 
stomach inflammation, chlorosis, gastric and duodenal 


ulcers and cancer. In these latter ailments the antacids 
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are used to give relief, but the basic underlying causes 
must be checked and corrected. Any persistent hyper- 
acidic condition requires medical attention to determine 
the basic causes. If functional, the mode of living must 
be adjusted, if anatomic, the cause may require medical 
or surgical attention or both. In such organic condi- 
lions, the presence of excess hydrochloric acid exerts 
deleterious effects on the inflammations and ulcerations, 
since it acts as an irritant, delays healing and favors 
chronicity. The control of this excess is a major factor 
in the treatment of peptic ulcers, hyperacid gastritis 
and the like, and antacid drugs play a large part in this 
control. 

The ideal antacid, according to Hardy,* should be 
insoluble; it should not irritate the stomach or duo- 
denum; it should be neutral in aqueous suspension, but 
capable of neutralizing hydrochloric acid; it should not 
alter unduly the acid-base equilibrium of the body; and 
it should not give rise either to constipation or diarrhea. 
On the basis of these standards most of the alkali 
antacids fall a good deal short of what is desired. Com- 
binations of these drugs, utilizing the best properties of 
each, are perhaps closer approximations of the ideal 
antacid. 

It need hardly be pointed out that the most generally 
used antacid is sodium bicarbonate. Soda is efficient 
when gauged by its ability to neutralize gastric acidity 
and in this respect it is more prompt in its action than 
the insoluble alkalis. Soda is soluble in water, a fact 
which adds to its popularity. In dilute solutions, 
sodium bicarbonate is soothing to irritated tissues and 
the carbon dioxide given off in the presence of acid, 
lends a carminative effect. The greatest failing of 
sodium bicarbonate however is the fact that the general 
public is too prone to use quantities far in excess of that 
needed. After the initial neutralization of the free gas- 
tric acid, large quantities of soda may cause a secondary, 
In fact, next to histamine, 
potent 


higher rise in acid secretions. 
sodium bicarbonate is probably the most 
stimulus to acid production in the stomach. The evolu- 
tion of carbon dioxide which gives relief by causing 
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distension, is dangerous in ulcer cases that are near 
Hardy advises against its use in the treat- 


perforation. 
4 » 
Nevertheless, Prahme* found the 


ment of peptic ulcer. 
use of small quantities (5 to 10 grams daily) of this 
alkali effective in the treatment of jejunal peptic ulcer. 
Sodium bicarbonate is rapidly absorbed and in large 
doses or when taken over long periods may induce 
alkalosis, especially when there is liver or kidney in- 
sufficiency. Because of these possible dangers resulting 
from its use, some workers have gone so far as to say 
that sodium bicarbonate is particularly unsatisfactory 
as an antacid. However, its efficiency is a desirable 
element in many antacid combinations. 

Potassium bicarbonate is sometimes used as an 
antacid, but the cheaper sodium salt is usually pre- 
ferred in this connection. 

Magnesium preparations are well represented in the 
Perhaps the most important of these is 
It has about four times 


antacid group. 
magnesium oxide or magnesia. 
the neutralizing power of sodium bicarbonate, and 
because it yields no gas on being neutralized it is to be 
preferred to the carbonates or bicarbonates. [It does, 
however, cause a secondary rise in acidity after its use. 
Cushny” observes that magnesia and magnesium car- 
bonate are specially indicated in hyperacidity of the 
stomach or in acid putrifaction in the bowel. Because 
of their insolubility, they are less likely to cause dis- 
turbances of the digestion, and at the same time, have 
the advantage of acting as mild purgatives. Remem- 
bering that constipation so often accompanies hyper- 
acidity, this is a valuable characteristic. Cushny 
further states, “The magnesia preparations may also be 
used in diarrhea as antacids, as they have no irritant 
action on the bowel.” According to the “Useful Drugs” 


of the A.M.A.°, 


objectionable as an antacid because of the carbon 


magnesium carbonate is sometimes 


dioxide evolved, magnesium oxide being generally pre- 
ferred for this reason. 

Magnesium hydroxide is usually dispensed as a sus- 
pension of the hydroxide in water under the name, Milk 
of Magnesia. In small doses (4eec.) it acts as an an- 
tacid, in larger quantities, the drug also produces 


laxative effects. The more modern method of dispens- 


ing and taking magnesium hydroxide is in the form of 


tablets. 
addition of sucrose, starch and an essential oil for flavor 
A British method specifies 


One preparation consists of the drug with the 


compressed into tablets.’ 
the preparation of medicinal tablets by mixing pow- 
dered milk and magnesium hydroxide which are then 
pressed into the desired shape and size. Cane sugar 
and starch may also be added.” 

Dibasic magnesium phosphate and tribasic mag- 
phosphate are also employed as antacids. 
Magnesium peroxide 


nesium 
These also act as mild laxatives. 
mixture, a white, odorless, tasteless powder, containing 
25°% of magnesium peroxide and 75°% of magnesium 
oxide, has been recommended as an easy and pleasant 
way of administering magnesium salts. 

During the last two years, magnesium trisilicate has 
received considerable attention as an antacid. The 
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original work of Mutchf® in England, has been in part 
confirmed by the investigations of Kraemer’? in this 
country. In the course of intensive investigations on 
this compound, Mutch studied sixteen medicaments in 
common use in the treatment of gastric hyperacidity 
and chronic ulceration of the stomach, duodenum and 
His reports are indicative of his confidence in 
From these it may be gathered 


jejunum. 
magnesium trisilicate. 
that synthetic magnesium trisilicate is an effective 
antacid with a prolonged action. The compound also 
exhibits a powerful absorbent action on alkaloids, 
putrefactive amines, bacterial toxins and food poisons. 
It is a harmless compound which evidently may be 
given in large doses with safety. It is not absorbed 
from the gastro-intestinal tract and so is not liable to 
cause alkalosis. Kraemer’s studies of the use of mag- 
nesium trisilicate as an antacid have apparently sub- 
stantiated Mutch’s work. In peptic ulcer it has proved 
very beneficial and without the untoward effects usually 
exhibited by antacids, that is: constipation with cal- 
cium and bismuth salts, laxation with magnesia, and 
tendency toward alkalosis with sodium bicarbonate. 
Thirty-eight patients showed improvement when given 
treatment which included the administration of one 
teaspoonful of this powder between and after meals and 
at bedtime. 

The most widely used of the calcium antacids is of 
course Solution of Calcium Hydroxide, or lime water. 
Calcium hydroxide itself is too caustic and unstable for 
therapeutic use as such. Lime water is used to neutral- 
ize stomach acid and to soothe pains in that organ, and 
to decrease nausea and vomiting. It is frequently used 
as an addition to milk for both adults and children, 
since it favors fine curdling and increases the digestibil- 
ity of this liquid food. 

Calcium carbonate, or precipitated chalk is given in 
the form of a powder as an antacid and a protective in 
gastritis, hyperchlorhydria and gastric ulcer. The fact 
that this salt has a tendency to constipate is a dis- 
advantage but it can be given in large doses with a good 
degree of safety, especially when the degree of gastric 
acidity is known to be exceptionally high. [ts main use 
in ulcer treatment is to relieve pain and heartburn. It 
is especially recommended in cases where the hyper- 
acidity is accompanied by diarrhea and in diarrhea with 
acid fermentation.® In neutralizing the gastric acid, 
calcium carbonate forms calcium chloride and carbon 
dioxide. 

Dibasic and tribasic calcium phosphates are neutral 
in reaction, but are quite effective in neutralizing acid 
in the stomach. They have the advantage of being less 
soluble than alkaline hydroxides and alkali carbonates 
systemic 


and therefore are less likely to produce 


alkalization. Unfortunately they are also somewhat 
constipating. 

Colloidal aluminum hydroxide has received genera! 
recognition and acceptance for the therapy of hyper- 
acidity and peptic ulcer. It is not as apt to cause 
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alkalosis as other antacids do, and there appears to be 
no danger of toxic effects even after the administration 
of fairly large quantities. The work of Adams and his 
associates’! indicates that the use of colloidal aluminum 
for a period of several months showed no significant 
changes in the serum chloride, total base, carbon di- 
oxide content or acid-base balance of the blood. Similar 
results were obtained by Ivy and his coworkers'” and 
the efficacy of the drug was also demonstrated. 
workers used both powdered and cream preparations 
Aluminum hydroxide is amphoteric 


These 


of the hydroxide. 
and acts by colloidal chemical absorption rather than 
It has been shown that a 
will 


by neutralization of the acid. 
To colloidal suspension aluminum 
absorb twenty times its volume of N10 hydrochloric 


hydroxide 


acid. 
gastrointestinal tract. 
astringent action and also imparts a protective effect by 
forming a film over the gastric and duodenal mucosa, 


The drug is not appreciably absorbed from the 
Aluminum hydroxide exerts an 


thus providing a mechanical barrier against irritation. 
Woldman and Rowland’ recommend the employment 
of aluminum hydroxide for the continuous drip method 
treatment of peptic ulcer. Relief from pain, especially 
night pain was uniformly noted about 40 minutes after 
the beginning of treatment. X-ray studies of these 
patients also showed rapid improvement. 

Aluminum silicate is very similar to the hydroxide in 
its lack of toxicity and is said not to produce secondary 
acid rise. It exerts both an antacid and protective 
effect in the stomach, as well as an astringent action. 
Aluminum silicate is claimed to have a longer lasting 
antacid action than most compounds of this group. 

All the insoluble bismuth compounds used in therapy 
produce essentially the same effect, and when used in 
the gastrointestinal tract the best form for administra- 
tion is as a powder. Although bismuth subnitrate has 
been more generally used, the carbonate is to be pre- 
ferred if an antacid action is desired. Although bismuth 
subcarbonate does not greatly lessen the gastric acidity, 
it is not appreciably affected by the gastric juices, and 
when given in large doses it acts as a mechanical pro- 
lective. Bismuth subnitrate sometimes has its nitrate 
radical reduced to nitrite by putrifactive bacteria in the 
large intestine and this in turn may induce poisoning. 
sismuth is not absorbed in the stomach, but is prob- 
ably absorbed in the intestine to a small extent. It is 
seldom absorbed in quantities sufficient to produce 
symptoms of bismuth poisoning. Leuth and his asso- 
ciates'* however, report a case of bismuth poisoning 
(bismuthia) following prolonged oral ingestion of bis- 
muth. The poisoning was accompanied by deep blue 
discolorations of the skin. 
prescribed not so much for their antacid action as for 
their protective and astringent effects, especially in 
gastric catarrh and ulcer. One drug company produces 
a bismuth albuminate product which is clained to act 
as an antacid, mild astringent and as an intestinal 


Bismuth compounds are 


antiseptic. Its therapeutic uses are similar to those of 


the other bismuth compounds. 
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Potassium citrate and more particularly sodium 
citrate are sometimes used as antacids. These are 
systemic alkalis The citrates are often 
used in combination with milk. Milk itself is an effi- 
cient neutralizer, but citrated milk contains the proper- 
lies of two efficient alkalis®. Hurst, according to 
Friedenwald and Morrison, considers milk the most 
efficient of all alkalis. The studies of Varga,'” however, 
indicate that while milk generally diminishes the 
stomach content of free hydrochloric acid, it increases 
the total acidity. Russian studies’? have tended to 
show that milk exerts a strong stimulating effect upon 
gastric secretions in patients with gastric and duodenal 
ulcers. Milk is a standard item in the treatment of 
gastric hyperacidity and the associated organic condi- 
tions. Alkalinized milk is also employed in the con- 
tinuous drip method for treating gastric ulcers. 


however. 


\romatic spirits of ammonia is sometimes used when 
general stimulation is desired, such as occurs in sudden 
“sour stomach,” with headache and nausea. Ammonia 
is useful in non-irritative conditions but is contra- 
indicated in any case of acute gastric irritation. It may 
be combined with sodium bicarbonate. Finkelstein’? 
has recommended the use of colloidal preparations of 
barium sulfate in the treatment of gastric hyperacidity 
and colitis. With twenty-six cases, he found the 
therapeuite action effective and lasting. 

\ comparison of the acid-neutralizing power of the 
various antacid drugs yields some very interesting 
figures. While not an index of their safety these data 
are helpful in making comparisons and combinations. 
Their relative efficiency as alkalis in terms of sodium 
bicarbonate (equal to 100°) is given by Hardy from 
the tables of Freezer, Gibson and Matthews: 


q 
NE i oi a nt te BOT 317 
\lagnesium peroxide. ....... ; 160 
Magnesium carbonate (basic)... .... ise 145 
Sodmum bicewhowate..... |. 2.0. ec ees ch ke 100 
| neta een te eens 61 
Tribasic calcium phosphate............... se Sa 
Tribasic magnesium phosphate................ 51 
CN iia ok RE 20 


0 


sismuth oxycarbonate.......... 


Cushny also gives a comparative set of figures; “The 
proportionate amounts of the more commonly used 
antacids necessary to neutralize a given quantity of 
hydrochloric acid were found by Clark to be as follows: 
magnesium oxide, 3; magnesium carbonate, 7; calcium 
carbonate, 7; sodium bicarbonate, 12; bismuth sub- 
carbonate, 136. Weight for weight, therefore, mag- 
nesium oxide has a fourfold greater antacid effect than 
sodium bicarbonate, while bismuth subcarbonate has a 
relative feeble effect in this direction.” 

Most authorities appear to agree that combinations of 
various antacids seem to exert a better effect than 
individual preparations. This is true in many cases. 
As cited by Friedenwald and Morrison, the rapid action 
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of sodium bicarbonate is continued by the more slowly 
acting magnesia and bismuth. These workers present 
a series of antacid combinations of which the following 


are examples: 


Compound Magnesium Oxide-Bismuth Subcarbonate 


Powder, Flavored 
cc. or gm. 


Peppermint 0.5 
Resorcinol. . . l 
Jismuth subcarbonate | 
Magnesium oxide. bhi aes | 


This preparation is advocated for routine use. The 
oil of peppermint is added for its pleasant taste and 
carminative action on the gastric mucosa. This oil, 
when used by itself or with a secretary stimulant, de- 
presses or inhibits the secretion of acid by the stomach. 


Resorcinol is used to increase the analgesic effect. 


Antacid Powder 


gm. 
Heavy magnesium carbonate . ais 
Se ee 1.0 
Sodium bicarbonate 2.0 


More formulas are obtainable from the same source 
as the above.' Others are readily available from many 
publications. The “Drug and Cosmetic Review! 
presents a good series of antacid preparations. 

In order to get the maximal beneficial action of the 
antacids they should be given in the proper way and 
amounts. If they are soluble they should be dissolved 
in water, if insoluble should be suspended in water 
before being taken. Administered in this way the 
action is not too rapid and is probably more soothing to 
the stomach. Doses should be small or moderate. 
Large quantities do not induce better action, but rather 
may lead to overalkalinization and untoward, undesir- 
able secondary reactions. Antacids should not be taken 
directly after meals but preferably one or two hours 
later. To quote Friedenwald and Morrison, “Since 
the antacids are so commonly employed for relief of 
stomach discomfort it seems logical that they should 


be administered just prior to the occurrence of pain, if 


this is periodic. If the time of onset of pain cannot be 
judged, the antacid should be taken simultaneously 
with its onset. During the digestion period or toward 
its end, antacids may be beneficial if the discomfort is 
due to food irritation, distension or pylorospasm.”’ 


Some of the dangers inherent to the too large uses of 


antacids have been indicated. These include the pos- 
sibility of alkalosis; secondary rise in acid secretion fol- 
lowing the initial neutralization; constipation, and in- 
testinal irritation due to magnesium or other alkalis 
with laxative qualities. Stones are sometimes found in 
certain organs, but this is rare. Tetany sometimes fol- 
iows the use of sodium bicarbonate. Some individuals 
are sensitive to alkalis and cannot tolerate such therapy. 
A not uncommon occurrence with the use of antacids is 
interference with digestion. Rivers’ particularly em- 
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phasizes the dangers of improper medication for ‘‘in- 
digestion.” After forty, dyspepsia is a potentially grave 
symptom and self-treatment by middle-aged people too 
frequently premits dangerous conditions to increase and 
become more serious. 

Properly used, antacids are valuable drugs for the re- 
lief of minor and major ailments accompanied by hyper- 
acidity. It should be remembered that antacids often 
merely serve to relieve a symptom of what may be a 
serious condition and persistent need for these products 
should receive medical advice. Of course, the occa- 
sional use of antacids to relieve the effects of worry, 
overindulgence or the like is harmless and beneficial. 
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Regulations Hearing 


(Continued from page 666) 


and other provisions of the new law. Such substantive 
regulations can be issued only after hearings. Mr. 
Campbell said, however, that it is not necessary to issue 
regulations under every section of the new law.—For 
example, where the clarity of a provision cannot be 
brought into question, where there is no difference of 
opinion as to the meaning. Even if it might be con- 
sidered desirable to issue regulations under certain 
sections of the law, the Food and Drug Chief said that 
it was not compulsory for the department to do so. 

In the opinion of trade representatives, the meaning 
of some provisions of the law is so obscure and the 
language so complicated that the department may not 
understand them itself, any more than does the trade. 
Under such circumstances the department may be 
pardoned, in the opinion of the trade, if it does not at 
this time attempt to issue regulations relating to such 
obscure provisions. However, naturally Mr. Campbell 
is not prepared to admit that this is the reason why 
certain provisions of the law are noticed by their 
“absent treatment” in the proposed regulations. Con- 
cluding his interview with DruG AND Cosmetic IN- 
pustry, Mr. Campbell remarked that “the door is 
not closed” to amendment of old regulations or of pro- 
posed regulations, nor is it closed to brand new regula- 
tions, if they appear to be necessary in the proper ad- 
ministration of the law. 
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NIFORM STATE LAWS 


Ov of the greatest problems before the industry is 
that of uniform State Food, Drug, and Cosmetic 
Acts. Now that the Federal law has been effected, it is 
essential that the States enact laws in conformity with 
the Federal statute. With over of the forty States of 
the Union having sessions of their legislatures during 
1939, the drive will come during that year. Practically 
every State legislature will have a bill before it, and it is 
up to this industry and to organized pharmacy to see 
that a bill satisfactory to pharmacy is introduced in 
every State. 

3ecause of this situation, the American Pharmaceu- 
tical Association has prepared a uniform bill—or rather 
uniform wording for sections dealing with drugs, de- 
vices, and cosmetics, and advertising of these products, 
to be incorporated into appropriate State acts for the 
purpose of achieving the maximum degree of uniformity 
between the Federal Food, Drug, and Cosmetic Act and 
all State Acts bearing on the subject. This bill has been 
approved by the American Pharmaceutical Association, 
and the National Drug Trade Conference which in- 
cludes the American Pharmaceutical Association, Amer- 
ican Association of Colleges of Pharmacy, National 
Association of Boards of Pharmacy, National Associa- 
tion of Retail Druggists, National Wholesale Druggists’ 
Association, Federal Wholesale Druggists Association, 
The Proprietary Association, American Drug Manu- 
facturers Association, American Pharmaceutical Man- 
ufacturers Association. Since approval by the National 
Drug Trade Conference calls for an unanimous vote, 
the bill stands approved by all recognized branches of 
the pharmacy including scientific, educational, retail, 
wholesale, and both ethical and proprietary manu- 
facturing. 

The uniform bill, which has been sent to the secre- 
taries of all State pharmaceutical associations, is drafted 
in such a way that it can be adapted to any State. 
Since the laws controlling foods and drugs in the differ- 
ent States are different, due the States not all having 
the same enforcement agencies, certain parts of the bill 
have to be changed in the various States. 


Dec. ’38: 43, 6 


The Drug and Cosmetic Industry 


But the bill is designed to accomplish the same thing 
that the Federal Food, Drug, and Cosmetic Act to- 
gether with the advertising provisions of the Wheeler- 
Lea Act will accomplish. Because the Federal Food, 
Drug, and Cosmetic does not have advertising control 
provisions—-these having been turned over to the Fed- 
eral Trade Commission in the Wheeler-Lea Act—it was 
necessary to add the advertising provisions to the 
uniform State law. 

Since the other parts of the bill are based on the Fed- 
eral Food, Drug, and Cosmetic Act, and are in the great 
majority of instances identical with it, we give below 
only the parts of the bill which affect advertising. These 
are: 

(1) The term “‘advertisement” means all representa- 
tions disseminated in any manner or by any means, 
other than by labeling, for the purpose of inducing, or 
which are likely to induce, directly or indirectly, the 
purchase of drugs, devices, or cosmetics. 

(m) An advertisement of a drug, device, or cosmetic 
shall be deemed to be false if it is false or misleading in 
any particular. 

(n) For the purpose of this Act the advertisement of 
a drug or device representing it to have any effect in 
albuminuria, appendicitis, arteriosclerosis, blood poison, 
bone disease, Bright’s disease, cancer, carbuncles, 
cholecystitis, diabetes, diphtheria, dropsy, erysipelas, 
gallstones, heart and vascular diseases, high blood pres- 
sure, mastoiditis, measles, meningitis, mumps, nephri- 
lis, otitis media, paralysis, pneumonia, poliomyelitis, 
(infantile paralysis), prostate gland disorders, pyelitis, 
scarlet fever, sexual impotence, sinus infection, small- 
pox, tuberculosis, tumors, typhoid, uremia, venereal 
disease, shall also be deemed to be false; except that no 
advertisement not in violation of subsection (m) shall 
be deemed to be false under this subsection if it is dis- 
seminated only to members of the medical, dental, 
pharmacal and other recognized professions dealing 
with the healing arts, or appears only in the scientific 
periodicals of these professions, or is disseminated only 
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THE NEW MILES PLANT 


1) geen to the last degree is the recently constructed plant 


of Miles Laboratories, at Elkhart, Indiana. Air conditioned, 


large areas of glass brick, entrance doors of aluminum are a few of 


the indications. Above is a view of the front of granite, cut stone, 
and glass block. Opposite are shown three automatic machines with 
packaging operations in the background; and the light-flooded 
laboratory. Photos, courtesy of Owens-Illinois Glass Company. 


The Drug and Cosmetic Industry 


CS 


Dee. ’38: 


13, 6 





















































PHYSICS CONTRIBUTION 


M EN and some animals, especially dogs, have a keen 
sense of smell. [t surpasses or appears to surpass 
the accuracy of precision balances. As a matter of fact, 
no precision balance would be capable of indicating the 
weight of perfumes exhaled in one second by a flower, 
such as a bunch of jasmine. However, this quantity of 
perfume is easily perceptible to the sense of smell of 
many people. 

J. Passy has noted that the nose can detect the 
presence, in one liter of air, of 5, 1000 of a milligram of 
camphor (0.000005 gram) or 5/100,000 of a milligram of 
vanillin (0.00000005 gram) or even 5/1,000,000 of one 
thousandth of a milligram of artificial musk (0.000,000,- 
005 gram). 

The subtlety of odors is such that several phys- 
iologists had finally been led to believe that the odors 
instead of being produced by small quantities of matter 
in suspension in the air were due to an immaterial cause, 
like vibrations or waves similar to the Hertzian waves. 
Fundamentally this hypothesis was not absurd, if we 
bear in mind the example of radioactive substances. 
However, it was necessary to prove the “‘materialness”’ 
of odor. 

The extremely efficient method which Prof. Henri 
Devaux of Bordeaux, has recently submitted to several 
scientific societies, especially to the Academy of 
Sciences and Society of Physics of Paris, has made it 
possible finally to solve this problem. 

This novel method provides for the spontaneous fixa- 
tion of flower perfumes on the surface of mercury. 

To render this method comprehensible, we must, 
first of all, recall to mind the principle of the well- 
known research work of Mr. Devaux on “thin layers” 
and “monomolecular layers.” 

If a small quantity of oil is deposited on a previously 
cleaned surface of water or mercury, this oil spreads 
rapidly, forming a very thin floating “layer”. This 
layer which is visible by reflection of light, shows mag- 
nificent colored interference rings. 

These very thin layers can easily be reproduced in 
the laboratory without complicated equipment. It is 
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sufficient to have available a wide photographer's tray, 
a small quantity of oil and a long, slender glass rod. 

Start by cleaning the surface of the water by sweep- 
ing its surface with a strip of paper. The tale is spread 
lightly by means of a silk screen over the entire surface. 
If now the taleum-covered surface is touched lightly 
with the slender glass rod, the tale is repelled in a circle, 
leaving a large free circle occupied by the oily layer. 

The oil does not spread indefinitely and is exactly in 
its stage of “maximum expansion” when it reveals its 
curious properties. 

Moreover, it is by making use of this phenomenon of 
“discontinuity” of the layers that Mr. Devaux was able 
to determine the dimensions of the molecules and. his 
results coincide perfectly with the figures found through 
many different and often very complex physical 
methods. 

As a matter of fact, if in the course of the above ex- 
periment, we blow on the tray, the tale and the oil 
layer move until they meet the other edge. The circle 
becomes deformed in order to fit the angles and finally 
we notice at the end of the tray a large oily rectangle 
against which the tale accumulates, forming a barrier, 
without being able to advance. Now, if on the free 
water a strip of paper is laid, forming a movable barrier, 
and the tale is pushed, it will be noticed that the grains 
are blocked against each other by the opposite push of 
the oil. If the strip is removed the particles again 
float freely. 

At that moment, the “thin film” of oil can be very 
accurately compared to a field of marbles spread over 
the ground in a mosaic—these marbles represent the 
molecules of oil. Knowing the volume of oil deposited 
and the total area of the layer, a simple division gives, 
without any complicated apparatus, the diameter of 
the oil molecule. 

However, almost all substances can be used for ob- 
taining thin films on water or mercury. 

If the substance deposited in the layer is volatile, it 
may become strongly “‘adsorbed,” that is to say, fixed 


by the supporting liquid. However, if the surface or 
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TO PERFUME 





area is restricted, for example, by means of a movable 
barrier, the material is released, a process analagous to 
vacuum distillation. 

Devaux reproduced the experiment with the oil as 
described above, bringing close to the tale-covered mer- 
cury surface some natural perfume, with the assistance 
of the thin rod (thread) of glass, which caused a clearly 
visible spreading apart of the tale. There occurs, there- 
fore, a contact of the latter with substances, and this 
constitutes proof that the odors are due to material 
substances which become detached from the perfume 
to come in contact with the talcum. 

The same experiment was carried out by using fra- 
grant flowers. However, satisfactory results were made 
possible only by a suitable technique and long research. 

The tests were made with small strips of gummed 
paper (which emit no disturbing vapors) to fasten 
petals of roses or of jasmine under a wide plate of glass 
fixed 4 millimeters above a freshly cleaned mercury 
surface covered with tale. 

Under these conditions we see the tale below the 
petal move slowly away from the center, which proves 
the adsorption of the flower perfume by the mercury 
surface. The exhalation of the flower perfume is suffi- 
ciently rapid, since the “thin film” of perfume attains 
several square centimeters during the first minute, so 
that a motion picture of the phenomenon can be taken. 

All the fragrant flowers examined, namely, roses, 
jasmine, privet, tobacco and elder produce a spreading 
of the tale. However, odorless flowers or leaves cause 
only slight spreading, which is solely due to water 
vapor. 

Devaux indicates that on a mercury surface which 
for ten minutes received the perfume of only 7 rose 
petals through filter paper, the part freed from tale 
had, after this period of time, a total area of 170 square 
centimeters, the taleum having been repelled to the 
extent of 82 millimeters in each direction from the 
petals. 

This perfumed surface retained the odor of roses for 
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PROBLE 
By L. TRABAUD* 


30 minutes when uncovered and then for one hour when 
covered by a plate of glass. Uncovered again, it lost all 
odor in 30 minutes. 

During another experiment, 80 square centimeters of 
a film of perfume were produced in 10 minutes by 5 
petals with a total weight of 0.46 grams, which repre- 
sents an output in 24 hours of 1.6 milligrams of perfume 
per gram of flower petals. 

These various experiments have made it possible to 
make very interesting determinations; including the 
measurement of the output of flower perfume, which 
measurement was obtained in a few minutes. 

Consider rose oil, which consists of a mixture of com- 
ponents, with molecular weights, between 120 and 200. 
Knowing this molecular weight and the specific gravity 
of the oil, which may be assumed to be equal to 0.9, it is 
easy to calculate the weight of 1 square centimeter of 
“film” which is considered to be a monomolecular film 
of this oil. By means of a classical formula, we find 
that this weight is approximately 0.6(10)‘ grams, 
which, in view of the surface or area produced, indi- 
cates an output of several milligrams of perfume per 
gram of petals in 24 hours. 

For jasmine, we find a daily output of 10 milligrams 
of perfume per gram of petals, that is, the corolla of 
jasmine loses every day 1/100 of its weight in the form 
of perfume. 

The sensitivity of the Devaux method may be in- 
creased by the following experiment which can be ap- 
plied to flower perfumes. The petals examined are 
placed at a slight distance from the surface of the mer- 
cury, which may be covered with tale or not, and then 
the operation is carried on as above. Then blow on the 
surface with air saturated with moisture. The water 
vapor, as is well known, carries along and condenses the 
perfumes, with which the condensation water becomes 
impregnated. In this way we obtain a circle of mois- 
ture which reveals the “‘film” and it lasts long enough 
if cooled mercury is used, to make it possible to obtain 
a photograph. 

The above experiments were made without any con- 
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tact between the flower and the mercury, but contact 
can also be used. In this case, however, non-volatile 
liquid substances may add their action to that of the 
perfume. 

Thus, if we bring a petal of a lily near a water or 
mercury surface covered with tale there is a rapid 
spreading of the tale with every contact of the flower. 

The expansion thus obtained is much more rapid 
than with the perfume alone, and it appears certain 
that non-volatile matter plays a principal part in this 
connection. 

The pollen of lily spread over the surface of mercury 
produces rapid expansion of the tale. Many inert 
powders, such as kaolin, also acquire the property of 
spreading the talcum when they are impregnated with 
a perfume. 

In the method of Devaux, the substance adsorbed by 
the surface of the mercury is actual perfume, and the 
spot smells of the flower. However, this is a weak odor 
which can be intensified tremendously by causing a 
layer of glass to slide over the mercury in such a manner 
as to reduce the area of the spot. In this way the per- 
fume is concentrated and becomes clearly perceptible 
on evaporation. 

This method makes it possible to liberate flower per- 
fumes without the use of the fatty substances and vola- 
tile solvents now used in industrial perfume manu- 
facture. 

We wonder whether this might not be the start of a 
new process, which could be applied for the industrial 
production of natural perfumes. 


Cosmetic Markets 

Continued from page 667 
to $3,000 annually, includes 1,918,115 families with a 
total income of $4,515,300,000 and expenditures for 
merchandise of $2,924,300,000. 


group 591,164,000 or 24.0 per cent. of total expenditures 


Personal care cost this 


for personal care. Again broken down for each family, 


the average income was $2,318, average net expenditure 
$1,501 and average for personal care S47. This last 
item is 3.1 per cent. of expenditures by this group for 
merchandise. 

With incomes ranging from $1,000 to $2,000 annually, 
1,288,558 families had a total income of $6,051,200,000, 
total expenditures of $6,102,500,000, net expenditures of 
$4,121,100,000 and a bill for personal care of $134,470,- 
LOO. 


number of families, and only 29.4 per cent. of the total 


This group includes 42.5 per cent. of the total 


income, but accounts for 35.6 per cent. of the expendi- 
tures for personal care. total 
income, S1,412, total expenditure $1,422, merchandise 
The last 


Family averages were 


expenditures $962, and personal care 831. 
item is thus 3.2 per cent. of net expenditures. 
In the lowest group, including 2,162,338 families, or 
24.4 per cent. of the total, the total income was S$1,602,- 
500,000, or 7.8 per cent. of the total. 
tures were 51,893,600,000, net expenditures were S1,- 
230,900,000, and the cost of personal care was $39,310,- 


Total expendi- 
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700. Family averages were $651 total income $770, 
total expenditure, $501 net expenditure, and $16 for 
personal care. Expenditure for personal care was 3.2 
per cent. of all expenditure for merchandise. 

For the whole group of 10,081,203 families, total in- 
come was $20,577,300,000, total expenditures $18,894,- 
500,000, expenditure for merchandise $12,449,700,000, 
food cost, $5,552,600,000 and personal care $378,960,- 
000. Family averages were—total income of $2,040, 
total expenditures of $1,872, merchandise expenditures 
of $1,236, food cost of $551 and personal care cost of 
$38. 
expenditures. 

One very obvious conclusion may be drawn from 


Personal care represents 3.0 per cent. of net 


these figures as regards expenditures for personal care. 
Although the actual amount spent by families in each 
income group naturally differ, this amount represents a 
fixed proportion of the total amount available for the 
purchase of merchandise. It may therefore be very 
safely assumed that any increase in income in the low- 
est income groupings will result in a proportionate in- 
crease of expenditure for personal care. The present 
Wages and Hour Bill should have just this effect in in- 
creasing the income in the lower groups and therefore 
make more money available for expenditure. 

These figures show, incidentally, that far too little is 
being spent in any income group on personal care and 
that promotional methods obviously as yet have not 
reached their highest efficiency. 


Tek = 
Unitorm State Laws 
Continued from page 677 
for the purpose of public-health education by persons 
not commercially interested, directly or indirectly, in 
the sale of such drugs or devices: Provided, That when- 





ever the * * * determines that an advance in medical 
science has made any type of self-medication safe as to 
any of the diseases named above, the * * * shall by 
regulation authorize the advertisement of drugs having 
curative or therapeutic effect for such disease, subject 
* * may 
deem necessary in the interests of public health: —Pro- 
vided further, That be con- 
strued as indicating that self-medication for diseases 





to such conditions and restrictions as. the # 


this subsection shall not 


other than those iamed herein is safe or efficacious. 

(o) If an article is alleged to be misbranded because 
the labeling is misleading, or if an advertisement. is 
alleged to be false because it is misleading, then in de- 
termining whether the labeling or advertising is mis- 
leading there shall be taken into account (among other 
things) not only representations made or suggested by 
statement, word, design, device, sound, or any com- 
bination thereof, but also the extent to which the label- 
ing fails to reveal facts material in the light of such 
representations or material with respect to consequences 
which may result from the use of the article to which 
the labeling, or advertising relates under the conditions 
of use prescribed in the labeling, or advertising thereof 


Continued on page 685 
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McKESSON BREAKDOWN 


tines \MIcKesson & Robbins scandal broke with such 
suddenness that it has shocked this industry to a 
greater extent than anything that has happened in many 
years. The situation began to unfold following the 
appointment of equily receivers by a Connecticut court 
on December 6. The charge presented to the judge by 
the applicant for equity receivers was that 510,000,000 
assets shown in the balance sheet of the company were 
non-existent. Immediately, when the receivers were 
appointed on December 6, the securities of the company 
were suspended from trading on the New York Stock 
Exchange and officials of the company delved into the 
company’s affairs to try and find out the true condition. 

Two days later, on December 8, officials of the com- 
pany applied for appointment of trustees in bankruptey 
under the Chandler Act amendment to 77B. 
granted and thus the company’s liabilities become 


This was 


frozen, and the company continues to operate and can 


pay indebtedness contracted after the appointment of 
the trustees. In their application for appointment of 


trustees, officials of the company admitted that the 
balance sheet of the company was false and misleading 
and that in excess of 510,000,000 assets were not to be 
found. 

The loss of the assets is said to be centered in the 
“crude drug” department of the company, which is 
quite apart from the wholesaling, manufacturing, or 
raw material departments of the This 
“crude drug” department is stated to have been under 


company. 


the direct supervision of President F. Donald Coster, 
Assistant Treasurer George E. Dietrich. This depart- 
ment operated through an English company named 
W. W. Smith & Co., and a firm in Montreal named 
Manning & Co. 

With the stock of the company tumbling to below a 
dollar a share, the drug industry was asking what was 
to become of this enormous distributing firm which has 
sixty-five wholesale houses throughout the country, and 
a large volume of sale of manufactured goods. Some 
were of the opinion that the wholesale units would even- 
tually be liquidated with some of the old owners getting 
them back. This would put the service wholesale drug 
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business back where it was before McKesson started 
merging these companies in 1928. If this should occur, 
then it said that the manufacture and sale of McKesson 
goods would dwindle due to the loss of this distribution 
directly under the company’s control. 

That MehKesson & Robbins should continue is greatly 
to be desired by many because of the important place 
that they occupy in the distribution of the products of 
this industry, and because of the disruption in the flow 
of this merchandise which any great change would bring 
about. On the other hand there are those who would 
like to see an orderly breaking up of the wholesale divi- 
sion so that such a large part of the wholesale distribu- 
tion would not be under one control. 

Then there are those fine people which make up the 
personnel of the company. There are the active and 
conscientious veterans of the manufacturing and trad- 
ing divisions of the old McKesson and Robbins firm 
besides the excellent executives of the wholesale division 
who have been working hard believing in the future of 
the company. Many of these executives of the firm 
were the honest and hard working men who formerly 
owned the wholesale companies which were taken over 
by Mehesson. Certainly there is sufficient experienced 
personnel in the company to carry it on under the 
proper direction, and it is for these people, rather than 
any other reason that a large number of people in this 
industry hope that the company gets another oppor- 
tunity to prove its soundness. 

Many believe that once the present scandal is sifted 
to the bottom and those executives responsible for the 
trouble are removed, the unsound things that have been 
going on in the company will be eliminated and a real 
sound company will result. 

It is easy to see how a still greater McKesson & Rob- 
bins can emerge from the present difficulties. The com- 
pany as a manufacturer and nation-ygide wholesaler has 
never before been properly analyzed so that those 
activities which are not sound could be eliminated. 

The situation is a mystery to people in the industry 
as well as to the financial people of the country. Up- 
wards of $10,000,000, and closer to $17,000,000 assets 
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which are non-existent is something that no one can 
seem to understand. 

W. L. Cummings, a director of the firm, and Julian F. 
Thompson, treasurer and director, testified before the 
New York Stock Exchange on December 7. Among the 
statements made by these men were the following: 

That the crude-drug department which traded in the 
market but did not buy the company’s own supplies, 
seemed to be merely a shell. That this department, 
under the immediate supervision of F. Donald Coster, 
president, and George E. Dietrich, assistant treasurer, 
apparently could not account for more than $10,000,000 
of its reported assets. ; 

That they were entertaining suspicions that McKes- 
son & Robbins, all unknown to most of the officers, may 
have been engaging in the illicit drug or alcohol busi- 
ness “in a big way,” and that, therefore, the missing 
assets might actually be in warehouses unknown to 
them or to the authorities. 

That the crude drug department has traded for years 
through W. W. Smith & Co., an English partnership, 
and Manning & Co. of Montreal, which investigation 
has shown to be nothing but shells. 

That Price, Waterhouse & Co., the McKesson 
auditors, supplied “Dun & Bradstreet” reports on the 
Smith and Manning firms which Dun & Bradstreet de- 
clared to be forgeries; and that the auditors had never 
made an independent check on the two foreign firms or 
test-checked the receivables. 

That Mr. Coster, largest holder of common stock in 
the company, himself is believed to have initiated the 
proceedings which led to the appointment of equity re- 
ceivers by the United States District Court in Hartford, 
Conn., and that there is a possibility that their appoint- 
ment was illegal. 

That, under the indenture covering the 51% per cent. 
convertible debentures, these obligations become cur- 
rent liabilities if the receivers are not discharged within 
thirty days. 

In the petition filed yesterday in Federal Court 
McKesson & Robbins admitted that their last financial 
statement overvalued assets by at least $10,000,000. 
The petition, which was for permission to reorganize 
under Section 10 of the Chandler act, was filed pur- 
suant to a resolution adopted earlier in the day by the 
executive committee of the board of directors and was 
signed by C. F. Michaels, executive vice president, and 
Wilbur L. Cummings, attorney and a member of the 
board. 

The company’s balance sheet as of last Oct. 31 lists 
assets at a valuation of $86,556,269 and liabilities at 
$76,267,967, of which a total of $22,180,675 is listed as 
current. The petition explains, however, that the 
value of the assets is overstated on the balance sheet by 
at least $10,000,000. 

After the petition had been filed Federal Judge 
Alfred C. Coxe appointed Mr. Michaels and William J. 
Wardwell of this city trustees in reorganization and re- 
quired each to post a bond of $200,000. The court also 
granted an application by counsel for the Securities and 
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Exchange Commission for permission to intervene in 
the proceedings. 

The petition takes note of the stockholders’ suit filed 
in Hartford in which it is alleged that “the defendant 
has fraudulently represented and included in its assets 
fictitious inventories and accounts receivable aggregat- 
ing in excess of $10,000,000.” 

“Information,” the petition explains, “*has come to 
light within the last few days indicating that inventories 
and accounts receivable relating to crude drug business 
have been grossly overestimated for a substantial period 
and that, accordingly, the purported current position of 
the petitioner as appearing on the balance sheet, Ex- 
hibit A, is false and misleading.” 

Vice Chancellor Charles M. Egan in Jersey City 
yesterday appointed Thomas McNulty and Thomas R. 
Armstrong, Jersey City lawyers, custodial receivers for 
the New Jersey assets of the company, which has a 
Newark plant. The application was entered by Wil- 
liam Churgin of Newark, holder of 200 shares of com- 
mon stock. 

Appearing on Wednesday before John Hancock, 
chairman, and other members of the Stock Exchange 
stock list committee. Mr. Cummings, a partner in the 
law firm of Sullivan & Cromwell, declared that the facts 
in the McKesson & Robbins case are “really compara- 
tively simple, but they are so darned fantastic, that we 
still can’t believe them.” 

The crude drug department, he said, was a trading 
department in crude drugs, under the exclusive control 
of the president, Mr. Coster, with George Dietrich in 
charge of all details and the ‘ostensible head of the de- 
partment, acting continuously under Mr. Coster’s 
direction.” 

“This crude drug department,” Mr. Cummings con- 
tinued, “operated in this way from the beginning. Mr. 
Coster apparently before he acquired McKesson had 
some association with a trading firm here known as 
W. W. Smith & Co. I think they had offices at 63 Wall 
Street. This is long before either of our connections 
with it, so | am reciting what has been told me. He 
had large experience in buying crude drugs all over the 
world and trading in them, shipping them out, export- 
ing them, importing and exporting. 

“He was an expert and is today an expert in crude 
drugs. That department was entirely under his per- 
sonal supervision, and is, was up to the appointment of 
areceiver. It would buy through W. W. Smith & Co., 
which is an English partnership, with offices in Mon- 
treal, operating here through a subsidiary New York 
corporation of the same name, and in Montreal through 
a W. W. Smith & Co., Ltd., a Canadian limited com- 
pany, ostensibly an English partnership with very large 
assets and a long history, apparently in this same class 
of business. 

“McKesson & Robbins had a contract with W. W. 
Smith & Co. of Montreal and New York guaranteed by 
the English partnership. Under that contract the Eng- 
lish partnership made all the purchases of the crude 
drugs and also made sales of those crude drugs through 
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their organization. They received nothing for pur- 
chases but received three-quarters of 1 per cent. for 
sales, and W. W. Smith & Co., the English partnership, 
guaranteed accounts up to $900,000. That was that 
much of the operation. 

“The accounts seemed to have been paid through a 
firm called Manning & Co. of Montreal, whom we all 
understood was a sort of fiscal agent, a sort of fiscal 
agent in the English sense, a sort of a banking firm. 

“The bills to customers were made out at Bridgeport, 
and at Bridgeport there was maintained a whole depart- 
ment for this crude drug business. There was a credit 
department. The books were kept there. The bills 
were sent from that department and collections were 
made from customers; ostensibly they were instructed 
to pay bills to Manning & Co. of Montreal. 

“Manning & Co. rendered monthly balances to the 
company of their transactions, showing in detail the 
bills paid and the balance of cash on hand. The in- 
ventories were kept ostensibly in four warehouses in 
Montreal, and these warehouses rendered a monthly 
statement of income and outgo of inventory in great 
detail. The bills, as | the 
Bridgeport office, and the list of customers is a blue- 


say, were made out in 
ribbon list of customers. 

“Now we come down to the present time, and a short 
time ago the matter of insurance came up and Mr. 
Thompson caught the fact that the insurance did not 
cover the inventories of this department. He asked 
Mr. Coster why, and assuming it was a mistake, an 
oversight, and Mr. Coster said, “Why, they are insured 
by W. W. Smith & Co. They guarantee the accounts 
and they handle all this business, and the insurance 
runs to them.’ 

“Well, Mr. Thompson questioned it, and Mr. Coster 
got a little bit upset, and Mr. Thompson on his own 
initiative thought he would investigate W. W. Smith & 
Co. He communicated with Price, Waterhouse, the 
company’s auditors, and they said, “Yes,’ they had an- 
nual reports on W. W. Smith & Co. through Dun & 
sradstreet’s. They reports. Mr. 
Thompson took photostat copies of the last two, the 
last one rendered in February, 1938, in connection with 
the annual audit. It showed W. W. Smith & Co. to be 
a trading firm with ramifications over the whole globe 
founded three-quarters of a century ago; offices in Lon- 
don, Liverpool and branches from Bombay to Green- 
land, owning ships, and a net worth of between $6,000,- 
000 and $7,000,000. However, Mr. Thompson's sus- 
picions were a little bit excited. He thought that he had 
better settle this thing; so he went to Dun & Brad- 
street's here in New York, asked them for a further 
check. They communicated with their Bridgeport 
office and their Montreal offices and said that the re- 
ports of Dun & Bradstreet which we had been getting 
They also said that they had all the 
appearance of coming from their office. You could 
mistake it for a Dun & Bradstreet report. It had to be 
done by a Dun & Bradstreet man; all the language in 
They were very much embarrassed and cha- 


produced — these 


were forgeries. 


there. 
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grined and asked us to make an investigation, which, of 
course, we will. 

“Mr. Thompson then went to Mr. Coster and faced 
him with this, and Mr. Coster said. “Why, there is 
something wrong here, and W. W. Smith & Co., this is 
an old firm, and this report is right. There is something 
wrong in Dun & Bradstreet’s.”. Mr. Thompson further 
questioned him and said, ‘I have got to be satisfied now 
on this thing, and I want the whole details concerning 
I want to know who Manning & Co. 
I want to 


this operation. 
are. | want the privilege of talking to them. 
go into these warehouses, to see if the inventories are 
there, and Mr. Coster assured him they were all there 
and everything was regular; but Mr. Thompson pur- 
sued the matter and worked very busily for the last few 
days, and found that Manning & Co. had only a secre- 
lary, a woman secretary, in Montreal. They pur- 
ported—the secretary said—their principal place of 
business was in Liverpool. 

“W. W. Smith & Co.—he checked here—they had 
moved from their old address to a couple of offices in 
Brooklyn, in a building in which a branch of the Chase 
Bank is located over there. He interviewed the man in 
charge of that office, a man by the name of Bernard, 
and Bernard professed to know very little about it. He 
said everything was handled out of Bridgeport; ware- 
house receipts were in Bridgeport; Mr. Coster had all 
the information in the office, and he wanted to tell 
nothing.” 


Uniform State Laws 


(Continued from page 682) 


or under such conditions of use as are customary or 
usual. 

The seriousness of having this type of law enacted in 
every State must be appreciated by everyone con- 
nected with the industry, and it is essential that every- 
one contact those State officials and members of his 
State legislature with whom he is acquainted so that 
this type of bill will be introduced and pushed. If this 
is not done, such bills as exist in Louisiana, Maine, and 
North Dakota might be enacted, greatly damaging the 
industry. The States will doubtless move rapdily dur- 
ing this year to bring their laws up to date, since State 
laws are the real way to make the Federal law really 
effective. 

Because of the fact that over forty State legislatures 
will convene in 1939, the watching of all the bills intro- 
duced on this subject is going to be quite a job. Cer- 
tainly the job is going to be too big for the counsel of 
any national association. He must have help from 
individual manufacturers in the various States. There- 
fore, it is up to every manufacturer to watch his own 
State and inform all interested parties as to what is 
going on. Only by complete cooperation among all the 





manufacturers, can these uniform State laws be 

obtained. 

* * * Insert proper designation of Board, Department, Bureau etc. 
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PORMULARY FOR THE PHYSICIAN ONLY: 

- Every once in a while we are reminded that what 
might be termed the allergic cosmetic market continues 
to be a modestly profitable one—despite the fact, oft 
repeated here, that all reputable cosmetics are as non- 
allergic as the nature of the disease allows. But ob- 
viously, the doctor and the allergic customer are not 
convinced of this and, trading on this disbelief several 
cosmetic companies have made quite a successful thing 
of marketing products to this specialized market. 

One of the most successful operations in this field 
has been conducted by Almay Pharmaceutical Corp. 
Axiomatic is acceptance by the A.M.A., advertising in 
that organization’s “Journal,” and detailing the doctor. 
Included in Almay’s work with the doctor is a “Form- 
ulary for the Physician Only,”’ which gives formulas and 
properties of the Almay preparations in very restrained, 
medical terminology. An idea of the extent to which 
Almay is prepared to go to cooperate is illustrated by 
the following paragraph from the formulary: 

“When patients are sensitive to the ingredients used 
in ordinary cosmetics it is usually sufficient for them to 
change to Almay cosmetics in order to obtain im- 
mediate relief. However, since there is no substance to 
which some person may not react unfavorably there 
may even be an occasional reaction to an ingredient 
used in an Almay cosmetic. For this reason we supply 
to physicians, when needed, sets of the raw materials 
used. ..so that in those cases of unusual sensitivity 
we can satisfy the patient and the doctor by the manu- 
facture of a special formula, using a substitute for the 
offending substance.” 

There is also a complete discussion on perfumes and 
coloring matter, frequent allergic offenders, in which 
Almay points out that all of its creams and powders 
may be obtained without perfume, and that plain 
white powder may also be had upon special order. 

The lipstick paragraph which follows is also of special 
interest. It states that “Before testing for all of the 
ingredients contained in the Almay lipstick, we suggest 
eliminating the possibility of the reaction being due 
solely to the indelible die, tetrabromofluorescein.”” The 
Statement continues to the effect that Almay face 
rouge contains the same pigments as the lipstick, with 
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ERCHANDISING NEWS 
and 
PACKAGING NOTES 


the exception of this dye, and that therefore, if the 
rouge on the lips does not bring an unfavorable response, 
the bromo acid is the offender, and the rouge may con- 


tinue to be used for coloring the lips. 


HE COSMETIC TREND: The improvement in 
toilet goods sales, continues although total sales are 
still behind last year’s figures. Toilet goods are doing 
better however than most other merchandise groups. 
Of the eighteen principal departments in one large 
Eastern department store only four showed up better in 
a comparison with last year. Stocks are small which in 
part is responsible for the sales lag. Broken assortments 
and lack of variety do not fall inwith the mood of a custo- 
mer who is in an experimental mood and wants selection. 
As a general fashion note the market now seems to 
make ready for the much heralded change. Dress ac- 
cessories, hand bags, shoes are acquiring a strong 
Greek, more correctly late-Directoire or early-E-mpire, 
tinge which, when carried to its consequence, will mean 
sott body colorings for materials, with more pronounced 
shades for trim ete. For packages this style will open 
the way for the functional designs that have been ex- 
pected in our own market as the result of the World’s 
Fair. 

The development favors distinctly the return of 
formal scents for perfumes either straight, simple or 
bouquet blends. 

The trend in nomenclature is away from such simple 
descriptions as carnation etc. in favor of the more dra- 
matic label names generally connected only with bou- 
quet perfume. The same mode is appearing also in the 
shade names of lipsticks, manicure enamels and shaded 
toilet preparations. The reason probably is the diffi- 
culty of finding perfect color descriptions for the large 
variety of off-shades which is characteristic for the new 
cosmetic color charts. Modified burgundies, mahoga- 
nies, reddish browns are shown in shoes and other ac- 
cessories for early Spring and may indicate what will 
be acceptable for lipsticks and manicure shades. 

Sandals for beach wear and sandals for evening 
assure continuation of the demand for manicure ar- 
ticles as foot beauty aids all through next summer. 
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N EDICAL ECONOMICS: The A.M.A. “Journal,” 

that modest publishing venture, had gross earn- 
ings of $1,650,000 during 1937, with a net of $670,000., 
according to the December issue of “Fortune.” The 
editor of the journal, Dr. Morris Fishbein, in case you 
didn't know, draws a salary of “around $20,000 and he 
states that his total income is between $30,000 and 
$40,000", according to this same source. 

The same article goes on to give some of the costs of 
medical care which were given in these pages soon after 
the studies of that governmental committee were re- 
leased in 1929. The costs as recounted by “Fortune” 
follow. 

“In the course of an average American lifetime the 
average American man will probably spend a minimum 
of $1,400 on keeping himself well, and the average 
American woman somewhat more. His average annual 
health bill, including dentistry, will be $23.58, and year 
in year out he must count on averaging between one and 
two disabling illnesses every twelve months. Commonly 
these recurring ailments will affect the respiratory 
system or the digestive tract, and each time they will 
incapacitate the individual for eight days. He will pay 
an average of $5.91 for treatment of each minor respira- 
tory disease, and $6.89 for a common digestive dis- 
turbance. 

“Tn addition to these annual minor illnesses his $1,400 
will include many others of a more serious character. In 
the first five years of his life he is almost certain to have 
measles, costing $4.81, and impetigo or some other skin 
condition at $11.10 and a disease of the ear costing 
$30.20. From five to fourteen he is liable for chicken 
pox ($1.82) and whooping cough ($6.27). The chances 
are that he will also spend $18.07 to repair a fracture, 
and $47.37 to have his tonsils and adenoids removed. 
Before he is nineteen he is apt to have another fracture 
($18.07) and between the ages of fifteen and thirty-four 
the average person is most apt to contract syphilis or 
gonorrhea ($20.59). The average female will bear three 
children at $98.74 each, have a puerperal complication 
or one abortion or miscarriage (595.01). 

“From thirty-five to forty-five there is comparative 
freedom from specific complaints except for the prob- 
ability of another accident; then illness becomes pro- 
gressively more serious. Neuralgia ($24.56) is com- 
mon, diseases of the nervous system ($151.08) increase 
in prevalence. After the age of forty-five one of the 
general diseases is practically inevitable. It may be 
rheumatism ($30.52), diabetes ($63.24), goiter ($68.79), 
abdominal or intestinal ulcers ($77.32), or anemia 
($39.46). There is a growing danger of cancer, costing 
$341.51, and of diseases of the kidneys, bladder, and 
annexa (539.94), heart trouble ($49.56), and nervous 
disorders ($86.42). When death finally comes it is 
usually via the heart or the lungs, with pneumonia 
costing $58.72, or over $100 if serum is used. 

“The foregoing list represents only a minimum sam- 
ple of physical troubles that every human being, no 
matter how healthy he looks in the delivery room, must 
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accept as an inevitable liability. Most of the costs 
mentioned were compiled by the Committee on the 
Costs of Medical Care in 1929.” 


HOSE ELECTRIC SHAVERS AGAIN: We sup- 

pose we should really be keeping a chart on this 
electric shaver market, but anyhow, the newest low 
price which has come to our attention is a shaver for 
$1.00, made by the Sterling Shaver Corp. of Chicago. 
For further comments on this market see this depart- 
ment of last month and our pages running back through 
the last two years. 





a HREE CHEERS”: Josephine von Miklos, noted 

artist photographer and package designer has a 
new addition to her list of styling achievements with her 
creation of “Three Cheers,” an exclusive cosmetic line 
designed solely for Marjorie Castle, Ltd. of London, 
England. Miss Castle, who for five years has sold 
American-made clothes and British 
women with marvelous success, had Miss von Miklos 
It’s to be 


accessories to 


design this exclusive cosmetic line for her. 
confined to the area of Great Britain. 

This new von Miklos line with the gay, pert title 
“Three Cheers” has but four items for women—per- 
fume, toilet water, dusting powder and a double pur- 
pose cream. It is most attractive in its dubonnet and 
white color scheme. The neck of each bottle is smartly 
swathed in chamois and neatly decorated with a 
chamois bow. Their containers, impressive looking 
wooden boxes, when tied and sealed make perfect ship- 
ping containers for the cosmetics. When opened, the 
boxes reveal a bed of shocking pink cotton. 

Three Cheers” for him, a toilet water for men is also 
included in the line. The bottle is a simply styled 
flask shape bottle with a white cap. 

The attractive labels on the packages were also de- 
signed under the supervision of Miss von Miklos. 
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Zi Vovellty in Container style starts store talk 
.. stirs admiration .. turns Sales across the 
counter. ¢ MERIT merchandise rates 
Packaging poise and personality .. the 
ideal introduction .. the urge to repeat 
business. © “NATIONAL” Container 
Service advances constantly original ideas 
in design .. both attractive and practical. 


See Whal “NATIONAL” Suggests / 


NATIONAL CAN CORPORATION 


SUBSIDIARY OF McKEESPORT TIN PLATE CORPORATION 


EXECUTIVE OFFICES e 110 EAST 42nd STREET ~- NEW YORK CITY 
Sales Offices and Plants e NEW YORK CITY + BALTIMORE + MASPETH,N.Y. » CHICAGO «+ BOSTON «+ DETROIT + HAMILTON, OHIO 
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/OLF AWARD: Personnel of the Jury of Award 

and details of the eighth annual competition for 
the Irwin D. Wolf Awards for outstanding accomplish- 
ment in packaging are announced by the American 
Management Association, New York City, sponsoring 
organization of the competition. 

\ll packages entered in the competition will be ex- 
hibited as a featured section of the Ninth Packaging 
Exposition, Astor Hotel, New York, March 7 to 10, 
1939. Entries will be accepted beginning December 10 
and up to the deadline date of February 8, 1939. 

The personnel of the Jury of Award, which will pass 
on the merits of all packages entered, includes James C. 
Boudreau, director, School of Fine & Applied Arts: 
W. F. Deveneau, National Folding Box Co., Joseph M. 
Givner, Sears, Roebuck & Co.: Edgar Kobak, vice- 
president, Lord & Thomas; C. B. Larrabee, Printers’ 
Ink, Carol Willis Moffett, New York; Dorothy Shaver, 
vice-president, Lord & Taylor. 

In recognition of the increased importance of in- 
formative labeling, a new classification for competitions 
makes its appearance this year, bringing the total to 
twenty-one. The new classification provides an award 
for “the package most effectively displaying specific 
buying information about the merchandise of greatest 


help to the consumer at the point of sale.” 
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YHRISTMAS COSMETIC PACKAGING: It. is 

A interesting to note the various types of package 
appeal used for the Christmas cosmetic market this 
year. Even the staple items such as hand creams, and 
hand lotions, popular priced bath oils, ete., have been 
dressed up in order to have gift-buying appeal. As an 
example, Frostilla wrapped its hand lotion package in 
brilliant red cellophane and attached a Christmas tag. 
Daggett & Ramsdell used a gay and festive Christmas 
carton of silver and white dotted with red stars to lend 
a gift touch to its pine bath oil. Pacquin has used this 
method of dressing up the hand cream package for 
several seasons with a different design each year to give 
it newness and variety. 

Some of the houses simply used an outer wrapping 
tied with gay ribbon and a gift card. Kathleen Mary 
Quinlan started this method of wrapping last year and 
is using it again. 

An outstanding example among the Christmas wrap- 
pings is Germain Monteil’s “Noel, Noel” package. In 
true Parisian style, “Noel, Noel,” appears in white, 
splashed again the brilliant red background of the 
opalescent covering of the boxes. Three combinations 
were made up in this package—all limited to toilet 
articles that are well out of the useless-giving class. The 


smallest contains dry rouge and the new jumbo-size 
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The wholesale value of toilet preparations sold in the twelve month period ended October 1938 was equal to $184,361,000, an 
increase of 0.9 per cent. over the $182,640,000 for the year ending September 1938, but 3.8 per cent. lower than the value of $191,- 


541.00 for the year ended October 1937. 
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PROCTER & GAMBLE 


Procter & Gamble’s new liquid 
dentifrice is called ‘Teel.’ It is 
available in two sizes, medium and 
large. 


JEAN VIVAUDOU 


Jean Vivaudou Co. offers a 
special gift package containing six 
single silk-spun sachet balls with 
cords and tassels individually 
packed in transparent boxes. The 
white gift box is trimmed with a 


red satin ribbon and bow. Packed 


six pastel colors to box of one odor. 


RIGAUD 

Etablissements Rigaud Inc., has 
created Parfum Feerie Modern, a 
delightful new fragrance. The cov- 
er of the box is a reproduction of a 
painting by the artist, Jean-Gab- 
riel Domergue of Paris, who as- 
sisted in designing the package. 


FACILE COSMETICS LTD. 

Facile cream hair remover is 
offered by Facile Cosmetics Ltd. 
This preparation need not be 
heated for use. Available in two 
sizes. 


FABERGE 


‘“Woodhue’’ is the name of the 
newest perfume and Cologne by 
Faberge, makers of “Aphrodisia.” 
A crisp, far-away and over-the- 
hills scent. Both perfume and 
Cologne are packaged in clear, 
crystal flacons, smartly capped in 
walnut. 


WALTER LAMPL 


“Versatelle’’ is an all-purpose 
compact and cigarette case created 
by Walter Lampl. Among its fas- 
cinating features are a handy comb 
secreted in the base, a powder 
compartment, 2 rouges and a mirror, 
and beneath the swing mirror is a 
compartment for cigarettes. 


EISENBERG 


"847°" is the name given to the 
perfume by Eisenberg. 847" offers 
a choice of two moods in fragrance 

A is a rich exotic scent—B is 
lighter, daintier. Numerology was 
employed in the selection of the 
name. The large bottle takes the 
shape of a mannequin wearing a 
full-skirted period dress in blue 
the bust and head forming the 
stopper. The small bottle has the 
same figure painted on the side and 
is topped with a silver cap. 


COTY 
Coty’s ‘‘Cloister’’ compact uses 
metal for its decorative eect 
against the brilliant red or ivory of 





the moulded material of which the 
chassis of the compact is made. The 
Coty ‘‘Batonnet””’ is similar in struc- 
ture to the Cloister but different in 
design. Moulded material and 
metal deftly set each other off, with 
the added touch of a tiny jet-black 
stall held in gold bands. It is from 
the latter that the compact takes its 
name. 


GUERLAIN 


Guerlain’s new lipstick shade 
“Lilas’” is attractive and blends 
beautifully with the various shades 
of plum, orchid, etc., which are so 
fashionable at present. This lip- 
stick is an addition to the Guerlain 
series in the chromium case with 
colored plastic ends. 


WILDROOT 
The Wildroot Co. Inc., has 


launched its curling lotion, bril- 
liantine, rose hair oil and speed 
set in containers of related design. 
The ‘“Wildroot” hair oil and bril- 
liantine are in identical decorative 
containers of attractive design; the 
curling lotion is in a taller edition 
of the same container, and the wave 
set is in a still larger container of a 
related modernistic design. 


DALMA 


Dalma offers Carrot cleansing 
cream, skin freshener and tissue 
cream, which are said to contain 
“Carotone,’ a substance extracted 
from fresh carrots. 


JEURELLE 


A gift for the woman who is “‘on 
the go” is Jeurelle’s travel dusting 
powder box with a completely 
separate compartment for the puff. 
The package is a rich looking simu- 
lated white leather box with gold 
trim. 


DALE S. DAVIS 


Dale S. Davis’ Associates use 
small Kimble glass vials attached to 
colorful cards, which are dispensed 
through chain stores and drug 
stores. The vial makes ideal purse 
flacons. 


VOLUPTE 


The Duke of Windsor’s cigarette 
case has inspired a new series of 
matching cigarette cases and com- 
pacts called ‘Windsor,’ by 
Volupte. 


JERGENS 


Modernism is the keynote of the 
Jergens’ ‘All-Purpose face cream’ 
package, in its dressy white con- 
tainer with contrasting black labels 
and closures. The attractiveness of 
the package lies in its simplicity. 
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Srnufiles of Fortune 


. . . Good fortune for those manufac- 
turers who used Scovill facilities for making 
vanities, lipsticks, dispensers, closures and 
other types of containers . . . good fortune for 
the retailers who carried those lines. 

Easily recognized is the artistry by which 
Scovill’s Drug and Cosmetic Container Divi- 
sion made these articles salesworthy. But 
hidden is the able Scovill engineering that con- 
trived short cuts in production and frequently 
found ways to make the product more practi- 


cal as well as more economical. 
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37 out of 43 famous brands 
of cosmetics carried by Cleve- 
land’s famous May Company 
are made by Scovill customers. 











Scovill’s many-armed metal-work- 
ing facilities are yours for the asking. 
Whether your article is in the form of 
an idea, blueprint or actual model, 
Scovill is prepared to work from it. Ask 
Scovill . . . first. Many top-notch manu- 
facturers do. 

Today, write or call one of the 
Scovill offices below. Or address the 
company at 69 Mill Street, Waterbury, 


Connecticut. 











SCOVILL MA 


= = Doreen aie en 
Masts $2228 1 69 Mill Street 











* 
NUFACTURING COMPANY 


an eS ee 


* Waterbury, Connecticut 


Boston, Providence, New York, Philadelphia, Lynchburg, Va.. Syracuse, Pittsburgh, Detroit, 
I ) s » ~ 


Chicago, Cincinnati, San Francisco, Los Angeles. IN CANADA: 334 King St., East, Toronto, Ontario 
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Baltimore department store sales of toilet articles and prepara- 
tions were 4 per cent. less in October 1938 than in the same 
month of 1937, were 5 per cent. greater in Washington, and 
averaged no change for the whole Richmond Federal Reserve 
District. The unadjusted index numbers were 122.4 for October 
1938, 122.7 for September 1938, and 122.4 for October 1937. 
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Sales of toilet articles and drug sundries by department stores 
for October 1938 were the same in Los Angeles, 27 per cent. less 
in San Francisco, 2 per cent. greater in the Pacific Northwest, 
and averaged 7 per cent. less for the whole San Francisco Federal 
Reserve District as compared with October 1937. Corresponding 
unadjusted index numbers for the whole district were 100.2 for 
October 1938, 96.9 for September 1938, and 107.7 for October 
1937. 


lipstick and the other two contain bath accessories 
only—Cologne, dusting powder and soap. 

All of these packages are of course, more or less con- 
servative because they can be broken up, unwrapped, 
etc., and used after the holidays. However, all manu- 
facturers did not choose to be conservative and as a con- 
sequence, a great many clever novelty packages are 
seen in the line-up. 

The Christmas tree has proved a favorite of several 
manufacturers, among them, Lelong, Vigny, D’Orsay 
and several others. Lelong’s tree comes in two sizes, 
a small one, adorned with ten miniatures of Lelong 
perfumes and a very large one which sells for $50. The 
little snow-covered Vigny tree with its silver base con- 
ceals a trio of Vigny perfumes. Besides the Christmas 
tree arrangement, Lucien Lelong went much further 
with the novelty package idea. A little cherub holding 
a candle of Impromptu perfume, three Christmas 
Carolers holding candles of perfume, Cologne in a bottle 
with a Santa head for a stopper, and a Christmas 
wreath holding three candles of perfume are a part of 
the interesting Christmas presentations. Also, for the 
first time, Lelong used sets in various combinations in 
handsomely decorated boxes. 

Elizabeth Arden’s Christmas novelties are unique 
among them is the Jack Horner pie, a box 
which when opened reveals Jack Horner sitting up 
straight with his finger in the pie—the pie in turn opens 
to reveal a collection of lovely Arden preparations. In 
addition, there is the “Blackmoor’’, a fragrant June 
Geranium magnum soap transformed into a_ gaily 
sophisticated Blackamoor, turbaned in white satin and 
plumes—a delightful Christmas fantasy priced at $5. 
Lovely transparent bells holding tiny bottles of perfume 
and other small packages are also in the line. 

Matchabelli amplified the Christmas bells of last 
season still further with a variety to suit every purse 
and every purpose. Besides the shining golden one. 
which tingles gaily as it is opened and hides inside three 
little crowns of scent, there is the little red jingle bell 
which is a miniature of the larger—just as musical but 
holding only one crown. Then there is the amusing 
satin bell with fat sachets where the clapper usually is— 
adorable to hang on the tree, for party favors, as well as 
Christmas gifts. 

Apparently, there is a decided trend toward the 
novelty package in the higher price brackets and al- 
though the story will not be completely told until after 
the Christmas rush is over, present indications point to 











its complete success. 


AKS FIFTH COSMETIC SALES: Those of you 

who sell through the department stores and even 
those of you who do not will probably be interested in 
the fact that Saks Fifth Ave. sells a shade under 
$1,000,000 worth of toilet goods a year. This informa- 
tion is contained in the December issue of “Fortune” 
which also states that the average sale in that depart- 


ment is $4.45 and that the stock turnover is 2.56. 
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LENTHERIC 


Perfumes in threes seem to cast 
the magic spell on Christmas giving. 
Tweed, Miracle and Shanghai ap- 
pear in Lentheric’s petit purse 
flacons, each catering to an in- 
dividual mood. 


SHULTON 
Old Spice perfume by Shulton is 
now available in anew $4 size, de- 
signed after the $7.50 bottle which 
is a careful reproduction of original 
Stiegel glass, encased in an Early 
American box of wood veneer. 


CARMEN JOYCE 


Carmen Joyce Hawaiian Cos- 
metics are packaged in handsome 
pottery jars which symbolize the 
contents. Pineapples, papayas and 
avocados are modeled of clays and 
glazed in natural colors. The 
Hawaiian theme is carried out in 
every detail of the packaging. 


CREOMULSION CO. 


In fag to a growing de- 
mand for ““Creomulsion’”’ in a smal- 
ler size, the Creomuslion Co. has 
developed a new 3 oz. container 
with label that duplicates that of its 
companion 8 oz. package. The 
Owens-Illinois Glass Co. is sup- 
plying the 3 oz. bottle as well as 
the 8 oz. 


REVLON 


Revion presents a new salon 
treatment called ‘‘Lactol’’, a rich, 
emulsified oil, thick and creamy in 
appearance with a clean and fresh 
scent. During the manicure, the 
hands are immersed one at a time in 
“Lactol’’, which is heated in a 
thermostatically controlled heater. 


CHARBERT 


Charbert’s contribution for the 
holiday season is a new presenta- 
tion of Of Thee | Sing and Gar- 
denia perfumes—encased like pre- 
cious jewels in a tall tree-green 
velvet box for Gardenia and an ex- 
quisite crushed-rose velvet box for 

Thee | Sing. 


IMPERIAL FORMULA 


Imperial Formula is presenting a 
gift set consisting of a purse-size 
bottle of Regal Splendor perfume 
and one large size lipstick. The 
lipstick case is finished in red and 
ivory with a black and gold double 
eagle. The package is ivory, also 
bearing the black and gold eagle. 


GERMAINE MONTEIL 


Germaine Monteil has done her 
Christmas packages in true Parisian 
style, with Noel, Noel,’ in white, 
splashed against the brilliant red 


background of the opalescent cov- 
ering. There are three boxes—the 
smallest contains dry rouge and the 
new jumbo-size lipstick in ivory 
and white cases, the medium size, 
Eau de Cologne and dusting pow- 
der and the larger, Eau de Cologne, 
dusting powder and bath soap. 


GASTON DE PARIS 


The Gaston de Paris travel beauty 
case is compactly designed. The 
top tray holding eight preparations 
is removable, with a space beneath 
for feminine trifles. 


KATHLEEN MARY QUINLAN 
Kathleen Mary Quinlan has 


seemingly extracted naughty nice- 
ties and exciting adventures and in- 
terpreted them in a perfume called 
“After Dark.’ The purse size is 
available now and a larger size wi 
be ready in the near future. 


CHARLES OF THE RITZ 
Charles of the Ritz has brought 
out 4 dusting powder in ‘Spur’ 
odor to match the Eau de Cologne. 
Another new addition to the line 
s ‘Tingle’ toilet water. The odor 
is an exquisite bouquet and the 
bottle is modern, streamlined, 
fluted, with a cerise cap and a 

cerise label printed in white. 


DAGGETT & RAMSDELL 


Daggett & Ramsdell has packaged 
its Pine Bath Oil in a special gay 
and festive Christmas carton of sil- 
ver and white dotted with red 
stars. 


H. H. PRINCE GEORGE OF 
RUSSIA 


H. H. Prince George of Russia 
has added a dram size of Tiara Ex- 
trait de Parfum which now makes 
it available in three sizes. Tiara 
toilet water concentrate is also a 
new addition and is available in 
4 and 12 oz. sizes. 


MARJORIE CASTLE 


“Three Cheers,’ an exclusive 
cosmetic line has been designed 
solely for Marjorie Castle, Ltd., by 
Josephine von Miklos. It consists 
of four items for women—perfume, 
toilet water, dusting powder and a 
double purpose cream, and a toilet 
water for men, packaged in du- 
bonnet and white. 


FROSTILLA 


Frostilla’s hand lotion has been 
packaged for Christmas in gay red 
cellophane with a Christmas card 
already attached. Its delicate fra- 
grance will cling to the hands, yet 
the bouquet is so subtle that it will 
not clash with other perfumes. 
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EMONSTRATOR DISPLAY: An attractive and 

effective display merchandising idea is being used 
by the Sofskin Co. in connection with its Sofskin 
Creme. The demonstrator display is a good looking 
cardboard stand which reads ‘Free demonstration” 
with beautiful hands pictured beneath it on a black 
background to attract attention. A jar of the Sofskin 
Creme fits into a space made for it on the left side of the 
display stand and a jar of wooden “‘paddles”’ fits in on 
the right side. The display invites the consumer to try a 
bit of the cream on the back of the hand. With the aid 
of the paddle this is a simple thing to do without mess- 
ing the hands or the cream jar. There is a slit in the 
center of the display which tells the user to drop the 
used paddle into it. This is probably the first time con- 
sumers have been given an opportunity to “sample” a 


hand cream before buying. 


ON’T OVERLOOK “BEE ONE”: When it comes 
to discovering trends we yield to no one and the 
latest one we seem to discern in our peering way is a 
trend to vitamin B-1. This helpful little member of the 
family has now turned up in Nujol, in a product called 
Vita Nujol which contains approximately 400 inter- 
national units per ounce of mineral oil. Vita Nujol is 
described as combining the lubricating effect of the 
Nujol treatment with the gentle stimulating action of 
vitamin B-1 
When you add to this the fact that this ubiquitous 
vitamin has also put in its appearance in no less a place 
than Lydia E. Pinkham’s Vegetable Compound, you 
begin to appreciate its potentialities. According to the 
Pinkham company the Compound now contains 200 in- 
ternational units of B-1 to the daily dose. Since the 
Vita Nujol label says that ‘‘one tablespoonful ( 
contains approximately 100 international units Vita- 
min B-1” 
tablespoons, the daily dosage in Nujol would probably 
average about 200 units per day, too. 


15.c.c.) 


and since the usual dosage is one or two 


Symptoms resulting from Vitamin B-1 deficiency are 
associated with disturbances of the functions of the 
nervous system, the gastro-intestinal tract, and the 


blood-forming mechanism. According to the Weston- 
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this vitamin “promotes the ap- 


stimulates metabolic 


Levine vitamin chart, 
petite and digestion, processes, 
protects body from nerve disease, is required by the 
mother for normal reproduction and lactation, promotes 
tonicity of the digestive tract, and its estimated adult 
daily human requirement is 200 to 100 international 
units. 

Of course the big seller of vitamin B 
the drug business at all, but in the food business. 
where one stops and the other starts in this business of 
nutrition is fast becoming more and more indefinite. 
The present day cake of Yeast for 
example is just as much a drug product as almost any 
one of the vitamin concentrates you can think of, yet it 


has not been in 
Just 


Fleischmann’s 


is marketed through grocery and food channels. Ac- 
cording to the current Fleischmann “Get Your Extra 
Vitamins this Effective Way” advertising, "2 cakes a 
day give you 6200 units vitamin A, 200 units vitamin 
B-1, 800 units vitamin D, and 100-120 units vitamin G.”’ 

Sometimes we wonder if it would be possible to bake 
a loaf of leavened bread using yeast cakes like that. 


DVERTISERS PROFIT: In a list of 136 large 

companies which have made profits every year in 
the last decade all but 24 are extensive advertisers, 
according to ‘American Business.” Or, to put. it 
another way, consistent advertisers predominate among 
firms which have made consistent profits during the 
past ten years. Some of the profits-every-year com- 
panies include the following members of this industry. 
American Home Products, Lambert, Squibb, Sterling 
Products and United Drug. 
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Sales of toilet articles and drugs by department stores in the 
New York Federal Reserve District were 1.3 per cent. less in 
October 1938 than in the same month of 1937. Corresponding 
unadjusted index numbers were 109.5 for October 1938, 99.4 for 
September 1938, and 110.9 for October 1937. 
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BOTTLES 


If you want to give your product 
individuality, and still avoid the 
cost and production problems of 
custom made bottles, this group 
of Swindell stock designs plus a 
little labelling ingenuity, offers 
you real packaging personality. 


Each of the bottles pictured 
combines the advantage of low 
stock prices with custom distinc- 
tion; each comes in a variety of 
sizes to meet your needs; all are 
available for IMMEDIATE 


delivery. 


J-32 in 4% 0z., 1, 2, 3, 4, 6, 8 and 16 oz. sizes 
R-31 in 1 dram, 2 dram, 20z.,1,2and4ozs. 
682 in 4 oz., % oz., 14 oz., 1 and 4 ounces 
347in1%4dram,'4oz., 40z.,1,2,4and 8 ozs. 
539 in 14 0z.1,2,3,4,6,8,16 and 32 ounces 


SWINDELL BROS. ® BALTIMORE 
200 Fifth Avenue, New York 
Latin American Representative 


Mr. Roberto Ortiz; Havana, Cuba 
































MAKING IT EASY FOR YOU=You’re the doctor! As a packager you know 





We as. Bk % RES 


turer, to suit all types of products... 
an air of quality; Amerseal or Beacon Caps for ultra convenience an 








a 





efficient Molded Caps for giving 


what appeals to the public...how to prescribe the proper combination 
of product and package that will bring more profitable sales results. 
But in the vitally important matter of sealing, Anchor can help you... 
in selecting just the right closure to contribute most to package suc- 
cess. For Anchor makes a wider range of caps than any other manufac- 


tight sealing; the finest line of Continuous Thread, Shellback and NKCT 
Caps on the market. Moreover, the many styles, the colors, private dec- 
orations and individual designs available, make it easy to select one that 
meets perfectly your desires for a more sales-effective package. 





ANCHOR AMERSEAL=The cap with the point 
contact! By elimination of threads and the 
employment of specially designed Amerseal 
lugs, contact is made only at those points where 
the lugs engage the glass threads—giving the cap 
a number of specific and important advantages. 
It is easy and quick to apply, gives a depend- 
able air-tight, leak-proof seal, will not stick or 
freeze to the container, is simple to remove 
and replace. Write for booklet describing the 
cap in detail. 








ANCHOR MOLDED CAP—The ov/y molded cap 
on the market so designed that the liner can’t 
come out—is held in place to maintain the 
seal at all times, yet is free to rotate. In the 
cross section you can see the two exclusive 
features that do this—that make Anchor Molded 
Caps so popular—the recess into which the 
liner fits and just below it, the retaining ledge 
that keeps it there. 








ANCHOR IMPROVED C. T. CAP— Redesigned 
throughout for greater efficiency, this cap ap- 
plies easily—and cross threading is avoided— 
because of the abrupt thread start. Also, ample 
clearances eliminate friction. It seals securely, 
the thread contacting on the under side of the 
glass thread and exerting a downward sealing 
pressure—aided by the fact that the pitch of 
the glass and cap threads match throughout. 
It removes easily due to absence of interference 
and greater flexibility resulting from decreased 
“working” of the metal. Fine knurling, cylin- 
drical side walls, and closely turned wire edge 
make it outstanding in appearance. 




















LARGE FAMILIES Anchor Hocking’s drug and pharmaceutical lines 
invariably include all commonly used sizes. Many a style consists of 
a score or more items; for example, the Wide Mouth Rounds, shown 
above, range from 8 CC to 950 CC in capacity, a total of 25 sizes— 
a fine big family of well-made, sparkling amber containers. May we 
submit samples? 


re 
“ONE panct® 


ANCHOR HOCKING GLASS CORPORATION, 
ANCHOR CAP and CLOSURE CORPORATION, tong Island City, N. Y., 





MAGNESIA OVALS—A familiar item in the drug and pharmaceutical 
trade whose quality—coming to you from one of the Anchor Hocking 
factories—you can rely on. The glass is clear and clean in color, it 
has the lustre and brilliance that characterizes good glassware and 
the bottles are accurate, uniform, sturdy, dependable containers. Six 
sizes, amber or crystal, 3 to 32 oz. capacity, inclusive. 
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Lancaster, Ohio CONTAINER DIVISION 


and Toronto, Can. CLOSURE DIVISION 
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Millions of compacts, filled with Helfrich 
Rouge, are sold annually under well- 
known private labels. Like all Helfrich- 


developed cosmetics, Radiance Rouge is 


bulk. Or have your own containers filled 
at our plant. Or, if preferred, we sell 
complete consumer-packaged units 
(using any standard container you select) 








a thoroughly modern rouge for modern .. . Ask for samples of this superior 


women —and is sales tested . . . Buy it in rouge. 


T ’ ’ ° 
i sively He do not compete with those we serve 


The Helfrich line of Radiance Cosmetics includes: LIPSTICK e CREAMS e POWDER 
ROUGE e COMPACTS e CREME ROUGE e LOTIONS e EYE SHADOW e COSMETIQUE 


HELFRICH LABORATORIES, 564-570 WEST MONROE ST., CHICAGO— 
HELFRICH LABS. OF N. Y. C., INC. 30-34 WEST 26TH ST., NEW YORK 
HELFRICH LABS. OF CANADA, LTD., 690 KING ST., WEST, TORONTO, ONTARIO 


CABLE ADDRESS: HELFLABS, NEW YORK, CHICAGO, TORONTO 
BALDWIN & BALDWIN, 819 Santee St, Los Angeles, Calif. 
CHARLES H. CURRY, 420 Market St., San Francisco, Calif. 


LABORATORIES 



































J! ST TO MAKE THE REGULATIONS for enforce- 
ment of the Food, Drug, and Cosmetic Act more 
interesting, the Food and Drug Administration threw 
in a few extra ones just before the public hearing opened 
in Washington. One of these states that the street 
address is necessary on the label of any drug or cos- 
metic. The additional regulations follow: 

Section 502 (a) A drug which contains two or more 
active constituents may be misbranded by reason 
(among other reasons) of the designation of such drug 
by a name which includes or suggests the name of one or 
more but not all such constituents, even though the 
names of all such constituents are stated elsewhere on 
the label. 

Section 602 (a) A cosmetic which contains two or 
more ingredients may be misbranded by reason (among 
other reasons) of the designation of such cosmetic by a 
name which includes or suggests the name of one or 
more but not all such ingredients, even though the 
names of all such ingredients are stated elsewhere on the 
label. 

Sections 403 (e) (1), 502 (b) (1), 602 (b) (1) The 
statement of the place of business of a person whose 
name appears on the label shall include the street 
address, if any, of such place. 


HILE THE LABELING REQUIREMENTS for 

the Federal Food, Drug, and Cosmetic Act are the 
things which are bothering manufacturers just now, 
there are other parts of this law which will cause them 
much concern before long. The slack-filled package 
provisions of the act should be carefully considered 
with the labeling since a manufacturer might later find 
that he has to redesign his entire package and then his 
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Deeply paneled bottles, 
false bottoms, outside cartons much larger than the 
bottle or tube contained in them, and other forms of de- 
ception will be in violation of the Act after June 25 
next. There are limits to all things, but undoubtedly 
some panneling of bottles will be permitted. The FDA 
will probably act in flagrant cases first, and then make 
up its mind as to tolerances to be permitted according 
to proportions and trade customs. 


labels might not be useable. 


NE THING ABOUT THE NEW LAW THAT 

COSMETIC manufacturer either do not realize 
or are surprised about is that the FDA now has control 
over export cosmetics. This has always been true re- 
garding drug products under the old law. So from next 
June 25, cosmetics exported from this country must 
either conform to the law in this country or to the law 
in effect in the country to which the goods are being 
Seizures of cosmetics which are conflict with the 
law in this country or the law in the country to which 
they are being exported will be liable to seizure. 


sent. 


OSMETIC MANUFACTURERS ARE ALSO 
taking a peculiar view of the requests of retailers 

for guarantees under the law. This is also nothing new 
to drug manufacturers, except that now ingredients of 
drugs are defined as drugs and manufacturers are re- 
questing guarantees on these raw materials. Likewise, 
ingredients of cosmetics are defined as cosmetics, and 
guarantees are being sought by cosmetic manufacturers 
from their suppliers. 
But the old law and the new law exempt wholesalers 
and retailers from responsibility under the law so long 
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NEENAH, WISCONSIN 


Sales Offices: 8 S. Michigan Ave., Chicago 
122 E. 42nd St., New York City 
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KIMBERLY-CLARK CORPORATION \ 
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as they have guarantees frem the manufacturers of the 
products which they resell. There is no good reason 
why these guarantees should not be given, and retailers 
and wholesalers have every right to demand them. The 
regulations for enforcement of the act give two forms of 
acceptable guarantee, (see page 573, Nov. issue). As 
can be seen from these regulations, a guarantee may be 
given on the invoice of each shipment, this guarantee 
applying only to the one shipment. Or a continuing 
form of guarantee may be given that will include all 
shipments. 

The only thing to watch out for at the present time is 
that a manufacturer of cosmetics, or of drugs, should 
give a guarantee covering only those portions of the 
new law which are now in effect. And so far as cos- 
metics are concerned this only includes that part of the 
law which declares a product adulterated if it is danger- 
ous to health if used under conditions recommended. 
Certainly a manufacturer cannot give a guaranteeing 
compliance with the entire act when parts of the act 
have not been cleared up by regulations. At the mo- 
ment no one can tell what colors are to be permitted in 
cosmetics or drugs, and the labeling provisions are not 
final in the regulations, just to state two reasons why 
guarantees cannot be given for the entire act at present. 
Scme time before June 25 next, manufacturers will be 
able to extend these guarantees to include the entire 
act or such parts of it as can be covered at that time. 
Manufacturers cannot be expected to guarantee their 
products against parts of the law which are not now 
fully understood. 

Part of the trouble with the guarantee problem is 
that department stores insisted guarantees from cos- 
metic manufacturers under the Wheeler-Lea Act as to 
claims made in cooperative advertising run by the de- 
partment stores and as to the claims which the manu- 
facturers might give to the stores in order to help in the 
sale of goods. But this is entirely separate from the 
guarantees under the Food, Drug and Cosmetic Act and 
should not be confused with them. Manufacturers are 
pretty well obligated to give guarantees under the Food, 
Drug, and Cosmetic Act, and we do not see how they 
can legitimately escape giving them. However, guar- 
antees under the Wheeler-Lea Act are something else 


again. 


NOTHER PART OF THE FOOD, DRUG, AND 
4% COSMETIC ACT which the manufacturers will 
come to appreciate is the right of factory inspection 
given to the FDA under the act. The FDA officials will 
be able to make an appointment with a manufacturer 
to go through his entire factory. The manufacturer 
must be willing to allow the inspector to go through his 
plant. We are reliably informed that factory inspection 
does not call for revelation of formulas or manufactur- 
However, the inspector must be allowed 
The law itself 


ing processes. 


to go through all parts of the plant. 
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says that inspection can be made of “factory, ware- 
house, establishment, or vehicle and all pertinent 
equipment, finished and unfinished materials, contain- 
ers, and labeling therein.” 


N INTERESTING CASE INVOLVING PRICE 
+4 VAINTENANCE CONTRACTS was lost by 
Lucien LeLong, in which LeLong tried to stop a whole- 
saler from selling to a retailer from less than the price 
stipulated in the retailer price maintenance contracts. 
It seems that Lelong sells exclusively to retailers and 
therefore does not have any manufacturer-wholesaler 
contracts. A wholesaler, who obtained some of Le- 
Long’s goods apparently from retailer to whom LeLong 
sold, resold these goods to retailers at prices higher than 
LeLong sold to retailers, but below the consumer prices 
named in the retailer price maintenance contracts. The 
Supreme Court in New York County ruled that the 
wholesaler was not violating existing contracts since he 
was not selling to consumers. Further, the decision 
seems to indicate that exclusive distribution is not pos- 
sible if retailers are willing to buy from other retailers. 
Also, it would seem that one retailer can sell such goods 
to another retailer at less than the prices stipulated in 
the contracts that manufacturers make with retailers, 
for, after all, the resale price contracts which the re- 
tailers sign are for resale to consumers and not to the 


trade. 


NTERESTING TO THIS INDUSTRY is the pro- 

posal which Charles Wesley Dunn made to the 
Associated Grocery Manufacturers of America, which 
association Mr. Dunn has represented for twenty-five 
years just as he has represented the American Pharma- 
ceutical Manufacturers’ Association for twenty-five 
years. Mr. Dunn’s proposal is that the Associated 
Grocery Manufacturers establish an Institute on Nutri- 
tion located in its own building at a leading university, 
to carry on research in pure and applied science relating 
to food and its use. 

Particularly interesting in Mr. Dunn’s remarks sup- 
porting this proposal is his statement that “the food 
and pharmaceutical manufacturing industries are each 
increasing and importantly entering the field of the 
other; especially in the field of nutrition. For to the 
former industry the science of nutrition is a basic part 
of the art of food manufacture; whereas to the letter 
industry it is a major part of preventive medicine.” 


\ HIS ADDRESS PROPOSING THE INSTI- 

TUTE ON NUTRITION, Charles Wesley Dunn 
gave the food manufacturers some sound advice regard- 
ing price maintenance legislation and anti-chain store 
bills, telling them it is their duty to oppose such 
measures. To quote Mr. Dunn: “... these terms in- 
clude every reasonable and consistent effort to lower 
For of what avail is it to offer needed or 
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best food to those who cannot afford to buy it; and we 
must here recall that the great mass of our people have 
a low income. And this statement leads me to say 
further that the industry is in duty bound to oppose any 
legislation which, however appealing its trade purpose, 
actually works arbitrarily to raise retail prices; and any 
legislation which, whatever may be said for it, outlaws 
a type of retail business simply because it is successful 
and regardless of its fundamental merchandising in- 
fluence for lower prices.” 

We have always felt exactly this way about the drug 
manufacturing industry and nothing that has occurred 
under price maintenance or chain store taxation has 
caused us to change our opinion. 


EK OFTEN WONDER WHAT THE FEDERAL 

TRADE COMMISSION does with cases which, 
to the outsider, appear to be forgotten and buried in the 
Commission’s voluminous files. It is two years last 
August that the Robinson-Patman Act was enacted, 
and it is two years this past November that the Com- 
mission brought charges against Bourjois, Coty, Prim- 
rose House, Hudnut, and others, charging them with 
violation not only of the original Federal Trade Com- 
mission Act, but also of the Robinson-Patman Act. 
Other cases brought under the Robinson-Patman Act 
have been decided by the Commission, and the famous 
Biddle case has been all the way up to the U.S. Su- 
preme Court. But in the cases in this industry, the 
Commission itself has not decided what is right or wrong 
after two long years. 

Now we are informed that the F.T.C. has been taking 
testimony over the two years, and the trial examiner 
will now file his report with the Commission. Following 
this, briefs will be filed by the F.T.C. and the defend- 
ants, after which there will be an oral argument before 
the Commission. The oral argument is not expected to 
occur before January. Sometime after the oral argument 
the Commission will either dismiss the cases or issue 
cease and desist orders on such charges as they believe 
violate the laws under which the Commission operate. 

Such a condition is far from satisfactory for in these 
cases are bound up the use of demonstrators and P. M.'s. 
The Commission is to decide whether or not these mer- 
chandising tricks are right under the law regulating 
unfair competition, and they are also to decide whether 
these methods are right when not given to all distribu- 
tors as required under the Robinson-Patman Act. 

The industry will have no way of knowing what is 
right or wrong until the Commission gives a decision 
and this decision is taken through the courts. And so 
long as the Commission holds up its decision, no court 
appeal can be made. The other angle is that the man- 
ufacturers who are cited are continuing to indulge in the 
practices which the Commission charges are wrong, and 
those manufacturers who might have abandoned these 


practices when the Act became effective, in the belief 
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that they are wrong, are being penalized no matter 
which way the Commission decides. The manufactur- 


ers being penalized will have greater damages to collect 
from competitors whom they might sue under the law if 
the decision is delayed, but this does not relieve the 
Commission of its duty to decide these cases promptly 
even though they might feel they have hold of a bull 
by the tail and do not know how to let go. 

O, yeah! and what happened to the Fair Trade Prac- 
tice Rule for the cosmetic industry which has been 
resting with the Commission since that memorable con- 
ference two years ago November. 


=? NEWS COMES FROM THE INDUSTRIAL 
ALCOHOL INSTITUTE. The Institute states 
that, due to a restricted budget, the State Legislative 
Service will not be maintained during 1939. The Insti- 
tute must now rely upon individual members, trade 
associations, scientific societies, and organizations con- 
cerned with the manufacture, distribution, sale and use 
of industrial alcohol for prompt information relative to 
the introduction, scope and effect of all State bills and 
regulations. The Institute believes that some of these 
subscribe to legislative reporting services, and that 
thus the common cause can be served. 

This is going to throw the burden of fighting drastic 
State legislation, regulation and taxation of alcohol by 
the States right in the laps of the consumers of this 


product, and naturally the drug and cosmetic manu- 
facturers must shoulder their share. Unfortunately, 


the alcohol business is in a sorry state so far as profits 
are concerned, and distillers apparently have to hedge 
where they can. The enormous inroads made into the 
market for denatured alcohol anti-freeze by such prod- 
ucts as diethylene glycol, methanol, and isopropyl alco- 
hol has not only sharply cut the volume of denatured 
alcohol sold, but has further brought about serious 
price competition for what business is still available. 
There is no reason why the users of aleohol should not 
assume this burden. In the past the wise manufacturers 
and associations have given much of their time to 
assist in this work. Now perhaps they will have to give 
more of their time to this problem. Alcohol is so im- 
portant to the manufacturers in this industry and to 
pharmacy and science that even though the distillers 
had to abandon this work altogether, the consumers 


would still have to carry on the battle. 


E NOTE WITH INTEREST from the annual 

report of the Federal Trade Commission sub- 
mitted to Congress, that, “In connection with the false 
advertising provisions of the (Wheeler-Lea) act... the 
Surgeon General of the United States Public Health 
Service has detailed a commissioned medical officer to 
the Commission, who will act as advisor and consultant 


Dec. ’38: 43, 6 





A great step forward... 


making fine aromatics more readily available to 


enhance the sales appeal of your products 


). A. Bennett 


President, Albert Verley, Inc. 


and 


Dr. Albert Verley 


Etablissements Albert Verley, Paris 


* + e e ~ 
announce the organization in the United States of 


Verley Chemical Company 


Dr. Albert Verley, President and Technical Director 


... to manufacture in America under Dr. Verley's 
active personal supervision — for exclusive dis- 
tribution by Albert Verley, Inc. — the fine chemicals 
This is 


and aromatic substances heretofore available only 


from Dr. Verley’s European laboratories... a great 


advance 





Why this is a memorable event in the 


history of perfumery in America... 
and what it means to you » » » » 




















Dr. Verley will announce in the future many new materials, heretofore 
unknown, which will be manufactured for the first time in America under 
his personal supervision. That the works of this pioneer shall now be 
devoted principally to the American trade, is an acknowledgement and 
tribute, we feel, to the remarkable development of American perfumery 
and to the ability of American perfumers to equal or excel the finest 
creations originating anywhere else in the world. It is the sincere hope 
of the House of Verley that this new step may still further advance the 
perfumer’s art as practiced on American soil. » » » 








Another important announcement by 








D. A. Bennett and Dr. Albert Verley 











ALBERT VERLEY, INC. and VERLEY CHEMICAL COMPANY 



















...a@ new arrangement for your supply 
of fine floral oils, from a source never 


before available to American perfumers 


...- an affiliation with 


\. Mane Fils 


Bar-Sur-Loup, near Grasse, France 


To produce natural floral absolutes and special oils ex- 
clusively for the American customers of Albert Verley, 


Inc., under the supervision of Doctor Albert Verley ... 
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ALBERT VERLEY, INC. and V. MANE FILS 




















At BAR-SUR-LOUP — in the heart of the 
Grasse area in close proximity to the flower fields, 
conducive to the receipt of rich, fresh flowers, 
and making their immediate extraction. This 
makes for the finest possible Absolutes which 
have the total character of the living flowers. 


Notre Dame Plant 


Barreme plant the largest, and only exclusive, dis- ee si = 
tillery in France devoted tothe production of Lavender = j ba j oe Offices and Laboratory, Bar-Sur-L 
; - ‘i 3 ; -Sur-Loup 





Again, the house of Verley provides you with new in- 
spirations to greater achievementsin perfumery. Watch 
for announcements from time to time of the new de- 
velopments which play an important part in making 
your creations more successful. Consult our technical 
staff freely at any time regarding your problems in 
aromatic chemistry—and look first to Verley for the 


fine things you need for that extra note of distinction. 


Albert Verley aronalick- 


ALBERT VERLEY, INC., D. A. Bennett, President, 1621 Carroll Ave., Chicago, Ill. 
114 East 25th Street, New York ° Mefford Chemical Co., Los Angeles 












































with respect to all matters relating to food, drugs, 
devices and cosmetics.” 

Now the Commission is being advised by a physician 
who has official standing in the Federal Government. 
Doubtless this will greatly strengthen their position in 
their work under the Wheeler-Lea Act. 


N ATTACKING THE REGULATIONS for En- 

forcement of the Federal Food, Drug, and Cosmetic 
Act, Hugo Mock, Counsel for the Toilet Goods’ Asso- 
ciation hit hard at the regulation which would force 
manufacturers to identify themselves as manufacturer, 
packer, or distributor. He claims that there is nothing 
in the law requiring this identification, provided the 
one whose name appears on the label assumes full re- 
sponsibility for the product. Mr. Mock pointed out 
that the consumer is not affected if he buys a hat or 
suit not made by the one whose label appears in it. 
Likewise he pointed out that books are not always 
printed by the publishers whose names appear on them. 


OLORS TO BE CERTIFIED FOR USE in drugs 

and cosmetics have now moved very far along the 
road although the Food and Drug Administration is 
trying to make progress. It is possible that many of the 
desired colors might not be certified by the effective 
date of the entire drug and cosmetic law on June 25 
next. Before colors can be officially certified, the FDA 
must draft regulations and specifications in tentative 
form and then hold a public hearing after thirty days 
notice. Only after this has been done can the FDA 
promulgate the regulations and conduct the routine 
laboratory work of certifications of perhaps fifty to one 
hundred dyes. But the FDA is stumped in the first 
step—they are not able to draft the tentative regula- 
tions until they have more information from the in- 
dustry. 

Enforcement Chief Walter G. Campbell has _re- 
quested manufacturers to submit samples. Then there 
is the requirement that the regulations contain a 
schedule of fees to provide funds sufficient to cover the 
cest of color certification. The FDA is working prompt- 
ly on such dyes as have been submitted to it. Chemists 
of the department are making tests for harmfulness, 
methods of identification, and methods of analysis, so 
when the regulations are finally promulgated, these 
dyes can be promptly certified. 

There is the possibility that an ambiguity in the law 
might result in the interpretation that the effective date 
of the regulations regarding the color section and most 
other sections of the law cannot be prior to the effective 
date of the Act. This would mean that no colors could 
be certified until the effective date of the Act and prod- 
ucts in manufacturers hands would therefore be viola- 
tive of the Act. 

The fifteen certified food colors are certified under a 
voluntary, no-cost system which has no present stand- 
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ing in law. These certifications will not extend after 
June 25, and all food colors must then be recertified 
under the new procedure which will include payment of 
fees. The Act contains separate provisions for foods, 
drugs, and cosmetics, and it has not yet been decided 
whether a single certification and a single fee will suffice 
where a dye is used for all classes of products. In some 
instances a color might be harmless for one class of 
product but not for another. 

Manufacturers of dyes will have no idea of where 
they stand until the FDA has finally promulgated its 
regulations and has indicated what dyes are harmless 
and will be certified. These dye manufacturers will 
then have to have some idea of how much of a color is 
to be used before they will attempt to make it. If only 
manufacturer wants a particular dye, and his consump- 
tion is relatively small, he is going to have great diffi- 
culty in getting the certified color supplied him by a 
dye manufacturer. It seems certain for this reason 
that there will be considerable change in the colors used 
by this industry after June 25 next. 


HE QUESTION OF WHAT LABEL CLAIMS 

will be acceptable under the new law is still upper- 
most in the minds of many cosmetic manufacturers and 
we continue to get requests to pass upon labels. We re- 
peat that we cannot do this intelligently because the 
FDA itself does not know what it will accept or reject. 
There are some claims that anyone would know will 
pass muster, but there is no way of telling just how far 
the FDA will go. The officials openly admit that they 
have much to learn about cosmetics, and from past 
performances we believe that they will treat different 
classes of products one at a time. They will definitely 
taboo certain claims on labels just as they have on 
drugs, but until they do this no one can tell what will be 
taboo and what will be acceptable. All that a manu- 
facturer can do at the present time is to be sure that his 
labels tell the truth as he really sees it. A manufacturer 
must be able to back all his claims with real evidence, 
or he might be called upon to buy new labels. We can- 
not very well pass upon label claims when we do not 
know the ingredients of products the labels of which are 
submitted to us, and when we do not know what the 


FDA officials are thinking. 


HILE MANUFACTURERS WILL BE UNDER 

quite a strain from now until their products are in 
full compliance with the new Food, Drug, and Cos- 
metic Act, they may rest assured that the FDA will be 
reasonable and will not try to drag them into court if 
they are making an honest effort to comply. The law is 
complicated, and the FDA is not having an easy time 
getting it into operation, certainly they will be able to 
realize that the manufacturers will have their troubles 


also. 
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Exchange Citric Acid U.S.P. is made by the 
Exchange Lemon Products Company of Corona, 


Calif. Backed by the Sunkist group of 13,500 
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LEGAL ANGLES 


TRADE TREATY 


The trade treaty entered into last month 
between this country and Great Britain 
and Canada will have some effect upon 
business in toilet goods. The British 
duties on cosmetics have been sharply re- 
duced, in general from 30 per cent. to 20 
per cent. American duties on bath salts 
have been cut from 75 per cent. to 371% 
per cent. Canadian rates are down like- 
wise through “most favored nation”’ treat- 
ment of the United States in Canadian 
schedules. Doubtless the reduction will 
help America’s share in the British mar- 
ket, which has been growing in recent 
years in any event. It will not change the 
import situation with Canada materially 
insofar as volume of trade is concerned, for 
here the States already have the great bulk 
of the import business. One effect, per- 
haps not wholly foreseen, may be a lessen- 
ing of the tendency of American companies 
to open and operate branch factories in 
Canada. In recent years, this has been a 
remarkable feature of intra-continental 
trade in drugs and toilet goods. It has 
been indulged in, not because the Ca- 
nadian market was extremely important 
per se but because it enjoyed Empire 
preference in trade with the mother coun- 
try and other parts of the British Empire. 
Part of the incentive would seem to have 
been removed through the operation of 
the new trade agreements. 

While on the same subject it may be 
remarked that the changed situation on 
the Continent of Europe and especially 
the application of German rates by the 
United States to recently acquired parts 
of the Reich, notably industrial sections of 
Czechoslovakia are likely to have quite an 
effect upon the American cosmetic and 
perfume industry. Containers and certain 
minor raw materials which have been 
freely imported are not likely to come in so 
freely since German rates are higher than 
those accorded to “favored nations.”’ 
Some importers of glass ware have made 
arrangements for representation of other 
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factories, not in the territories recently 
absorbed by Germany. For imports from 
those which were taken over, the rates are 
now so high as to make costs something 
decidedly to be considered in purchasing. 


ON BEING HEARD 


Mr. Campbell and his associates spent 
most of two days listening to the com- 
plaints of industry regarding the new reg- 
ulations for the enforcement of the Food, 
Drug and Cosmetic Act. They then per- 
mitted briefs to be filed and are now, pre- 
sumably, considering all the pros and cons 
and arriving at an equitable decision. The 
hearings themselves developed some di- 
versity of opinion among members of the 
industries affected but complete unanim- 
ity on the one point that “these are too 
tough!”’ and ought to be eased off a little. 
One or two representatives of the legal 
profession argued, I think without much 
effect, that some of the proposed regula- 
tions were illegal and went far beyond the 
powers of the Secretary. 

It may be pointed out that representa- 
tives of the industry were very insistent 
privately and to some extent publicly on 
making all points of the new law permis- 
sive rather than compulsory. They made 
this point at considerable length and with 
considerable force and effect before the 
law was passed. There aren’t any 
“shalls” in the present Act. There are 
enough “mays” however, to make up for 
this. Being perhaps too intent on “mays” 
at that time, they now find that the Sec- 
retary may do about what he pleases in 
the line of regulations. He may for 
example grant a whole long list of exemp- 
tions from the labelling provisions. A 
‘shall’ or two in these sections might now 
prove a great blessing. From some very 
good legal minds, not retained by any 
industry interest, | have the opinion that 
the regulations are pretty legal through- 
out. Probably Mr. Campbell and the 
Secretary has the same sort of advice. 
Court fights there will be but wagers on 


The Drug and Cosmetic Industry 


the Department at reasonable odds would 
seem to be safe ones insofar as the legality 
of the new rules is concerned. On “‘rea- 
sonableness” it may be a different matter. 

One new regulation which was brought 
in just as the hearings opened seems to me 
to be definitely in the unreasonable class. 
That is the one which proves that city is 
an insufficient address and that street and 
number have to be added, if any exist. I 
can hardly imagine a printer who could 
get up a label for a dram bottle of perfume 
containing the legend ‘Minnesota Cos- 
metic and Pharmaceutical Corporation, 
4781 Mississippi Boulevard, Minneapolis, 
Minn.”’ for example, and there are prob- 
ably companies with just such imposing 
titles and addresses who would have to 
“front label” equally small packages under 
the regulations. Protection of the public 
would seem to be little enhanced by street 
address requirements. If the maker is 
going to duck a damage suit, a street ad- 
dress won’t help. If he isn’t going to 
dodge liability, the name of the city will 
be equally adequate for locating him for 
service of papers. 

Again, it may be well to remark that 
industry has played ball wholeheartedly 
with the Department in getting the kind 
of law the Department wanted. It had 
been unofficially assured of strict but 
reasonable enforcement. It relied upon 
those assurances. If the Department 
wants co-operation in enforcement, it 
should stick to the strici and reasonable 
promise. This law isn’t going to be easy to 
enforce under any conditions, without in- 
dustry co-operation, Mr. Campbell’s way 
will be thorny indeed, and at the moment 
that co-operation is on the way to being 
turned to definite, stubborn and well im- 
plemented opposition wholly through most 
unreasonable requirements in these regu- 
lations. 

Of course, some have said that Mr. 
Campbell is merely throwing out these 
regulations to quiet possible consumer 
clamor and intends to use the “utmost 
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discretion”? on which regulations he will 
decide to enforce and which to quietly 
lapse. 1 think too highly of Mr. Campbell 
to believe that he could have that in mind, 


but it is being whispered nevertheless. 


STATE LEGISLATION 

The National Drug Trade Conference 
has prepared a “model” little Food and 
Drugs Act to be submitted to the several 
state legislatures as they come into session 
(45 of them in 1939). The bill is being 
tried out in Maryland where it is already 
before the state legislature. It follows the 
pattern of the new Federal law with an 
extra clause or two which make it a little 
tougher but which still leave it a reason- 
able measure. Chief among the additional 
clauses is one which prohibits advertising 
of products for certain specified diseases 
or conditions. A similar provision was 
deleted from the Federal Law before pas- 
sage. Another clause puts the “new 
drug” puzzle strictly up to Federal 
authorities, which, after all, is where it 
belongs. Few states are equipped to de- 
cide what is and what is not a new drug 
under the meaning of a law whose new 
drug provisions are admittedly very 
obscure, 

It is hoped that this bill will stave off 
self prepared state measures in a good 
many jurisdictions and such may possibly 
be the case. Howeyer, it is known that 
new Food, Drug & Cosmetic Bills have 
been prepared in several important states 
for introduction as soon as legislatures 
convene. Some of them contain revenue 
provisions which may be very bad. In 
spite of the “‘Model Bill” the state legisla- 
tive problem will be very difficult during 
the coming season. However, it is excel- 
lent to have such a measure, for it at least 
affords something positive to propose 
rather than the adoption of the purely 
negative attitude of opposition to a legis- 
lative proposal, in which some legislator 
undoubtedly takes great pride of author- 
ship. 


ARE PERFUMES COSMETICS? 


u . . . . 
Submitted in this department without 
opinion is the most ingenious argument 


presented at the hearings on the new regu- 
lations by H. Gregory Thomas, represent- 


ing the Toilet Goods Association and the 
Perfumery Importers Association. Mr. 
Thomas says: “It is true that perfumes 
can be sprayed upon the body of the user, 
but so can water, without for that it being 
called a cosmetic. Undoubtedly perfumes 
are substances which enhance the charm 
and personality of the wearer, but the very 
use of the word ‘‘wearer”’ leads me to point 
out, that in normal course of their applica- 
tion, perfumes are most frequently ap- 
plied to the clothing and, therefor, should 
not properly be considered as cosmetics 
any more than dresses, coats and furs, to 
which they contribute their scent... It 
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will be noted that this whole definition is 
directed to such articles under the term 
cosmetics as will definitely affect the ap- 
pearance of the user. Perfume, when used 
as a component part of a cosmetic would 
properly come under the provisions of the 
Act. However, it is our belief that per- 
fumes per se cannot be considered as cos- 
metics any more than coloring materials 
in clothing which are used to promote the 
attractiveness of the wearer.” 

Thus Mr. Thomas, and I might remark 
in passing that far less ingenious and com- 
pelling arguments have often won decisions 


from hard boiled judges. 


“DARA” OR "DAPA” 


The Food and Drug Administration has 
held that to all intents and purposes para- 
toluylenediamine and papaphenylenedi- 
amine are one and the same thing insofar 
as their use in eyebrow and eyelash dyes 
is concerned. Preparations held out for 
dyeing brows and lashes will be considered 
adulterated under the meaning of the 
Food, Drug and Cosmetic Act, if they con- 
tain either of these substances. There 
could hardly be two opinions on this mat- 
ter. Both are definitely harmful to the 
tissues of the eyes and dangerous if ap- 
plied to and around the eyes. The indus- 
try welcomes action of this sort by the 
Department and hopes for more to the 
same good end. It is much more to the 
point than the placing of names and street 


addresses on all six sides of a cream carton. 


ALCOHOL TAXES 

The retail drug and flavoring extract in- 
dustries almost went alone when they met 
Treasury Department officials recently to 
urge a reduction on the alcohol tax, now 
standing at $2.25 per gallon. There are 
sound arguments to be advanced on the 
part of other groups, notably certain 
proprietary and pharmaceutical groups. 
Perhaps their position is stronger than that 
of the industries which carried the argu- 
ment at the conference. Chances for a re- 
duction are said to be none too bright, in 
part because there seemed to be only a 
moderate demand by industry for action in 
the matter. 


WHOSE ADVERTISING IS BEST? 

Reviewing its work for the last several 
years the Federal Trade Commission 
answered this question somewhat in the 
reverse by implying that the drug group 
had the worst advertising record of any 
industry. This would be a horrid distinc- 
tion were it not for the fact that the Com- 
mission has apparently been somewhat 
more conscious of the advertising of 
remedies of various kinds, perhaps because 
of its own somewhat dyspeptic disposition. 
In any event the Commission reported 
that cases against advertisers of “drugs, 
drug products, drug component prepara- 
tions and alleged remedies’”” amounted to 
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30.5 per cent. of all of its cases in the last 


four years. Nobody else was even close; 
food products and beverages had 6.8 per 


cent.; cosmetics and toiletries 6.1 per cent.: 


health devices, instruments, ete., ete. 
were next with 5.3 per cent. and other in- 
dustries practically nowhere. Congress 


will get this report next session, but in 
view of the new drug law and the Wheeler- 
Lea Act, won't do anything about it. 


FOOD, DRUG OR COSMETIC? 

The new regulations do not help much 
in detining those various classes of prod- 
ucts so that the manufacturer or dealer 
may know whether he is selling one, two, 
or all three in a single preparation. There 
are a good many products on the market 
which are both drugs and cosmetics under 
the definitions contained in the law. There 
are a number which are both foods and 
drugs, and a few which are foods, drugs 
and cosmetics, all in one package. Olive 
oil, labeled as I recently saw a package 
labeled, for example, is a food, a drug and 
a cosmetic, all at the same time. 

Just now these products are to be 
labeled is a question which is perplexing 
the manufacturers and purveyors and 


probably the Department as well. Mr. 
Campbell has been asked about it and re- 
plied merely that he knew it but couldn’t 
do anything about it. Of course, drug 
labelling requirements are the strictest of 
the three but certain things are required 
of foods and still other things of cosmetics 


which are not wholly met by complete 
drug labelling. What to do in view of 
the already great difficulty of getting all the 
required material on any label is indeed 
something to worry about. In time, prob- 
ably the Courts will rule on some of these 


cases but meanwhile, there will be trouble 
enough and so far Mr. Campbell has been 


far more sympathetic than helpful. 


Thorough revision of the patent laws is 
said to be in the cards, especially since the 
recent Supreme Court decision in which 
Justice Black made a vigorous dissent. 


The Court held that licenses granted 
under patents for the use of vacuum tubes 


for a particular purpose restrained the 
purchaser from using them for a different 


purpose. In this case, where a contract 
was involved, the Court could hardly have 
held otherwise, but there is a large body 
of legal opinion, fortified by lay opinion of 
considerable importance, which holds that 
restrictions by patent holders of use of the 
patents in industry is against sound pub- 
lic policy. On these grounds, some revi- 
sion of the laws seems likely. Inasmuch 
as a large part of the structure of drug and 
cosmetic operation rests upon a basis of 
patents of various sorts, any propesals 
made should have the most careful scru- 


tiny of these industries. 
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Here is a list of the results of the 
latest scientific research in the 


aromatic field. 
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AROMATICS DIVISION 


GENERAL DRUG COMPANY 


170 Varick Street New York, N. Y. 1220 West Madison St. Chicago, Ill. 
Transportation Bidg.los Angeles, Cal. 907 Elliott St. West, Windsor, Ontario 








Many Manutacturers Depend on PENICK 
as a RELIABLE SOURCE OF SUPPLY for: 





EPHEDRINE ALKALOID, U. S. P. 


—a thoroughly anhydrous product 


—relatively free from odor 


EPHEDRINE SULPHATE, U. S. P. 


Crystals and Powder 


we 


EPHEDRINE HYDROCHLORIDE, U.S.P. 





see 


Bales of Ma Huang (ephedra), imported from China, 
for the Penick Alkaloid Plant 


S. B. PENICK AND COMPANY main- of Penick Ephedrine, for example, 


tains a special plant devoted is assured by the use of a highly 
solely to the production of Alka- sensitive polarimeter.. _ not 
loids and other products derived merely the ordinary machine, 
‘ entirely from botanical sources. but one where circulating water 


j Excellent production facilities , 
equipment accurately controls 





are only part of the story of 
1 PENICK STANDARDS. A series 
of control tests, which even ex- 


the temperature of the solution 
under test...a polarimeter in 
ceed rigid U. S. P. requirements, which additional improvements 
achieve quality of an unusually permit other highly exact optical 


high level. The absolute purity determinations. 


Special 1939 Ephedrine Contract Prices 
Now Ready — Write Today 


IF §T GROWS ...ASK PENICK 


%. BK. PENICK & COMPANY 


132 NASSAU STREET, NEW YORK 1228 W. KINZIE STREET, CHICAGO 
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The LABEL 
BEHIND Y(}|JR LABEL 


Your customers reorder because they are satisfied with your products. 
They trust your label. To justify their trust, you put into your 
product the highest quality ingredients obtainable . . . ingredients 
with a label you can trust. 


When it comes to botanically-derived items; alkaloids, resins, solid 
and powdered extracts, oleo-resins, etc., you can fully rely upon 
those produced under the Penick label by the 


PENICK MANUFACTURING DEPARTMENT 


Complete scientific control of all produc- 
tion processes, supervision by a staff of 





specially trained men, a special analytical 
and research laboratory, tremendous physi- 
cal facilities ...all combine toward one 
end quality. Little wonder that so many 
pharmaceutical and other manufacturing 
firms so confidently place their label over 
the Penick label on: 


ALOIN U.S.P. HYDRASTINE (WHITE) 
BERBERINE BISULPHATE HYDRASTINE HYDROCHLORIDE 
BERBERINE HYDROCHLORIDE om 
BERBERINE SULPHATE 
CHRYSAROBIN 


HYDRASTINE SULPHATE 
PILOCARPINE HYDROCHLORIDE 
N.F. 


COLCHICINE U.S.P. PILOCARPINE NITRATE U.S.P. 


DERRIS EXTRACT PODOPHYLLIN US.P. 
CRETE: SRM eRe PYREFUME (PYRETHRUM EXT. 


EPHEDRINE U.S.P. ROTENONE 
EPHEDRINE HYDROCHLORIDE 
U.S.P. SALICIN N.F. 


EPHEDRINE SULPHATE U.S.P. SCAMMONY RESIN N.F. 


HIGH POTENCY FISH LIVER OILS a SOLID AND POWDERED EXTRACTS 


&. B. PENICK & COMPANY 


132 NASSAU STREET, NEW YORK 1228 W. KINZIE STREET, CHICAGO 


THE WORLD'S LARGEST BOTANICAL DRUG HOUSE 
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Au these and many other pharmaceutical and 
chemical manufacturers are using LECTRO- 
DRYER equipment to cure their humidity 


troubles. Some maintain lower than normal 





relative humidities in packaging and processing 
rooms. Others use the dry air from the LEC- 
TRODRYER in connection with their coating 
pans, drying processes and the like. The 
LECTRODRYER is ideal for solving those 
problems caused by an excess of moisture in the 


atmosphere. Write for further information. 

















F.D.A. and E.T.C. Action 


F. D. A. Seizures 

Despite the tremendous activity in the 
Food and Drug Administration in formu- 
lating regulations for the new law, actions 
under the old law and under such parts of 
the new law as are in effect continue un- 
abated. The FDA reports under date of 
November 23 on its activity during Sep- 
tember and October. Excerpts from this 
report follow: 

Seizures of drug and medicinal products 
effected included 7,180 packages of un- 
sterile gauze bandages; 877 packages and 
50 pounds of unsterile absorbent cotton, 
and 192 unsterile surgical sutures. 

In a shipment of “Earakine,’’ the cotton 
plugs intended for insertion in the ears 
were found unsterile, and medicinal claims 
in the labeling for earache and other condi- 
tions were held to be false and fradulent. 

Other medicinals picked up in Septem- 
ber and October bottles of 
“Strasphene,” bearing no declaration of 


were 2: 


its acetanilid-derivative content as_re- 
quired by law; 33 bottles of GSI (Gly-So- 
lodonate), found not to be antiseptic as 
represented in its labeling; 130 ampuls of a 
deteriorated phenobarbital sodium solu- 
tion; 660 bottles of quinine sulfate tablets, 
deficient in that drug; 990 gallons of sub- 
standard poultry cod liver oil; 7 
and 7,100 capsules of sandalwood oil, not 
of pharmacopoeial purity; 1,922 gallons of 


pounds 


substandard mineral oil; 10 cylinders of 


impure nitrous oxide (laughing gas); 203 
gross of defective mechanical prophylac- 
tic. 

The following patent medicines were 
seized on account of false and fraudulent 
therapeutic claims: Astone Tablets, Black- 
stone’s Tru Laxative Bromides Quinine 
Cold Tablets, Fatherland Tea, Jean Fer- 
rell’s Food, Oil, 
Hetone, Juvenol, Oxylin Greaseless Oint- 
ment, Sic ‘Em Wonder Conditioner for 
Dogs, and Tru-Lax Mint Flavored Chew- 
ing Laxative. 


Concentra Hessel’s 


Eyelash Dyes 

The removal of injurious eyelash dyes 
from the market, authorized by the law of 
June 25, 1938, is still in progress, the re- 
port states. There were seized in the past 
two months 26 packages of Hollywood 
Lash & Brow Dye, 145 packages of Lash- 
Lure, 184 packages of Magic Di-Stik, and 
58 packages of Mary Luckie Lash & Brow 
Dye. All four dyes contained irritant and 
corrosive chemicals, making them unsafe 
for use near the eyes. 
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Another Massengill Fine 

In addition to the fine levied against 
S. E. Massengill Co. of $16,800 for 112 
shipments from Bristol, Tenn., an addi- 
tional fine of $9,300 was levied by the 
Federal Court for the Western District of 
Missouri for 62 shipments from Kansas 
City, Mo. 


Healing Ointments Claims Checked 


Welhelmine Stanley, trading as Dencker 
Products, Long Beach, Calif., in advertis- 
ing Nurse Dencker’s Healing Ointments, 
will making any 
which may tend to convey the belief that 


cease representations 
the use of such preparations will heal sores, 
ulcers or lesions generally, when such is 
not a fact, or that they possess therapeutic 
value in the treatment of such conditions 
other than as a palliative agent. 


Armand Claims Modified 

The Armand Company, Des Moines, 
agrees to discontinue the following repre- 
sentations concerning its preparation des- 
ignated Armand Blended Cream: That 
the preparation can transform the skin or 
enable a person to regain a youthful or 
radiant complexion, when, in fact, its 
action is limited to cleansing, softening 
and cooling the skin; that it is an astrin- 
gent unless this claim is expressly limited 
to its cooling effect as a face cream; that it 
is non-allergic, so long as no face cream is 
considered to be absolutely non-allergic to 
everyone, and that it is a facial, unless the 
word “facial” is used to modify the word 
“cream.” 


Sal Hepatica Claims Cited 

The Federal Trade Commission charges 
Bristol-Myers with misleading representa- 
tions in the sale of Sal Hepatica. 

Representations cited are that Sal 
Hepatica will counteract and correct all 
systemic acid conditions of the body, such 
as are associated with rheumatism, arthri- 
tis, neuritis and constipation, and that it 
constitutes a scientific and successful treat- 
ment for colds and an effective cure and 
remedy for headaches, irrespective of the 
causes of the conditions and ailments 
specified; that the product acts as a puri- 
fier and cleanser of the system and will 
effectively rid the body of all harmful and 
poisonous wastes. 

The complaint says that these represen- 
tations are false and misleading, except 
that it may be beneficial in cases where 
gastric hyperacidity is present and that it 
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will, as do other laxatives, remove waste 
from the intestinal tract. 


Garlic Products Claims Cited 

The Federal Trade 
issued a complaint against Excelsior Lab- 
oratory, Inc., New York. Preparations 
designated D. Gosewisch’s Garlic Tablets, 
D. Gosewisch’s Garlic Tablets with Vita- 
min E Added and D. Gosewisch’s Garlic 
Tablets with Vitamin B-G Added, made 
by the company, are said to be falsely 


Commission has 


advertised. 

The complaint charges false representa- 
tions in advertising that preparations can 
be relied upon to help maintain and im- 
prove muscle function, abdominal strength 
and vital resistance; to tone up the nerve 
system, to fortify the system against the 
onslaught of old age ailments and to purify 
the blood stream, and to supply minerals 
needed by the body. It is further alleged 
that the respondent company also falsely 
advertises that its preparations accomplish 
results which cannot be obtained from 
garlic in any other form, and that they are 
effective remedies for insomnia, dizzy 
spells, rising blood pressure and general 
debility. 

The complaint says that company’s al- 
leged representations that Vitamin E is 
the “vitality vitamin,”’ and that of all the 
elements discovered by science none is so 
vital as Vitamin E, are untrue. 

The company allegedly represents that 
it will give to purchasers of its products a 
specified amount of such products free of 
charge. The complaint charges that such 
representation is false and misleading in 
that the price of the purported free goods 
is included in the price of the goods pur- 
chased. 


Comstock Claims Questioned 

W. H. Comstock Co., Ltd., a Canadian 
corporation, is charged by the Federal 
Trade Commission with disseminating 
false advertisements in connection with 
the sale of Comstock’s Dead Shot Worm 
Pellets and Comstock’s N and B Liniment. 
The company has its principal place of 
business in Brockville, Ontario, Canada, 
and a branch office in Morristown, N. Y. 

The company, it is alleged, falsely repre- 
sents in its advertising matter that the 
preparation known as Comstock’s Dead 
Shot Worm Pellets is the specific medicine 
for the treatment of worm infections and 
that it positively eliminates stomach 
worms and pin worms and is unfailing in 
its action. 


705 





qame | W =the Pharmaceutical and 
| Cosmetic COLLOID 


is DEPENDABLE 


ee - in QUALITY—KELGIN is a 
highly refined, pure, edible colloid which is 


ready for immediate use when dissolyved—no 


KK E | G j a cooking, filtering or further processing is 
necessary. It is soluble in hot or cold water. 


is a water soluble 
COLLOID 


for use in: 


ee in UNIFORMITY—tThe high 
quality of KELGIN is kept uniform’ by 
KELCO’S exacting production methods to 
HAIR POMADE rigid specifications and by constant technical 
HAND LOTION control during processing. You can depend 
on KELGIN’S quality performance at all 
HAND CREAM ag 
TOOTH PASTE 
Brushless eo. in SERVICE—A mple stocks of 
SHAVE CREAM KELGIN are maintained to provide prompt 
SEP AVINICMG SAU delivery. In addition, the services of KEL- 
CO’S Technical Staff are available for further 
ROUGE ee ee ee _ 
investigation or special assistance on any in- 
LIQUID FACE POWDER dividual problem. 
SUN TAN LOTION 
GREASELESS OINTMENT 


BUBBLE BATH 


Try KELGIN in your products. 


. and wherever a hydro 
phyllic colloid is required 
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=" KELCO COMPANY, 31 nosscu st, New YorK 


YY 75 E. Wacker Drive, CHICAGO — 530 West 6th St., LOS ANGELES 
MANUFACTURERS of QUALITY ALGINATE PRODUCTS 
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Representations concerning Comstock’s 
N and B Liniment, it is charged, are to the 
effect that it affords quick relief for all 
types of muscular pains; that it is an effec- 
tive treatment for the pains of rheuma- 
tism, lumbago and neuralgia; that it is a 
remedy for chest colds, and that it will aid 
or cure serious muscular ailments of the 
body. According to the complaint, such 
representations are misleading and untrue 
in that the liniment is merely a counter- 
irritant and is of value only in the treat- 
ment of muscular pains which are due to 
minor 
fatigue. 


conditions such as exercise or 


Beautiderm Will Stop 

Louis Zinberg, trading as Beautiderm 
Co., New York, will stop advertising that 
the electrolysis devices he sells under the 
name Beautiderm Midget will permanent- 
ly destroy, or prevent the regrowth of, 
superflous hair, and may be self-applied 
with absolute safety or without harm, un- 
less in connection with such representa- 
tions it is explained that proper skill and 
care are necessary in using the devices. 
The respondent will discontinue 
representing that the devices are the ‘‘one 
method advised by 
solutely safe’? so as to imply that they 
constitute the only so-called safe method 
of removing superfluous hair, when such is 


also 


physicians as ab- 


not a fact. 


Dog Remedies 

J.H.. W. E., and Julien Fenner, trading 
as Furgerson Medicine Company, Halifax, 
N. C., are distributors of dog remedies 
known as Furgerson’s Dog and Puppy 
Tonic, Furgerson’s Blood Pills and Fur- 
Tablets. The re- 
spondents agree to cease advertising that 


gerson’s Antiseptic 
either of the preparations constitutes a 
competent remedy for skin disease, dis- 
temper or running fits, or that they will 
build up, and in many cases permanently 
cure, dogs and pups in a rundown condi- 
tion which is due to any disease that is not 
incurable. The respondents further stip- 
ulate that they will cease designating one 
of their products as “blood’’ pills and 
‘antispetic” pills, until, in the 


another as 
latter case, the preparation contains an 
ingredient that actually is antiseptic. 


Tobacco Antidote 

J.C. Moffitt, Central Falls, N. C., in the 
Root (Indian Root), 
agrees to desist from representing such 
preparation as a tobacco ‘“‘antidote” or a 
competent treatment or effective remedy 
for the tobacco habit. The respondent 
admitted that his product will not correct 
or prevent any harmful effects due to use 
of tobacco. 


sale of Angelica 


Hair Dressing 


M. Mashkes, 1539 East Monument St., 
Baltimore, trading as Maskin Drug Com- 
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pany, agrees to stop advertising that Mas- 
kin Cocoa Tar hair dressing grows hair and 
is a competent treatment for scalp diseases 
and conditions. He also agrees to stop 
using the trade name “Cocoa Tar” for his 
product and to cease representing that he 
is a manufacturer unless he compounds or 
manufactures, in their entirety, the prod- 
ucts he sells. 


Sauer Co. Cited 


Charges of price discrimination in the 
sale of extracts, spices, salad dressing and 
drugs, in violation of the Robinson-Pat- 
man Act, have been entered by the Fed- 
eral Trade Commission against The C. F. 
Sauer Company, Richmond, Va., which 
operates plants both in Richmond and in 
Greenville, S. C. 


Chain Drug Selling Stopped 

The selling of drugs by chain letters as 
carried on by David S. Bell, Valdosta, Ga., 
has been stopped by the postal authorities. 

The method by which Mr. Bell some- 
times made as much as $478 a day was as 
follows: A person receiving a 
paper with four names on it sent $1.00 to 
the first name on the list and returned the 
sheet with another dollar to Mr. Bell. In 
return Mr. Bell sent him four more sheets 
with his name on the bottom of each one 
and a separate package containing two 
boxes of “‘Fargo”’ pills. 


Trade-Marks Refused 

Forson Laboratories, Inc., New York. 
has been refused permission to register 
the trade-mark ‘‘Nu-Myst” for an inhalant 
for the use in relief of respiratory infec- 
tions. Assistant Commissioner of Patents 
Leslie Frazer held that the proposed mark 
would conflict with Stanco’s trade-mark 


*“Mistol’” which is used for a_ similar 
preparation. 
It has also been decided that trade- 


marks proposed by Eterne Manufacturing 
Corp., New York, and James L. Young- 
husband, Chicago, cannot be registered 
because they conflict with a similar trade 
name registered by Frederick Stearns & 
Co. 
ter the name “Eternal”? for use on lip- 
sticks, rouge and 
“Eterno”’ for lipsticks, rouge, face powder, 
perfumes and toilet waters. The Eterne 
Manufacturing Corp. wished to register 
‘“Eternol” as a trade-mark for a shampoo 
tint. 
cause the name “Eterno” is used by 
Frederick Stearns & Co. 

Vit Sales, Inc., was refused permission 
to register the name “Vit”? as a trade- 
mark for shampoos because of the trade 
name “‘Vitalis’”’ in use by Bristol-Myers 
Co., New York, for a hair tonic. 


Mr. Younghusband sought to regis- 


face powder and 


Permission was denied to each be- 


Lloyd O. Perry, Detroit, was not al- 
lowed to register “‘Chloro-Phedrine’’ for 
medicines for head colds because of its 
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sheet of 


similarity to the name “Chlorylen’’ used 
by Schering Corp., Bloomfield, N. J. 


Roger & Gallet Sues for Taxes 

Concentrate Manufacturing Corp., a 
subsidiary of Parfumerie Roger & Gallet, 
Paris, has started suit in the U. S. District 
Court in New York to obtain a refund of 
taxes on cosmetics paid under Section 603 
of the Revenue Act of 1932. 

The suit involves $2,952 in taxes paid 
during the month of October 1937 but, 
inasmuch as taxes were paid from the time 
the law became effective, it is believed 
that the total amount involved will run 
well over $100,000. 

Concentrate Manufacturing Corp., 
which was known as R. & G., Inc., prior to 
December, 1936, sells its products to 
Roger & Gallet in New York but the two 
companies are “separate and distinct” de- 
spite the fact that they are both sub- 
sidiaries of Parfumerie Roger & Gallet, 
Paris. 

The petition admits that the sales of 
Concentrate Manufacturing Corp.’s prod- 
ucts to Roger & Gallet are not arm’s- 
length transactions but points out that 
the goods are sold at prices at least equal 
to if not superior to the fair market value 
of the goods as sold in bulk without the 
added value resulting solely from the 
good will attached to the Roger & Gallet 
trade-mark. 


Grove Ad Claims Stopped 


Grove Laboratories, Inc., St. Louis, 
manufacturer of Grove’s Laxative Bromo 
Quinine, has been served by the Federal 
Trade Commission with an order directing 
that certain unfair methods of competition 
in the sale of its product be discontinued. 

The company, which advertised its 
product by means of periodicals, the 
radio and other media, is ordered to cease 
representing that its preparation is a cold 
remedy, a “complete”’ treatment for colds, 
and that it will kill, fix or expel colds, or 
give the final touch in expelling colds. 

The order prohibits the representation 
that the preparation will drive out or clean 
out poisonous infection or eliminate, de- 
stroy, or break up cold infection, or fortify 
the system, and that it has a germicidal 
effect. 

Under the order, the respondent com- 
pany is to cease advertising that the 
preparation will stop a cold in its tracks, 
or in 24 hours, or in the fastest time on 
record; or that it will afford “thorough” 
and ‘“‘complete”’ relief from colds. 

Findings are that the respondent com- 
pany’s representations are misleading and 
untrue; that its product cannot with cer- 
tainty ‘kill’ colds or ‘“‘stop a cold in its 
tracks,” as advertised; that there is as yet 
no known cold remedy or cure, and no 
recognized ‘standard’ cold tablet or 
remedy, and that at most the respondent 
company’s product is an aid or adjunct in 
obtaining treatment and relief for colds. 





























FOR EVERY USE « 


Our dropping parts and fitments will give your 
products greater consumer acceptance because 
every part has been carefully fitted and in- 
spected to make doubly sure that your package 
functions properly during its use. We carry 
a complete line of patented non-frictional 
dropping parts. Single and double shell metal 
caps and standard black and brown plastic caps 
are carried in stock. Plastic caps in other colors 
can te furnished without delay on special 
orcers. Pippettes of any length or shape, and 
rubber nipples in every color are available for 
immediate delivery. Write for samples and 
prices. 
@ NEW. For products requiring oil-resistant parts, we 
now have available Neoprene synthetic rubber nipples. 
Neoprene, when in contact with any oil base solution, 
does not swell as will ordinary rubber. Write for further 
information on this new development in nipples. 


SS 
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ATLANTA, GA. NEW YORK, N.Y. Sy wae 0) 0) Ree (OF 
Warren M. Curry L. A. Barber Woodson Barnhart 


2895 PeachtreeSt. 1123 Broadway Room 301 200 So. Commercial Street 








MOLDED 
CAPS 


RIEGELINE ted 


for ECONOMICAL | iw 
TRANSPARENCY . Beautify Your Product 


Increase Sales Appeal 
by using 
TERKELSEN HI-LUSTRE 
MOLDED CAP 
Sizes available 


10-13-15-18-20-22-24-28 mm 


Short... Medium... Long 
Any type of liner inserted 


Let us quote on your requirements 


Terkelsen Machine 
Company 


320 A Street Boston, Mass. 














Riegeline combines the economy of 
ordinary glassine with a much higher 


degree of transparency. It twists 


i 
5 


well, works rapidly on any wrap- 
ping machine, and will not expand 
in wet weather or shrink to the 
splitting stage in dry weather. Avail- 
able in rolls or sheets of any size. 








LIBERAL SAMPLES AND PRICES PROMPTLY FURNISHED 


RIEGEL PAPER CORP. 
342 Madison Avenue e New York 
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Alcohol Solution In i hd Two S.D. Formula 
‘ ’ r ve . . 
| Ice Caps Saves Time. Available for Rubbing 
4 WILMINGTON, De Aliphatic alco 3 
| Money 2, hi or Hospital hols are effective anti-oxidants for petro 1) Aeohol Compounds 
leum-terpene hydro bor blends i ' 
- article publish dinthe Hercules Chemist a 
NEW YORK, N. ¥.—To simplify nursing states. As little as 1 of ethyl alcohol Acetone. Methy! Propyl Ketone 
routine by eliminating numerous time-con by volume is protecti« or a period of G oe th ae 
; =ceeina upekabieia ole Laven Miah hala aiaed See i ee ee ae De naturants in New Alternate 
arene ae ” ae ae Te ane — in oxidants, will not cause discoloration, it WASHINGTON, D. C.—Announcement of 
10% scone solution in: place ee le conven Is claimed an alternative specially denatured alcohol 
ines ipe “Na feral aay the Americar formula to be used in the manufacture of rub 
{ aan es esd Mee OSTA EE MC EaRe a . ‘ bing alcohol compounds was made in Treas- 
a igi h 50 10 A. K. Wortman, Webb Sales ury Decision 4869 on October 28. 
ach Cap is Bied) Wilh xe) Ce. OF & ; The new formula, No. 23-H, became effec 
) | ae 3 the irt ie stake Kost : Manage! ‘r., to Re ‘tire Jan. I tive on the same date. It provides for the addi 
erORy Se if a a se Prien 4 peeaneees —— tion of 8 gallons of acetone U.S.P. and 1.5 
rhage: 3c-ipiert agin oe me sid NEW YORK— Rou ne out a record of 51 | gallons of Methyl Isobutyl Ketone to each 
RUSE IRCASTATIGR ENA goa egeras , vears of service th probably without pal 100 callons of ethyl alcohol 190 prool, 
then returned to the freezer. It is not necessary tte | pokes hol \F. 
y remove the solution. according to the article. Wor mm the ce a sick ee sSrsting Ww, ae T.D. Specifies Formula 
Q ortman, sales manage f nes vee : 
Pests over a five year period in an 18 story | | Son | ii : f S i The Treasury Decision specifies the follow 
surgical building, with an average census « es te pee eeen tae ad go ire ing “Standard Formula for Rubbing Alcohol 
January 1. For over a century James A. Webb = 5 


Compounds Manufactured with Specially De 
natured Alé ohol k onmeals No. 23-H™ 
SDA Formula bh 23-H. 103.3 Fluid ounces 
Sucrose Octa acet ite » Avoirdupois ounce 
perfume and flavoring ex Water as eion 


250 patients and a five room operating suite, : 
and Son have beer suppiving the famous 


“Webb” brand of pure 
ilcohol lo hospitals, and 


are said to have convinced iuthorities of the 


neasure 


economy of the 

The mixture produced by the freezing of 
the solution Is dese ribed as firm but easily 
broken up by hand to make the cap conform 





tract manutacturers “The manufacturer of rubbing alcohol com 
Began in 1888 pounds may also add to the formula such other 
odorous constituents or medicaments as is de 
sired, provided they are shown in the formula 
submitted for approval and the finished prod 
uct contains 70 per cent absolute alcohol by 
volume.” 
seem, began on January 
. ap i wstehi Be alah “Rubbing alcohol compounds must be pack 
fumes A. Weblt and aged, labeled, and distributed as provided in 
the second paragraph of Article 146 of Regu- 
lations No. 3, as amended by Treasury Deci- 


more readily to body contours 


Use Acetone To Bate acl 
Carotene From Palm Oil 


LONDON, England. Acetone is used to 
xtract carotenes (provitamin Ad from: palm 


oil in a new process described here recently. 


Gus.” as he is known 
to thousands of aleohol 
buyvers,completes a career 
that. incredible as it may 





A.F.WORTMAN 


at 165 Pearl Street. 


















, 
According to the article, the palm oil is The Webb company was founded in 1835, 1743." 
> * aif 
bleached in activated fuller’s earth and light In 1920. five vears after James A. Webb | 10" 7/%- : 
petroleum is used to remove the entrained oil. | and Son had been acquired by the U.S. In How Formulas Wee 
Phe adsorbed carotenes are then extracted in | dustrial Alcohol Co.. Mr. Wortman was made NEW YORK. N. YT | 
; ; : . S. Indus 
concentrated form by suspending the washed | manager of the Webb company. He also : aunt ie U.S. Industrial 
| | xasnil ‘ 1 Alcohol Co. is now supp ylying spec ially de 
arth uy acetone and evaporating thre solution served us assisi secretary ind assistant , 93 
seceded treasurer of the 1 oi mpany, natured alcohol formula No, 23-H, offered as 
ds r ot the pare compe pies 
Phio-Mercuri-Bacteriostatic Mr. Wortman’s departure is regretted by | 2” alternative to SD No. 23-G for the manu- 
\ recent article states that 2-ethyl-mereuri his host of friends. but these who know him The ‘h rubbing alcohol compounds. 
thiopyridine-5-carboxylic acid ina solution of | best have a suspicion that “Gus” is going to ie p ate constants of the two formulas 
1-3.750.000 is a stable mercury antiseptic abl welcome the extra time he will be able to give |“ BPare as follows No. 23-G No. 23-H 
lo prevent the growth = of Staphylococcus his favorite recreations of bowling, bridge. Resultant \ me f 
dancing and the Knickerbocker Field Club. finished formula +.0 gals ).45 gal 
sicohol by volume 
—— formul 
IN MODERN BACTERIOLOGICAL LABORATORIES ich f basi 
extreme care is taken to prevent contamination ae not B 
of cultures. This girl is transplanting stock cul- Mar 
tures at the Abbott Laboratories in North Chi- Stab ey a 
cago, Ill. parent pr 3 
pecific jravit 
| 0°/60° F : 
} fue. Weight per g 
¢ ; he ee. 
} f Flash point f 
| i U \ 
| pals ne tad i : 
es 


-oef ficient expansior 
per° C 


Manufacturers desiring to manufacture rub 


bing alcohol compounds shall submit quanti 
tative formulas and labe Is for these pre para 
lions on Form 1479-A, in quadruplicate, to 
the district supervisor, who will handle them 
in accordance with the provisions set forth in 
l'reasury Decision 4743. 


Foaming of Carbonated Coffee 





| WASHINGTON, D. C.—To prevent objec- 
tionable foaming when diluted with carbonated 


water, a liquid coffee concentrate patented 
here contains a small proportion of di-sodium 


| phosphate to produce a pH of about 5.7 
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People 


Pepsodent Advances Luckman 

} Charles I. Luckman has been appointed 
vice-president and general manager of the 
Pepsodent Co., Chicago. For the past 
year Mr. Luckman has been vice-president 
in charge of sales and advertising. Grad- 
uating from the School of Architecture of 
the University of Illinois in 1930, he be- 
came a retail salesman for Colgate-Palm- 
olive Peet Co. In 1932 he became super- 
visor of the Colgate salesmen in Chicago. 
In 1933 he was made district manager in 
Milwaukee and in 1934 divisional manager 
in Cincinnati. 

In 1935 Mr. Luckman left Colgate to 
become sales manager for Pepsodent. The 
following year he was named vice-presi- 
dent in charge of sales and last year his 
title became vice-president in charge of 
sales and advertising. The position, which 
he held last year, will remain unfilled, its 
duties being divided between J. Baxter 
Gardner, advertising manager, and Mal- 
colm Hart, sales manager. 

L. C. Hoffman, vice-president in charge 
of production has resigned. 


United Drug py Considine 


John Considine, formerly assistant sales 
manager of the United Drug Co., Boston, 
has been made general sales manager of the 
company and A. C. Bond, formerly ad- 
vertising manager, has been made general 
merchandising manager. 


Marsiglio Joins Merck 

E. F. Marsiglio, for many years with 
J. T. Baker Chemical Co., is now con- 
nected with Merck & Co., Inc., as a mem- 
ber of the new products division at Rah- 
way, N. J. Mr. Marsiglio was formerly 
editor of ‘““The Chemist Analyst.” 


Suthers With Lentheric 


Frank V. Suthers, who represented the 
Jergens-Woodbury Sales Corp. for seven- 
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teen years in Ohio and kentucky, has re- 
signed to accept the position of sales repre- 
sentative for Lentheric, Inc., with head- 
quarters in Cincinnati. He was assigned 
the territory formerly covered by Fred 
Jones, who was transferred to Kansas City. 


Higgins Joins Lorscheider-Schang 

Frank Higgins, who has been associated 
with the cosmetic container business for a 
great many years and as a result is well 
known in this industry, is now represent- 
ing Lorscheider-Schang Co. in the New 
York metropolitan area. For the past 
four years Mr. Higgins has been associated 
with Majestic Metal Specialties, Inc., 
New York, and before that time he was with 
Sterling Manufacturing Co., Belleville, 
N. J., and the cosmetic container division 
of Chase Brass & Copper Co. 

The Lorscheider-Schang Co., Rochester, 
N. Y., set-up box maker, also maintains 
offices at 345 Madison ave., New York, 
which will be Mr. Higgins’ headquarters. 


Vles Sales to Europe 

E. Vles, Polak’s Frutal Works, Inc., 
Long Island City, sailed December 2 
aboard the S. S. Champlain for an ex- 
tended business trip to the home office of 
the company at Amersfoort. Mr. Vles 
looks forward to spending Christmas in 
Holland and also to the festivities on his 
return journey as he will be on the high 
seas New Year’s Eve. 


Owens 7 Alnwath 


Stanley J. McGiveran, formerly adver- 
tising director of Owens-Illinois Glass Co., 


Toledo, has been made general manager of 
La] Ln) 


the glass block division. T. Kk. Almroth, 
advertising manager, now assumes com- 
plete charge of the company’s advertising. 


Lusby Joins Abbott 


Robert Lusby, formerly with Mckesson 
& Robbins, Inc., in Little Rock, is now 
representing Abbott Laboratories, North 
Chicago, Ill., in the Hot Springs territory. 
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Brooks Elected Coty President 

H. L. Brooks, since 1934 general man- 
ager and treasurer of Coty, Inc., New 
York, has been elected president of the 
organization. This announcement was 
made by B. E. Levy, chairman of the board 
of Coty, Inc., on November 15, following 
a board of directors’ meeting. Mr. 
Brooks will, in conjunction with his new 
title, also retain that of treasurer. The 
oltice of president has not been filled since 
1933. 

Mr. Brooks has been with Coty since 
February 1915, when he started as office 
boy. He later became stock boy, salesman 
and salesmanager. He is prominent in the 
activities of the toilet goods industry, be- 
ing president of the Toilet Goods Associa- 
tion and also of Perfumery & Cosmetics 
Exhibits, Inc., the corporation formed to 
handle all questions relating to the exhibit 
of perfumes and cosmetics at the New 


York World’s Fair 1939. 


Wagner Joins Aromatic Products 
Paul M. Wagner is now representing 
Aromatic Products Inc., in Texas, Okla- 
homa, Kansas, Missouri, Arkansas, Louis- 
ianaand Mississippi. His office is located at 
715 Praetorian Bldg., Dallas. Mr. Wag- 
ner was formerly with Givaudan Dela- 
wanna and is well known in the perfume 
material and essential oil business. 


Gaffin to Baker's N. ¥Y. Office 

Fisher Gaffin who has been attached to 
the Chicago office of the J. T. Baker Chem- 
ical Co., Phillipsburg, N. J., has been 
transferred to the company’s New York 
office. 


Huisking Back from Europe 

Charles L. Huisking, president of 
Charles L. Huisking & Co., returned from 
a three weeks business trip to England and 
Germany on the S. S. Washington, Nov. 
10. He was accompanied by Mrs. Huisk- 
ing. 
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Compare this orange oil with any high 
grade oil and you will know why Exchange 
Cold Pressed Oil of Orange, U.S. P. is in 
such great demand. Ask our jobbers for 


sample and compare quality and price. 





ACNE 


COLD PRESSED, U.S.P. 


Sold to the American market exclusively through: 


FRITZSCHE BROTHERS, INC. | DODGE & OLCOTT COMPANY 
76 NINTH AVENUE, NEW YORK CITY 180 VARICK STREET, NEW YORK CITY 


Distributors for: California Fruit Growers Exchange, Products Department, Ontario, California 
Producing Plant: The Exchange Orange Products Company, Ontario, California 


Copr. 1938, Products Dept., California Fruit Growers Exchange 
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Clissold—Scott & Bowne Sales Mgr. 


John W. Clissold has been appointed 
sales manager of Scott & Bowne Vitamin 
Corp., Bloomfield, N. J. 
associated with White Laboratories, New- 
ark, Strong Cobb & Co., Cleveland, and 


He was formerly 


Pycope Inc., St. Louis. 
Monsanto Appoints Turnbull 

James R. Turnbull has been appointed 
sales promotion and advertising manager 


of the Plastics Division of Monsanto 
Chemical Co., Springfield, Mass. Mr. 


Turnbull formerly held the same position 
with the manufacturing division of Mar- 


shall Field & Co. 


Financial 
Abbott Extra Dividend 


Abbott North Chicago, 
[ll., paid an extra dividend of 5 per cent. in 
addition to the regular quarterly dividend 
of 40 cents. 


Laboratories, 


Continental Can Earnings 
Continental Can Co., Inc., 
sidiaries report for the year ended Septem- 
ber 30 a net profit of $7,026,531, equiva- 
lent to $2.16 a share on 2,853,971 shares of 
common stock and comparing with a 
profit of $8,589,430, or $3.01 a share on 
2,853,971 shares in the twelve 
ended September 30, 1937. 


and sub- 


months 


Cunningham Drug Earns Less 

Cunningham Drug Stores, Inc., reports 
for the year ended September 30 net in- 
come of $470,000, equal to $2.40 a com- 
mon share and comparing with $606,616, 
or $3.06 a common share, earned in the 
preceding year. 


Cyanamid Earnings Down 

American Cyanamid Co. and subsidia- 
ries report for the first nine months of 1938 
net profit of $1,400,280, equivalent to 53 
cents a share on 2,520,368 shares of com- 
bined Class A and Class B common stocks. 
This compares with a net profit of $4,235,- 
957, or $1.68 a share, in the first nine 
months of 1937. 


Hazel Atlas Earns More 

Hazel Atlas Glass Co. and subsidiaries 
report a net profit of $720,797, equal to 
$1.66 a share for the 
October 1. This compares with a net 
profit of $672,885, or $1.55 a share, in the 
same quarter of 1937. 

For the twelve months ended October 1 
the profit was $2,159,902, or $4.97 a share, 
S7.41 a 


share, in the year ended October 1, 1937. 


quarter ended 


comparing with $3,230,244, or 


Heyden Dividend Up 


Heyden Chemical Corp. increased its 
dividend November 18 with the declara- 
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tion of 40 cents a share on the common 
stock. On September | the company paid 
30 cents on the issue. 


Lehn & Fink Dividends 
& Fink 


Corp. declared a 75-cent dividend on the 


In November Lehn Products 


common stock. Previous payments this 
year include 30 cents on March 14 and 20 
cents on June 14. 


McKesson Down for Quarter 

For the quarter ended September 30 
McKesson & Robbins, Inc., reports net 
income of $606,404, comparing with $734,- 
983 in the same quarter last year. Sales 
for the quarter totaled $38,674,305, com- 
paring $32,414,911 in the 
quarter of 1937. 


with same 


Merck Dividend 


Merck & Co. declared a dividend on the 
common stock of 25 cents for the first time 
this year. In 1937 the company paid a 
total of $1.75 on this issue. 


Monsanto Dividend 


November 16 Monsanto Chemical Co. 
declared a dividend of 50 cents payable on 
December 15 to common shareholders of 
record December 1. The board also de- 
clared the semi-annual dividend of $2.25 
payable June 1, 1939 to shareholders of 
record on May 10, 1939, on the 50,000 
shares of preferred stock now outstanding. 


Monsanto Earns Less 

Monsanto Chemical Co. and sub- 
sidiaries report for the quarter ended Sep- 
tember 30, 1938, net income of $731,353, 
equivalent to 51 cents a share on 1,241,816 
shares outstanding. This compares with 
earnings of $1,179,999, or $1.06 a share, in 
the same quarter of 1937. 

Earnings for the first nine months of the 
year were $1,956,087, equivalent to $1.36 
a share and comparing with $3,955,259, or 
$3.55 a share, in the first nine months of 
1937. 

Third quarter domestic sales increased 
21 per cent. over the second quarter of 
1938 but declined 19 per cent. from the 
third quarter of 1937. The 1937 sales of 
the Plastics Division, acquired April 1, 
1938, are included in this comparison. 


Owens Earnings Down 


Owens-Illinois Glass Co. and sub- 
sidiaries report for the year ended Septem- 
ber 30 a net profit of $5,085,996, equiva- 
lent to $1.91 a share on 2,661,204 shares of 
common stock. This compares with a 
profit of $10,844,608, or $4.08 a share in 


the previous year. 


Peoples Drug Earns Less 
Peoples Drug Stores, Inc., Washington, 
reports for the nine months ended Septem- 
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ber 30 a net profit of $426,363, or $1.57 a 
share, and comparing with a_ profit of 
$682,224, or $2.59 a share, in the first nine 
months of 1937. The net sales for the 
period were $15,556,721 as compared with 
$16,286,237 in the same period of 1937. 


Sharp & Dohme Earnings Up 

Sharp & Dohme reports for the quarter 
ended September 30 net profit of $285,927 
as against $170.679 earned in the same 
quarter last year. 


Sterling Products Earns More 

Sterling Products, Inc., for the quarter 
ended September 30 reports net profit of 
$2,028,985. This compares with a profit 
of $1,944,513, earned in the same quarter 
of 1937. For the nine months ended Sep- 
tember 30, 1938, the profit was $6,752,440 
as compared with $7,117,194 in the same 
period of 1937. 


Walgreen Earnings Off 


Walgreen Co. and subsidiaries report for 
the year ended September 30 net profit of 
$2,067,846, equivalent to $1.25 a share on 
1,292,485 shares of common stock and 


$1.87 a share, in the year ended September 
30, 1937. 

Net sales for the year amounted to 
$67,725,358 as compared with $67,890,138 
in the preceding year. 

The consolidated balance sheet as of 
September 30 shows current assets of $14,- 
444,500, including $4,269,878 cash, while 
current liabilities were $3,696,061,  In- 
ventories were reduced to $9,269,929 from 
$10,003,560 a year earlier. 


Companies 
Lemke Rare Chemical List 


B. L. Lemke, New York, has issued a 
new price list covering fine and rare chem- 
icals, amino acids and rare sugars, labora- 
tory reagents and biochemicals, special 
organics and rare metals. Copies of the 
price list are available upon request. 


Guerlain Sues Woolworth 

Guerlain, Inc., has filed an injunction 
suit against F. W. Woolworth Co., Inc., in 
New York County Supreme Court. Guer- 
lain charges that Woolworth violates the 
fair trade contract of Guerlain Inc., by the 
sale of Guerlain’s perfumes in vials at ten 
cents a vial. The suit also names Nips, 
Inc., New York, the company which bot- 
tles the perfume in vials for Woolworth. 

Guerlain points out that its fair trade 
contract requires that Shalimar be sold at 
$1.60 for a dram or less, L’ Heure Bleue for 
$1 and Vol de Nuit for $1.25. The com- 
plaint also charges that the rebottling 
process changes the nature of the perfume 
so that the perfume sold by Woolworth is 
not the original product. 
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Braman Heads C. M. Bundy 
Oe 


and general manager of the C. M. Bundy 


Braman, formerly vice-president 


Co., Indianapolis, has been elected presi- 
dent of the company, succeeding the late 
Charles M. Bundy. 
vice-president and E. C. 


Arthur Craven has 
been elected 
Miller, general counsel, has been elected 
secretary and treasurer. 

Mr. Braman has been associated with 
the C. M. Bundy Co. 
years, coming to the company as personal 
assistant to Mr. Bundy and for the past 


for the past ten 


eight years serving in executive positions. 


Hawaiian Cosmetics 

Carmen Joyce, Ltd. of Honolulu, has 
opened offices at 200 Madison Ave., New 
York. H. H. vice-president 
in charge of the New York offices. He has 
been working with the firm in Honolulu 


Gantt is 


for the past two years and will now devote 
his time to the distribution of the line 
throughout the United States. 

Carmen Joyce, originator of the Carmen 
Joyce Hawaiian Cosmetics, and president 
of the company, has operated her own 
salons in Honolulu for the past 14 years. 
She reports that the native women use 
many different fruits in their daily beauty 
care, massaging their bodies with cocoanut 
milk, cleansing the skin with pineapple 
softening it with oil from the 
As a result she has created the 


juice, 
avocado. 
Carmen Joyce line of cosmetics consisting 
of four creams, astringent suntan oil, hand 
lotion and face pack. The products are 
packaged in pottery jars which symbolize 
the contents. Pineapples, papayas and 
avocados are modeled of native clays and 
glazed in natural colors to hold the prepa- 
rations. Refills are also available in plain 
packages. 


HEYDEN DINNER TO VETERAN EMPLOYEES 





Squibb{Plan Names Director 


John H. James of New London, Conn. 
has been elected to fill a vacancy on the 
Squibb Plan Board of Directors, caused by 
the sudden death of George A. Todd of 
Tacoma, Wash. 

Mr. James, in addition to operating a 
retail drug business in New London, has 
been a member of the executive commit- 
tee of the Connecticut State Pharmaceu- 
tical Association for the past ten years. 


Glyco Products in Cleveland 

Leonard Levitt of the sales department 
of Glyco Products Co., Inc., New York, 
has established headquarters at 49 East 
Clivedon st., Philadelphia, where he will 
service users of emulsifying agents, water- 
soluble resins, flame-proofing and water- 


proofing agents, polishes, detergents, etc. 


Siding for Wyeth 

The construction of an industrial siding 
from the Pennsylvania Railroad lines to 
the plant of John Wyeth & Bro., Phila- 
delphia, has been approved by the Penn- 
sylvania Public Utility Commission. 


Valdor Investigates Market 

Valdor Laboratories, London, and Lab- 
oratoires Valdor, Paris are investigating 
the American market with a view towards 
manufacturing and marketing their prod- 
ucts here. The latter are sold under the 
trade name “Guitare”’ and include lipstick, 
H. G. E. Greville, 
managing director of All Counties Pub- 
licity Co., English advertising agency, and 
Josef Havlik, managing director of the 


mascara and rouge. 


Valdor companies, have been visiting this 


country to investigate the marketing 


possibilities. 
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Givaudan Annual Meeting 

The annual meeting of Givaudan Dela- 
wanna, Inc., was held December 13, 14 
and 15 at the New York offices of the com- 
pany. Sales representatives from branches 
the country Dr. 
Eric -C. Kunz, president, greeted the men 


throughout attended. 
at the opening meeting and R. ML. Steven- 
son, sales manager, presided for the next 
two days, during which the meeting was 
confined to a discussion of new plans and 
products for the On the 
fifteenth the salesman visited the Givau- 


coming year. 


dan plant in Delawanna, N. J. and that 
night the meeting was brought to a close 
with a dinner at the Hotel Brevoort for the 
factory and office executives and the sales 


representatives. 


Heyden Honors Veteran Employees 

The board of directors and officers of the 
Heyden Chemical Corp. held a testimonial 
dinner at the Hotel Astor, New York, on 
November 22 in honor of a group of 
veteran employees who have recently com- 
pleted 25 years of service with the corpora- 
tion. Those who were welcomed to the 
25 year service group include Arthur H. 
Rowe, who is widely known in the trade, 
and the following from the production 
divisions: Alfredo Varricchio, John Berz- 
senyi, Michael Fecenko, Michael Lichten- 
berger, Alois Marakowits, Martin Mars- 
chik, Michael Schweininger, and Christof 
Leitner. 

President B. R. Armour presided and on 
behalf of the corporation presented a suit- 
ably engraved gold Tiffany watch to each 
of the foregoing group and expressed ap- 
preciation for their long years of service. 

Employees whose services in excess of 
25 years have been similarly recognized by 
the corporation now total 20. 
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PURITY..BY THE TON 


Purity by the ton is a concept hard to grasp. Even with Baker’s 30 years’ experience in 
manufacturing purity to the decimal (C. P. Analyzed Reagents), purity tonnage to exacting 
specifications was no easy task. But Baker's men and methods have again accomplished 
the seemingly impossible. Today hundreds of pharmaceutical manufacturers affirm the 
fact that the Baker goal has been achieved, with standards of purity heretofore unknown 
for Fine Chemicals. 

For example, Baker points with pride to the development of their Magnesium Oxide, extra 
light U. S. P., used in the manufacture of Milk of Magnesia. Control of raws, advance 
methods and specially built equipment have enabled Baker to solve many of the problems 
formerly faced by the manufacturer of this product. 

Even Baker packaging to prevent moisture absorption was developed. Through ceaseless 
testing under the most abnormal conditions, Baker was able to perfect containers that limit 


the absorption of moisture. 


Baker's sales of Magnesium Oxide, U.S.P., have more than doubled themselves in each of 
the last three years. Leading pharmaceutical manufacturers, at first skeptical that there 
could be an improved Magnesium Oxide on the market, are today Baker’s most loyal 
boosters. 

If vou are making Milk of Magnesia, you owe it to yourself to see the Baker salesman the 
next time he calls. Let him arrange for a laboratory run of Milk of Magnesia made with 


Baker's Magnesium Oxide. See the results. They are most convincing. 


J. T. BAKER CHEMICAL CO., Phillipsburg, New Jersey 
NEW YORK PHILADELPHIA CHICAGO 
420 Lexington Avenue 220 South 16th Street 435 North Michigan Ave. 





A partial list of Tonnage Fine 
Chemicals held under rigid 
control, at no price premium. 
Alkali Bromides 
Potassium lodide 
Magnesium Oxide 
Cream of Tartar 


Bismuth Subcarbonate — 
Subnitrate and other Salts 


Caustic Potash and Soda 
Sticks and Pellets 


Rochelle Salt 
Lead Acetate 
Salicylates 


Baker’s fine chemicals 


or Pharmaceutical Manufacturers 











The Harkness & 
Cowing Co. 
CINCINNATI, OHIO 














U. S. A. 








\N The 


Atlantic Refining Co. 
PHILADELPHIA, PA. 
260 South Broad St. 
PETROLEUM PRODUCTS 
White Mineral Oils U. S. P. 
for pharmaceutical use. 
Technical for cosmetic uses. 











All gravities, all viscosities. 
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H. J. Baker & Bro. 


NE W y OR K 


STURGE’S English 
precipitated chalk U. S. P. 





_ Extra Light Dense 
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Manufacturers of Stearic Acid 
J Saponification Process IN Theodor Leonhard ‘s 
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THE SHIELD 


OF 


QUALITY 


With the feeling that there can be 
no better evidence of the service 
we aim to render to our patrons, 
we enumerate on this page the 
outstanding firms we represent. 


Wax Co. 


ESTABLISHED 1852 
Haledon e Paterson, N. J. 


BLEACHERS & REFINERS 
OF BEES-WAX 
White Bleached Bees-Wax 
T. L. Brand 
| Extra Quality—U. S. P. 

SS 


~ pure. 























Sierra Tale Co. 
LOS ANGELES, CALIF. 





Sierra Tales approximate the 
ideal—chemically and physi- 


cally—and excel in 


uniformity of milling and 
color 























Thurston & Braidich 


N E W Y OR K 


Specialties: 
Gum Arabic—Gum Karaya 
Gum Tragacanth 


Vanilla Beans—Tonka Beans 














Come to Headquarters for the finest 
RAW MATERIALS FROM ALL OVER THE SS 
WORLD. As direct importers 
offers exceptional advantages to buyers in Quality, 
Service, Spot Stocks... Natural Floral Products, Starch, Kaolin, Precipitated Chalk. Write today for price list. 








| Lockwood Brackett 


\ 





Co. 
B oO Ss T oO | 


MANUFACTURERS AND 
IMPORTERS 
Castile Soap “‘Laco”’ 

















Powdered—Granular—Bars 





our service Siam, Gum 
Bleached Orzokerite, Sunbleached Beeswax, Rice 


Oil Lavender Fleurs, Oil Ylang, Oil 


Citronella, Java, Zinc Oxide, Gum Benzoin 


Colgate-Palmolive- a 


Peet Co. 
JERSEY CITY, N. J. 
Executive Offices— 

105 Hudson Street 
GLYCERINE 


Chemically Pure U. S. P. 
Dynamite 




















Tragacanth Persian, Gum Karaya, 


q 















eemeeee: 9,97. sagen gs 

















The effectiveness t+) 


enpr 


icylates has be 
years of 


Sal 


























Dow Buys Great Western 

At a meeting of the board of directors of 
Dow Chemical Co., Midland, Mich., held 
November 19 a plan for the absorption of 
Great Western Electro-Chemical Co., San 
Francisco, was approved. 

By the terms of the proposed merger 
each issued share of 6 per cent. cumulative 
preferred stock, $20 par value, of Great 
Western would be converted into 3/16 of 
a share of Dow common stock without par 
value; and each issued share of common 
stock without par value of Great Western 
would be converted into one share of Dow 
common stock without par value. Great 
Western has outstanding 94,550 shares of 
preferred stock and 69,260 shares of com- 
mon stock. 

A meeting of the stockholders of Dow 
Chemical Co. will be held at Midland, 
December 22 to vote on the adoption or 
rejection of the proposed agreement. 


The Great Western Electro-Chemical 
Co. was formed in 1915 when an outlet for 
surplus power being produced by the 
Great Western Power Co. was being 
sought. J. F. C. Hagens, president of the 


company, has been associated with it since 
about 1920 and under his direction the 
company has expanded greatly and has 
added many products. 


Eff Labs. to American Home 

All of of Eff 
Laboratories, Cleveland, manufacturer of 
vitamin products, has been acquired by 
American Home Products Corp. The 
stock of Eff Laboratories was exchanged 
for 7,000 shares of the capital stock of 
American Home Products. 


the outstanding stock 


J. R. Watkins Opens in England 

Dr. E. G. Thomssen of the J. R. Wat- 
kins Co., Winona, Minn., sailed for Eng- 
land about the middle of December. His 
trip was occasioned by the fact that the 
J. R. Watkins Co. is opening a new manu- 
facturing branch in Birmingham. 


Hinde & Dauche Plant 

Hinde & Dauch Paper Co. is erecting a 
modern corrugated box factory in Detroit. 
The plant which will be in operation about 
April 15 will employ 200 people. Charles 
U. Harvey, who has represented Hinde & 
Dauch in the city of Detroit for over 
fifteen years, will be in charge of the new 
operation as district manager for Michigan. 


Monsanto Appoints Cole 


R. R. Cole of Anniston, Ala. has been 
appointed production manager of the 


Phosphate Division of Monsanto Chem- 
ical Co. He will have charge of Phosphate 
Division operations in Anniston, Colum- 
bia, Tenn., and Camden, N. J., making his 


headquarters in Anniston. 
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Plans for Albert Verley, Inc. 

D. A. Bennett, president of Albert Ver- 
ley, Inc., has announced that the company 
has entered into a close afliliation with V. 
Mane Fils of Bar-Sur-Loup, near Grasse, 
Thus 
provided with a new source of floral oils. 

Dr. Albert 
charge of production of the natural flower 


France. American perfumers are 


Verley assumes technical 
absolutes and special oils for exclusive 
label and distribution by Aibert Verley, 
Inc., in the United States, Canada, Mexico 
and Cuba. 

V. Mane Fils has for many years sup- 
plied oils to many of the largest perfume 





DR. ALBERT VERLEY 


establishments in France. In addition to 
the plant near Grasse the company has one 
at Notre Dame and one at Barreme, which 
is said to be the largest and only distillery 
in France devoted exclusively to the dis- 
tillation of lavender. 

Dr. Albert Verley has announced the 
transfer of the major part of his personal 
activities in the manufacture of fine chem- 
icals and aromatic substances to American 
soil. Dr. Verley has arrived in this coun- 
try from France to complete the organiza- 
tion of Verley Chemical Co., Chicago, of 
which he now becomes the active head as 
president and technical director. He is 
planning to produce materials formerly 
imported from his European laboratories. 
Albert Verley, Inc., of which D. A. Bennett 
is president, has been appointed exclusive 
distributor for the new organization. 

Dr. Verley is making his headquarters 
at the Chicago offices of Albert Verley, Inc. 


A. J. Krank Co. Officials 

At a meeting of the stockholders of the 
A. J. Krank Co., St. Paul, Minn., the fol- 
president, 
C. W. George; vice-president, Harold E. 


lowing officers were elected: 


Lancaster; secretary, Gordon Hayden and 
treasurer, William Mannheimer. 


Sydney Ross to Sterling Products 
Sterling Products Inc., New York, has 
purchased the outstanding common stock 
of the Sydney Ross Co., Newark, phar- 
maceutical manufacturer. The Ross com- 
pany has wholly owned subsidiaries in 
Argentina, Colombia, Mexico and Peru. 
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Anderson Chemicals Formed 
Anderson Chemicals, Inc., Nyack, N. Y., 
is anew company which has been formed 
for the manufacture of gynecological and 
pharmaceutical products. Norman P. 
Anderson, who is the chief chemist, has for 
the past ten years been chief chemist and 
the Holland- 
In a modern 


production manager of 
Rantos Co., New York. 
laboratory at Nyack he will continue his 
researches in the field of feminine hygiene 


specialties. 


Christof Rose to Aromatic Products 


Aromatic Products, Inc., New York, 
has announced that it has been appointed 
sole agent in the United States for Christo 
Christoff, Kazanlik, Bulgaria, producer of 
otto of rose, rose concrete and rose 
absolute. 

The firm of Christo Christoff which was 
established in 1865 operates the largest 
distilleries in Bulgaria for otto of roses. It 
has three batteries for rose concrete and a 
laboratory for the extraction of absolute 


rose from the former product. 


Standard Synthetics Officials 


Standard Synthetics, Inc., has now been 
incorporated under the laws of the State of 
New York as a branch of the parent Lon- 
don house, Standard Synthetics, Ltd. 

Officers have been elected as follows: 
Edward Remus is president and treasurer 
of the company. J. L. Hindle is vice-presi- 
dent and Yvonne Remus is secretary. 

Mr. Hindle is also chairman of the 
board of Standard Synthetics Ltd. of 
London. 


Com. Solvents Sell English Interest 

The board of directors of Commercial 
Solvents Corp., New York, has approved 
the sale to the United Molasses Co., Ltd., 
London, of 98,900 of the ordinary shares of 
the capital stock of Commercial Solvents, 
Great Britain, Ltd., for $729,588.40. This 
is a part of the 127,400 shares owned by 
Commercial Solvents Corp. which repre- 
sented 50.96 per cent. of the total number 
of shares outstanding. Commercial Sol- 
vents, Great Britain, Ltd., operates a plant 
in England at Bromborough Port, New 
Ferry, Cheshire, where it manufactures 
and sells solvents and ethyl alcohol. 


Northeastern Labs. Changes Name 
On December first the corporate name of 


Northeastern Laboratories, Inc., was 


changed to Northeastern Products, Inc., 


Boston. This involves no other changes. 
Northestern Products, Inc., distributes 


the Lady Lillian manicure preparations. 


Dalma Co. Opens Lab. 

The Dalma Co. has opened a laboratory 
at 30 Irving Pl., New York, for the manu- 
facture of Dalma preparations containing 
*“Carotone.”” Fred Buickerood is president 
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si inal CUT sincete apprecealion 


for that consistent, loyal patronage which has helped so materially to 


Ei build Kolmar Laboratories. 


We again pledge our every effort to maintain those dependable high 
standards in products and business practices which have brought Kolmar 


to the front ranks in the manufacturing of cosmetics. 


These Kolmar representatives join us in wishing you pleasant holidays 


and a most successful New Year. 


M. C. Boyd...............2900-108 River Street. .............Hoeboken, N. J. 
Norman Kole....... .....11-108 Merchandise Mart.........Chicago, Ill. 
Warren Cutty... <cs5.0)c. 03950 GlabiDrive...... 5.2565 0.0. ee Bentey Ga. 

‘ R. G. F. Byington.........155 N. Vermont Ave....... Los Angeles, Cal. 


fl 





Actnar \aboratories 


MibcLWwW <A U K E E~ e H O B O K E N 





Manufacturers of cosmetics for private label brands only. 
We never compete with our clients. We also protect the 
interests of our clients with Products Liability Insurance. 
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of the organization. The preparations 
were created by L. E. Peterson, who is in 
charge of the laboratory and production. 


Continental Can Booklet 

Completing its fourth year of direct 
color advertising, Continental Can Co., 
New York, has issued a handsome presen- 
tation of representative package designs 
called, “Color Commands Attention.” 

The book dramatizes the use of color in 
modern packaging by presenting eighty 
fictitious label designs for standard prod- 
ucts packaged in tin including suggestions 
for others never before packed in a metal 
container. 

Copies of this booklet are available upon 


request. 


Associations 





Drug Dinner March 9 


The Fourteenth Drug, Chemical and 
Allied Trades Banquet, held under the 
auspices of the Drug, Chemical and 
Allied Trades Section of the New York 
Board of Trade, will be held at the 
Hotel Waldorf-Astoria, New York, 
Thursday evening, March 9, 1939. 
Tickets are $8.00 each. 











Kelly Heads Drug Section 

Charles E. Kelly, of Hagerty Bros. & 
Co., was elected chairman of the Drug, 
Chemical, and Allied Trades Section of the 
New York Board of Trade, at the first 
meeting of the newly elected Executive 
Committee of the Section held at the Drug 
and Chemical Club, November 29. Wil- 
liam D. Barry, of Mallinckrodt Chemical 
Werks, was elected vice-chairman, Robert 





CHARLES E. KELLY 


B. Magnus, treasurer of Magnus, Mabee & 
Reynard, was elected treasurer, and 
George Simon, vice-president of Heyden 
Chemical Corp. was elected representative 
of the Section on the Board of Directors of 
the New York Board of Trade. 

The Executive Committee of the Sec- 
tion was elected at the annual meeting of 
the Section held at Hotel Biltmore on the 
evening of November 22. Other mem- 


Dec. '38: 43, 6 


bers elected to the Executive Committee 
are: Carl M. Anderson, Merck & Co.: 
R. F. Berls, McKesson & Robbins; C. C. 
Caruso, Schieffelin & Co.; John A. Chew, 
John A. Chew, Inc.; Turner F. Currens, 
Norwich Pharmacal Co.; James DeCesare, 
White Laboratories; M. N. deNoyelles, 
Chas. Pfizer & Co.; Ralph E. Dorland, 
The Dow Chemical Co.; David L. Kalt- 
man, D. Kaltman & Co.; Elvin F. kill- 
heffer, E. I. duPont deNemours & Co.; 





WILLIAM D. BARRY 


H. M. Kirkham, The Upjohn Co.; Paul 
Miller, International Cellucotton Prod- 
ucts Co.; John H. Montgomery, Fritzsche 
Brothers; S. B. Penick Jr., S. B. Penick & 
Co.; J. J. Toohy, E. R. Squibb & Sons. 

The Advisory Committee which con- 
sists of the five past chairmen is now com- 
posed of Philip M. Dinkins, American 
Cyanamid & Chemical Corp.; Joseph A. 
Huisking, Chas. L. Huisking & Co., Inc.; 
James C. Chilcott, the Maltine Co., S. W. 
Fraser, Burroughs-Wellcome & Co., and 
F. J. McDonough of New York Quinine 
and Chemical Works. 

At the annual meeting, held November 
22. the retiring president, Philip VI. Dink- 





ROBERT B. MAGNUS 


ins, presented his report and Turner F. 
Currens, chairman of the membership 
committee and vice-president of the Nor- 
wich Pharmacal Co., reported that 90 new 
firms were elected to membership during 
the past year. 

Robert B. Magnus, treasurer, reported 
an increase in cash on hand at the end of 
the year from $5,864.22 in November 1937 
to $7,150.98 in November 1938. 
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Georgi to Head Foragers 

The nominating committee of the For- 
agers has proposed the following officers 
for the coming year: president, H. T. 
Georgi, Houbigant, Inc.; vice-president, 
T. M. Hanlon, Caron Corp.; secretary and 
treasurer, A. J. Connolly; members of the 
board of governors, W. W. Neilson, F. L. 
Graham, N. M. King, W. A. Conklin, J. E. 
Curry and G. B. Dermody. 

These nominations will be voted on at 
the annual meeting which will be held 
December 28 at 2 P. M. The Foragers’ 
annual banquet has been scheduled for 
January 7. 


Chicago Bowling League 

The new bowling league of the Chicago 
Perfumery, Soap & Extract Association is 
proving very popular. So far the attend- 
ance on Wednesday night has not fallen 
below thirty. There are six teams in the 
league and their standing to date is as fol- 
lows: Sweet Violets, 9 won, 3 lost; Lilacs, 
8 won, 4 lost; Geraniums, 6 won, 6 lost; 
Narcissus, 6 won, 6 lost; Blushing Roses, 
4 won, 8 iost; Peonies, 3 won, 9 lost. 

The individual averages of the leading 
ten bowlers are: T. Randecker, 182; L. 
Piper, 177; M. Vance, 173; A. Burgh, 161; 
E. Krautter, 161; J. Scott, 161; S. Vance, 
156; N. Hoffman, 155; William Rhode, 
154; A. C. Drury, 154. 

November 16 the annual turkey shoot 
was held. Prizes were 6 turkeys, 4 geese, 
8 ducks, 4 hams, 2 bacons, and 1 smoked 
butt. These were awarded in consecutive 
order to the highest scorers until all were 
distributed. R. M. McClellan, president 
of the league was the winner of the first 
turkey awarded with a score of 644 which 
included his handicap. 





Fishbein Addresses Drug Section 


Dr. Morris Fishbein, editor of the 
“Journal of the American Medical Asso- 
ciation,” will be the guest speaker at the 
meeting of the Drug, Chemical and Allied 
Trades Section of the New York Board of 
Trade on Friday, December 16. The meet- 
ing will be held at the Hotel Commodore 
at 12.30 P. M. Dr. Fishbein will talk on 
“How the Drug Industry Can Better 
Serve the Public.” 


Baltimore Drug Ex. Meets 

The annual meeting of the Baltimore 
Drug Exchange was held at the Emerson 
Hotel, that city, on December 7. 


Chicago Drug Christmas Party 

At the meeting of the Chicago Drug and 
Chemical Association held at the Chicago 
Athletic Club November 17, P. G. Dreutz- 
burg, for the past thirty-two years a secret 
service agent of the Treasury Department 
was the speaker. The Association will hold 
its annual Christmas stag banquet on 
December 22. 
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PRICE'S triple pressed STEARIC ACID is used 


PREPARED FROM by ig manufacturers ry - finest toilet prepa- 
rations, shaving creams and toilet soaps. 

THE FINEST OF ‘suaranteed English manufacture, it is highly 
crystalline and white in color. 

MATERIALS AND Melting point is 130°-133° Fahrenheit. 

ENTIRELY FREE W orld famous for its unvarying uniformity in quality. 


Packed in slabs of about one inch thickness in 


FROM ADULTERANTS ane burlap bags with a third protective inner bag 


forming a muslin liner. 


OR Quotations for carloads or less upon application to exclusive American Representatives: 


PRODUCTS Cea Pork ATIC wl 
215 PEARL STREET, NEW YORK - FACTORY & LABORATORY, NEWARK. N.J. 


CHICAGO PHILADELP BOSTON CLEVELAND 
831 N. Wabash Ave. 610 —— Bids. 89 Broad Street 15201 Elderwood Ave. 

















\ Water Soluble Gums Waxes Cosmetic Raw Material Fruit Flavors 
Thymol Stearic Acid Oleo Resins Food Colors 
Aromatics Essential Oils Perfume Bases Quince Seed 
Rice Starch Zine Oxide French Olive Oil Irish Moss 








MANUFACTURED BY PRICE'S OF LONDON, ENGLAND 
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Tunney Addresses Chem. Salesmen 

Gene Tunney, chairman of the board of 
the American Distilling Co. and retired 
undefeated Heavyweight’ Boxing Cham- 
pion of the World, was the guest speaker 
at the luncheon of the Salesmen’s Associa- 
tion of the American Chemical Industry, 
held at the Chemists’ Club in New York 
on December 15. 


Convention Dates Rearranged 

A committee, composed of Charles L. 
Huisking, Turner F. Currens and Max D. 
Norris, the Federal 
Wholesale Druggists’ Association Conven- 
tion in Chicago last October to work out 


was appointed at 


a plan which would prevent overlapping 
of the various drug conventions. 

The plan which the committee form- 
ulated should greatly cut down the amount 
of time formerly spent in attending these 
conventions. The National Association of 
Chain Drug Stores will hold its conventions 
in the Spring in the future. The conven- 
tion will be held at White Sulphur Springs 
the last few days in April, 1939. This will 
be followed immediately by the meeting of 
the American Drug Manufacturers’ Asso- 
ciation which will be held at Hot Springs. 

In the Fall, the Federal Wholesale Drug- 
gists’ Association will hold its convention 
at Hot Springs, September 20, 21, and 22. 
This will enable its members to attend the 
National Wholesale Druggists’ Associa- 
tion which will be held at White Sulphur 
Springs, starting September 23. 


Obituaries 


Mrs. Valerie Prentiss Becton 

Mrs. Valerie Prentiss Becton, wife of 
Maxwell W. Becton, treasurer of Becton- 
Dickinson Co., East Rutherford, N. J., 
died November 16 in a hospital in Passaic, 
N. J. She is survived by her husband, a 
son and two daughters. 


Albert Colton 
Albert Colton, vice-president of Arthur 
Colton Co., Detroit, has died in that city 


at the age of eighty-one. 


Charles H. Greenamyer 

Charles H. Greenamyer, for many years 
a member of the H. kh. Mulford Co., Sharp 
& Dohme, and H. k. Wampole Co., died 
suddenly November 3 from a heart attack. 
He was sixty-four years old. 

Born in Alliance, Ohio, he graduated 
from the Philadelphia College of Pharmacy 
and spent several years in the retail drug 
business before becoming associated with 
H. kK. Mulford Co. in 1903. In 1924 he be- 
came sales manager of the central division 
comprising the central states of the United 
States. After consolidation of the Mul- 
ford company with Sharp & Dohme, he 
was made sales manager of the eastern 
division for the latter organization. 
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Mr. Greenamyer resigned in 1934 to be- 
come general sales manager of the H. k. 
Wampole Co., a position he held until his 
retirement a year ago. 

He is survived by a daughter and two 
grandsons. 


Frank H. Herman 


Frank H. Herman, who for the past 
twelve years has been representing L. T. 
Piver, Inc., New York, in the Eastern ter- 
ritory, died suddenly in his sleep early in 
the morning of December 1, of a heart 
attack. He was born October 15, 1879. 
Since practically all of his business life was 
spent in the drug and cosmetic field, he 
had a host of friends in this industry. He 
was a licensed pharmacist in Connecticut 





FRANK H. HERMAN 


and started business in a retail drug store 
in Bridgeport. Later he New 
York where, after some time with F. W. 
Schoonmaker & Co., he entered the whole- 
sale field with Lehn & Fink and later with 
Mckesson & Robbins. For some 25 or 30 


went to 


years he had been a member of the 
Foragers. 
Dr. Alcan Hirsch 

Dr. Alcan Hirsch, head of Hirestra 


Laboratory and the Hirsch Laboratory, 
New York, died at the New Rochelle Hos- 
pital, November 24. He was fifty-three 
years old. 

Dr. Hirsch was born in Corpus Christi, 
Texas, and was graduated from the Uni- 
versity of Texas, and received the degrees 
of Master of Science, Chemical Engineer 
and Doctor of Philosophy from the Uni- 
versity of Wisconsin. 

After being a research associate in chem- 
ical engineering at the Massachusetts 
Institute of Technology, he established a 
laboratory in New York in 1911. From 
1916 to 1918 he was a consultant to the 
Japanese Government in chemical develop- 
ment. From 1918 to 1920 he was consult- 
ant to the Bayer Co. and for the past 
several years has been chief adviser to the 
chemical section of the Commissariat of 
Heavy Industry of the Soviet Union. 

In 1917 he formed the Rector Chemical 
Co. and three years later was one of the 


founders of the Molybdenum Corp. of 
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America. 
ical director of the J. P. 
Buffalo and consultant to the Treadwell 
He intro- 


Dr. Hirsch was formerly chem- 
Devine Co. of 


Engineering Co. of New York. 
duced the pyrophoric alloy industry in this 


country in 1915 and was awarded the 
Carnegie Award of the Iron and Steel 


Institute of Great Britain. 
He is survived by his widow, a daughter 
and three adopted daughters. 


H. F. Kober 


H. F. Kober died suddenly on October 
25 at La Porte, Indiana. He was 51 years 
old and is survived by his wife and son. 
He has been connected with the Caron 
Corp. since 1923, and covered the Mid- 
west territory for that company. 


Bruce Y. Lanier 

Bruce Y. 
Proctor & Gamble Distributing Co. of 
Louisville, Ky. was killed in an automo- 
bile accident on November 11 near New 


Lanier, a salesman for the 


port, Tenn. 


Samuel P. Nicholas 


Samuel P. Nicholas, in charge of Dow 
Chemical’s salt sales in the midwest, died 
in Midland, Mich., on November 16. He 
was forty-two years old. 

Mr. Nicholas, who was a graduate of 
Michigan State College, had been asso- 
ciated with Dow since 1921. He had been 
in poor health for several months and had 
recently undergone two operations. 


Norman S. Reppert 

Norman S. Reppert, vice-president in 
charge of sales for Luden’s Inc., Reading, 
Pa., died November 23 in that city. He 
was fifty-four years old and had been the 
first president of the Purchasing Agents’ 
Association in the Reading district. 


Harold B. Scott 

Harold B. Scott, president of the Den- 
ver Chemical Manufacturing Co., New 
York, died suddenly of a heart attack at 
his home in Tarrytown, N. Y., November 
22. He was fifty-five years old. 

Mr. Scott became associated with the 
Denver company in 1913 and at the time 
of his death was president, general man- 
ager and a member of the board. He was 
also a director of the Syracuse Supply Co. 
and a member of the American Export 
Association. 


Dr. Thomas Stephenson 

Dr. Thomas Stephenson died November 
4 in Edinburgh at the age of seventy-four. 
Dr. Stephenson attended Edinburgh Uni- 
versity and was from 1908 to 1922 exam- 
iner for the Pharmaceutical Society of 
Since 1908 he had been 
> a monthly 


Great Britain. 
editor of ‘‘The Prescriber,’ 
publication. 
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Any book reviewed in this section can be pur- 
chased direct from THE DRUG AND COSMETIC 
INDUSTRY at regular publisher’s price. 





Applied Mycology and Bacteriology, 185 pp., Chem- 
ical Publishing Co., New York, cloth, $4.00. 
Applied Mycology and Bacteriology presents a sum- 

mary of this knowledge, with particular reference to the 

recognition, handling, and control or suppression of the 
micro-organisms of special interest to industry. The 
industrial chemist, the biologist, the agriculturist, and 

the student of domestic science will all find this book a 

guide to the information they want. Can be used for a 

general knowledge of the subject and as a reference 


book. 


Useful Drugs, Eleventh Edition, 258 pp., American 

Medical Association, Chicago, 75c. 

This is a selected list of essential drugs with brief 
discussions of actions, uses and dosage. It was edited 
under the direction and supervision of the Council on 
Pharmacy and Chemistry of the American Medical 
Association by Robert A. Hatcher, Phar. M., Se.D., 
M.D. Useful Drugs is designed to supply the demand 
for a selected materia medica and to serve as a basis for 
both instruction and state board examination in materia 
medica and therapeutics. 


Industrial Hygiene, by Chenoweth and Machle, 235 
pp., Illus., F. S. Crofts & Co., New York, Cloth $2.00. 
With a more complete industrialization of the coun- 

try came a fuller realization of the importance, espe- 

cially in relation to production costs, of better working 
and living conditions for factory employees. Housing, 
health, education, factory safeguards against accident 
and similar subjects were given wide study. Industrial 
hygiene now leads the march in this direction. This 
book is intended as a handbook for ready reference for 
engineers and plant managers, as the prevention of 
occupational disabilities and the control of industrial 
hazards have come to be more and more a responsibility 
of the engineer and the supervisor. Contents of this 
work include: Workmen's Compensation; Industrial 

Accidents; Fatigue; Physical Factors in Industrial Hy- 

giene; Health Service in Industry; First-Aid Treatment 

of Injuries; Occupational Intoxication; Chemical Burns: 

Oxygen Deficiency and Asphyxia; Dust Diseases; Res- 
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pirators, Gas Masks, and Breathing Apparatus; Occu- 
pational Affections of the Skin; Industrial Neuroses and 
Malingering; Miscellaneous Occupational Affections. 


Principles of Professional Beauty Culture, by Her- 
man Goodman, 395 pages, McGraw-Hill Book Com- 
pany, New York, $4.00. 

Here, in one convenient volume, are the underlying 
principles of cosmetic art and science. The author 
treats of the anatomy of the skin, nails, hair; skin 
troubles and their treatment; loss of hair, hair dyeing 
and permanent waving: cosmetic follies and cosmetics 
for men. An important feature of the book is the sec- 
tion devoted to questions and answers which may be 
used as a “quiz” book to supplement the study of the 
text. The prolific Dr. Goodman, well known in the 
trade for his authoritative writings on cosmetic sub- 


jects, has produced a book which should be owned by 


everyone interested in beauty culture. 


Formularie de Parfumerie, by Rene Cerbelaud, vol. 
3, L117 pages, published by the author in France. 
This third volume of the justly famous Cerbelaud 

series brings the work up to date by the inclusion of 
data on the formulation of vitamin and hormone creams. 
It must be remembered that the book is written for 
French consumption, and hormones in cosmetics have 
not been subject to the attacks that have limited their 
use in this country. The plan of each chapter is the 
same as in previous volumes, namely, exact names, old 
and new for the subject of discussion; history; definition : 
requirements; conditions to be avoided; choice of com- 
ponents; preparation; physical incompatibilities; chem- 
ical incompatibilities: biological incompatibilities: pre- 
ferred aromatic ingredients; filling and packing; legal 
aspects: formulary. 

The forty-seven chapters cover some material on per- 
fumes and special toilet waters, vitamin and hormone 
creams, antiseptics, dyes, dentifrices, lotions, and hair 
preparations, including hair dyes. Each chapter is a 
complete unit giving authoritative and detailed infor- 
mation. 
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Synthetic Organic Chemicals, 164 pp., U. S. De- 
partment of Commerce, Washington, Paper Cover, 
20c. 

A survey of the synthetic organic chemical industry, 
this book contains reports from 80 countries, including 
all the major markets and producers as well as most of 
the minor consuming areas. This survey was under- 
taken by C. C. Concannon, Chief, and J. N. Taylor, of 
the Commerce Department’s Chemical Division with 
the view to supplying American chemical and related 
industries with information regarding outlets for their 
products in foreign countries and to acquaint them with 
competitive conditions and other data in connection 
with this fast growing industry. 


Our Common Ailment, by Harold Aaron, M.D., 192 
pp., Dodge Publishing Co., New York, cloth $1.50. 
The cause and cure of constipation is the subject of 

this book. Its tenet is that there are only a few laxa- 
lives relatively safe to use, but that the great majority 
are injurious and, instead of curing constipation, 
actually cause chronic constipation. The book is 
addressed to the general public, four out of five, as it 
states, being sufferers from constipation. Conclusions 
drawn are that occasional constipation will correct itself 
but that chronic cases should resort to a physician. 


The Standard Book Of Formulas, by Harry Ben- 
nett, 305 pp., Garden City Publishing Co., Inc., New 
York, cloth $1.00. 

This is a new and revised edition of ‘Practical Every- 
day Chemistry” on how to make what you use. It is 
intended for the laymen, rather than the technician 
and with this point of view in mind the formulas and 
manufacturing procedure have been simplified as much 
as possible. The introduction states “There is no 
reason in the world why you shouldn't make your own 
tooth paste, shaving cream, hair tonic, mouthwash, 
ink, paste, paint remover, etc.” Of course there are 
many reasons why you should not, the first being that 
you cannot make these items as well or as cheap as a 
manufacturer. But this is aside from the point. This 
latest formulary will probably sell well and as formulas 
cover most household necessities a copy should be fun 
for awhile. 

Medical Writing. by Morris Fishbein, M.D., 212 pp., 
Illus., American Medical Association, Chicago, cloth 
$1.50. 

This book was written to assist in the Jiterary im- 
provement of papers accepted for publication in the 
periodicals of The American Medical Association. Con- 
tents include: An Acceptable Paper; Style; The Sub- 
ject and the Material; Construction of the Manuscript; 
Words and Phrases; Spelling; Capitalization; Abbrevia- 
tions; Numbers; Pharmaceutic Products and Prescrip- 
of the 


Manuscript; Illustrations; Charts and Tables; Revision; 


tions; Bibliographic Material; Preparation 


Proofreading. 
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Utilization of Fats, by H. Kk. Dean, 292 pp., Chem- 
ical Publishing Co., New York, cloth $6.00. 

This is a theoretical and technical treatise on the 
composition, extraction, analysis and applications of 
fats. It is based consistently upon the fundamental 
chemical nature and properties of the various materials 
considered. The author has made full use of the newer 
fundamental knowledge of the structure of fats, and 
also of their behavior to atmospheric oxygen, light and 
heat. Dr. Dean has had experience of problems in the 
application and use of fatty oils in industry and this 
experience has been a valuable background to the 
present work. Contents in part include: Constituents 
and Properties of Fats; Analytical Methods; Classifica- 
tion, Composition and Analysis of Fats; Artificial Fats; 
Extraction and Refining of Fats; Edible Fats; Paint and 
Varnish Oils; Soaps and Fatty Acids; Miscellaneous 
Applications—Pharmaceuticals Fat—Cosmetics—Sul- 
phonated Oils, Wetting and Emulsifying Agents, 
Detergents. 


Behind The Counter, by Emily Van Brussel, 165 pp., 
D. Appleton-Century Co., New York, cloth $1.50. 
Miss Van Brussel has worked in approximately thirty 

different departments of R. H. Macy during her seven 
years experience with that firm, so in her book she 
speaks from experience rather than from the theoretical 
standpoint. While all the material in such a book as 
this could not possibly be original, there are enough 
good sound suggestions and ideas here to make it well 
worth reading by all salesclerks. The subject matter 
covers all departments in store work. The style is 
entertaining. 


Rancidity in Edible Fats, by C. H. Lea, 230 pages, 
His Majesty’s Stationery Office, London, $1.50. 
This is special report No. 46 in the Food Investiga- 

tion series, and has been written by one of the most 

active and important investigators in the field. Six 
parts of the book are devoted to the chemistry of fats, 
rancidity: occurrence and types, the lesser causes of 
rancidity, the action of micro-organisms on fats, the 
deterioration of fats by atmospheric oxidation, and 
rancidity in dairy products and in the fat of meat. Each 
part is concluded with an extremely extensive bibliog- 
raphy. Discussions are full and offer valuable sug- 
gestions even to those whose technical knowledge is 
somewhat rusty. Chemists concerned with fats and 
oils in any application should know and study this book. 


General Technic of Medication, by Bernard Fantus, 
third edition, 626 pages, American Medical Associa- 
tion, Chicago, $2.00. 

The writings of Dr. Fantus are too well known to this 
industry to need much introduction and carry consider- 
able authority. In this work, various chapters are de- 
voted to prescription writing, topical therapy, applica- 
tions to the skin (including cosmetics), local applica- 
tions to mucous membrane, peroral administration, 
rectal administration, genito-urinary medication, needle 
administration, economy in medication. 
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... BUT it should be in 
your NEW YEAR'S plans 


Problem No. 1 of most manufacturers is to 
find a way to lower costs, so that they can look 
forward to a more prosperous new year. 

No doubt many of your costs cannot be 
lowered, but it is just possible that some can. 
Packaging, for instance—modern packaging 
machinery far out-classes former machines 
and methods. In recent years there have been 
more new developments and improvements 
than in any preceding period. The result is 
that much of the equipment being used today 
is actually obsolete by comparison. 


DEFINITE SAVINGS 


Our new machines work at far higher 
speeds, making large savings in time and 
labor costs. 

They are extremely flexible—quickly ad- 
justable for many sizes, shapes and types of 
products. This means that a manufacturer, 
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who could not afford to use extensive multiple 
equipment, may now use a single machine to 
handle his entire line. Moreover, in a large 
plant high speed adjustable machines save 
considerable floor space as fewer machines 
are required to do the same amount of work. 
Striking savings are also being made in 
wrapping material costs. 


LOWER IN PRICE 

On top of all these advantages and econo- 
mies, our new wrapping machines actually 
cost less today than they ever have before. 

Particularly at this time, our wide experi- 
ence can be of value to you in spotting ob- 
solescence in your plant. ..and in bringing 
about new savings and higher efficiency. 

Ask our nearest office how we can help you. 

Write for Booklet “‘How Packaging Costs 


are Being Lowered.”’ 


PACKAGE MACHINERY COMPANY, Springfield, Massachusetts 


NEW YORK CHICAGO 
Mexico, D. F., Apartado 2303 
Peterborough, England: Baker Perkins, Ltd. 


PACKAGE MACHINERY COMPANY 


Over a Quarter Billion Packages per day are wrapped on our Machines 
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CLEVELAND LOS ANGELES 


Buenos Aires, Argentina: David H. Orton, Maipu 231 
Melbourne, Australia: Baker Perkins, Pty., Ltd. 
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A few of the hundreds of widely 
sold products that are wrapped 
on our machines. 


























1 a 
PRODUCTION ENGINEER 


WORK ANALYSIS 

\]l production, whether it is done by hand or by 
machine, may be analyzed, as we have pointed out so 
often, in terms of material handling. This means that 
before a proper production rate can be established, the 
layout of equipment, whether it be in the form of hand 
work tables or machinery, must be logical, it must cut 
the time and distance that material has to travel to the 
various focal points through which it must pass before 
completion. 

It is very much more to the point to have a sound 
Jayoul than it is to have good equipment. Good equip- 
ment poorly laid out will produce less in the end than 
poor equipment well laid out. A filling machine capable 
of an average speed of fifty bottles per minute will pro- 
duce more in the course of a day when it is constantly 
supplied with containers and operated uninterruptedly 
than a machine which is capable of running twice as 
fast which is so poorly laid out that the supply of 
material is intermittent. That element of cost which 
consists of machine treatment is usually only a very 
small part of the total cost of production. 

However, the ideal condition from a production point 
of view lies first in having an effective layout and the 
most modern equipment one can obtain. Next in order 
comes the problem of simplifying the work which 
operators have to do. This applies to machine work as 
well as to hand work. There is a rhythm, for instance, 
in feeding a semi-automatic labeling machine. To 
eliminate fatigue and to keep the equipment operating 
continuously, operators can be taught to feed such 
equipment with rhythmical grace which minimizes 
fatigue and is an assurance of uninterrupted accom- 
plishment. Here again the aptitude of the worker must 
be carefully studied. Some girls temperamentally are 
unsuited to be machine operators and they never should 
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be placed in such jobs. Again the height of the labeling 
machine intake, for instance, may be so high that opera- 
tion of the equipment would impose an undue strain 
upon a short girl, whereas a tall girl could perform it 
with ease. 

With reference to the problem of simplifying work 
which must be done by hand, the criterion which must 
be kept always in mind is the ease with which the work 
can be accomplished. The comfort of the worker must 
be the first consideration. She should be able to work 
at ease and without nervous tension. To accomplish 
\his is not as easy as it sounds because it implies the 
invention of an innumerable number of ingenious 
gadgets to facilitate the work to be done. Every 
muscle movement of any kind whatever which can be 
eliminated reduces the fatigue of the worker and in- 
creases her productive capacity. Again we repeat this 
is largely a matter of sound common sense and keen 
observation. 


LABORATORY VACUUM PUMPS 

Distillation Products Corporation in Rochester, New 
York is offering a unique glass, three jet vacuum pump 
for laboratory use. It is claimed that these pumps, 
which were developed in the laboratories of the East- 
man Kodak Company, are capable of maintaining ex- 
ceptionally high vacuum and have very high capacity. 


MERCOID CONTROLS 

Since Mercoid switches can be used in practically 
every kind of packaging and process equipment, for con- 
trol purposes of one kind or another, you should by all 
means have in your files a copy of Catalog No. 200, 
1201 


issued by the Mercoid Corporation, Belmont 


Avenue, Chicago, Illinois. 
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IMPROVED SINGLE PUNCH TABLET MACHINES 





With Variable Sneed Drive 


The entire line of Stokes Single Punch Tablet Machines 
has been improved, made more rugged, smoother and 
quieter in operation, more productive with variable 
speed drive. Both design and structural improvements 
have been made to enable these machines to be oper- 
ated at maximum production rates for any given material 
and tablet size. 


New models are not only heavier, but have semi-steel 
frames, bronze bushed throughout. Improved cams 
make for quieter and smoother operation. Single pulley 
variable speed drive may be furnished for all motor 
driven machines . . . is recommended because it per- 
mits the selection of the exact speed required for best 
results. 


Other features include simple hand wheel adjustment 
for pressure while machine is operating; Alemite lubri- 


cation; quick change-over of punches and dies, etc. 





= 
rus | i ") \€ 4) PHARMACEUTICAL EQUIPMENT 


Typical of the improved Stokes Single Punch Tablet 
Machines are the “‘E”’ and ‘“‘F’’ models shown, each 
with variable speed, direct motordrive. These machines 
make tablets up to }’’ and 3?” in diameter respectively, 
as well as special shaped and cored tablets. 


The compact variable speed drives illustrated are in- 
expensive, simple to adjust for different production rates. 
All Stokes Single Punch and Rotary Tablet Machines 
are now available with this convenient feature which 
increases both the flexibility of the equipment and its 
productivity. 


Write for details of Stokes improved Single Punch and 
Rotary type machines, models to meet every requirement. 


F.J. STOKES MACHINE CoO. 
5932 Tabor Road Olney P.O. Philadelphia, Pa. 


Representatives in New York, Chicago, Cincinnati, St. Louis 
Pacific Coast Representative « L. H. Butcher Company, Inc. 






TABLET MACHINES 





Est. 1895 
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CORKING MACHINE 

For a good many years the trade has required a prac- 
tical corking machine that would feed and drive 
flanged corks automatically. A flanged cork when 
finished with Durez or any of the other materials which 
can be decorated suitably makes a very convenient and 
effective closure. A few weeks ago when we were in 
Chicago we dropped in to see Ivan Risser of U. S. Bot- 
tlers Machinery Company and found him in the midst 
of testing an automatic corking machine which had 
been developed for a large distiller. This machine feeds 
the corks, inserts them, and automatically drives them 
flush at speeds ranging between fifty and one hundred 
thirty bottles per minute, depending upon the size of 





the cork. Among the interesting things we noticed is 
the fact that when the flanged corks had been driven 
home, there is no opening whatsoever between the lip 
of the bottle and the bottom of the flange. The finished 
package looks as if it had been sealed with a screw cap. 

In operating the equipment, the flanged corks are 
dumped into a rotary hopper and are automatically fed 
into a slide with the flange upward. At the bottom of 
the slide the corks are positively transferred into a 


rotary corking head. By means of positive air pressure 
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each cork is transferred into the proper slot in the pres- 
sure head in such a manner that there is no possibility 
of failure. The cork is held in this head in fixed posi- 
tion, and, as the head turns, the bottle is shoved up- 
ward over the cork. In other words, the bottle is driven 
in a positive manner up against the flange of the cork. 
This obviously is a better procedure than trying to 
drive the cork down into the bottle neck. The entire 
apparatus is extremely simple, well designed, and 
sturdy. It may be mentioned in passing that it is not 
necessary to moisten the corks in any way before put- 
ting them into the supply hopper. 


HOW IMPORTANT IS PIECEWORK? 

One of the numerous reasons for the growing restless- 
ness of labor is the method of wage payment commonly 
called piecework. There is no doubt in my mind that, 
like many of the enthusiasms which periodically excite 
American businessmen, piecework has been incom- 
petently applied and very radically overdone. There 
are very few good piecework systems. By “‘good”’ I 
mean systems of wage payment which are fair to the 
workers as well as to management, which tend to pre- 
serve harmonious relations between both and to point 
the way toward better social and working conditions. 

Piecework, even when applied to hand operations, is 
very often a means of shifting the responsibilities of 
management from the shoulders of those who are being 
paid to think to the shoulders of workers who are being 
paid to work. In effect, management says to the 
worker, “We have studied and simplified the work you 
are doing to the point where it appears impossible for us 
to go any farther. We will, however, be very glad to 
pay you a premium if you can demonstrate that you can 
work faster than we think you can, or can simplify the 
work more than we have done so that you can do more 
of it.” 

It seems to me a pretty poor excuse if trained manage- 
ment can be surpassed by untrained workers in the de- 
termination of what constitutes a fair day’s work and in 
the measurement of what can be done within a given 
lime by the average worker. One of the damaging 
things about many piecework systems is that they fre- 
tend to perpetuate poor setups and poor 
methods. So much time and clerical work is involved 
in establishing rates that when a rate has been estab- 
lished on an unsound method, a common tendency is to 
leave the rate and the method alone unless the worker 
discovers that the method is unsound and develops a 
better one which increases her earnings all out of com- 
parison with those of her associates. I have very often 
heard as an excuse for not changing a production 
method the fact that rates were set on the established 
method, and that these rates would have to be changed 
if the method were changed. 

Since no method is perfect and since every factory 
must look forward to a more or less continuous process 
of change, no method of wage payment should impose 
any restrictions upon progress . . . | have seen a number 
of piecework systems abandoned in favor of a return to 
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DREG STILL cuts evaporating time in half... 


READCO 





RECOVERING DISTILLATE AT SHARP & DOHME, PHILADELPHIA 


Mr. J. 1. Thompson, Director, Maintenance and Engineering, 
Sharp & Dohme, Philadelphia, Pa., writes: 
“It is our custom to run the dreg down to about 12°, 
and then evaporation takes place in the new READCO 
Still within four hours. We get the first trickle of 
alcohol over within three minutes after starting, and 
a steady stream flows between eight and ten minutes. 
In the old__w_stills we got no alcohol over until 
about forty minutes of operation and it took over 
six to eight hours to evaporate the charge.”’ 


Mechanically, the new READCO Dreg Stills are designed and 
built for heavy duty service. Ribbon Type agitators and heat- 
ing coils are welded to tubular steel shafts supported by self 
aligning roller bearings. For complete information write 


READCO. 


READCO’'S complete line of Pharmaceutical Equipment has 
been developed carefully by READCO Engineers for specified 
purposes. Whether your requirements call for ferrous or non- 
ferrous metals, carbon, special alloy, solid or clad steels, 
welded or cast, READCO'S Shop and Engineering Specialists 
are available for every phase of its fabrication. 


READ MACHINERY CO.INC. 


YORK,PA. 





The READCO Dreg Still installed at Sharp & 
Dohme, Philadelphia (illustrated) has a capacity 
of 2600 gallons—weighs 19,000 pounds. The 
photograph was made of the Still before insula- 
tion was applied. 


The complete line of 
READCO Drug and 
Pharmaceutical 
Equipment including 
Mixers, Dreg_ Stills. 
Powder Sifters and 
Material Handling 
Equipment is _ illus- 
trated and described 
in this catalog. A 
copy is “yours for the 
asking.” 











MAIL THIS COUPON TODAY—There’s no obliga- 
tion. 


READ MACHINERY CoO.., INC. 

York, Pennsylvania 

Gentlemen: 

Yes, we are interested in READCO Drug and 








Pharmaceutical Equipment. 
C0 Please send us your complete catalog. 
CL] Please have your Representative call. 
Name... .. 
Company 
Address Peet 
Naira pea eee) o 
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stated hourly payments without any diminution of per 
capita production whatever. | also have seen a number 
of instances where the substitution of piece rates for day 
rates failed to produce any increases in per capita pro- 
duction. I believe unequivocally that when a hand 
operation has been studied properly the rate of produc- 
tion can seldom be increased by the workers regardless 
of the premium paid. 

| know that there are thousands of instances of varia- 


tions in the output of individual workers, especially of 


hand workers. To my mind this simply is an indication 
that the workers have been poorly selected, poorly 
trained and that the work itself has been inadequately 
studied. There are in our industry only a very few 
instances of hand operations requiring abnormal quick- 
ness of eye and hand, but these are the exception rather 
than the rule. It must be emphasized that effective 
work study does not end with the layout of physical 
equipment and the simplification of the operations in- 
volved. It must also take into account the mental and 
physical aptitudes of particular workers for particular 
jobs. The proper worker must be properly applied. 

As a rule piecework systems are so poorly established 
that, on the one hand, workers are able to simplify their 
own work and increase their rate of accomplishment to 
a point which forces a reduction in the piece rate with 
the consequent irritation that this entails, or, on the 
other hand, the established rates have been placed so 
low that the average worker is unable to make even a 
fair hourly rate; a situation which again results in re- 
sentment and bad morale throughout the organization. 

In twenty years I have seen only two plants in which 
piece rate systems were fair to both management and 
workers alike and accepted by both as the ideal means 
of wage payment. Considering the enormous amount 
of detail work involved in paying workers by the piece, 
the advantages to be gained by an alert, intelligent 
management are not as a rule worth the clerical work 
that a piecework system entails. 


It is my contention that if the engineer in charge of 


production has the necessary intelligence, sympathy, 
training, and experience to do his work properly, he can 
pay his workers by the hour and maintain a rate of per 
capita production which cannot be surpassed and which 
will be accepted by workers and management alike as 
being eminently fair. This is not a theory; this is an 
accomplished fact in a number of plants in this indus- 
try. That costs are too high and must be reduced goes 
without saying, but it should not be up to the workers 
to establish the means by which such costs can be 
reduced. 


VACUUM POWDER FILLER 


We would like to call your attention to something 
really new—a dustless vacuum powder filler. We have 
seen a model of this machine in operation and there are 
two commercial size machines operating in the trade at 
the present time. This machine will handle any type of 
container: paper, glass, or tin. Also it will fill these 
containers regardless of their shape without collapsing 
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them. This feature which has proved to be the bugbear 
of previous vacuum filling machines is made possible by 
virtue of the fact that, when the container is placed 
under the filling head, a cylindrical shroud encloses the 
container elevator and comes up around the container, 
so that the same amount of vacuum is pulled on the 
oulside as well as on the inside of the container. By 


thus equalizing the pressure inside and outside the con- 
lainer, the more fragile types of packaging material and 
container construction can be handled without col- 
lapsing. 

\ single head machine delivers between twenty and 
thirty containers per minute. The dual head machine 
delivers twice as many and on small containers almost 
three limes as many. 

An automatic model is available which is guaranteed 
to deliver up to two hundred and fifty containers per 
minute. The automatic model is equipped with a 
rotary dial and as many as twenty-four filling heads. 
The design of this unit is such that the hopper, filling 
heads and dial rotate in unison so that the containers 
are filled as they travel around the head to the discharge 
conveyor. 

This powder filler does not employ any augers, in 
spite of which it will handle sticky powders having a 
high arching factor such as cocoa powder, as well as 
granular free flowing materials. A neatly designed 
agitator keeps the material in the supply hopper 
thoroughly agitated and in a fluffy condition. Vacuum 
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e@ PERFECT REGISTER with no wiping of bottles! 
@ BOTTLES or JARS with any size or shape labels! 


e LOWER OPERATING COSTS—at 60 or more a minute! 


No Production Executive can afford to say “No!” 
Because the Pony Labelrite is a_ positive means 
by which executives really reduce costs and produce 
liner looking products. 


Send for fully illustrated catalog proof! 


NEW JERSEY MACHINE CORPORATION 


loth St. & Willow Ave. HOBOKEN, NEW JERSEY 





CHICAGO OFFICE: 
549 W. Washington Blvd. — Sales representatives in 16 cities— for your convenience! 
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is pulled on overflow containers which are connected 
with the filling head or heads through hollow trunnions. 
Two of these overflow containers are used for reasons 
which will presently be apparent. By means of a series 
of mechanically the 
vacuum headers of trunnions are alternately operated. 
In other words, when vacuum is pulled through one of 
the vacuum headers, the poppet valves function to bi- 
pass a small amount of the withdrawn air into the op- 
This provides a slight blow- 


operated poppet valves, two 


posite vacuum header. 
back which serves to clean the screen over the vacuum 
port on the opposite side of the filling head. As soon as 
the container is evacuated, the powder flows down into 
it very readily and the amount of powder carried over 
into the overflow jars is very negligible. This is pos- 
sible because the vacuum ports are covered with a 325 
mesh screen. 

It is claimed that 
matic unit in operation on face and talcum powder 
produces perfectly filled containers which are so cleanly 
filled that they do not require additional wiping. The 
amount of powder in each container is regulated by the 


the commercial size semi-auto- 


number of inches of vacuum employed in evacuating 
it. It is claimed that tests have shown that by this 
means more powder can be packed into a container than 
it is possible to screw into it with an auger. It may be 
mentioned in passing that the machine is so simply de- 
signed and so completely accessible in all its parts that 
the problem of cleaning is very easy indeed. The man- 
ufacturer is Modern Packaging Machinery Company, 
Danville, [linois and the price of the equipment is the 
same as other types of powder filling equipment. [Tt will 
be appreciated if you will address your letters to Mr. 
C. F. Carter and tell him where you learned about his 


machine. 


PROMULSOR 

| would like to tell you about the Promulsor which is 
an emulsifying machine for handling products such as 
emulsions, suspensions, milk of magnesia, shaving 
creams, soaps, Loothpaste, drug extracts, creams, ete. 
While the machine resembles a colloid mill somewhat, 
it is radically different in operating principle. Whereas 
colloid mills generally use close clearances between a 
rotor and a stator, this machine uses two rotary shear- 
ing elements between which there is a clearance of 
almost one eighth inch. The emulsifying elements con- 
sist of a rotary shearer and a rotary vane, both of which 
turn at a speed of 3600 r.p.m. The shearing unit is 
ground with approximately thirty helical cutting faces 
and acts as the first step of disintegration and propels 
the material forward to the vane which completes the 
dispersion. Since the speed of the shearer and the vane 
is 3600 r.p.m. this means that approximately a quarter 
of a million cutting surfaces pass through the material 
per minute. In addition to the effect of the shearing 
surface of the rotating elements, the flow of the ma- 
terial is such that shearing forces are set up which pro- 


mote disintegration and dispersion. 
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Among the advantages claimed for this unit is ex- 
tremely low power input per gallon of output and 
virtual absence of frictional heat. The latter feature is 
of obvious advantage in the production of emulsified 
flavors. The production of an absolutely cold product, 
however, is made possible because the machine is 


jacketed; a feature which, on the other hand, makes it 


possible also to deliver a hot product where required. 
The capacity of the equipment is very great and [ have 
been informed that based on water a small model of this 
machine will produce 1800 gallons per hour with a 
power consumption of one and one-half h. p. 

Another feature of the machine which is of interest is 
the fact that air is not incorporated in the emuslion or 
any other material under treatment. The construction 
of the unit is very simple and completely sanitary from 
a construction standpoint. The unit is so constructed 
that it will draw material in by gravity. For instance, 
in the ice cream trade, this machine has been used for 
making ice cream mixes and it will take whole berries, 
peaches, oranges, bananas, etc. directly into it without 
any form of force or pressure feed. 

The organization making this machine is known as 
the Promulsor Corporation, Rockefeller Center, New 
York, New York. 
in New York. 


\ testing laboratory is maintained 


PRESSURE FILTER 

Your attention is called to the Oliver pressure filter. 
This compact unit consists of a vertical steel shell 
equipped with a hinged, gasketed cover, and fitted with 
removable rectangular filter leaves. These filters are 
available in three sizes, having filter areas of twenty- 
five, fifty, and one hundred square feet. The interior of 
the shell is perfectly smooth, which, together with the 
fact that the leaves may be removed in a few seconds, 
makes the unit very easy to clean. The shell may be 
lined with any suitable corrosion proof material and it 
can even be made of ceramics. One of our clients has 
been operating this filter for some time and likes it very 
much. 
to mount the filter on a portable platform. 


For general liquid room work, it is convenient 
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SPEED UP PRODUCTION... 











WITH AN ER TEL PORTABLE VACUUM 


BOTTLE FILLER 


Here is an item made especially to solve 

your bottle filling problem fills any type bottle with heavy or light 
liquids at the precise level desired. 

The ERTEL filler does the work with amazing speed. Saves time. Saves the 
ordinary loss from leakage. Is non-drip. Is self cooling, self oiling. Can 
be used in any shop that has an electric socket. Write us for details! 


ERTEL ENGINEERING CORP. 
DEPARTMENT B 120 EAST 16TH STREET = NEW YORK, N. Y. 


Manufacturers and Designers of Liquid Handling Equipment... Asbestos 
Disk Filters ... Neutral Asbestos Filter Disks ... Hand Bottle Cappers 


Bottle Fillers ... Glass Lined and Stainless Steel Tanks ... Portable Mixers 


PROCTOR 


CABINET TRAY DRYER 





CONTROLLED and perfectly UNIFORM drying is often 
important to the color and texture of a product. . . and in the 
drug and cosmetic industry, especially, any variation in color 
and texture often means the difference between high and low 
quality. Proctor Dryers, whether of the standard cabinet tray 
type shown above or machines especially designed for a par- 
ticular drying problem, have earned a reputation in a large 
number of installations for drying pharmaceuticals, cosmetics 
and allied products correctly, efficiently and economically. 


PROCTOR & SCHWARTZ - INC 


PHILADELPHIA 
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HERE COMES BUSINESS 


Prepare for Increased Production NOW 


The dam is broken, here come orders flooding in. Will you be 
able to make deliveries? Is your plant geared to take care of 
business far greater than last year? Guaranteed REBUILT 
EQUIPMENT is’ economical insurance against being 
caught short. Check this list for machinery you can use. 


Stokes ‘‘D’’, ‘‘DD’’, ‘‘H’’ and ‘‘R’’ Tablet Machines. 
Colton No. 2 Triple Punch Dies. 
2 Pfaudler 100 gal. Perfect Jacketed Stills. 
12 Day Sifters and Mixers 50 to 4000 Ibs. some still in actual 
operation. 
3 McDonald Automatic Labelers. 
3 Standard Knapp Automatic Gluing and Sealing Machines. 
6 J. H. Day 2% to 40 gal. Pony Mixers. 
Samco Jr. 8 Spout Vacuum Filler. 
Colton 6 C and Stokes 90 C Automatic Tube Fillers (Monel 
Construction), 
2 Pneumatic Scale 6 Head Automatic Screw Cappers. 
8 Pfaudler Glass Lined Tanks 30 to 450 gal. some agitated 
Stokes & Smith Model G and Stokes No. 15 Powder Fillers. 


2 Eppenbach Colloid Mills 114 H.P. motors (one Stainless). 


MISCELLANEOUS: Kettles, Filter Presses, Agitators, Boilers, 
Grinders, Pulverizers, Mass Mixers, Disc and Gravity Filters, 
Filling Machines, Conveyors, Labelling Machines, etc. 


SEND FOR NEW ILLUSTRATED CATALOG JUST OUT. 


PF Moca APPRAISERS and 


LIQUIDATORS 
*“See First first”’ 





419 Lafayette St. 


First Machinery Corp. sew vor cis 


yr . 9 
“We purchase your surplus equipment 





























SINGLE PUNCH and 
Rotary Tablet Presses 


RUGGED CONSTRUCTION 


TWELVE MODELS 


Single and Double Action 


Without a peer from the standpoint 
of rigidity of design, as well as for 
durability and low cost of mainte- 


nance. 


Preforms of bakelite and other materials 





SPECIAL PRESSES BUILT TO ORDER 


Send for New Catalegue and Prices 


Kux-Lohner Machine Co. 


2145 Lexington St. Chicago, III. 


All Single Punch and Rotary Presses Completely Covered by Patents 
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THE NEW 
} No. 7 COLTON 


MOTOR DRIVEN 


ROTARY TABLET MACHINE 


wns SINGLE PUNCH 
\ . == The Rotary Table carries a set of twenty-five Punches and Dies 
bowen Rose >= js =~ ~ | and when operating at maximum speed employing single punches 
ga Sa = : would produce 700 tablets per minute. 
TRIPLE PUNCH 


When arranged for triple punches and dies, 74’ is the maximum 
Sean diameter recommended for triple operation and operating at max- 


imum speed would produce 2100 tablets per minute. 
GENERAL CONSTRUCTION 


New design shoe, insuring full dies and preventing granulation 


from separating. 
Feed accomplished at point of Lower Punches dropping in the 


Dies, a very important feature in compressing many materials. 
Baten Table rests on Ball Thrust Bearings, constantly bathed in oil. 









SPECIFICATIONS Motor Drive with Reeves Variable Speed Pulleys, built into base 
k ; : of machine, housed away from all dust. 
Capacity per minute (single punch)... . 700 tablets Grecsure adjustment on upper P h lished with worm 
Capacity Psi =“ we as 2100 yg adjustment operating Eccentric Steel Sleeve. This is a new feature. 
Maximum ag Ea Re REN RE AERTS a re Power Drive-Combination Worm and Spur Gear. 
re Depth Cell es eerie a ie ay, per Hopper arranged with gate to regulate uniform flow of material 
Di i oa biting EGC E ELIA RESET OPER } inch to Feed Shoe for different sizes of tablets and different materials. 
aan utside Diameter... ......-...-.----. sls Head of Machine housed against dust. 
otor equipped (enclosed in Base)......... 3 FL... 

Punches for single interchangeable vith No. 3 Rotary We also make a complete line of Pharmaceutical Equipment. 


with exception 25 instead of 16 each comprise a set. 


Bldatiomacens 6. .iccucum evens 41 x 52 inches 

0° lh AT 3600 Ibs. ARTHUR COLTON COMPANY 
Gaxed far exnott.... . 2. 266s ences 45” x 54” x 68” 

Grass Welahins < cenewnntecukays masteee 4400 Ibs. 2620 EAST JEFFERSON AVENUE DETROIT, MICHIGAN, U.S.A. 


MODEL: S- IMPROVED mn seem 
ti} WORLD 
H\{\| LABELER HOLD THAT LINE! 
md ¢, 

The most exible labeling machine. 

Easily equipped for labeling any size 

bottle or jar. Many exclusive mechan- 

ical features, developed by manufac- 

turing experience of more than 35 years. 


nw 














Don't weaken your production line with obsolete 
worn out machinery. Consolidated’s Rebuilt Equip- 
ment will eliminate your worries on that score. It's 


a triple-threat economy measure! 
SELECTED SPECIALS 


8—Tablet Machines; 3—Colton 2B, %''; 1—Stokes ‘‘O,”’ 
5s"; 1—Mulford, 2''; 2—Colton No. 2 Rotary, 5¢''; 1 
Stokes Rotary D, 1''; 1—Stokes Eureka hand, 4". 

1—Pneumatic Scale Automatic Screw Capper; 4 Kramer, 

semi-automatic. 

Gravity and Vacuum Bottle Fillers, 2 to 6 spouts. 

Pneumatic Scale Packaging Unit, carton feeder, top and 

bottom sealer, 2-stage weigher, Wax liner unit. 

Samco Jr., 6 spout Vacuum straight line Fillers. 

National MG Powder Filler and Weigher. 

Miller ‘‘Economatic’’ Wrapping Machine. 

World Rotary Automatic Labelers. 

World Automatic straight line Duplex Labeler. 

World, Ermold and National semi-auto, motor driven 


Labelers. 


ol 


Om hom do 


2. Dry Powder Sifters and Mixers, lab. size to 4000 Ib. 
Karl Keifer Visco Piston type Jar Fillers. 


2 
2 
1—Urie Universal Tube or Jar Filler, motor driven. 
5 
2 





Pony Mixers, Day and Ross makes, 8, 15, and 40 gal. 
200 gal. Glass Lined Jacketed Kettles; 2-250 gal. Agi- 
tated; 4—350 gal. jacketed. 


MISCELLANEOUS —Large selection of: Glass Lined Storage 

Tanks, Drug Mills, Pulverizers, Pill Mass Mixers, Sifters, 
Colloid Mills, Filter Presses, Coating Pans, Tanks, Portable 
Agitators, Bons Boilers, Kettles, Grinders, Ointment 
Mills, Screens, Filters, Stills, etc. SEND FOR COMPLETE 
BUELLTIN. 


What have you for sale? Send us a list. 
We Buy and Sell from a Single Item to a Complete Plant 


conomic Machinery Company 
WORCESTER, MASS. 


Makers cf plete line of aut tic and 
s*mi-automaltic labelers. 


Consolidated Products Company, Inc 


20-21 Park Row x " New York, N. Y. 
Warehouse and Shops: 33] Doremus Avenue, Newark, N. J. 
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ATLANTIC 
WHITE OILS 





Uniform as 
West Pointers 











__. 9n Parade 


Atlantic White Oils—Atreols, Odnol, 
Ultrols — are as uniform as skilled chemists 
working in a thoroughly modern plant can 
make them. They are manufactured under 
the highest standards of purity, and meet 
or surpass all U.S. P. requirements. 

A complete line of Atlantic White Oils is 
available for pharmaceutical, industrial and 
cosmetic purposes. One of them is just what 
your requirements demand. Write for liberal 
experimental samples and complete details. 
The Atlantic Refining Co., Specialty Sales 
Dept., 260 South Broad St., Philadelphia, Pa. 


ATLANTIC ay 


730 
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U.S.P. ZINC OXIDE you can enjoy more than 





With (zini 
maximum uniformity, microscopic fineness, and U.S.P. pur- 
U.S.P. ZINC OXIDE offers you, as well, the 
U.S.P. 


ity. Zin 
most in handling and storage convenience. (Zin 
ZINC OXIDE is packed either in paper-lined, best-quality 
wooden barrels (100 Ibs. net)—or in especially designed 
cartons (50 Ibs. net) engineered for the ultimate in space 
saving, lightness, and protection. Pick the package best 
for your nzeds—either will contain the same reliable 


Zinc U.S.P. ZINC OXIDE. 





THE NEW JERSEY ZINC CO. 


“Established 1848 Products Distributed by 


THE NEW JERSEY ZINC SALES CO. | 


160 Front Street, New York 


‘Chicago Cleveland Boston San Francisco 
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™ COMPOUNDERS CORNER 


TETRASODIUM 
PYROPHOSPHATE 


Tetra sodium pyrophosphate may be 
best described as a detergent aid which in- 
creases the effectiveness of soap and most 
other detergents. Its effectiveness is due 
to a combination of its emulsifying effect 
on the dirt and to its water softening value. 
The material is naturally most effective in 
hard water, since hard water presents a 
more difficult washing problem than soft 
water. However, actual laundry tests 
conducted in boiler condensate (water at 
practically zero hardness) show that this 
product possesses a detergent value aside 
from its effect as a calcium and mag- 
nesium dispersing agent. 

The pH of tetra sodium pyrophosphate 
is about at an optimum as it allows the 
material to go into all types of cleansers. 
If higher pH’s than 10.2 are required, this 


condition can be attained by the use of 


stronger alkalies in conjunction with it. 
Laboratory investigation indicates this 
product may enter into a variety of uses in 
the field of detergency. Among these are 
soap powders, laundry-soap builders, dish- 
silk 


wool, rayon and cotton scouring, cotton 


washing compounds, degumming, 
kier-boiling. metal cleaning, bottle wash- 
ing, cleanser for painted surfaces, dairy 
cleansing, etc. 

Recently a new soluble pyrophosphate 
become available —tetra 


salt’ has potas- 


sium pyrophosphate. Potassium pyro- 
phosphate has been developed for uses 
where a pyrophosphate salt of very high 
solubility is desirable. The solubility of 
this product is 235 grams in 100 grams of 
water at 25°C. The main uses are in 
liquid soap, shampoos and liquid textile 


The 


price of this material is higher than the 


oils, such as silk degumming oils. 


sodium salt, since k2O is much more costly 
than Na.O. 


shows promise of gaining acceptance where 


However, the potassium salt 


a high degree of solubility is an important 


factor. W. W. Cobbs, Soap. 


Dec. ’88: 43, 6 


BATH OILS 


The alkaline nature of bath salts, the 
degreasing tendency of certain foam baths, 
and above all, the fact that the use of soap 
with the latter is not permissible, have led 
to a demand for simple, perfumed, water- 
soluble preparations which should be com- 
patible with soaps. 

Bath oils are transparent, oil-like liq- 
uids, which disperse evenly on addition to 


water, without separation of oily globules. 
The basis of such products is usually sul- 
fonated castor oil (although a wide variety 
available) for 





of sulfonated oils is now 


example: 
Sulfonated castor oil... .... rene 75 
Pawkinies fo fess eee pe ann ea 25 


If desired, a small proportion of an addi- 
tional wetting agent may be added to this 
Various grades of sulfonated oil 


formula. 





‘He said he was a chemist and knew all about cosmetics 
and other things.” 
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For consistent 
quality from 
one reliable 
source. 


isco 


offers 
GUM TRAGACANTH 


in a variety of milled forms. Pictured below are 


RIBBON, FLAKE and CRYSTAL 











We grind these gums fine or coarse to the 
exact degree you desire. We are proud of the 
care used by our expert millers, and of the 
high efficiency of the finished products. 


ISCO PACIFIC TRINITY TALC 


A fine base makes a finer product 
If you select the base for your face powders 
or cosmetics with the same care we use in 
preparing the ISCO Product, your choice 
will be 
ISCO PACIFIC TRINITY TALC 
You will be sure of unusual uniformity—a 
snow-like white—a fineness that will bring 
repeat orders for your product. 


ISCO BEESWAX U.S. P. 


Imparts stability to creams 
Dises . Slabs Flakes 
We carry a complete line of raw materials 
for manufacturers in the Cosmetic Industry. 





INNIS, SPEIDEN & CO. 


Industrial Chemicals since 1816 


117-119 LIBERTY STREET, NEW YORK 


BOSTON @ PHILADELPHIA e CLEVELAND e CHICAGO e GLOVERSVILLE, N, Y. 
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Here’s what you'll like about 
the new 





... HAGERTY 
HANDY FILLER” 








e Durable 


e Moderately 
priced 


e Simple to operate 
e Convenient sizes 


e Eliminates e Light construction 


spilling 


The most practical hand filler 
for creams, lotions and liquids. 


Write for illustrated folder and prices 


HAGERTY BROS. & CO. 


10 Platt Street New York, N. Y. 
Est. 1849 














FOR PLANTS 
INTERESTED IN REDUCING 
‘‘CELLOPHANE’’ COST 
... it’s ths PETERS SHEETER 











If you are hand wrapping your 
products with ‘'Cellophane,”’ 
you will find this fully automa- 
tic PETERS CELLOPHANE 
SHEETING AND STACK- 
ING MACHINE will save you 
10-25% of the cost of your 
material . . . just purchase your 
“Cellophane” in rolls and cut 
it yourself into desired size 
sheets ranging from 2”’ to 24” 
wide x 3” to 28” long. Easily 
and quickly changed from one 
size sheet to another. 





This machine is portable, re- 

















quires floor space of only 
3’ x 4’ and handles two rolls of 
material at the same time. If desired, a slitting attachment can be 
furnished . . . also predetermining counter. 


Ask us to send you complete information on this inexpensive, fully 


automatic machine. We will be pleased to promptly send you full 
details. 


PETERS MACHINERY CO. 


4700 RAVENSWOOD AVE. CHICAGO, ILL. 
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are obtainable, in either “ammonia,” or 
“acid” finish. If the former is used care 
should be taken to choose a perfume com- 
patible with alkali, or, alternatively, the 
pH of the final product should be suitably 
adjusted. Glycols or their ethers may re- 
place sulfonated oils if desired, e.g.: 

Diethylene glycol mono ethyl ether 90 
Perfume... . 10 

The method of manufacture is simple, 
the perfume being dissolved in the solvent, 
allowed to settle, or filtered, until clear, 
and then bottled. 

Stable, emollient, perfumed milks may 
be prepared by dissolving the requisite 
amount of the perfume in oil and emulsify- 
ing the resultant mixture with water. 
Vegetable oils are prone to rancidity unless 
suitable antioxidants are added, therefore, 
mineral oil is preferable. Special perfumes 
soluble in mineral oils may be obtained. 

Triethanolamine combines with free 
fatty acids with the production of stable 
soaps of low alkalinity. Such soaps are 
excellent’ emuslifying agents and the 
stearate, in particular, is widely used in 
the formulation of cosmetic and_ toilet 


emulsions. 

Perfume. . : 10 
Mineral oil... . . 10 
Triethanolamine stearate . 12 
Water.... 100 
Preservative qs: 


Dissolve the triethanolamine stearate in 
the mineral oil by steam heat. When dis- 
solved, add the perfume, and when both 
the oil solution and the water are at 
170° F., add the former to the latter with 
constant stirring. After cooling, strain 
and bottle. The preservative may be dis- 
solved either in the aqueous or the oil solu- 
tion, according to its solubility, but the 
ultimate product should always be well 
agitated and allowed to stand a couple of 
days before the final bottling so that the 
preservative may distribute itself accord- 
ing to its partition co-efficient throughout 
the dispersed and continuous phases of the 
emulsion. 

An acid milk may be prepared by the 
use of glycol glyceryl laurate: 


Glycol glyceryl laurate . as 10 
Mineral oil. . : 10 
Perfume... .. ; 5 
Water oe : 10 
Preservative . q.s. 


The perfume is dissolved in the oil, and 
the glycol glyceryl laurate dispersed sepa- 
rately in the water containing the presery- 
ative. The oil-perfume solution is then 
run into the aqueous dispersion with 
rapid agitation and the final product ho- 
mogenized. 

The stability of the final emulsion is 
dependent largely upon the fineness of the 
two phases emulsified as well as upon their 
differences in density. Emulsions pre- 
pared by simple agitation often contain 
the dispersed phase in globules of different 
diameters, which tend to separate. Ho- 
mogenization reduces these globules to 
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uniform size and greatly increases stabil- 
ity. Ralph G. Harry, Manufacturing Per- 


fumer. 


TITANIUM DIOXIDE 


Titanium dioxide is chemically and 
physiologically inert, and may be included 
in soaps or cosmetics without any pos- 
sibility of reaction or toxicity. It is neu- 
tral and insoluble in water, and is dead 
white. Its utility lies in its inertness, and 
in its possessing over five times the cover- 
ing power of zinc oxide, for which it is a 
substitute. 

Opacity has been given to toilet soaps 
by the inclusion of zine oxide but titanium 
dioxide is an undoubted improvement for 
several reasons. Although weight for 
weight it is more expensive, only one-fifth 
as much need be used. 

The whiteness, covering power, and non- 
irritant qualities of titanium dioxide make 
it an obvious ingredient in the formulation 
of powders and powder creams, etc. It is 
also mildly abrasive and therefore has been 
suggested for use in acid dentifrices where 
calcium carbonate cannot be used, as well 
as in nail polishes. It has a specific gravity 
of 3.9, considerably lighter than zine 
oxide, which is an added advantage in face 
powder production. 

Early formulas containing this product 
usually erred in containing too great a 
proportion of titanium dioxide. Five per 
cent. or less is quite satisfactory: larger 
amounts tend to give a “chalky” effect. 

\ medium heavy face powder formula 


is given. 


Titanium dioxide 1.0 
Magnesium stearate 5.0 
Magnesium carbonate 8.0 
Tale. ; 25.0 
Rice starch 25.0 
Precipitated chalk 33.0 


If soluble colors are employed, they 
should not be introduced along with the 
titania, as this does not tint evenly with- 
out difficulty. 

It will be noted that 5 per cent. of TiO 
corresponds in covering power to 25 per 
cent. ZnO—a proportion that would re- 
quire a greatly increased addition of the 
expensive magnesium stearate in order to 
maintain a satisfactory “slip”. Such a 
powder would, moreover, be very heavy, 
and have a tendency to cake, even with the 
supplementary stearate. 

The ideal powder-cream has adequate 
covering power with a minimum content 
of solids. Titanium dioxide again offers 
itself as a suitable ingredient: 


Vanishing cream base a , 80 
Titanium dioxide Pathe ae 5 
Tale 2 12 
Pigment and perfume oer q. Ss. 


Zine oxide, of course, cannot satisfactorily 
be included with stearine creams, as it re- 
acts to form zine stearate, and usually 
causes separation. 

In ordinary vanishing creams 0.5 to 1 
per cent. TiO: may be included to increase 
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whiteness and opacity if desired. It also 
assists in producing a matt effect on the 
skin in this proportion. 

Liquid powders have still a measure of 
popularity, and are especially suitable for 
application to the arms. Titanium di- 
oxide, being lighter than zinc oxide, is more 
easily suspended, and supplements usefully 
the covering power of the colloidal clays 
usually employed: 


Colloidal kaolin. 7 
Titanium dioxide 5 
Bentonite. . . 5 
Water. .........:. 78 
Glycerim. ...... 5 
Pigment or color. . . qs 


The bentonite should be moistened with 
alcohol and some of the water added to 
produce a suspension. This should be 
settled for one hour, and decanted to 
eliminate the gritty particles that ben- 
tonite often contains. Titanium dioxide of 
200 mesh will actually remain partly in 
suspension on its own in water for over 24 
hours; the heavier zinc oxide settles almost 
immediately. It is an advantage if the 
whole can be passed through a colloid mill 
or homogenizer to break up any tiny 
agglomerations. If this is done the final 
product is a thin cream of remarkable 
stability. 

The abrasive character of titania rend- 
ers it suitable for inclusion in nail polishing 
preparations. A formula for a nail-block 
is given which combines it with stannic 


oxide: 

Titanium dioxide 20 
Stannic oxide Oe 30 
fff eee ; 50 


The mixed powders should be moistened 
with acacia mucilage, moulded, and _al- 
lowed to dry naturally. 

As we have noted in a previous para- 
graph, the inert, abrasive nature of 
titanium dioxide would suggest it as a 
suitable ingredient in tooth preparations. 
Unfortunately its hardness is somewhat 
higher than that of the tooth enamel, i.e. 
6.0 to 6.5 as opposed to the 5.0 of the 
teeth. [ts continued use is therefore inad- 
visable in dentifrice formulation, and 
might lead to a black mark against the 
name of this otherwise invaluable ma- 
terial. In spite of this it is often found in 
published formulas, but the manufacturer 
would be well advised to replace it with one 
or other of the excellent dental abrasives 


now obtainable. John Glenn, S. P. C. 


BUTOBEN 


Butoben (n-B ut y | Parahydroxyben- 
zoate) is a white, odorless, stable, non- 
toxic powder, effective in small quantities. 
It has been found to be more effective, 
even in smaller concentrations, than many 
of the other esters of Parahydroxybenzoic 
Acid. Another distinct advantage is that 
it is effective in alkaline, acid, or neutral 
conditions. The new product is available 


from Merck & Co., Rahway, N. J. 
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PAP SODANW'S 
PRS WO ls 


was made 


in 1915 by 
STANDARD 





Tr original Pepsodent Tube was 

made by Standard in March of 1915. 
After working closely with the Pepsodent 
Company, this attractive design was 
created. Today, the Pepsodent Tube 
retains the same general appearance. 
This design, which Standard helped to 
create nearly a quarter of a century ago, 


has remained modern and attractive. 


We can help you, too, in designing an 
attractive tube for your product—a tube 
fitted to the use of your product. Write 
us today regarding your problem. 
Standard tubes are modern in design 


and sturdy in construction. 


Catalogue sent without o 


SUED AED) 


NEW BRIGHTON 
PENNSYLVANIA 


FLOREX 


An ideal top note for 
flowery odors. Will give 
HI your finished perfume a 
it well rounded fagrance. 


| { 
HT Available at $14.00 per lb. 


|| 
Ey 
1] 


PoLAK’S FRUTAL WORKS, INC. 
36-14 35th St., Long Island City, N. Y. 


Los Ang=ies San Francisco 
Chicago St. Louis 

















Georce Luevers « Co. 


(Established 1885) 
427-429 Washington St., NEW YORK 
Branches: 


CHICAGO SAN FRANCISCO MONTREAL 
Factory: BROOKLYN 





Of interest to all Perfumers: 


OIL OF ORRIS 
OIL OF OLIBANUM 
OIL OF OPOPONAX 
OIL OF PATCHOULY 
OIL OF SANDALWOOD 


All of the above are products of our 
Brooklyn factory, and well worth 
your examination. 
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THE MODERN ABSORPTION BASE 


CORDULAN can be 
added to established 
products in order to im- 
part its valuable qualities 
to the product and no 
drastic formula revision 


is necessary. 


ARTHUR E. BENNETT 
& COMPANY, Inc. 


109 W. HUBBARD ST. CHICAGO, ILL. 


IMPORTERS AND MANUFACTURERS OF 
ESSENTIAL OILS AND AROMATICS 
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BUY THE BEST 
INSIST ON 


GENUINE IMPORTED RUSSIAN OIL 


According to the Food and Drug 
Administration the use of the term 
“Russian” in connection with mineral 
oils coming from elsewhere than 
Russia, would be misleading and 
therefore violate the Federal Food 


and Drugs Act. 


WHITE OILS 


S. SCHWABACHER & CO., INC. 


Importers of Russian Mineral Oils 


25 Beaver Street New York, N. Y. 
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Jaipur Mine 


@ Unlimited crude supply 
@ Modern grinding equipment 
@ Pure white color 
@ Ideal chemical analysis 
@ Regular monthly arrivals 


Ample stocks carried in New York. Prompt deliveries at all times 


Established 1890 


WHITTAKER, CLARK 
& DANIELS, inc. 


New York City 


260 West Broadway 





~I 








or 





Te. 


CS 


S TIME goes on, more and more man- 
- ufacturers of both cosmetics and 

perfume compounds become more 
concerned and interested in the properties 
of the essential oils and aromatics used in 
perfumes and cosmetics. One of the most 
important questions, that of irritation of 
the skin by aromatic chemicals, natural 
and synthetic, is still only partially in- 
vestigated, but progress continues in this 
field as well as in others. Nevertheless, it 
is possible to oyer-emphasize the problem 
in such a way that valuable ingredients 
are unjustifiably overlooked. 

Benzylidene acetone, for example, is a 
notorious irritant. WW used in any sizable 
quantities, If causes almost immediate 
smarting and is therefore usually omitted 
from compounds. 

With the popularity of lavender scents, 
however, benzylidene acetone becomes a 
Virtually indispensable ingredient. Lt im- 
parts a characteristic odor slightly re- 
sembling lavender and is quite stable, 
especially in soaps. It sweelens the com- 
position and its odor is very lasting. Above 
all, the amount of active perfume oi) in a 
finished cosmetic product is always quite 
small. A talcum powder, for example, re- 
quires a maximum of one pound of oil to 
one hundred pounds of the powder, or one 
per cent. An average amount of oil is 
eight ounces, with a minimum of four 


ounces, one-half and one-fourth per cent. 


respectively. Suppose it is desirable to 
use benzylidene acetone to develop the 
characteristic lavender. Lavender flower 


Oi) itself quickly disappears trom tale and 
other ilems must be added to the powder 
to maintain an approximate Jayender oi). 
The quantity of benzylidene acetone neces- 
sary for this purpose is generally not more 
than four per cent. of the mixture. This 
amount, figured on the basis of one per 


cent. of perfume to tale is the equivalen. 
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of 0.0004 parts or 0.04 per cent. of active 
irritating material. This is obviously too 
small an amount to cause trouble except 
in cases of extreme hypersensitivity, yet it 
serves Its purpose in improving and de- 
veloping the true odor. 

Benzylidene acetone is also used for the 
same purpose in sweet pea types but its 
use ts also hampered by fear of irritation. 
Cautious use of even the more irritating 
aromatics should be permissible in most 
cases when they are necessary to avoid 


them entirely, 


RHODINOL 
Rhodinol extracted from natural oils is 


levo-rotatory and there is an appreciable 
difference in the rotatory power of the 
compound obtained from rose oil and that 
from geranium oil. In the latter case there 
is partial recemization. 

Synthesis was accomplished in 1923: 
the action of trioxymethylene on mag- 
nesium methylheptenyl gives an alcohol. 
[his ts transformed into the hydrobromic 
ether by means of phosphorus tribromide: 


the Grignard reagent resulting trom treat- 





[wish you would show me some Jockey Club.” 
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THANKS and GOOD CHEER 


HIS year's holiday season approaches under circumstances 
far more auspicious than those which accompanied the same 
period in 1937. They business was going precipitously down 
grade; now it is on the opposite slope climbing steadily and 
easily upward. Only once in the past fourteen weeks, and that 
at election time, has the weekly index of industrial activity failed 
to show a gain over the week before. It was not long ago that 
the automobile industry, one of the country’s most significant 
business barometers, indicated its confidence that 1939 would 
be a banner year by boosting its production estimates from an 
original increase of 15% to 30% above 1938 figures. In 
our own industry many a perfume manufacturer who was 
confronted last year with alarming returns of unabsorbed 
Christmas merchandise, now finds it impossible to supply the 
trade's demands. 

These considerations augur well for the coming months and it 


would seem, therefore, to be a matter of smart planning rather 
than unwarranted optimism for perfume and cosmetic manu- 


facturers to organize their lines in anticipation of a good year 
rather than a poor one. In this connection, please remember 
that our Perfume and Research Divisions are both ready and 
anxious to assist you. 

Meanwhile, may we offer our sincere thanks and appreciation 
for the generous patronage accorded our products, and at the 
same time extend to our many friends cordial good wishes for 


Christmas and the New Year. 


FRITZSCHE BROTHERS, Inc. 
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LYLIUM 


This important FRITZBRO Specialty pos- 
sesses all of the qualities that make Lily of 
the Valley so valuable to’ the creative per- 
tumer. Skillful blending of the finest pos- 
sible ingredients has enabled us to reproduce 
this popular fragrance in all of its refreshing 
delicacy and beauty of odor. It blends per- 
fectly with other bases and aromatic chemi- 
cals. Three grades available. 
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MAY BLOSSOM 


Our perfume specialists have successfully 
recreated the natural fragrance and delicacy 
of the fragile May Blossom in this exquisite 
material. It may be used in floral bouquets 
or as a base for finished perfumes. In the 
latter case little manipulation is required. 
Very lasting, will not discolor, and lacks 
the heavy, fatty note sometimes found in 
May Blossom specialties. 
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BECAUSE of. their superb quality and favorable cost, these fine products of 
our Seillans Plant are being called upon more and more to play their important 
dual role of Fixation and Fragrance in soap and perfume compositions. 


This represents the clean, refreshing fragrance of labdanum at its very best. 
Pure and undiluted, it provides the keynote for many of the finest perfume 


compositions. 


A superior perfume and fixation material for soaps. Will not discolor, there- 
fore particularly useful in the manufacture of white soaps. Possesses a fine, 
pervasive odor that stands up almost indefinitely. Valued in perfume compo- 
sitions for its odor contribution and effective fixation. 


One of the most widely used of all the gums and balsams. It provides a super- 
lative means of fixation and imparts a delicately agreeable note to the odor 
complex. Effective and inexpensive. 


Write for further details 


PRITZSCHE BRUOIRERS, Inc. 


Port Authority Commerce Bldg. 


76 Ninth Ave., New York, N. Y. 


BRANCH OFFICES: 
ATLANTA, GA. COLUMBUS, O. NEW ORLEANS, LA. PHILADELPHIA, PA. SAN FRANCISCO, CAL. 
508 Standard Building 21 East State Street 813 Louisiana Building 12 South i2th Street 1325 Howard Street 


BRANCH OFFICES and STOCKS: 


BOSTON, MASS. CHICAGO, ILL. LOS ANGELES, CAL. ST. LOUIS, MO. 
206 State Street 118 West Ohio Street 816 West 8th Street 308 South 4th Street 
FRITZSCHE BROTHERS OF CANADA, LTD. PRODUCTOS FRITZSCHE BROTHERS, S. A. 
77-79 Jarvis Street, TORONTO, CANADA Mesones 24, MEXICO, D. F. 


FACTORIES AT CLIFTON, N. J. and SEILLANS (VAR) FRANCE 



































ment with magnesium is again treated 


with trioxymethylene to give racemic 


rhodinol. Ozonization shows that this is 
a mixture of 28 per cent. citronellol and 72 
per cent. rhodinol. 

Natural rhodinol is found principally in 
rose and geranium oils. The Bulgarian 
rose oils contain 46 to 61 per cent. while 
geranium oils contain a smaller amount 
which varies according to the source; the 
richest is Bourbon with 40 to 50 per cent. 
of rhodinol while the Algerian product con- 
tains 30 to 40 per cent. 

Rhodinol is always accompanied by 
geraniol and is found in the form of the 
free alcohol and as various esters, such as 
the formate, acetate, butyrate, valerate, 
and tiglate. 

Industrially it is derived from Bourbon 
geranium but its quality depends largely 
on the method of extraction, which ac- 
counts for the large variety of rhodinols 
found on the market. 

The method used for saponifying the 
esters has an enormous influence on the 
quality and yield of the rhodinol. One of 
the best methods destroys the geraniol as 
soon as it is set free along with rhodinol, 
giving a product entirely free from men- 
thone and suitable for fine rose composi- 


tions. J. Aandel, Parfumerie Moderne. 


FLOWER ABSOLUTES 


Two general groups of flower absolutes 
commercially available are the concretes 
and the liquid extracts. 

Concrete extracts (Essences concretes) 
are the floral extracts obtained by extrac- 
tion with petroleum ether and which re- 
main as soft masses after removing the ex- 
traction agent. Apart from the essential 
flower oils they contain appreciable quan- 
tities of the waxes, paraflins and resins 
present in the flowers. 

Liquid extracts are the flower oils with 
a low wax content prepared from the con- 
crete extracts and marketed under a 
variety of names such as essences abso- 
lutes, hyperessences, solvessences liquids, 
ete.; or else the liquid but not quite fat- 
free flower oils obtained by extracting with 
alcohol and subsequently eliminating the 
alcohol and which are designated in the 
trade as “enfleurage products, pomades 
and perfumed oils.”’ 


SULFONATED OILS 


When purchasing a sulfonated oil for use 
in toilet preparations, due care should be 
taken to insure that the oil is of good light 
color, neutral and of mild odor, stable and 
readily soluble in water—leaving no un- 
reasonable amount of sediment, consisting 
of stearins, albuminous compounds ete. 
Since the manufacturers of sulfonated oils 
began, a few years back, to take a definite 
interest in the cosmetic industry as a 
potential outlet for their products, the 
quality of such oils has been vastly im- 


proved. Modern sulfonated castor oils, 
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intended for use in cosmetics and similar 
preparations, show many marked refine- 
ments upon the original “turkey red oils” 
used in the textile industry. In general. 
they act as satisfactory carriers for essen- 


tial oils and synthetic chemicals, which 


may then be incorporated in distilled 
water, giving a clear or attractively 


opalescent solution. 

Sulfonated castor is, of course, the most 
widely used of these oils. Sulfonated olive 
oil is less sticky and, to some extent, more 
desirable dermatologically, but it suffers 
from the disadvantage of being less clearly 
soluble in water and also somewhat darker 
in color. In certain preparations, such as 
cleansing creams and hand creams, the 
disadvantages of sulfonated olive oil are 
not so noticeable. 
thick oil, 


weather, and 


IS a 


Sulfonated coconut oil 


semi-solid to solid in cold 


particularly useful as a constituent of 
soapless shampoos, possibly in conjunc- 
tion with a sulfonated fatty alcohol prod- 
uct. It has been suggested also as a po- 
tential ingredient of shaving creams. 
Soapless shampoos based solely on the 
incorporation of sulfonated castor and 
At the same 


time, they have proved extremely useful 


olive oil lack lathering power. 


when employed in combination with foam- 
ing detergents of the sulfonated fatty alco- 
hol or similarly acting types (such, for 


example, as the condensation products of 


high molecular albumens with higher fatty 
acids). 

It should be mentioned that so-called 
soapless shampoos containing added alkali 
are usually a misnomer: true soapless 
shampoos should always be neutral or very 
mildly acidic in character (pH 6.0 to 7.0). 
Thus, in order to arrive at the best results. 
it is frequently desirable to add a trace of 
some suitable acid. 

The chief disadvantage of sulfonated 
castor oil is that it is rather sticky in 
character: this may, however, be offset by 
mixing it with a proportion of sulfonated 
the 
arises that sulfonated oils are too efficient 


olive oil. © Occasionally complaint 


in their degreasing effect —thus removing 
the natural oils from the scalp and leaving 
the hair dull and lifeless. This is partially 
remedied by keeping the shampoo slightly 
on the acid side, but if desired a proportion 
of emollient oil may also be incorporated 
in the formula. 

Soapless shampoos made with sulfonated 
oils are subject to fermentation, cloudi- 
ness, and precipitation —unless due care is 
taken to prevent the occurrence of these 
troubles. In preparing the finished sham- 
poo from its sulfonated oil base, great care 
must be taken in employing only such ma- 
terials as will not tend to cause fermenta- 
tion on their own account, because in the 
presence of various kinds and types of 
enzymes, no preservative is powerful 
enough to prevent fermentation. 

Cloudiness and precipitation can usually 
be prevented by conducting laboratory ex- 
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periments with the sulfonated oils and 
water: too high a water content may not 
be apparent in warm weather but will 
quickly spoil the appearance of the prod- 
uct during a cold spell. Chilling is there- 
fore a yital factor in testing soapless 
shampoos. 

The perfume also plays an important 
part —not only in regard to shampoos, but 
in connection with many other sulfonated 
oil preparations, such as bath oils, cinema 
sprays and solubilized perfumes generally. 
Just any perfume compound will not do; 
a composition perfectly satisfactory as the 
basis of an alcoholic preparation may quite 
possibly cause cloudiness or sedimentation 
in a sulfonated oil and water solution. 
Specialized perfume compounds are there- 
fore essential—free from any excess of 
resins and terpenes. 

One of the most 
fonated oils is as a constituent of the so- 
Oils left in 
long contact with permanent waving solu- 
tions would be partially saponified, so that 
the correct practice is for the operator to 
add from | to 5 per cent. of the oil prepara- 
tion to the solution, just prior to applying 
the latter to the hair. Either sulfonated 
castor oil alone, or in admixture with sul- 
fonated olive oil, may be put up in bottles 


or one-gallon cans, for sale direct to the 


modern uses of sul- 


called “oil permanent waves.” 


hairdressing trade. If required, such oils 
may be lightly perfumed. 

In hair tonics —as a combined cleansing, 
emulsifying and solvent agent —sulfonated 
oil finds still further application. It has 
also a certain emollient effect that count- 
eracts the harshness of alcohol. From 10 
to 20 per cent. of good quality sulfonated 
castor oil may be utilized in both dry scalp 
and oily scalp tonics. S. P. Jannaway, 


P.E.O-R. 
SILK POWDER 


In British Patent No. 
182.269, recently accepted, Reginald W. 
Lawson, of 6, Finsbury Square, London, 
Bez, 
wool or natural silk fibre in the form of an 


Specification 


describes the production of pure 


impalpable powder for use as, or as an 
addition, to toilet preparations. Raw silk 
waste silk have been added to 


and raw 


soaps. The fibrous constituent of such 
silk is, however, of such relatively coarse 
nature that it cannot be used as an addi- 
tion to preparations for application to the 
skin as it is essential that for such a pur- 
pose the constituent must be in the form 
of an impalpable powder. It is also known 
to add silk or wool in a very finely divided 
form to solutions of cellulose or of cellulose 
derivatives. For the production of toilet 
soap it is known to treat silk with a caustic 
alkali so as to form an alkaline silk solu- 
tion which is added to a soap mass. 

The invention relates to a method by 
which wool or natural silk fibre can be re- 
duced, without dissolving, to an impal- 
pable powder and in the addition of such 
powder to preparations for application to 
the skin. P.E.0.R. 
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YDISTINGUISH 


Oy 
y Tome dngscomi Qe IF WE HAD A MEDAL TO GIVE 
hy | Industries during 1938 UES 


we would tender it to these bright stars in the I M&R 
line of Essential Oils for their performance-value to 
the Drug and Cosmetic Industries during 1938. One 

is an old favorite; the others, brilliant new per- 
formers of acknowledged quality and dependability. 
MOHAW h OIL PEPPERMINT— Because this 43-year-old veteran has that certain something 


that puts sales appeal into your products. It's time you checked it against the peppermint field. Redis- 
tilled U. S. P., triple distilled, or single distilled qualities. Samples are yours for the asking! 








ROSEOL MM & R—Because it's superior for rose water and glycerine preparations. Because in 
its concentrated form, it is easier to store and less costly to ship . . . a definite saving is passed on to 
you. One ounce is required to prepare one gallon of rosewater, superior to Rosewater U. S. P 


PERFUME OIL 71 MM & R—Because this new addition to the MM & R roster of perfume 


oils has an entrancing odor, lovely as a Laurencin painting, fresh as an April shower. We gave it a 
number because no name could do it justice. Try it, we're sure you'll want it for your finest perfumes. 


MAGNUS, MABEE & REYNARD, inc. 


QUALITY ESSENTIAL OfLS, BALSAMS AROMATIC CHEMICALS, ETC...SINCE 1895 


16 DESBROSSES ST. NEW YORK, N. Y. 








CHICAGO BRANCH: 180 North Wacker Drive CANADIAN DISTRIBUTORS: Richardson Agencies, Ltd., 454 King St. W., Toronto, Canada 





AMYL ACETATE RUM ETHER 
AMYL BUTYRATE BUTYRIC ETHER 
AMYL VALERATE OENANTHIC ETHER 
ETHYL VALERATE 
ISO-VALERIC ACID 
BUTYRIC ACID 











These Northwestern Products are especially made for } 


flavoring purposes. 


THE NORTHWESTERN CHEMICAL COMPANY 


THE LARGEST MAKERS OF BUTYRIC ETHER IN THE WORLD 


WAUWATOSA, WIS. 
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ADVANCING THERAPY 


SULFANILAMIDE AND 
PNEUMONIA 


Cooper and his colleagues found 4,4'-di- 
(acetylamino)-diphenylsulfone less effec- 
tive than against pneu- 
mococcic infections in mice caused by type 
VII and III strains, as well as in pneu- 
mococci¢c pneumonia in rats caused by the 
The results reported, al- 


sulfanilamide 


type III strain. 
though at variance with those of other 
investigators, probably find explanation in 


differences of strain susceptibility to 
chemotherapy. Although 4,4'-diamino- 


benzene-sulfonanilide was at times more 
effective than sulfanilamide against the 
particular penumococcus strains tested, it 
appears to be too toxic to warrant clinical 
trial. To the infections caused by types I, 
Il, ILL and XIV pneumococci which have 
previously found susceptible — to 
therapy by certain sulfonamide and sulfone 


been 


compounds may be added those caused by 
the type VII pneumococcus. These ex- 


periments verify previous chemothera- 
peutic results in pneumococcic infections, 
namely that little or no protection in mice 
may be demonstrated against more than 
100 fatal doses, whereas good protection 
has been repeatedly reported against ten 
Ved. Sci. vol. 196, 


fatal doses. Amer. J. 


Dp: 340. 


SULFANILAMIDE COMPOUNDS 
AND ERYSIPELAS 


Snodgrass and his collaborators com- 
pared the therapeutic value in 242 cases of 
erysipelas of sulfamidochrysoidine (orig- 
inal prontosil), p-aminobenzenesulfonam- 
ide (sulfanilamide) and p-benzylamino- 
benzene-sulfonamide (proseptosine). The 
patients were more than 5 years of age 
whose condition was diagnosed as ery- 
sipelas after admission to Ruchill Hospital. 
The 242 patients were divided into eight 
groups of thirty (fifteen male and fifteen 
female patients in each group) and each 
group received respectively at intervals of 
four hours | or 2 Gm. of proseptasine, | or 
Gm. of sulfanilamide, 1 or 2 Gm. of the 
prontosil or 0.5 or 0.75 Gm. of sulfanil- 
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amide. Of fifty- 
eight patients receiving the prontosil 86.2 


There were five deaths. 


per cent. had no further spread of the lesion 
after twenty-four hours; of the 120 
patients receiving sulfanilamide the 


equivalent percentage was 88.3, while of 


the fifty-eight who received proseptasine 
the percentage was only 68.9. With regard 
to the various subgroups receiving sul- 


fanilamide little can be said: there is a 
slightly better outcome during the first day 
for patients receiving the larger doses but 
the difference is small and insignificant. 
There is no significant difference between 
After forty-eight 
hours, pyrexia had ceased in 77.6 per cent. 
of the patients receiving the prontosil, in 
72.1 per cent. of those receiving sulfanil- 


the various results. 





‘| spilled your toilet water, and | says to meself, | says, 


‘toilet water is toilet water. 
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B-W LANOLIN c-s.p. 





A quality product unequalled 


Contains 15.25% Cholesterol 


Also now offering: 


GLYCERYL MONOSTEARATE (self emulsifying) 
PROPYLENGLYCOL MONOSTEARATE (pure) 
CETYL ALCOHOL (pure) 





BOPF-WHITTAM CORPORATION 


America’s Original Lanolin Producer 
Executive Office ESTABLISHED 1914 Sales Office 
Laboratory and Factory 509 Fifth Avenue 


LINDEN, N. J. NEW YORK, N. Y. 

















FOR PERFECT EMULSIONS OF FIXED OILS 
‘HOPKINS’ FACTOLAC 


An absolutely pure, harmless neutral agent for making PERMANENT emulsions 
of both fixed and volatile oils. Insures the HOMOGENEOUS mixture of oils and 
water that never turns thick or viscid—and always stays creamy and smooth like 
rich new milk. FACTOLAC is already prepared. You need no special apparatus 
for this exceptional emulsifier. 

ON REQUEST: SAMPLES — QUOTATIONS — BOOK CONTAINING FORMULAS 


Note: Our Laboratories are at your service:—we invite the opportunity 
of working out the ideal emulsifying formula for your product. 


IF YOU ARE HAVING ANY TROUBLE WITH YOUR SOAP 
sHOPKINS’ NEUTRAL POWDERED WHITE SOAP 


will prove a revelation. Let us send you a sample of this original Neutral White Soap, used in 
many of the country’s largest-selling preparations. HOPKINS’ NEUTRAL POWDERED WHITE 
SOAP is ideal for its pure whiteness; profuse, lasting lather; fine meshing qualities; freedom from 
soapy smell and free alkali; uniformity; resistance to changing temperature; anti-rancidity; fine 
appearance of finished product. Made under the exclusive HOPKINS formula that first brought 


powdered neutral white soap into wide use. 
WRITE FOR TRIAL SAMPLES AND PRICES 


J. L. HOPKINS & CO. 220 sroanoway NEW YORK 


Importers, Millers and Manufacturers of the World’s Best Botanical Crude Drugs 
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amide and in 74.1 per cent. of those re- 
ceiving proseptasine. Of the fifty-eight 
patients receiving the prontosil the per- 
centage having no toxemia after the third 
day was 65.6; the equivalent percentage 
was 59 for the 122 receiving sulfanilamide 
and 29.3 for the fifty-eight patients receiv- 
ing proseptasine. These percentages re- 
flect unfavorably on the action of prosep- 
tasine. No recurrence took place in any 
case during the period of stay in the hos- 
pital, nor has any patient been readmitted 
with a recurrence one month after the clos- 
ing of the records. The incidence of com- 
plications was 13.8 per cent. in those 
patients receiving the prontosil, 6.6 in 
those receiving sulfanilamide and 13.8 in 
those treated with proseptasine. Brit. 
Med. J. vol. 2 (1938) p. 399. 


PRONTOSIL AND 
TUBERCULOSIS 


Dietrich chose the disodium salt of 4- 
sulfamido-pheny]-2'-azo-7'-a c e t y I- 
amin o-I'-hydroxynaphthalene-3', 6'-di- 
sulfonic acid (prontosil) in a 2.5 per cent. 
solution for its effect 
tuberculosis in the guinea pig. Six animals 


on experimental 
were given 0.5 cc. of a suspension of 
tubercle bacilli recovered from the lung of 
a patient dying of tuberculosis and four 
were injected with 0.25 cc. of the suspen- 
sion. The prontosil administered was in- 
jected into the peritoneal cavity in single 
daily doses of 100 mg. per kilogram of body 
weight. No animal showed any peritoneal 
reaction to the injected prontosil. Treated 
animals died much sooner than did the 
The 


tuberculosis offers an excellent reason why, 


untreated controls. pathology of 


even if one possessed an agent strongly 


bactericidal for the tubercle bacillus in 
vitro, the bacilli might be unatfected in ex- 
perimental and clinical infections. Pron- 
tosil did not inhibit the growth or spread of 
tubercle bacilli, even though it came in 
contact (by prontosil being given before 
tubercle bacilli) with 


inoculation with 


them before they were fixed in the tissues. 
(mer. Rev. Tuberc. vol. 38, p. 388. 


ASCORBIC ACID IN 
FRACTURES 


Giangrasso observed the healing of 
fractures in fifteen cases during the ad- 
ministration of subcutaneous injections of 
ascorbic acid after reduction of the frac- 
tures followed by immobilization or trac- 
tion. The first injection of 0.005 Gm. of 
ascorbic acid was administered the same 
day the fracture was reduced. The follow- 
ing injections of 0.001 Gm. each were given 
at intervals of three days up to complete 
healing of the fracture, which was deter- 
mined by the development of the fracture 
as shown by roentgenograms taken im- 
mediately before and after the local treat- 
ment and at weekly intervals in the course 
of the ascorbic acid treatment. Children 
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received only half the dose given adults. 
The patients of another group who did not 
receive ascorbic acid but had the fractures 
treated in the same manner as the afore- 
mentioned patients served as controls. 
The author found that formation of a 
strong bone callus, restoration of the func- 
tions of the fractured structures and re- 
gaining of the working capacity took place 
in half the time in patients who received 
ascorbic acid as in those who did not. He 
believes, therefore, that ascorbic acid ac- 
celerates formation of bone callus in frac- 
tures and that the treatment is simple, 
economical and important socially and 
from the standpoint of insurance. Fis. 
Ved. vol. 9, p. 255. 


HEMOPHILIA AND SEX 
HORMONES 


kocsis and Hassko point out that since 
women do not show the symptoms of 
hemophilia although they transmit it to 
their offspring, it has been concluded that 
the sex apparatus and the endocrine sys- 
tem of women prevent the manifestation 
of the 
were made to counteract hemophilia by 


disease. Consequently attempts 


means of female sex hormones. They de- 
scribe case histories and then take up the 
dosage, pointing out that during a hemo- 
philic hemorrhage from 500 to 1,000 mouse 
units of female sex hormones must be ad- 
ministered daily. They maintain that the 
best results are obtained by the intraven- 
ous injection of a preparation that con- 
tains all the hormones of the ovaries, but 
that the subcutaneous injection into the 
extensor surface of the thigh is the more 
simple method. During severe hemorr- 
hages, 500 mouse units may be admin- 
istered by intramuscular injection twice 
daily and the action of this treatment can 
be supported by corpus luteum tablets. 
The capacity of the ovarian hormone to 
arrest hemorrhage and promote coagula- 
tion was proved also when it was ad- 
ministered locally, for instance in tooth 
extractions. In vitro tests corroborated 
the coagulating effect of ovarian hormone 
Deut. Med. 


extract on hemophilic blood. 
Woch. vol. 64, p. 1284. 


THERAPEUTIC ACTION OF 
ADENOSINE 

Fabre says that animal experiments 
with that this 
stance has a notable vasodilating effect on 


adenosine revealed sub- 


the coronary vessels. He regards the hy- 
posensitive effect observed by some as of 
slight importance, because in his own ex- 
periments on dogs he found that the de- 
crease in arterial pressure is of only short 
duration (a few seconds). Moreover, 
adenosine seems to have no toxic effect if 
it is given in suitable doses. On the basis 
of experimental results and encouraged 
by the therapeutic effects obtained in 
human subjects by the oral administra- 


tion of adenosine, the author decided to try 
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the intramuscular injection in daily doses 
to 10 mg. (2.5 mg. per cubic 
solution of 


of from 5 
centimeter of 
sodium chloride). 
histories of ten patients with symptoms of 
angina pectoris in whom he resorted to the 


physiologic 
He reviews the clinical 


intramuscular injection of adenosine. Some 
of the case histories indicate that he ad- 
ministered 5 mg. at each injection and that 
the total number of injections varied be- 
tween six and twelve. In eight of the ten 
patients the intramuscular injections of 
adenosine proved effective but in two 
cases they had no effects on the anginal 
symptoms. This failure in some cases the 
author regards as additional proof of the 
fact that the pathogenic mechanism of the 
anginal syndrome is not the same in all 
Arch. Mad. Coeur. vol. 31, p. 824. 


Cases. 


MAPHARSEN IN MALARIA 


Goldman began to use mapharsen in the 
treatment of therapeutic malaria in 1937. 
He also used it in a naturally occurring 
case of chronically recurring malaria of 
about eight months’ standing. In most 
cases (more than 90 per cent. of twenty- 
four cases), a single injection suffices to 
terminate the malaria permanently, but to 
obviate recurrences it is well to give three 
or four injections at the proper intervals. 
In therapeutic malaria as usually em- 
ployed for dementia paralytica a course of 
from eight to ten injections will usually be 
given for the sake of its antisyphilitic value 
and at the same time the malaria is per- 
manently eradicated. Mapharsen has been 
found to be much less toxic in debilitated 
patients than neoarsphenamine or even 
It also seems safer to use than 


quinine. 
atabrine. No toxic manifestations have 
occurred. Even malaria associated with 


severe leukopenia responded favorably and 
with an increase in the leukocytes. Recur - 
rences after mapharsen are rare and are 
encountered only in severe cases which in 
this series (two) were believed to have been 
allowed to run longer than was advisable. 
The disappearance of the parasites is al- 
most immediate. After twenty-four hours 
it is only rarely that a disintegrating form 
can be found in the blood smears. Spleno- 
megaly begins to disappear almost as 
rapidly. Usually within a day the spleen 
is appreciably smaller and within three or 
four days it has receded behind the costal 
margin. If a chill is to be expected in less 
than twenty-four hours it usually occurs 
in spite of the injection, but if the chill is 
not due for more than twenty-four hours 
or if the injection is given at the height of 
a chill no subsequent chill will occur. The 
efficacy of mapharsen has not been ob- 
served in estivo-autumnal malaria. It is 
most important to determine what effect 
if any it will have on the notoriously re- 
sistant gametocytes of malignant malaria. 
Am. J. Med. Sci. vol. 196, p. 502. 


741 








TELEPHONE BEEKMAN 3-3156-3162 
W + P. RS ()' CABLE ADORESS PARSONOILS NEW YORK’ 


IMPORTS 55 ANN STREET 


AND 


PLYMOUTH ORGANIC LABORATORIES: INC NEW YORK-N°Y°U+S> Ae 














TRIPLE-PRESSED STEARIC ACID 


We are Eastern distributors for Harkness & Cowing Co. They 
produce only the very finest grades of Stearic Acid available. 
Their Saponified Triple-pressed has a particularly low lodine 
Value of 1.5 to 1.75 and is very white and practically odorless. 


lt is highly recommended for all types of vanishing creams and 


pharmaceutical uses. 
Stocks are regularly carried here in New York. 


A complete line of Cosmetic Raw Materials 








RESINOID CYSTOL BF. 


(LABDANUM ESTRELL) 


A super fine product indispensable 
to the perfumer. This refined product 
has been dissociated from the inert 








y matter of Gum Labdanum Estrelle 
leaving only the aromatic principle... 

Neg ; Resinoid Cystol. This product is inval- 
Xa uable for its blending and fixture prop- 

~ 9, erties and may be used in Perfumes 
K™~ Zz for all products. Samples on request. 





BERTRAND FRERES 


GRASSE, FRANCE 
Sole U.S. Representative P R.DREYER Inc. 119W19thSt., New York City 
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NOW — 
100% PURE 
Soprum ALcINATE 
3 


NOW AVAILABLE IN FORM OF FINE WHITE POWDER, 
THIS SUPER-REFINED, EDIBLE PRODUCT IS SOLUBLE 
IN HOT OR COLD WATER, YIELDING A TRANSPARENT, 


COLORLESS, ODORLESS AND TASTELESS SOLUTION. 
ANALYSIS:- 88-90°, PURE ALGINATE GUM---10-12°%, MOISTURE 











T. M. DUCHE & SONS, Inc. 


117-119 HUDSON ST., NEW YORK 


EST’B 1857 





BOSTON CHICAGO CLEVELAND 








BEST WISHES 





i Merry Christmas 
ie: AND A 


Kappy Dew Vear 
* 


Compagnie Parento, Inc. 


Sa Executive Offices an d Laboratories eS 
DETROIT CROTON-ON-HUDSON, N._ Y. PORTLAND, ORE. 
SAN FRANCISCO 


LOS ANGELES 
CHICAGO COLOMBES, FRANCE LONDON, ENGLAND 
COMPAGNIE PARENTO, LTD. 
TORONTO, ONT. CANADA 
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FINGER NAIL ENAMEL 


With plain common sense 


Nail enamel at best is intricate 


Nail enamel is also temperamental and the public is exacting 


You cannot afford to take chances on an unreliable source of supply or 


High standard quality 


shade - 


inexperienced producer 


experts. 


Why not contract with Durlin? 


THE DURLIN CORPORATION 


The Most Experienced Producers of Nail Enamel 


Il WEST 42nd ST. 


continual uniformity 


exact reproduction of 


new shades, all require the facilities and experience of 


NEW YORK, N. Y. 





May a Very Merry Christmas be followed by a Happy and Prosperous New VYear 


is our wish for customers and all the industry. 

















THE BIGGEST 
SELLER 
IN YEARS 


THAT TURNS 





BLACK LIPSTICK 


RED ON THE LIPS 
®@ Absolutely Pure 

@ Super-indelible 

®@ Exquisite Color 

@ Entirely Different 








THE NEW ORCHID LIPSTICK 


NOW READY FOR IMMEDIATE DELIVERY 
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We carry Products Liability Insurance 


SOLO LABORATORIES, INC. 
|__3450 W. Lake Street 
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Chicago, Ilinois___ 


Our Reputation has 
been built upon 
strict confidence 


Manufacturers, large and small, have found, over along 
period of years, that their private formulas are absolutely 
safe in our hands. They have also found that our eco- 
nomically organized manufacturing, packing and ship- 
ping facilities not only save production worries but 
save money. May we talk over what we can do for 


you? A conference incurs no obligation on your part. 


Also Headquarters for Drugs, Chemicals, 
Essential Oils and Allied Products 


R. GESELL, INCORPORATED 


formerly Ehrmann-Strauss, Co., Inc. 
203 W. Houston Street, New York 
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; THERE IS NO SUBSTITUTE 





The Standard for 50 Years 


Italian Talc is, and always has been, the recognized 
standard in the cosmetic industry. In France, as in other 
countries, users of talc turn to Italy, where the natural 
rockstone produces a superfine product. It combines in 
the highest degree the features most desired. It has an 
unusual, silky texture. 







































The world’s leaders use only Italian Talc. There is no 
substitute. 


. CHARLES MATHIEU inconrorare nd 


Exclusive representatives of the Italian Producers 


* 
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77 RIVER STREET HOBOKEN, NEW JERSEY 


WWI UB, |'S HE RW OO D 
=] PRODUCTS 


ARE CONSTANTLY WINNING NEW USERS 
THE HARD WAY... PROVING THEIR 
SUPERIORITY NOT ONLY THRU LABOR. 
ATORY TEST, BUT ALSO BY FAVORABLE 
PERFORMANCE IN CONSUMER HANDS. 


You’d do well to try them! 


> || KREMOL 


The Accepted White Oil Cosmetic Base 


>| SHEROLATUM 


| The Improved Petrolatum, U. S. P. 


> MEDICOL 
j The Better Liquid Petrolatum, U. S. P. 
(Write today for full information) 





FOR CERTIFIED FOOD COLORS 
Call 


CALCO 


The following standard, certified food colors 
are offered to meet the immediate need of 


manufacturers of pharmaceutical products 


\ 
/ 
\ csimennian GUINEA GREEN B 
\ 
\ 
\ 





TARTRAZINE BRILLIANT BLUE FCF 
ORANGE | PONCEAU SX 
SUNSET YELLOW FCF FAST GREEN FCF 
PONCEAU 3R INDIGOTINE 
ERYTHOSINE YELLOW OB 
LIGHT_GREEN SFY YELLOW AB 


Pharmaceutical Division 


The CALCO CHEMICAL COMPANY, Inc. 
BOUND BROOK 

















NEW JERSEY 








A Division of seidiine Gyanacld Company 


SHERWOOD PETROLEUM CO. 
1 N Cc Oo R oO R A T E D 
ENGLEWOOD, N. J. © Phone Englewood 3-5770 
Refinery: Warren, Pa. Stocks Carried in Principal Cities 
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RE 


PERMANENT WAVE: TI have a solu- 


tion which ts used very successfully for or- 


dinary permanent waving but ts not a sue- 


\ | 
(ey 
i 
(| 


cessful fast acting type for use with pre-heat 
or wireless machines. Lotions of this type 
that I have prepared do not work fast enough 
on fine hair and I should appreciate any tn- 
formation on this subject you can give me. 
Albany. 

The only suggestion in this connection 





we can make is that you use a solution con- 


taining a much higher’ proportion of 


alkali. 


alkalies you use by stronger ones, that is, use more ammonia, or 


It may also be necessary to replace some of the weaker 


replace some of the borax by sodium or potassium carbonates or 
increase the carbonate content of your solution. 


PNEUMONIA SALVE: 
This salve is also to be used in treating chest colds. 
Cleveland. 


We are having inquiries for a pneu- 
monia salve. 
Can vou suggest a good formula? 

If you were to put out a pneumonia salve, even one with some 
possible merit, the Food and Drug Administration and the Fed- 
eral Trade Commission would both land on you so hard that you 
would never know what hit you. Incidentally, we see no reason 
to believe that a salve can be of the slightest value in treating 
pneumonia. We try, as much as possible, to recommend prod- 
ucts and suggest formulas which might be useful for the intended 
purpose. In this case a worthless preparation might easily be 


dangerous. 


HAND LOTION: 
lotion we find that the lotion leaves a some- 
what soapy film on the hands before finally 
Could the castile soap be 


In making a hand 


being absorbed. 
omitted and a wetting agent such as sodium 
lauryl sulfate be substituted? In what pro- 


What other change could be made 





é portion? 

to remedy this condition? What type of com- 
pound ts sorbitol? What are its properties 
and where may it be obtained? St. Louis. 

The suggestion you make about sodium lauryl sulfate is a good 
one since you have plenty of cetyl alcohol present. From one- 
tenth to one-half per cent. of the emulsifying agent should be 
sufficient. The soapiness, however, may be due to the presence of 
too much cetyl alcohol. Using the castile soap as you do now, 
reduce the cetyl alcohol content to 0.5 per cent. and add 2.0 per 
cent. of stearic acid. This should give you a whiter and less 
soapy lotion. 

Sorbitol is a compound made by the reduction of glucose and, 
in solution, has properties very similar to those of glycerine. It is 
not likely, however, to be irritating to sensitive skins. 
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{LVMOND LOTION: 
lotion with a pearly appearance. 
almond lotion with mineral oil, stearic acid, diethylene glycol ether 





We are desirous of making an almond 
\/ the present time, we make our 
and triethanolamine. This gives us a beautiful white almond lotion 
but we have had a number of requests for one with a pearly anvear- 
ance. We are enclosing herewith a self-addressed envelope for your 
convenience and if vou would send us a formula, we would greatly 
appreciate tt. Chicago. 

No new formula will be necessary in this case. 
elimination of mineral oil will permit pearliness to develop in your 
If the lotion is too thin after this change has been made, 


Complete 


formula. 
then it will be necessary to increase the stearic acid by a small 


amount, 


PLUCKING CREAM: An evebrow- 

Phe plucking preparation I have in mind should 

w\ Ge st J be in a cold cream base: one of the drugs I 
Sah contemplate using ts ethyl amino benzoate, 


) 4 phenocaine, procaine or butesin combined 
a with a little thymol and ethyl chloride, which 
of the above mentioned drugs would you sug- 
gest and which would be the least irritating to the skin. Would such 
Vew York City. 
We do not see how it would be possible to use as volatile a 
material as ethyl chloride for the type of preparation you have in 
Also, in the proportions used, it is not likely that any of 


an item be allowed to be marketed? 


mind. 
these local anaesthetics would have any important. irritating 
effect. [It is best to use a compound which is soluble in both oil 
and water in order to get anesthetic action on unbroken skin. We 
can only suggest that you try the materials you have listed in 
actual use and thus determine which is most satisfactory for your 
purpose. Benzyl alcohol, in addition, has occasionally been sug- 
gested for use as skin anesthetics. We know of no reason why 
there should be any restrictions, other than the customary ones on 
label claims, on a product of this type. 


LIGHT AND RANCIDITY: Please advise us as to the effeet, 
if any, of flint, blue or amber glass on cosmetic creams when they are 
packed in such containers; does the light that ts able to penetrate 
through the glass have any deteriorating effect Uf a proper preservative 
We will 


appreciate your answer and what information you are able to give us 


has been used; that is, one against oxidation and rancidity. 
on this subject. Cincinnati. 

Light has a definite effect in promoting rancidity of vegetable 
and animal fats such as are used in cosmetic products. Clear 
glass would naturally not prevent this action of light, but both 
blue and amber glass would so reduce the light intensity as to 
make its action very slow. In any event, although light can pro- 
duce oxidative rancidity, it is our impression that cosmetic creams 
in jars get so little exposure to strong light that the effect should 
be practically negligible. This is doubly true, of course, if you 
have the proper preservative in your product. 
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LOTION: In the enclosed formula salts are dissolved in water 
and added to the alcoholic solution along with glycerine. After 
filtering, the product ts perfectly clear but on standing in the bottle, 
deposits a fine, erystalline substance. Can you tell me what causes 
this and whether the quantity of alcohol specified in the formula is 
enough to bring the concentration to 50°? New York City. 

The proportion of alcohol present in your formula is approx- 
It is very possible that the precipitate consists of 
Possibly the elimination 
Another point 


imately 50°¢. 
aluminum borate formed after a time. 
of the sal soda would retard this precipitation. 
to be considered is that the precipitation may be due to the per- 
fume oil you use, one of its components gradually coming out of 
solution. A definite answer cannot be given, however, unless the 
precipitate itself is analyzed. 

HAND LOTION: TI am using a hand lotion formula you 
printed in your magazine some time ago and am having considerable 
success with tt but should like to make it a little thicker. I should 
Seattle. 


This lotion can be made thicker by slightly increasing the pro- 
This in- 


greatly appreciate your advising me how to do this. 


portion of either cetyl alcohol or stearic acid or both. 
crease should be done cautiously or else the lotion will become too 


thick. 


BEARD SOFTENING AGENTS: Will 
you please state what are some of the most 
effective beard softening agents used in the 
Enclosed is a 


TX 


‘4 
Gale D 
ey NK J 


WZ 


~~ 


ay 


modern shaving creams. 
stamped addressed envelope for your kind 
reply for which I thank you in advance. 





( 
( y Columbus. 
ee m The most effective beard softening 
_ agent in modern shaving creams is the 


same one that has always been used, 
namely, soap. To our knowledge other wetting agents are not as 
yet extensively used although sodium lauryl sulfate and other 
similar compounds might be useful. A survey of the textile in- 
dustry will tell you which compounds work most effectively in 
connection with soap to improve wetting and detergent action. 


WAVESET: 
gum and using a preservative with borar, but we find a tendency to 
flake unless it is very carefully used. It seems that wave sets are now 
available which are free from flaking and accomplish the desired 
Naturally, we would 


For years we have made a wave set with karaya 


effect without seeming to make the hair stiff. 
be very glad to know what can be done to improve our finished prod- 
uct. Salt Lake City. 

\ small amount of glycerine, although it tends to retard drying, 
will help to prevent flaking. In addition a little alcohol can be 
used in order to speed up drying time. About one per cent. of 
glycerine and ten per cent. of alcohol should help your formula. 
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VINERAL OIL EMULSION: I would aporeciate any infor- 
mation you can give me on making an emulsion consisting of 
epinephrin hydrochloride, sodium benzoate, camphor, oil of thyme, 
menthol, mineral oil, acacia, and water. Chicago. 

Without trying out the mixture, we do not know how well the 
formula would stay together, but a standard method of prepara- 
tion consists of dissolving the oil soluble ingredients in the mineral 
oil, the water soluble ingredients and the gum in the water and 
then mixing the two very thoroughly and preferably passing them 


through a homogenizer. 


HAIR LACQUER: TI would appreciate getting a formula for 
the new hair spraying lacquer that the beauty shops use after setting 
the hair. Chicago. 

This question was answered in the November issue of this 
magazine and we repeat the information. Use enough gum 
acacia in solution to give the desired adhesiveness to the product 
without increasing the viscosity too much. Water with a small 


amount of alcohol is the preferred solvent. 


SULFITE PERMANENT WAVE: We have been very much 
interested in articles in DRuG AND Cosmetic INpustry pertaining 
fo permanent wave solutions. We have recently been having trouble 
with our permanent wave solution containing 12 per cent. of am- 
We believe that this is due to the fact that the onerator leaves 
We wish to work with 


monia. 
the bottle uncapped and ammonia is lost. 
ammonium sulfite, which might possibly end our trouble, and would 
appreciate any suggestions on this matter you can give us. In- 
dianapolis. 

Since we lack the setup for testing permanent wave solutions, 
our advice must necessarily be of a general nature. Varying 
proportions of ammonium sulfite, with or without the addition of 
sodium or potassium carbonates, borax, or ammonia should be 
tried for activity in waving hair. If ammonium sulfite is too high 
in price, it may be possible to use mixtures to give the same effect, 
or form the sulfite in solution. For example, 107 parts of am- 
monium chloride (or the same amount of the carbonate) combine 
with 126 parts of sodium sulfite to give 102 parts of ammonium 
sulfite. 

GERMICIDAL SOAP: Do you have any 
information or tests, or knowledge where we 
can obtain information quickly, on germicidal 
qualities of soap which, roughly, contains 1% 
mercuric iodide, 85.5% anhydrous soap, and 
13.5°% inert ingredients, and soap which con- 
tains 2°% mercuric todide, 85° % anhydrous 
soap, and 13% inert ingredients. Your reply 
will be deeply appreciated. Los Angeles. 

As we understand the situation, the only type of information 
acceptable to the Government on germicidal preparations is 
actual experimental data. Antiseptic tests must be made on the 
soaps by approved methods. This can best be done by one of the 
consultants advertising in this magazine. 
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MYSORE GOVERNMENT 


Sandalwood 
Oil @ 





Distilled from 
Santalum Album 


INSIST ON ORIGINAL 
CANS AND CASES 


Sole Agents for the United States 


In Canada: Sole Agents 
W. J. BUSH & CO. (Canada) Ltd. Montreal 


W. J. BUSH & CO. 


(Incorporated) 
Essential Oils 
New York 


Chicago National City, Calif. Montreal 

















Tre experience of Frank-Vliet Co. is 
your assurance of quality consistent with 
service concerning your gum problems. 
We Specialize in . . 

TRAGAC A NTH 
KARAYA 
ARABIC 
in all grades, Whole and Powdered. 
Take advantage of our direct connections in 
country of origin. 


FRANK-VLIET CO. INC. 


160 WATER ST. 
NEW YORK, N. Y. 


Telephone 
JOhn 4-1915-1916 











a. Bakelite Cup g. Scale 

6. Centering & Damping Arm h. Weight 

c. Knife Edge - Bakelite Base 
d. Bearing Z. Zero Point 
e. k. 


Balancing Nut Knife Edge Centerer 
Pointer & Beam Release 
Cup Point Suspension 


BENNETT BALANCE 
A Sensitive, Accurate Balance at a Low Price 


Sensitive to 2/100ths gram or 2/7ths grain. 
Weighs up to 100 grams or about 4 ounces. 
Compact—no loose parts. 

Can be carried in overcoat pocket. 

Modern, durable construction. 


Small, convenient size. 
Flandssme. streamline design. 


Graduated in either metric or apothecary system. 
U. S. Patent No. 2,097,753 

Now permissible for auxiliary use in drug stores. N.Y.C. B 17. 
Shipping weight, 2 lbs. 


Order yours NOW! 


$8.00 
The Drug and Cosmetic Industry 


101 W. 31st Street New York, N. Y. 











SYN DUGAN ES 


dvertising Sowice 
WRITE FOR, a. SAMPLE 


— if you advertise in newspapers 
you should see the 
Drug Advertising Service 
This service gives you mats of illustrations drawn by leading 


artists. 


Each issue is carefully merctiandised to cover seasonal 
promotions, with well written copy and layouts. 


Plenty of hand-lettered headings and borders, as well as 
small “‘spot’’ cuts, and photos! 


If you are ready to advertise for increased business, this 
service can be useful to you. 


Executives may write today for free samples, on your com- 

pany letterhead, and state your title. 

(Because of the large cost of each sample, letters from individuals, and 
postcard requ<sts cann che nswered.) 


Company 


Name 
City 
Mail to 


Vincent Edwards & Co. 


World’s largest Advertising Service organization 


342 Madison Avenue New York City 
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OD We FRANCE, CAMPBELL ¢ DARLING 


a A BRAND i ee 
inest vedicinal Puality . 


The recognized P 
Importers and Millers 





standard, known for 
its high vitamin con- 
tents. Guaranteed | 
the finest Norwegian 
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WATER SOLUBLE GUMS 




















non-freezing medic- TRAGACANTH 
inal cod liver oil. 
Write us for KARAYA 
quotations 
ARABIC 
BRODR. AARSAETHER *; . 
AALESUND , NORWAY SENEGAL — 
GHATTI | 











P.R.DREYER Inc.|]|. | 


Sole Representative in the United States 


119 WEST 19th STREET 
NEW YORK, N. Y. 
CHICAGO PHILADELPHIA KANSAS CITY 
BALTIMORE ST. LOUIS CINCINNATI 
LOS ANGELES SAN FRANCISCO DETROIT 



































TWO BOOKS TO HELP YOU 
By Charles Wesley Dunn 


Federal Food, Drug and Cosmetic Act 
Over 1,000 pages; Retail Price $6.00 


Wheeler-Lea Act 


Over 500 pages; Retail Price $4.00 DRUGS AND 


Each book contains a comprehensive statement of the legis- CHEMICALS 
lative record of the act and a subject index of it. It is an 
authoritative source of information on the act and its intend- 


ment. 





heist EPHEDRINE U.S. P. XI 


Singly as quoted or both books for EPHEDRINE HEMIHYDRATE N N. R. 
$8.00 EPHEDRINE HYDROCHLORIDE U.S. P XI 
AS THESE ARE COMPANION BOOKS THEY 
SHOULD BE PURCHASED TOGETHER EPHEDRINE SULFATE U.S. P. Xl 


Send Your Order at Once To ae ieneiiaie Miia 


CHEMICAL SALES DEPARTMENT 


The Drug and Cosmetic Industry 


101 West 31st St. Beek Dept. New York, N. ¥. ABBOTT LABORATORIES, North Chicago, Ill. 
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NOVEMBER MOVEMENTS 


PURCHASING DEPARTM: 





Lid 





Up 





Citronella oil, Ceylon le 
Lycopodium 3c 

Myrrh gum 5c 
Oleoresin vanilla 32.00 
Rhubarb root HD 2c 
Rue oil 45¢ 


Anise oil 5c 

Balsam Peru 3c 

Camphor oil, sassafrassy 3c 
white 7c 

Candelilla wax !4c 

Chamomile flowers Hungarian le 


Senega root 3c 

Tansy oil 15e 

Valerian root te 

Vanilla beans, Bourbon 25¢ 
Mexican whole 25¢ 


Wahoo bark root 3c 





Down 





Celery oil $1.50 
Citronellol 20c 
Ergot 25c 


Geranium oil, African 50c 


Aloes, Curacao 3c 
Aloin 15c 
Arabic gum powd. Ic 
Amber sorts !4¢ 
} 
Ginger oil L5c 


Glycerin CP 134¢ 


Bay oil 5c 
Bromstyrol 75¢ 
Buchu leaves le Goldenseal root 20c 


Hemlock oil 5c 











Lemon grass oil 2c 
Lime oil, dist. 65¢ 
Mandarin oil $1.75 
Menthol 5c 

Oleoresin ginger L0c 
Papain powd. pure 10c 


Spruce oil Sc 
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15 Botanicals—Weighted Price Index. 1926 — 100. 
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The cosmetic raw materials index de- 
clined very slightly, from 76.6 to 76.5. 
Balsam Peru was 3 cents higher at 65 
cents; candelilla wax increased from 151% 
to 1534 cents: glycerin fell from 1434 to 13 
cents while menthol lost five cents to 
reach $3.10. Strong control in the pri- 
mary market continued to exist in menthol 
and to this extent the market was un- 
changed. However, there now. exists 
some hope that the monopoly will event- 
ually establish a more moderate policy. 


Botanicals, with three lower prices, and 
no rises, among the components of the in- 
dex, averaged a decline. The December 
index of 96.2. compares with 97.5. for 
November. Buchu was one cent lower 
at 35 cents; ergot fell from $1.60 to $1.35; 
rhubarb lost 2 cents to be quoted at 34 
cents. The movement in ergot was gen- 
erally expected both because of small de- 
mand here and reports that stocks abroad 
from new crop were normal. 
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1937 1938 
Few changes. but those generally tending downward, depressed the 


price indexes for December 1938. The fifty commodity index declined to 
71.1 from the preceding 71.6. There was a resumption of buying during 
the past trading period and, although larger quantities of raw materials 
were moving into consumption, stocks both here and abroad had accumu- 
lated during the dull months so that the price structure was not as yet 
materially affected. It was also said that the tendency of supply houses to 
book as much business as possible while it was obtainable prevented rising 


prices. 


15 Essential Oils—Weighted Price Index. 1926100. 
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Two changes in essential oil prices re- 





sulted in a decline of the index from 57.9 


to 56.9. Anise oil advanced from 75 to 80 





cents but geranium oil dropped from 33.25 
to $2.75. Anise oil continued to be under 


the influence of unsettled conditions in the 





primary market. Conditions in Canton 
and district have caused shippers to with- 
draw all offers. Stocks in Hong Kong 


























have all been sold. 





15 Medicinal Chemicals—Weighted Price Index. 1926 — 100. 


The medicinal chemicals index rose 
slightly, from 74.0 to 74.1. Menthol de- 
clined from $3.15 to $3.10, while mercury 
metal was four dollars a flask higher at 
$77.00. Odd lots of domestic mercury 
which had been offered early in the past 
month without attracting buyers were 
taken up and so strengthened the position 
on spot. The market for foreign metal 





was also materially stronger. 





(931 1932 1939. s«1934 = 1935 
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Established 1910 


ISKING 


IMPORTERS AND EXPORTERS 


DRUGS, CHEMICALS, 
OILS, RAW MATERIALS, Etc. 


ALKALOIDS 
CAMPHOR NATURAL, Japanese 
CAMPHOR, U. S. P. XI, Du Pont 
COCOA BUTTER, U.S. P. 
CONTI WHITE CASTILE SOAP, U.S. P. 


Bars, Powdered, Granulated 
MENTHOL 
SANTONINE 





~O7eN 
 ranoCTORERS 07 ON 
PEDER DEVOLDS * 


Ronee — CHAS.L. HUISKING& CO. 


INCORPORATED 


CHICAGO BRANCH 155 VARICK ST. 
561 E. ILLINOIS ST. NEW YORK, N. Y. 

















COD LIVER OIL 
SPERMACETI WAX 
CAMPHOR Tablets. Slabs . Powder 
MENTHOL 
FINE CHEMICALS 
WAXES, GUMS AND OILS 


For over twenty years we have been plac- 
ing our knowledge of drug markets and 
merchandise at the disposal of large con- 
sumers, here and abroad. They have 
learned to depend upon our experience . . - 
to rely upon our judgment with confidence. 
Our service can result in economy and 
profit to you, too. Let us figure on your 






requirements. 


H. H. ROSENTHAL CO., Inc. 


25 EAST 26th ST. NEW YORK, N. Y. 
Tel. AShland 4-7500 
IMPORT EXPORT 
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H 
IN 1959). 
P 
The drug and cosmetic trade can P 
be assured that the Jelly organiza- Y 
tion will continue its unexcelled 
service in meeting the industry's N 
needs for quality raw materials. E 
We appreciate the confidence man- W 
ufacturers have shown in our prod- 
ucts and hope that during the ¥ 
coming year we may have the pleas- E 
ure of serving all our old custom- A 
ers as well as many new ones. Let's R 


all work for a better year in 1939. 


WALTER H. JELLY & CO. 


INCORPORATED 
412 N. Western Ave., Chicago, Ill. 






































**Look for the Symbol of 


Standardization’’ 


For over 75 years the recognized 
source of supply 


Arabic 
Tragacanth 


Karaya 


All powdered gums standardized by 
Laboratory Control 


THURSTON & BRAIDICH 


286 Spring Street New York 


Represented in Chicago by A. C. Drury & Co., Inc. 
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CAMPHOR OIL 


The scarcity of the camphor oils re- 
sulted in a further spot advance during the 
current trading period. Camphor sassa- 
frassy is now selling at from 28c to 3lc per 


pound and white camphor oil at a range of 


from 25c to 29c per pound. These are the 
camphor oils now being used for flotation 
purposes in Japan. As the mining indus- 
try there is experiencing a boom it has re- 
sulted in such a demand for these oils as to 
leave absolutely no exportable surplus. 
There is no likelihood of any change in this 
situation until such time as normal mining 
conditions again prevail in Japan. 

The most important factor in consider- 
ing the scarcity of the camphor oils lies in 
the possible effect on the supply of safrol 
and heliotropine. These aromatic deriva- 
tives of the camphor oils are very import- 
ant. It has that American 
manufacturers of safrol and heliotropine 


been said 
will have to suspend production because of 
the impossibility of obtaining raw ma- 
terials, and that this market will event- 
ually have to depend on Japan as a source 
of supply for these aromatic chemicals. It 
has further been reported that this has 
been the aim of the Japanese all along and 
that they have deliberately withheld raw 
materials with this idea in mind. 

In this connection it should be pointed 
out that the grade of camphor oil known 
in the market as sassafrass artificial con- 
tains safrol as its principal constituent. 
This grade of oil is also more difficult to 
obtain but it cannot be used as a flotation 
oil in mining because it is heavier than 


water. The difficulty, rather, lies in the 
fact that labor troubles have interfered 
with its production. 


The outlet in the United States for 
sassafrass artificial is very large and as this 
is really the main constituent of the by- 
product from the manufacture of 
camphor, it would be a hazardous pro- 
cedure for the Japanese to cut off the sup- 
ply of this oil altogether and allow other 
materials to cut into their market. There- 
fore, it is almost certain that they will try 
to retain this market if it is at all possible 
As long as oil sassafrass 


oils 


for them to do so. 
artificial is available, domestic manufac- 
turers can make safrol from it. Conse- 
quently, heliotropine can still be manu- 
factured in the United States. Safrol is 
the starting point in the synthesis of this 
latter material. 


MYRRH GUM 


Quotations were higher at from 50c to 
The low state of stocks 


55¢ per pound. 
were such that the position of the material 
was practically nominal. Substantial 
quantities of gum arriving at New York 
recently were denied release by the Food 
Administration because the 


and Drug 


quality was below requirements. 
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MENTHOL 


There has been no definite change dur- 
ing the past month in the natural menthol 
situation, due primarily to the attitude of 
the Hokuren. After careful consideration 
of all factors which are likely to affect the 
position of the Japanese monopoly, how- 
ever, there is reason to believe that some 
modification of the policy of that organiza- 
tion will soon be necessary. 

It has been the claim of the Hokuren 
that the membership of this cooperative 
association controls 90 per cent. of the 
menthol the district of 
Hokkaido and that this constitutes a con- 
trol of 80 per cent. of the menthol produc- 
tion in all Japan. Information from 
Japanese sources other than the Hokuren 


production in 


claim these percentages are excessive and 
cite the fact that out of the total Hokkaido 
crop the organization controls but 50 per 
cent., the remainder still being under the 
influence of refiners. The reason for this 
is said to be that the member farmers in 
Hokkaido are not compelled, as has gen- 
erally been supposed, to dispose of their 
crop to the Organization but are free in 
their choice of a market. 

The Sambi district of Japan is a second- 
ary menthol producing area in relation to 
the district of Hokkaido but production 
there issufficiently important to be a factor 
in the situation as a whole. In the Sambi 
district, production is under the influence 
of independent refiners. These refiners are 
taking advantage of the Hokuren’s dis- 
position to sell only at a fixed price and are 
currently offering menthol for shipment at 
$2.50 per pound in comparison to a ship- 
ment price of $2.70 by the northern or- 
ganization. Sambi refiners are therefore 
well satisfied with the standpat attitude of 
the Hokuren take 
business at a small concession in price 
while the Hokuren not only hold toamin- 
imum export price but therefore also hold 


and are content to 


sizable unsold stocks as well. 
There are several other complications 
confronting the efforts of the Hokuren to 


Men- 


thol from sources other than Japan is 


control prices for Japanese menthol. 


mounting. Primarily this is synthetic 


of both 


Recent contacts in the man- 


material domestic and foreign 
manufacture. 
ufacturing consumer trade indicate a 
steady interest in this grade of menthol 
with evidence that only the Hokuren is 
failing to take this situation seriously. At 


present peppermint plants in Japan are 


raised not only in the Hokkaido and 
Sambi districts but also in the Kyushu 
Island and in the territory of Korea. 


Should the Hokuren hold firm to the high 

price idea there is every possibility of a 

rapid increase in new producing areas. 
Finally, the consuming market for men- 


thol continues very dull. It is said that 
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with the larger consumers sufficiently 
stocked with raw material, and with also 
an adequate carryover of finished goods 
both on their hands and in retail outlets, 
menthol from sources other than Japan 
would be sufficient to take care of entire 
requirements here during the winter 
months ahead, without the necessity of 
taking a single case of new Japanese stock. 
Japanese carryover stocks are also heavy 
and the new crop is entirely favorable 
from a supply standpoint. 

But probably most important in con- 
sidering the possible modification of the 
Hokuren policy is the fact that leading 
manufacturing consumers in this country, 
the world’s largest menthol market, are 
opposed to the policy of the monopoly and 
therefore definitely committed to modifi- 
cation. Conditions are entirely unfavor- 
able to a monopoly as far as this market is 
concerned and indications are that this 
same condition prevails in England and 
other consuming markets. 


GLYCERIN 


During the early part of the trading 
period refiners reduced prices on chem- 
ically pure glycerin 134¢ per pound making 
the spot market range from 13c to l5c as 
to quantity. The cause of the reduction 
was an unduly large accumulation of crude 
material on a market unable to consume 
the goods offered. It was said approx- 
imately 750,000 pounds of crude material 
was offered but without success. Refiners 
had hoped for a stable market over the 
balance of this year but the law of supply 
and demand intervened. 

During the first nine months of 1937 
production of chemically pure glycerin 
amounted to 69,925,649 pounds as com- 
pared to 68,742,469 pounds during the 
similar period of 1938. Stocks of chem- 
ically pure glycerin on hand as of Sep- 
tember 30, 1937 amounted to 23,882,862 
pounds. A very sharp increase of stocks 
on hand as of September 30, 1938, is 
noted with chemically pure material being 
in supply to the extent of 44,278,211 


pounds. 


ERGOT 


It was previously reported that ergot 
was easier in undertone. This contention 
has been justified by the current decline, 
to the extent of 25c per pound, making the 
spot range $1.35 to $1.40. An exception- 
ally quiet market has prevailed locally for 
several weeks. Stocks of new crop ma- 
terial in Portugal, consisting of a good 
quantity of Spanish material, are said to 
be available and it is generally conceded 
that the shipment market will shortly 


reflect this position. 
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4221 So. Western Ave., Chicago, Ill. 
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816 First Ave., New York 
Drexel Bldg., Philadelphia 
869 Folsom St., San Francisco 
1608 E. 15th St., Los Angeles 
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Reg. U.S. and Foreign Countries 


The Heart of LANOLIN 











Praltz & Bauer, Inc. 


EMPIRE STATE BUILDING, NEW YORK 








BOX WRAPS 
i 408% RICHARD M.RRAUSE 22.238 


DESIGNERS- ENGRAVERS- PRINTERS- DIE STAMPERS-EMBOSSERS 


ON METALLIC FOILS -AND PAPERS 





ABONITA QUALITY 
FACE POWDERS 


HIGHEST QUALITY—ALL SHADES 


Supplying Discriminating Trade Desiring the Finest that 
can be Manufactured 





Truly Indelible Lipsticks, Creme Rouges, Cosmetique (Mas- 
cara) Eyebrow Pencils, Handmade Rouges, Eyeshadow. All 
Shades—Bulk or Packaged. Tap-it-Pac Loose Powder Discs 


PUREST, HIGHEST QUALITY—FULLY GUARANTEED 


ABONITA COMPANY, Inc. 


32 years of Quality Service to the 
Manufacturing Trade 


24 to 30 S. Clinton St. Chicago, Ill. 
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SHEET METAL GOODS 





SPRINKLER TOPS 





CORK TOPS DOSE CAPS 


ONSOLIDATED 


FRUIT JAR COMPANY 
NEW BRUNSWICK, N. J. 

















FOR /2 YEARS 


PACKAGES THAT SELL 


Set-up Paper Boxes—Fibre Cans 


Outstanding Free Design Service 


W.C. RITCHIE AND COMPANY 
8847 BALTIMORE AVENUE ¢ CHICAGO 


Sales Offices in Principal Cities 
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e LIPSTICK e 
e STYPTIC PENCILS e 
SUPPOSITORIES e MASCARA 





PROGRESSIVE MACHINE SHOP 


137 West 22nd St., New York, N. Y. 





ROUGE e COMPACT POWDER 


also 
PUNCHES FOR TABLETS 
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VANILLA 


As the situation in vanilla develops it 
becomes even more apparent that, al- 
though there has already been a consider- 
able increment in spot market prices, the 
upward trend is unlikely to be checked for 
some time to come. During the current 
trading period there was another advance 
in Bourbon beans with the price range 
now at from $4.50 to $5.00. Whole Mex- 
icans also went up again now being offered 
at from $4.75 to $5.00. 

The Bourbon 
beans is anything but reassuring. Mada- 
gascar production this year is put at 250 
tons top, with the possibility that not 
more than 225 tons will be available. An 
additional 100 tons is expected from Re- 
union and Comoro, making a total of not 


statistical position of 


over 350 tons. 

Under average conditions the United 
States could well take this year’s entire 
production of Madagascar vanilla. As a 
matter of fact the imports up to November 
22nd of this year amounted to 8,000 cases 
of 90 pounds each which amount is in 
excess of current crop. Some buyers of 
vanilla have the erroneous impression that 
the United States is the only consuming 


market. It should be pointed out, how- 


ever, that, discounting bad business 
Europe will require at least 100 tons from 


the new crop. Under normal business 
conditions France could use that amount 
alone. When this is taken into considera- 
tion the gravity of the short supply posi- 
tion becomes more evident. 

Island factors are not unaware of the 
situation in general and are entirely 
familiar with the fact that stocks in France 
are depleted and that there are only small 
supplies in the American market. This is 
said to be known to curers even in the 
depths of the Madagascar jungles. The 
crop is several weeks late and no efforts 
are being made to hasten it. The tendency 
is to wait and take full advantage of condi- 
tions. Beans are, therefore, not being 
offered freely. 

What effect high vanilla prices will have 
on consumption is problematical but it is 
generally assumed that there will be a 
lessening in demand. This would prob- 
ably be a favorable reaction at this time 
because if demand continues normal it is 
most likely that Bourbon vanilla 


shortly be selling at $7.00 or $8.00 a 


will 


pound. On the other hand it is interesting 
to note that 800,000 pounds of all grades 
of vanilla were brought into this market 
in 1924 when vanilla prices were twice 
current values. Of course business then 
was much better than it is now. 

The only bright spot in the Bourbon 
vanilla picture as it relates to any possible 
relief to manufacturing consumers lies in 
franc. If 


further devaluation of the 


beans failed to rise sufficiently to offset 
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a lower franc it would affect vanilla prices 
here. However, such a development must 
remain an unpredictable contingency. 

There are more definite indications now 
though, that the 1939 crop will be longer. 
Increased production has been anticipated 
because of the more favorable market but 
it takes some time for vanilla plants to 
mature and bear fruit. At any rate pres- 
ent supplies must last somehow until next 
November but it is almost certain that 
thereafter there will be a series of larger 
crops in the islands. 

The situation in Mexican vanilla con- 


The 


market is just as firm as heretofore re- 


tinued without new developments. 


ported and because of the supply position 
and the scarcity in Bourbon grades is most 


likely to follow the price trend of the latter. 


EPHEDRINE 


There were no further developments in 
the ephedrine market during the current 
trading period. A better movement into 
consuming channels strengthened the price 
structure to the extent that the downward 
tendency noted for several months has 
been checked for the time being at least. 
It is not generally expected, however, that 
there will be a reversal in trend of prices 
for ephedrin even though during this 
winter there is a considerable improve- 
ment in demand. China has now resumed 
shipment of ephedra vulgaris in sizable 
quantity which, together with the large 
receipts from India during the first six 
months of this year, makes it very un- 
likely that a raw material shortage will de- 
velop in the near future. With resumption 
of shipments of ephedra from China it is 


interesting to note that imports from 


India stopped altogether, no material 
having been received from the latter 


source since June. This is primarily due 
to the disorganized state of the industry 
there. 

There are five species of ephedra grow- 
ing in India. Specimens analyzed from 
various centers indicate that some ephe- 
dras growing in the drier regions of North- 
west India contain a higher percentage of 
alkaloids than the Chinese variety. Among 
the Indian varieties, ephedras nebrodensis 
is the richest and ephedra intermedia the 
poorest as far as the ephedrine content is 
concerned. In this connection, an in- 
teresting feature of Indian ephedras is the 
relationship of the rainfall in the locality 
on the ephedrine content of the plant. All 
of the five species are so closely allied to 
one another in their botanical characters 
that only chemical analysis will show their 
commercial value. It is reported that 
the best specimens are invariably adul- 
terated with the lowest grade ephedras 
without fear of detection. Unless there is 
some control over the collection and care- 
ful selection, it is believed that Indian 
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ephedra cannot compete in foreign mar- 
kets with China other sources of 


supply. 


and 


Indian ephedras contain both ephedrine 
and pseudo-ephedrine, the amount de- 
pending on the type of ephedra. In gen- 
eral, it is claimed that ephedra nebroden- 
sis and ephedra gerardiana contain about 
60 per cent. to 70 per cent. ephedrine in the 
total alkaloids and ephedra intermedia 
about 10 per cent. The greater the annual 
rainfall in the locality the smaller is the 
alkaloidal content. To have maximum 
alkaloid content in the drug it must ‘be 
collected in September-October-Novem- 
ber. Drug collected in April-May gives 
very poor yield of alkaloid. The alkaloid 
content of the drug increases up to June 
but with the approach of rainy season it 
becomes poor again. 

The primary reason why Indian ship- 
pers cannot compete successfully with the 
Chinese, however, is that the collection 
and transport charges in India are very 
high. The cost up to shipping point is 7c 
per pound f.o.b. Calcutta. The freight 
and insurance costs is an additional lc 


per pound. 


GUM ARABIC 


The spot market for gum arabic was 
somewhat lower with amber sorts declin- 
ing fractionally to the basis of from 9!4c 
to 10!4c per pound as to quantity. Pow- 
dered gum USP also declined to the basis 
of from 13c to 16c per pound. This re- 
flected a supply position here and also the 
fact that material available in the primary 
market Collection of new 
gum has started in the Sudan. Early gum 
is not usually of the best quality improve- 
ment being noted as the weather grows 
Exports of 


was normal. 


increasing dryer and hotter. 
gum arabic from the Sudan aggregated 
14,912 metric tons during the first half 
of the current year, against 13,847 tons in 
the corresponding months of 1937. 


LIME OIL 


Distilled lime oil took another nose dive. 
This time the reduction amounted to 65c 
per pound making the spot range from 
$3.35 to $4.10. 


sented material from Mexico, the higher 


The inside figure repre- 


quotations being oil of West Indian origin. 
There were no indications that the com- 
petitive conditions existing between these 
two sources of supply would abate al- 
though the price decline in distilled oil 
particularly has been very drastic this 
year. Expressed oil remained unchanged 
in price during the past month at a range 
of from $7.00 to $7.50 per pound although 
this grade has declined during the year 


from a high of $8.75. 
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PURIFIED 
COSMETIC COLORS 


Established 1851 
First PRODUCERS of Certified COLORS 
H. KOHNSTAMM & CO., Inc. 


83-93 PARK PLACE, NEW YORK, N.Y. 11-13 E. ILLINOIS ST., CHICAGO, ILL. 

ATLANTA ° BOSTON ) CINCINNATI ° CLEVELAND 

DALLAS e _ DETROIT ° LOS ANGELES * MINNEAPOLIS 
NEW ORLEANS ° PHILADELPHIA # ST. LOUIS 





LABELS - 





METAL 
EMBOSSED e ENGRAVED 

















SELL IT WITH LABELS! 


HORN LABELS freshen up your package for 
greater sales. Faithful service for over 40 years. 


' JOHN HORN, 837 Tenth Ave., New York City | 


(Sample booklet of labels sent to 
RESPONSIBLE MANUFACTURERS) [ 
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“LIPSTICKS 
| MASCARO 
; SUPPOSITORIES 
} STYPTIC PENCILS 


; . Wurfor 
A. CAVALLA, INC. 163 W. I8 rm ST. NEW YORK 
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COMPACT POWDER 


















SEYDEL CHEMICAL CO. 
Jersey City, N. J. 
Phone—Bergen 3-7047 


ANTISEPTICS 
ANTIMOL BENZOIC ACID 
COMPOUND #703 SODIUM BENZOATE 

OXYQUINOLIN BENZOATE and other salts 
REMONOL (Resorcino]l Monoacetate) 


ANESTHETICS 


BENZOCAINE BENZOCAINE BENZOATE 
PROPYL AMINO BENZOATE 
PROCAINE HYDROCHLORIDE and BASE 


Literature on request 











Cosmetic 
COLORS: 2205 


The finest Jake colors for lipstick, rouge, face powder, etc. A 

complete line of Aniline Colors for any cosmetic or toilet 
purpose. 

e 

Saponine Chlorophyll 


INTERSTATE COLOR CO., INC. 


7 Beekman Street New York City 














* YOU ELIMINATE ANY ELEMENT *” 


OF CHANCE WHEN YOU USE 


T. L. BEESWAX 


PURE WHITE e EXTRA QUALITY 
U.S. P. and 100% PURE 


Our Refined Yellow Beeswax, Ceresine, Carnauba, Japan 
Wax and Candelilla Waxes also meet every quality standard. 


THEODOR LEQNHARD WAX CO., Inc. 


HALEDON, PATERSON, J. 
Long Distance “Telephone Sherwood 2- a 


Over 85 years of continuous business in the United States. Established 1852. 
Mid-Western Distributor: A.C. Orury & Co., tnc., 


219 E, North Water St, Chicago, IV) 





ANEW SALES STIMULATOR 


Our Special Combination of 


FACE POWDER AND POWDER BASE 
CLEANSING PADS 

“the ideal selling combination, fourteen cleansing pads 

specially treated with a delightful powder base cleans- 

ing lotion in a nifty-looking black and white bakelite 

vanity cellophaned together with a four-ounce box of 

fine-texture face powder.”’ 


SEND FOR TRIAL ORDER OR SAMPLE TODAY 


LA PLAYA LABORATORIES, Inc. 
152 W. Walton St., Chicago, Ill. 




















We manufacture 


BENZOCAINE U.S.P. 





BENZOL PRODUCTS COMPANY 
237 South Street 
Newark New Jersey 





The Drug and Cosmetic Industry Dec. ’38: 43, 6 























er 


on 








WUE 
PON 


WES EAQGR EN 


tr tSfafoh®s 4), | 
AND COSMET ale 
Fr) ae ae 


r 


























we vere a 
as ah ail i Sati YP" tebe OKI qooa? sv emery 

















SEAR aes, 


ha 












tr rer eee: aos caps eae Na 
Siete fy sparse ts Lennie CY a ireicdeal ore 
ban Bana shee Ps re ted iol Tier 


ods foshey 26 ap <X Rae! Pein, ens 3 
wen 4 RPS Tmt many ie 3° 


«wel ae 


: we AES o 
DEE Ramee mag od aR ae, arene oemp ny Sania, 
¥ a : — ESE ont toms ere 





e te) Pred re we Yer pa! ‘arm “va 
ese ese vr a> See 7 echo a x bd cao eat imac’! 5 
~e’ a — ‘Uk Fe a. Sere 





ioe oot So apn enn AE AE . 
Payne ad AR ag 0 ~ et! See cae nae le PAE re oe Gar aie at 
ta rf iv. . hat : NOR ie gt Pewee, 2° <a ac 
oie te ap he Papo nt pe me ies _ , he ee medal pabesdeot pi erat Siew, alla, Ls quatinttegi tay er abide pe 
ER Goo Bes Reed — tf Ae ~ Sg aol OAR! Tate s Seed 4 HAS | MELAS SS 
oefitg eal arson SSSR F see Ste ‘ >) te Ca gent orate anye', Pa 
a : . Fe a ay Oe Ae Oy ee 
wre Roti barged ot Sey wee iets a ; oe bea eR betes aE 
besser apo 


xt Fey See 


ap a sheen ARDEP p rhe oe ‘= — sameness L :* 
; bap i we SG a, nt fie al [Rien rw * oh, “5 > aly aaa 

LE ste Rich ore ute ni gg eS nd Aca eee ie sir ae reading renal 
= ee ‘ Fi ast cteyr hoes SRO tee 
biter? aS ed 














cee 





\ "hat’s your IDEA of a 


MERRY CHRISTMAS? 


Candles gleaming through windows decked with holly and 


mistletoe ... loved ones from near und far, gathered about 
a board laden with good things to eat ...a tree festooned 
with silver, brilliant with colored lights and sparkling orna- 


ments... happy children and grown-ups, eagerly opening 
mysterious packages tied with ribbon and tagged with 


loving messages... peace everywhere and care forgotten. 





®@We wish you that kind of Christmas . . . and a New Year 
full of prosperity and contentment. 
@ if Snow Top has played a part in making your product even 


better, we are glad. \f your acquaintance with Snow Top 
is stilLto be formed, we hope it will not be long delayed. 


INDUSTRIAL CHEMICAL 
PARMAR Kamen ae 
Cou ; Cp 930 PARK AVENUE @ NEW YORK 


REGIPITATED CHALK 


CRETA PRACIP. U.S. P, 
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UNIFORMITY BRINGS REPEAT ORDERS 
..» STANDARD WHITE OILS PROVIDE 
THIS QUALITY! 


SOONER OR LATER, the products you sell are 
used up and your customers will want more. Will 
they continue to patronize you? 

They will—if they like your products—and if 
they are sure their next purchase will be as sat- ry 


isfactory as the first. It pays to hold to high, 


uniform and dependable quality. \ 
That is why so many drug and cosmetic “ 
manufacturers rely on the finest basic ingre- % 


dients—Standard White Oils—and stay with them. 
Standard offers you a wide range of White Oils, 
all laboratory controlled to an unvarying level of 
refinement, color and purity. Because they are 
always available, close at hand when and as you 
need them, they can save you time and money. 
Call your local Standard Oil (Ind.) office for 
detailed information and prices—and standardize 


on uniformity. 





A} s Ss o . rt) | LS white Mineral ou 


Heavy Oils ° 
Stanolind Liquid porate varia white Mineral t* seconds at 100 F. 


ing from 80 to 
secosities TANKING 
Saybolt Vise 


TECHNICAL OS 


Extra W 
Eureka White Oil Acme White Ol 


ou ite Ol oF, 
Super sey vr. a 50 to 100 seconds at 100° F 
White Rose ro 


Saybole Viscosities ranging f 


PETRO 


tro- 
Stanotene (the premium white pe 
hite s 
betas Petrolatum ee Stanolind 
n 
rapes Ye White Stano 
trola 2 


Te cture 
d d rized base oils for insecticide manufa 


WHITE O) SF — STANDARD OIL COMPANY (INDIANA) 


910 SOUTH MICHIGAN AVENUE. CHICAGO. ILLINOIS 
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SERVICE FOR THE TRADE EXCLUSIVELY - 





COMPACTS ... ROUGE & POWDER 
LIPSTICKS .. . CREAM ROUGES 


(All indelible shades — 


consistencies a la mode) 


EYE SHADOWS ... EYEBROW PENCILS 
WATERPROOF MASCARAS 

















ASEP TAP eS 


permanently antiseptic 
Do not confuse these powder puffs with so-called sterilized puffs. Sterilization is only a temporary 
condition, ineffective with the first use of the puff. 


ASEPTIPUFS are permanently antiseptic because our velours and wools are treated with antiseptics 
when manufactured. The puffs remain antiseptic throughout its life, or until washed. The inhibitory 
action is constant — always on the job battling Bacteria, protecting the reputation of your cosmetics. 


WRITE TODAY for literature and samples. 
Alll our products are guaranteed for chemical purity. 


For your further protection, Products Liability Insurance is carried. 


OXZYN COMPANY 


MANUFACTURING ORIGINATORS OF NATURAL ROUGES 


NEW JERSEY OFFICE: 257 CORNELISON AVE., JERSEY CITY 
CANADIAN OFFICE: 2109 OTTAWA ST., WALKERVILLE, ONT. 


Telephone calls originating in New York will be accommodated 
SINCE 1877 through REctor 2-8360. In Jersey City Phone Delaware 3-2560. 

















644 The Drug and Cosmetic Industry Dec. ’38: 43, 6 





<— 














—————_ 








“2 
ii 


x I 


E 
A 


PROT 


TEG 














p 


PS} 





ot 





‘van Ameringen- Haebler, Inc. welcomes this opportunity of 


expressing to its friends in the cosmetic industry sincere wishes 
for happiness during this Christmas season. [he year ahead 
is one to which we all look with optimism and expectancy. 
May it bring ice) each of you the opportunities and success 


for which you hope. 


VAN AMERINGEN-HAEBLER,. INC. 


’ 
3 5 F OU'R TH AV 2 eee. NEW YOR K hoe ee aS 
; SALES OFFICES 
ATLANTA LOS ANGELES SALT LAKE CITY SEATTLE 
CHICAGO SAN FRANCISCO PORTLAND, ORE. ELIZABETH, N.J. 




















STYLES 9 17 


This series of informal cata- 
log pages is ‘being pub- 
lished to facilitate your 
selection of the right stock 
bottle for your particular 
need. We suggest you file 
this page for future refer- 
ence. ‘New sizes are con- 
stantly being added to our 
line. If you want a size not 
listed for any style illustrated, 
ask ‘us for price quotation 
on your requirements. 






























































To a large degree, the permanence of your prep- 
arations is dependent upon the attention you give 
to the use of an effective preservative in manu- 
facturing. Losses due to spoilage by fermentation 
and putrefaction, including mold growth, may 
result from negligence in this respect. Such losses 





frequently occur in spite of extraordinary pre- 
cautions taken in the selection of raw materials, 
and the care exercised in manufacturing and 
packaging. 

After long experimentation in the Merck Research 
Laboratories, we are pleased to announce 

















a preservative effective in acid, alkaline, or neutral 
conditions, which should meet the requirements 
of manufacturers of cosmetic and pharmaceutical 
preparations. 


BUTOBEN (n-Butyl Parahydroxybenzoate Merck) 
is a white, odorless, stable, non-toxic powder, effec- 
tive in small quantities. It has been found to be more 


effective, even in smaller concentrations, than many 
of the other esters of Parahydroxybenzoic Acid. 

e Only 3 ounces of Butoben are required to preserve a 
105 gallon batch of cosmetic lotion. 

eA 10 pound package of Butoben will replace a 100 
pound barrel of Benzoic Acid, Sodium Benzoate or 
Salicylic Acid. 





NEW YORK 
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“MERCK & co. INC. . 
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yet strong enough to carry 
through your product, per- 
fectly blended and fixed. 


The ever popular and idea) odor 
for Toilet Waters and Perfumes. 


Norda ) 


ESSENTIAL OlL AND CHEMICAL COMPANY, INC. 


NEW YORK OFFICE 
601 WEST 96TH STREET 
CHICAGO: 325 W. HURON STREET ++ PAUL: 2523 €. IR STREET 
LOS ANGELES: 2800 E. 11TH STREET SOUTH: CANDLER ANNEX BLDG., ATLANTA, GA. 
CANADA: 119 ADELAIDE ST., W. TORONTO 
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Here’s Your BIG MOMENT! 


LET’S TAKE A LOOK at this lady, Mr. Brand-Seller. 
She’s trying out your product for the first time—and 
if she doesn’t like it she won't buy it again. What's 
more, she’]] tell her friends your product is no good 
—and that’s bad for your sales! So—this is the Jig 


moment for you and your product! 


You've done a lot of thinking and planning. You’ve 
invested time and money on formulae, package de- 
signs, production, selling and advertising. You have 
done all these things just to get this consumer 
and thousands of others like her—to give your prod- 
uct a trial. 

But you don’t make your profits on one-time sales. 
It’s the second sale—the repeat business—that brings 
your real profits. And so you must change these 


women into steady, repeat users of your brand. 





Turn ‘Try-ers’ into REPEAT BUYERS 





LIPSTICKS APLI 


ROUGE SUPREME 


FACE POWDER APL 


fe MASCARA APLI EYE SHADOW APLI 








WOMEN judge your rouge, lipstick and other items by the results 
they get from their first trial purchase. 

The sure way to satisfy “try-ers,” and make them steady custom- 
ers, is to give them superior quality... APLI quality! APLI-made 
rouge and lipsticks are ultra-smart in shades. They are easier to 
apply, do not change color, and have lasting indelibility. 

For more than sixteen years most of America’s leading cosmetic 
houses have had their products made by APLI. They have found this 


arrangement to be a sound form of “sales insurance.” They have 
found that APLI quality helps them turn “try-ers” into repeat buyers. 
All of our clients report sales increases for 1938 well in advance 


of the industry as a whole. To find out how we can help yovr sales, 


write Mr. A. E. Mullen. No obligation. 


AMERICAN PERFUMERS’ LABORATORIES, INC. 


MAKERS OF THE WORLD'S FINEST COSMETICS + PRIVATE BRANDS EXCLUSIVELY 


30 ROCKEFELLER PLAZA, NEW YORK, N. Y. (IN CANADA: 1015 ST. ALEXANDER STREET, MONTREAL, QUEBEC.) 
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MANUFACTURERS OF: BISMUTH SUBCAR- 
BONATE .. BISMUTH SUBGALLATE.. 
BISMUTH SUBNITRATE AND OTHER BISMUTH 
SALTS . . BRUCINE ALKALOID . . BRUCINE 
SULFATE... ALL SALTS OF CINCHONA ALKA- 
LOIDS .. CODEINE ALKALOID . . CODEINE 
PHOSPHATE . . CODEINE SULFATE . . IODINE 
RESUBLIMED . . IODOFORM .. MENTHOL-Y.. 
MORPHINE ALKALOID .. MORPHINE SULFATE.. 
OPIUM GUM (Gran. and Powd.) . . POTASSIUM 
IODIDE (Cryst.— Gran.— Powd.) . . QUININE SULFATE 
AND OTHER QUININE SALTS . . STRYCHNINE ALKA- 
LOID . . STRYCHNINE SULFATE .. THYMOL IODIDE. . 





THE NEW YORK QUININE AND CHEMICAL WORKS, INC. 





99-117 NORTH ELEVENTH STREET, BROOKLYN, N. Y. 


ST. LOUIS DEPOT . . . . . . 915 MARKET STREET 
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E VIALS 
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An amazing thing, how products packaged in Kimble Glass Vials 
invade the far corners of the earth! To travel so widely and win 
such far-reaching popularity, the container must be as DISTINC- 
TIVE as it is PRACTICAL and APPEALING. And this is the secret 


of success for KIMBLE VIALS and the famous products they carry! 


ee 





Wherever perfumes and cosmetics are manufactured or sold— 
wherever drugs and proprietary medicines are dispensed — wher- 
ever photographic supplies and chemicals are used — you will find 
KIMBLE VIALS serving as “unit carriers” to the buying public. 
Why? Because these light-weight, stream-lined, crystal containers 
are ideally suited to modern needs — fully transparent, thoroughly 
annealed for strength, perfectly sanitary and tamper-proof, and ex- 
tremely colorful and appealing due to their adaptability to unlimited 
styles of labelling and closures. 


Insure the success of your sampling and packaging plans— at 
home and abroad —by CONSULTING KIMBLE FIRST! KIMBLE 
VIAL samples of any desired style will be forwarded to you—to 





K meet any problem — upon request. 








° ¢« e The Visible Guarantee of Invisible Quality 


KIMBLE GLASS COMPANY ...-.- VINELAND, N. J. 


NEW YORK*++ CHICAGO?++ PHILADELPHIA+* DETROIT** BOSTON 
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GUSSETS IN READY-MADE 
4) SCREW CAPS 








You can get by with an “expansion joint” in trousers you've 
overgrown. With ready-made caps, misfits can’t be altered. 
And when cap and container don’t fit perfectly, you’re headed 
for trouble, evaporation and leakage. Difficult opening, too. 

Variances in dimension, which are bound to occur in 
ready-made caps and containers, are completely overcome by 
the Alseco Rolled-On sealing method. Alseco Seals come to 
you unthreaded. They are seated on the container with the 
proper amount of liner compression, and threads are then 
Rolled-On to match the glass exactly. 

This tailor-made fit gives measurably higher sealing effi- 
ciency. We'll gladly measure the difference for you by 
running comparative tests right in your plant. ALUMINUM 
SEAL CoMPANY, 1323 Third Ave., New Kensington, Penna. 





A 
Trade Mark Reg, | ‘ec 2)) U. S, Pat OF 


SEAL TIGHTER » OPEN EASIER 








SMALL R-O 


LARGE R-O 


PILFER-PROOF 
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Allied reduces YOUT costs and 


Real profits begin W ith repe at Processing requires constant watch- 
ntrol laboratory speeds up production with latest 
hinery. You are 


sales. Allied supplies formulas to ing. Allied’s co 
complete satis: sees that formulas are followed automatic mac 
ected against expensive de- 


faction, OT checks your formulas exactly, uniform quality main- prot 
to insure maximum repe@ yoided. lays: Shipments are on time. 


AND STEP UP SALES. 













——— 








52 years experience in making cosmetics for lead- 


attention to the most important part of your busi- ing national advertisers has taught Allied many 
ness .-- increasing YOu! sales. ways to reduce costs and increase profits for you. 


You can make valuable contacts - - - open up Simply phone. wire or write fo Mr. A. D. Hender- 
ibution 10 son, Allied Products, Inc-, 30 Rockefeller Plaza, 


new outlets --- and extend your distri 
sections where larger profits can be made. New York City. (Telephone. COlumbus 5-6820.) 






As an Allied client, you can devote your full time and 


TALCUM POWDERS * DUSTING POWDERS * FACE POWDERS * PERFUMES * TOILET WATERS 
SACHETS * MANICURE PREPARATIONS * CREAMS * LOTIONS * DEQDORANTS ° DENTIFRICES 
BATH SALTS * HAIR AND SCALP PREPARATIONS « SHAVING PREFARATIONS ¢ SKIN TONICS 


CTS, Inc.° 3° ROCKEFELLER PLAZA, N.Y. C. 


ALLIED PRODU 
RATORIES: SUFFERN, NEW YORK 


PLANT AND LABO 
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More than just PRECIPITATED CHALK 


Manufacturers of Dentifrices, Face Powders, Tablets and 
others who use precipitated chalk, have for many years recog- 
nized the essential value in the rigid uniformity maintained 
for STURGES STANDARD, in any grade of precipitated 
chalk. 


Long, specialized research in precipitated chalk has developed 
many special grades of great value in improved formulation. 
These grades, as always, when once established in a formula, 
will have that rigid uniformity and quality which precipitated 


chalk users recognize as “STURGES STANDARD.” 


JOHN & E. STURGE 
LIMITED 


Distributors: 


H. J. BAKER & BRO. 
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271] Madison Ave. . New York, N. Y. 
The Drug and Cosmetic Industry Dee. ’38: 
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- sS O @ We dom t “go fishin” when you ask us to help 
me — we you with your container, closure, label or carton 
ci : problems. 
a %» We knuckle right down—eall together men 
who have had years of experience in the field of 
O containers. 

_ We look at your problem from all angles 
4 get your views—regard the consumer's views— 
° and create new ideas—the result is a container 
°9 that not only contains, but also SELLS—a Sales- 

O package. 


We are at your service with branch offices 
in most principal cities. Write or eall us. 
O Owens-Illinois Glass Company . . . Toledo, Ohio. 


§ ILLINOIS 





——4 
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to speed delivery of its products, Massachusetts pushed 


a railroad through a 
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MASSACHUSETTS’ 


superb transportation systems 


mountain, cut a canal 
across a Cape, constructed highways, landing fields... 
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PROVIDE OVERNIGHT DELIVERY TO MAJOR MARKETS 


Faster to market, farther to market... for nearly a century 
Massachusetts has been speeding up the transportation 
of goods — cutting the miles and the hours between 
Massachusetts’ manufacturers and their markets, first by 
rail and water and now by highway and air. 

An overnight train haul of 300 miles is here regarded as 
standard practice. With this radius, sweep a great circle from 
the center of Massachusetts. Within its arc lie all the impor- 
tant markets of New England and the densely populated 
areas in and about New York and Philadelphia. Encom- 
passed, besides New England, are all of New Jersey, most of 


New York State, half of Pennsylvania, part of Maryland 


Syracuse, Scranton, Harrisburg and Wilmington. Goods 
may load at Worcester until 2:20 P. M. for delivery the next 
morning in Baltimore, 402 miles away. Within the states 
enclosed or cut by the three hundred mile circle of over- 
night delivery live 29.5% of all the people in the United 
States. Here are 42.8% of all industrial workers, 43.2% of 
all wages, and nearly 43% of all industrial establishments. 

Proximity to market is but one of the many basic 
advantages industry enjoys in Massachusetts, famed for its 
skilled, conscientious labor, its stable banking structure, it’s 
favorable climate and cultural facilities. The tax rate for 
manufacturing corporations is lower in Massachusetts than 
in any other industrial state. Massachusetts wel- 





and much of Delaware. Included are Montreal, 
and Ottawa, with Quebec only slightly beyond | 
the three hundred mile rim. Within this circumfer- 
ence are thickly dotted dozens of important market 


cities such as Albany, Schenectady, Rochester, 








comes new industry and helps it to succeed. Write 
today for “Industrial Advantages of Massachusetts”. 


THE MASSACHUSETTS DEVELOPMENT AND INDUSTRIAL 
COMMISSION - STATE HOUSE, BOSTON, MASSACHUSETTS 








IT’S PROFITABLE TO PRODUCE IN MASSACHUSETTS 
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i IS WELL for the manufacturer of face powders 
to remember that such desirable qualities as 
slip, adhesiveness, fineness and uniformity of 
particles are not always readily apparent to the 
customer and a powder must be used to be ap- 
preciated. That is why a subtle but powerfully 
attractive odor is so important in selling. 

Givaudan has developed a wide variety of odors 
for face powders . . . odors that have proven their 
power to arouse and hold customer interest. 


But the creation of new and intriguing face 





powder odors is only a part of Givaudan’s compre- 
hensive service to the perfumer. Our research is 
constantly bringing forth aromatics that are help- 
ing to increase the sales of products throughout the 
industry—-soaps, creams, lotions, extracts, toilet 
waters, lipsticks, rouge, bath salts, shaving creams 
and other cosmetics. We believe that your products 
will benefit by the long experience of our technical 
staff in making odor ingredients more appealing. 
Feel free to call on that experience when you need 


expert cooperation with your perfuming problems. 


Vpppehi/j 





DELAWANNA, INC. 


80 FIFTH AVENUE, NEW YORK, N. Y. 








Givaudan’s Phenyl] Ethy] Alcohol is noted for that important feature always 
demanded by the perfumer—purity. It is maintained by a strict system of 
checking and re-checking—scientific control over every phase of production. 
We guarantee that our Phenyl Ethyl Alcohol is absolutely free from any mix- 
tures. You will know it by its characteristically pure, sweet rose-like note. Let 
our long experience in producing this important material guide you in your 


search for quality. 


Givaudan’s Phenyl Ethyl Alcohol is made by a process fully 
protected by U. S. Patent Nos. 1,944,959; 1,944,958; and 2,013,710. 


GIVAUDAN 


DELAWANNA, INC. 


80 FIFTH AVENUE, NEW YORK, N. Y. 


Branches: Philadelphia Los Angeles Cincinnati Detroit Dallas 


Baltimore Chicago San Francisco Seattle Montreal Havana 
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SPECIAL HOLIDAY OFFER 


These Companion Books at Reduced Prices 








MODERN 


COSMETICS 
ty 


FRANCIS CHILSON 


Beautifully Bound 564 Pages 


TRUTH 
ABOUT 


COSMETICS 
by 


( 
EVERETT G. MCDONOUGH, Ph.D. 


520 Pages Beautifully Bound 





BOTH BOOKS for 838.00 


—-——-—-—-——--—-—-------F 


THE DRUG AND COSMETIC INDUSTRY 
101 West 31st St., New York City 


In accordance with your Special Offer please send me at once: 


“Modern Cosmetics”’ 


a : . 4») for which I enclose eight dollars. 
Truth About Cosmetics : eeieteeat se LAR Coal 
Name 
Address 
City State 


Company Title 


ives You 8:33.00 





ACT NOW! 


THIS 


OFFER GOOD 
ONLY UNTIL 


JANUARY Ist 

















Thanks . 5. 


FROM SAGAMOR 


l is with a sincere feeling of thanks to our many customers that we, at Sagamor, can 
now announce we are finally and happily settled in our new home, in full production. 
The feeling of strain, which always accompanies the movement of large production, has 


been made immeasurably easier by the patience and understanding of these friends. 


Our plant at Milltown, N. J., just three miles from New Brunswick, now has 480 
employees who are working together with an efficient enthusiasm which has delighted us. 


We are ready for 1939 business! Ready to serve you quickly and to take care of every 
requirement. A fine experimental laboratory has been installed at our office in Long 
Island City and an expert designer is at your disposal here, or at your office. In this way 
we can aid you in creating new designs or in developing your own ideas into practical 


models, without delay. 


Again we thank our friends and customers for their patience and cooperation and wish 


them and the trade this Season's Greetings. 


SAGAMOoR MetTAL Goops Corp. 


43-01 22nd Street . . . Long Island City, N. Y. 


CHICAGO OFFICE PLANT COAST OFFICE 
Cooper & Shuesler 40 Washington Avenue R. G. F. BYINGTON 
Railway Exchange Building Milltown, N. J. 155 North Vermont Avenue 
Chicago, Illinois Los Angeles, California 
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SALICYLAT 


» Ss. P. 





THYL 


A favorite flavor with the American 












public. 


Rely with confidence on the uni- 
form purity of the Heyden brand to 
win increased consumer acceptance 


a . 





; for your products. 


S 
SODIUM SALICYLATE U. S. P. 
Large Crystals . Small Flo-crystals . Powder 


Fine White Color and Complete Solubility 


é 
ACETYLSALICYLIC ACID U. S. P. 


Crystals and Powder Say 


ACETYLSALICYLIC ACID 


10—16—20% Starch Granulations 


SALICYLIC ACID U. S. P. 


Pure Crystals and Powder 

& Os 

SALOL U. S. P. STRONTIUM SALICYLATE N. F. BARE, > 
CALCIUM SALICYLATE MAGNESIUM SALICYLATE ze 
POTASSIUM SALICYLATE 


a 

















Fe en) 
— 


CHEMICAL’ CORPORATION ~- 


» 


“+ 35O0:UNION SQUARE, NEW YORK, N. Y. 
woe J‘. CHICAGO BRANCH: 180 N. WACKER DR. 


*. Factories: Garfield, N. J., Fords, N. J. 
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M. KESSON 


‘ 


ICELAND 





, \\ \ 
GREENLAND FAROE IS u 
Se ee | 


















NEWFOUNDLAND 
* THE 


HOME OF THE 
WORLD'S LARGEST 


COD LIVER OIL 
INDUSTRY 





COD LIVER OIL 
FROM THE NORTHERN OCEANS 








—— — es lee Ci 














s ROBBINS 





AGENTS AND 
DISTRIBUTORS. FOR: 






AIIAN PINEARPLE CO. 


Ee. 
Cr ri c Acid \ 4 






SOLV iY SBA {CORPORATION 


i floraberadh 


Callie Aad w, "2 
~ Jannice Acid © ge 


EXCLUSIVE NORTH AMERICAN REPRESENTATIVE FOR 


BRITISH COD LIVER GIL PRODUCERS 


(HULL) LIMITED 











View berfection 
DROPPING PARTS 


COME TO YOU 
COMPLETELY ASSEMBLED 
READY FOR USE 


Every part has been indi- 
vidually inspected and 

guaranteed to be perfect 
» I in every respect. 





Regular or acid re- 
sisting plastic cap; 
regular rubber part 
in various colors; 
semi-blunt glass. 


Double shell metal 
cap; special thin 
flange rubber part; 
special bent glass. 





Bottles in Amber, Blue, 
Clear or Emerald 
Green Glass 





I 
A 





Non-rolling, extra 
depth, bakelite cap; 
non-swelling, Ame- 
kine synthetic rub- 
ber part, without 


Single shell metal 
cap; cluteh rubber 
part; tooled blunt 
glass. 


Fancy colored beetle 
cap; midget ruber 
part; regular 
straight glass. 





strong odor; Saftee 
ball glass. 





Write for samples and quotations 





Patented in United States, Canada, Great Britain and other countries 





PENNSYLVANIA GLASS PRODUCTS CO. 


*“*GLASS GOODS OF THE BETTER KIND’? 


110-412 NORTH CRAIG STREET ° ‘ . ° PITTSBURGH, PA. 
: 
| 




















Aluminum Chlo- 
ride: Unusual 
purity for mini- 
mum irritation 


Potassium Sulfite: 
A product of excel- 
lent quality and 
uniformly high assay. 


Aluminum Sul- 
focarbolate: The 
new deodorant 
chemical. 


Magnesium 
Stearate: Impal- 
pable fineness 
and smoothness. 





Zine Stearate: 
Fine, white, bulky. 
Uniformly pure and 
gritless. 




















rises in importance month by month as new 


clinical studies demonstrate its efficacy. * 


Send for sample of Mallinckrodt Magnesium Trisilicate, 





extremely fine, soft, smooth—suitable for tablet or powder prep- 


arations. Abstracts of medical literature on Magnesium Trisil- 


icate and the latest Mallinckrodt Monthly Chemical Price List 


sent on request. Address nearest office (St. Louis or New York). 





70-74 Gold Street 2nd & Mallinckrodt Sts. 
New York, N.Y. St. Louis, Mo. 


*Kraemer, M., Am. Ji. Dig. Dis. 
5:422 (Sept.) 1938. 

Vidmarsh, C. J., Can Med. Assoc. Jl. 
39:258 (Oct.) 1938. 


CHEMICAL WORKS 


Chicago * Philadelphia + Montreal * Toronto 



































We now have available 
Non-Toxie 
ARABIC, TRAGACANTH, KARAYA  SULPHONATED OILS for = & APONIN = 
powdered in ovr own mills under soapless shampoos, perma- acini elias icine 
laboratory control, VISCO GUMS _nent wave solutions and bath 
“ats, Pug nga ge aie For full details write to 
B. L. LEMKE 
as) 74 Varick Street New York, N. Y. 
Pe Chemists and Importers, PASSAIC, N. 3. EXCLUSIVE EASTERN DISTRIBUTOR 
GERANIOL aia 
siti ieiaes FEZANDIE & SPERRLE, Inc. 
205 Fulton Street, New York City 
Distilled HIGHEST STANDARD 
cman Colors and Dyes for Cosmetics, such as 
LIPSTICKS PERFUMES 
HYDROXY CITRONELLAL — pric 
FACE POWDERS SHAMPOOS 
MASCARA CREAMS 
SEELEY & COMPANY SOAPS Ete. 
Van Brunt Division : ae ee 
Your inquiries are invited 
22 ALBANY STREET NEW YORK, N. Y. 








LET US SOLVE YOUR 


RW. GREEF FSCO, PROBLEMS 
10 East 40th Street, New York C O LO & 


ANILINE COLORS 
For Perfumes, Soaps, Shampoos, Bath Salts, Toilet Prep- 








aration Compounds, Nail Polish, etc. Also Saponine. 
hail QUININE COSMETIC COLORS 
me Sulphate and Minor Salts For Rouges, Face Powder, Lipsticks. 
5; Eastern Representative of Wm. J. Stange Co., Chicago, Ill. 
CINCHONINE CINCHONIDINE rae" <x CERTIFIED PURE FOOD COLORS 





Pharmaceutical 


LEEBEN CHEMICAL CoO., Inc. 
Successors to H. LIEBER & CO., Inc. 
389 Washington St., New York, Tel.: WAlker 5-0210, 0211 


QUINIDINE and their Salts 


CHEMICALS 



































VAN DYK & CO. 


Incorporated 1904 | 


MANUFACTURERS OF RAW MATERIAL FOR 


Best Cishes for a : 
. PERFUMING... COSMETICS .. . FLAVORING 


Merry Christmas and a | 
TL e Executive Offices and Works | 

beru Kappu I eww Vear 57 Wilkinson Ave., Jersey City, N. J. | 
| 


Se RNAs DUVAL Los Angeles Office: 1282 Sunset Boulevard 


Our monthly magazine, ‘’Progressive Perfum- 
121-123 East 24th St. New York . ery and Cosmelics’’, sent free on reques!.  , | 
. j 
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Professional 


Service 








Philip B. Hawk, Ph.D. Bernard L. Oser, Ph.D. 
President irector 


FOOD RESEARCH 
LABORATORIES, Inc. 


RESEARCH — ANALYSES 
CONSULTATION 


Specialists in Vitamins 
WRITE FOR “ScIENCE AT YOUR SERVICE”’ 


Members Assn. 
Consulting Chem. 
and Chem. Eng. 


114 E. 32nd St. 
NEW YORK 








LAWALL & HARRISSON 
Charles H. LaWall Jos. W. E. Harrisson 
Analytical and Consulting Chemists 
Pharmaceutical and Chemical Research 
Process and Formula Development 
Food, Drug and Water Analyses 
Legal Testimony 
214 South 12th Street Philadelphia, Pa. 








PEASE LABORATORIES, Inc. 


Chemists, Bacteriologists, Pathologists 


Cosmetic, Druc anv Foop ProsBiems 
Comp.iance wits OrFiciaL REQuIREMENTS 
| Speciat ANIMAL TESTING FOR PHARMACOLOGIC, 
Toxic or Sin [RRITATING PROPERTIES 
New Propuct DeveLopmMENTS 


39 West 38th Street :: New York 








H. A. Sen, Ph. D. E. B, Putt, Ph. C, B. Sc. 


SEIL, PUTT & RUSBY, Inc. 


| 
Analytical and Consulting Chemists 
Formerly Experts for U. S. Dept. of Agriculture 


Analyses Made Formulas Developed 
Research Investigations Conducted 


Specialists in the Analysis of 


Beverages Essential Oils 
Flavoring Extracts Toilet Preparations 
Foods Spices Drugs 


Proprietary Medicines Special Formulas 
Pyrethrum Insecticides 


Lab’s: 16 East 34th St. New York, N.Y. 
Telephone: AShland 4-4343 














# PATENT YOUR IDEAS 
send a Sketch or Model op 
of your invention for al; 












FREE (ree nruge 
U. S. Pat. Off. records searched 
for ANY Invention or Trade Mark 












THE 
COLUMBUS LABORATORIES 
Analytical and Consulting Chemists 
Bacteriologists 


We have been solving problems pertaining to 
foods, drugs and cosmetics since 1893. 


33 N. STATE ST. CHICAGO, ILL. 








MILLERS of GUMS 
ARABIC «.. TRAGACANTH «." KARAYA 
and other products 
Milled to your specifications. Laboratory controlled. 
J. B. GRUMAN CO. 


St. Francis, Komorn and Main Sts. NEWARK, N. J. 
ESTABLISHED 1854 


LONDON AGENT 


Enjoying extensive connections with leading 
English Department stores is open for line of 


Hair Preparations of Various Kinds 
Volume business on right articles can be ex- 


pected. Submit full information to Box No. 
D12 DRUG AND COSMETIC INDUSTRY. 




















Classified 


Machinery for Sale 








Complete line of rebuilt, guaranteed machinery. See 
detailed announcement on Page 729 of Conselidated 
Products Co., 20-21 Park Row, New York City. 





FROM SEVERAL PLANT LIQUIDATIONS: 4- 
6' diam. Buffalo Vac. Crystallizers; Jack. Agit. Vac. 
Stills from 25 to 2000 gais., Glass Lined & Steel; 
Storage Tanks from 25 to 2000 gals., Glass Lined & 
Steel; Single Punch & Rotary Tabiet Machines; 
Bottle Fillers; Filters and Filter Presses; Pebble & 
Jar Mill; Ointment Mills; Powder & Paste Fillers; 
Powder Sifters and Mixers: Crushers, Pulverizers, 
Laboratory Equipment, ete. Send for complete 
Listing. We buy your surplus equipment for cash, 
STEIN EQU IPME NT CORP., 426 Broome St., 

New York, N. 





Business Opportunities 





MACHINELESS PAD FORMULA, no special 
machinery needed. Simple to manufacture, not 
affected by atmospheric moisture. Market tested. 
HAIR LACQUER FORMULA for UPSWEEP 
$5.00 P. O. Box 463 Painesville, Ohio. Industrial 
Development. 





JOBBERS, DISTRIBUTORS, ATTENTION! 
Newest and latest cosmetic specialties, bulk or 
package, lowest prices, highest quality. Hair 
Lacquer, solidified polish remover (creme form), 
soapless lathering shampoo, nail polish foundation, 
protective skin cream, etc. Write for samples and 
prices. M. Gabriel Sheolnik, Pharmacist-Chemist- 
Consultant, 3846 Easton, St. Louis. 





WASHINGTON SERVICE 
H. C. HALLAM 


20 Years Experience In Government Procedure 
Personal Attention Given to 
Food & Drugs Alcohol Cosmetics 
Trade-Marks Prints Labels Copyrights 
Internal Revenue Federal Trade Commission 
Correspondence Invited 


District National Bank Bldg. Washington, D. C. 
Metropolitan 2253 











758 








FOR SALF: Well known reputable firm manufac- 

turing permanent wave solution. Three fourths- 
national distribution established through Beauty 
Supply Houses. Valuable formula and trade-m: ark 










included. ts $10,000. No Liabilities. Estab- 
lished 5 year: Fine reputation. Sound profits 
assured. Price $40,000. Selling account other 


interests. Box 103 DRUG AND COSMETIC 


INDUSTRY. 





TRADE-MARKS! $3.50 covers search-registra- 
bility report. Registration only $50.00! Complete 
Trade-mark negotiation facilities. Techni-service, 
16 South Mayfield, Chicago. 





SALESMEN CONTACTING M. D.’s, Osteopaths, 

Chiropractors, and Chiropodists, wonderful sales 

a opportunity to sell an outstanding 
Galvanic and Sine-Wave Machine under $75. 

Communicate with Box 17, Station F., Toledo 
110. 


The Drug and Cosmetic Industry 


an issue for 20 words or less; 
|| additional words 5c each. 
Payment must accompany 
|| order. Add 10 cents if replies 
are to come to a box number | 


and be forwarded. | 


| 
Rates—All classifications $1.00 | 
| 
|} 
| 








Classified 


Business Opportunities 








PRIVATE BRAND BULK PERFUMES, Eau de 
Cologne. Lilac Vegetal, Hair Tonic, Pine Extract, 
Toilet Water, Cosmetics and Toilet preparations of 
quality. Manufacturers with background of twenty 
years service to the trade. We solicit your inquiries 
on any intricate problem. State size of package and 
quantity. LeMar Labs., S. amen. Chemist, 
37 West 20th St., New York, N. 





SALES REPRESENTATIVE and special agent 
for Eastern Markets desires connections with larger 
chains, drug houses, jobbers, export houses, etc. 
Excellent relations with Federal and State agencies. 
Best references. Box 101, DRUG AND COS- 
METIC INDUSTRY. 





Situations Wanted 





PERFUMER AND COSMETIC CHEMIST, 
married, extensive experience with leading manu- 
facturer in Germany in production, sales and export. 
Speaks and writes English, German, French. Avail- 
able immediately. Excellent references. Box 107, 
DRUG AND COSMETIC INDUSTRY. 





WELL-QUALIFIED TRADER in wholesale drugs, 
chemicals and allied lines, desires position as buyer, 
assistant or salesman with wholesale drug, ianport- 
export, chemical manufacturer, department o 


chain store organization. Box 108, DRUG ‘AND 
COSMETIC INDUSTRY. 





EXPERIENCED SALESMAN with following 
among drug and medical professions in southern 
states seeks connection pharmaceuticals or cos- 
metics. References. Box 104, DRUG AND 
COSMETIC INDUSTRY. 





SALESMAN: experiences selling drug, cosmetic, 
department stores and wholesalers. Also inside 
work with emphasis on merchandising, sales records 
and problems. Position with advancement most 
important fa Excellent references. 


DRUG AND COSME TIC INDUSTRY. 


ox 105, 





CHEMIST, PERFUMER whose 10 years cosmetic 
production ‘and 9 years compounding and selling 
essential oils has given him broad experience in 
every phase of the cosmetic industry, desires execu- 
tive position with progressive house. C apable, bard 
worker. Locate anywhere. Box 96, DRUG AN 
COSMETIC INDUSTRY. 





FRENCH PERFUMER-CHEMIST, long ex- 
perience in modern perfume oils, flower oils, bases, 
soap perfumes and synthetics, desires responsible 
position with raw material house. Highest refer- 
ences—best selling relations abroad. Box 98, 
DRUG AND COSMETIC INDUSTRY. 





YOUNG MAN, age 24, wants pation in cosmetic 
company as laboratory assistant. Graduate of 
technical high school and two vears of advance 
chemistry. J. Green, 2041-78th St., Brooklyn, 
is ee 





Help Wanted 





MANUFACTURER would like to hear from sales- 

men who are selling Middle Western cosmetic 

manufacturers and who are in a position to sell an 

old established and well-known line of perfume and 

cosmetic raw materials. State territory now being 

covered and lines being hs aed Box 109, DRUG 
AND COSMETIC INDUSTRY 
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ZINC STEARATE 


EARA Te. 


CALCIUM STEARATE 
ALUMINUM STEARATE 
MAGNESIUM STEARATE 


STEARATE OF 
MAGNESIUM 


Light, Great Adhesiveness. Pure 
White, Immeasurable Fineness. 
Heavy if desire Dusts out 
under the puff like the finest 
pollen. Made to satisfy most 
exacting requirements. 


* 
Prompt Shipments in any quantity 
Write for samples and prices 


STOCKS CARRIED: Chicago, St. Louis, San Francisco, 
Los Angeles, Kansas City, Mo., Des Moines, New Orleans 





STEARATE OF 
ZINC 


Odorless, Impalpable. Pure 
White. Water Resisting. Great 
Adhesiveness. Light or Heavy as 
desired. Highest standard of Pur- 


ity and Uniformity. 


FRANKS CHEMICAL PRODUCTS CO. nc 


wo ~ 33° STREET 


BUSH TERMINAL BLDG. NO.9 


BROOKLYN,N-Y. 








{Index to A 





Abbots L aeOES 5.5.5.5 53 00s ed eee eee 749 
RISE READ PEMA 35 8 nig Seman etna Nets ea ate 754 
Allied Products, Inc......... : .649 
Aluminum Seal Co........ ae Insert facing 649 
American: Perfumers Labs., Inc. ......06. 006+. 647 
Anchor Hocking Glass Corp.............. : 
Insert between 696, 697 
Atlantic Riefining:Gok...o.c<ccss 730 
Baker Chemical Co., J. T...... _Insert facing 712 
Bennett & Co., Arthur E 735 
Benzol'Products'Gou.ise-0s.s.0: 750 
Bertrand Freres............ 742 
Bopf-Whittam Corp . 740 
Bridgeport Metal Goods Mfg. Co 641 
Bush @ Goi, Weiiccewoss. 748 
Calco Chemical Co., The TY i. 7 
California Fruit Growers Exchange.......702, 710 
Carr-Lowrey Glass Co...... . Insert facing 645 
Cavalla, Inc., A..... 756 
Colton Co., Arthur... Cee 729 
Consolidated Fruit Jar Co 754 
Consolidated Products Co., Inc............. 729 
Dodge & Olcott Company.Insert between 648, 649 
BGVOPUMG eRe cs Gin cst eiceren 749 
Drury & Co., Inc., A. C Insert hetween 712 713 
Duche, Inc., T. M 743 
Perelin Con. TNG. <<< 2 iscc6 osm voces 744 
Duval Compagnie 757 
Economic Machinery Co .... 729 
Edwards G@:Go., Vincent. s . ssc«sesasuee 748 
Ertel Engineering Corp.............00000- 728 
Felton Chemical Co., Inc - Insert facing 656 
Fezandie & Sperrle, Inc sxe gie eee hae ce eee 
Firmenich & Co., Inc...... Insert between 712, 713 
First Sn ore. 728 
Foster Forbes Glass : ; 653 
France Campbell & Ds sriing Inc.... 749 
Frank-Vliet Co., Inc .748 
Franks Chemical Prod. Co., Inc .759 
Fritzsche Bros., insert between 736, 737 
General Pig Co... os sce Ss: .Insert facing 704 
sesell, Inc én 
Givaudan-Delawanna, Inc..Insert between 652, 653 
Glass Products Co.. nie . .708 
Goldschmidt Corp., Th Insert facing 644 
Kobe) Co... Tacs, Be Wo vice eck ac pees tes 757 
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Hagerty Bros. & Co........ ; .732 
Helfrich Laboratories las cert fa acing, 697 
Heyden Chemical Corp.. 656 
Hopkins & Co., J. L . 





PROG, DOW 65-0 cs< a3 s ? OT erry” 
Fiuisking: & Co., Inc., Chas. bos..< .e saci ciec oc 752 
Industrial Chemical Sales............. Cover 2 
Innis, Speiden & Co., Ine... «<0 csccsoscevsess 732 
Interstate Color Co., Inc 756 
Jelly & Co., Inc., Walter H Pe a Welvtenae 
Kelco Company... : Ee eer 706 
Kimberly-Clark C ‘orp Se nares 698 
Kimble Glass Co eT Pere Insert fi acing 648 
Kohnstamm & Co., Inc. H........... bia) 
Kolmar Laboratories. ........00+00+ ovGhee 
Krause, Inc., Richard M.. ewes 54 
Kux-Lohner Machine C pee 728 
VaiPlaya: Babs), Ineiie.; sce 756 
| — oo a Co., Ines. 757 
Lemke, B ne. ‘ ey & | 
Leonhard Wi ax Co., Inc., Theodor. .. 756 
Lueders & Co., George. $ 734 
Magnus, Mabee & Reynard, Inc.... peevehae 


Mallinckrodt Chemical Works 


Insert between 656, 


657 

Massachusetts Development & Indus Comm., . .052 
Mathieu, Inc., Charles 745 
McKesson & Robbins, Inc..Insert between 656, 657 
Merck & Co., Inc.. 645 
Monsanto Chemical Co Insert facing 713 
r Ps . —— 
National Can Co P ; 688 
New Jersey Machine Corp wen tee 
New Jersey Zinc Co 730 
N. Y. Quinine & Chemical Works ... 648 
Norda Essential Oil & Chemical Co 646 
Northwestern Chemical Co 738 
Orbis Products Corp GER ; 716 
Owens-Illinois Glass Co as eeu ol 
CV III ok 5 nang wi Se Veale eres ss 644 
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Package Machinery Co 
Parento Inc., Compagnie.......... : 
Parsons Imports, M. W. .742 
Penick & Co., S Insert between 704, 705 
Pennsylvania Glass Products Co.... 


inoere anh ween 656, 657 

Peters Machinery Co.... Wy sé): 
Piakz & Bauer Cor Wiese. os cess ccawcces cued 754 
Pfizer & Co., Inc , Chas ar Cover 4 
Pittsburgh Lectrodryer Corp. . Insert facing 705 
olak’s Frutal Works, Inc.. ee nl Maemo eh 34 
Practer OF Schuwerte UNG cs sci c cescnnedcees 728 
Progressive Machine Shop................00- 754 
Rieacl: WMinchiinery 0. «6 visisecis csaedeccowds 724 
Riegel Paper Cx Wi c ccc oescesns 708 
Ritchie & Co, W.C..2 2227! ‘754 
Rosenthal Co., Inc., H. H BY soy: 
Sagamor Metal Goods Corp..............---- 655 
Fis abacher & Co., ny oa cain lik ah tar oy Gy meee 735 
Scovill Manufacturing Co.............eeeeees 692 
Seely ON 08 ors os a hacia Rivas Hae ee Rae 757 
Seydel ¢€ heniics To RRR arg aes 756 
Pn ob ip id Petraeus Cok. csc ceccncnececnes 745 
SOY EGR MIN UN o. o.5.5.0 welee.c sin cate ene 744 
Sonmmeboun Same: Tete. Lin... 5 5 oe cus awae ce sas 760 
Standard Oil Company EEE SRR ee 643 
Standard Specialty & Rube @asss2..s57 anes 734 
Stokes Machine Co., F. J...... arcade datelie atone 722 
Sturge Ltd., John & E.......... ! ee 
Swindell Bros., Inc......... . Insert facing 696 
Terkelsex: Metin Cee. oe cots casei ao sonee 708 
Fhurston G Braictieht< ¢ < cice sc 5 ngs cusiacwes 752 


Ungerer & Co., Inc ; .Cov 
U.S. Industrial Rieck s1 Co.. Insert between 708, 709 


van Ameringen-Haebler, Inc.. 
Insert between "644, “645 

Van Brunt Division 7 
Van Dyk & Co.. 





Verley Inc., Albert.... ‘Insert between 700, 701 
Whittaker, Clark & Daniels, in ca Hasta 735 
Wilson L aboratories. Inc.. Ed udaneden 754 
Wolf @ Co... Jeechies. =... os see scene resecaes 757 




















Beset by the myriad problems of busi- 
ness today — the pharmaceutical and 
cosmetic industries can derive some satis- 
faction from the knowledge that the use of 
Sonneborn products means — 


ONE THING LESS TO WORRY ABOUT. 


The element of uncertainty (4 removed, because 


QUALITY * UNIFORMITY * ECONOMY 


ate assured to all purchasers of Sonneborn products. 


In the complete range of white mineral oils and U.S.P. petrolatums with which we are supply- 
ing the pharmaceutical and cosmetic industries, are included: 


WHITE MINERAL OILS U.S.P. PETROLATUM 








KAYDOL ORZOL PROTOPET—Refined in all colors, ranging 
U.5.P, Extra Heavy sieieneiacbingiat from Alba Protopet (superior white) down 
GLORIA PURITAN to Yellow Protopet No. 2 (amber color). For 
ERVOL BLANDOL all pharmaceutical and cosmetic purposes. 
USP. Light U.S.P. Light Other types of U.S.P. petrolatums for spe- 
CARNATION KLEAROL ( cial requirements are also available. 
SPECIALTIES 


SONO-JELL @ Base for liquefying cleansing creams, pomades, ointments, etc. Several types available. 
TRI-OL ® Base for soapless oil shampoos, bath oils, ete. 
DEO-BASE ® Light hydrocarbon distillate refined to complete freedom from kerosene odor. 





RO) \)\)2510);1\ BO) SYN OME YT Asa 40) ;14 


ie Refiners of White Mineral Oil & Petrolatum i 


Refineries: Petrolia & Franklin, Pa. ° 


BALT)MORE Southwestern Distributors: Sonneborn Bros., Dallas, Texas PHILADELPHIA 


STOCKS CARRIED IN PRINCIPAL CITIES js ‘ 
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Botu Pi acpazociens Lae 
e- Wan ia.4 
BULGARIA 


"ROSE 
D'OR* 








TTO ROSE d’OR is the product of a life- 

time of specialization on the part of 
Pappazoglou of Bulgaria. This aristocrat of 
Ottos is proudly offered by Pappazoglou as 
his own distillation. With each passing decade 
Otto Rose d’Or continues as its own best ad- 
vocate, consequently, we invite you to initiate 
any comprehensive series of tests with this 
product, which you may care to devise. 


UNGERER and COMPANY 


13-15 WEST 20th STREET NEW YORK 


Philadelphia Boston Chicago St. Louis Los Angeles Houston New Orleans San Francisco Toronto 
[ 
' 





EIGHTY-NINE YEARS OF EXPERIENCE 














PFIZER 
QUALITY, 


Cilieaes e] 


Mer CUry Oxide 


Corrosive Sublimate 
Ammoniated Mercury 


CHAS. PFIZER & CO., INC. 


Mamufuctiring, Chemists. 
81 MAIDEN LANE, NEW YORK 
444.W. GRAND AVE.,CHICAGO, ILL. 
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